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Abstract 

This study aims to examine how the New York Times represented the image of 

Hillary Rodham Clinton’s candidacy in 2007 and 2015 presidential primaries; the 

content analysis of 297 news stories was conducted. Different from prior research, 

suggesting that media coverage tends to focus on the attire, physical appearance, and 

feminine attributes of women candidates, findings of this study have shown that Hillary 

Rodham Clinton is overall represented and framed as a viable and independent 

presidential candidate without being objectified by male domain in the politics, rarely 

emphasized by her personal attributes. Possessing high issue prominence, coverage of 

Hillary Rodham Clinton was more related to her issue stances or competence, instead 

of physical descriptions. News tone of Hillary Rodham Clinton’s coverage was 

presented neutral.  

 

Keywords: Female Politician, Frames, Gender, Hillary Rodham Clinton,  

Presidential Candidate 
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Introduction 

American politics often is regarded as a male institution (Banwart, 2006, p. 65). Traced 

back to the findings, masculinized values have ruled America; these values that emphasize 

self-interest, competition, aggression and winning have constructed the mainstream norms of 

American society. In a modern world, America’s global military dominance, with more 

weapons than all other countries combined, is the ultimate showcase of a historically 

masculinized America (Adam & Derber, 2008, p. 24). 

The historical dearth of women candidates for political office has driven studying the 

relationship between gender, media, and politics (Ross & Comrie, 2012, p. 970). Most studies 

suggest that compared to their male counterparts, female politicians are more likely to lack 

political resources (Deber, 1982, p. 465). Subtle gender bias and omissions hamper women 

candidates’ media presence. Media favor a “masculine narrative” (Rakow & Kranich, 1991, p. 

8) to construct politics in stereotypically masculine terms, therefore portraying women as 

lesser candidates than men, which hurts their chances to win elections (Kahn & Goldenberg, 

1991, p. 194). 

Although mainly focusing on leadership qualities and the issue positions of male 

candidates, the press often focuses on female candidates’ appearance (Holt, 2012, p. 272). As 

Hillary Rodham Clinton has said, “If I want to knock s story off the front page, I just change 

my hairstyle” (MacDonald, 2007). Additionally, a rich set of studies suggests that females are 

often typecast by the media as important only for their stance on traditional feminine issues. 

The issues of foreign policy, defense, trade, and the economy are more likely to be discussed 

for male candidates, whereas women candidates, in their coverage, are more frequently 

linked to issues of poverty, education, and health care (Kittilson & Fridkin, 2008, p. 373). 
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Recent research indicates that gender differences in news coverage have been less 

pronounced (Bystrom & Banwart, 2004, p. 174; Bystrom, Robertson, & Banwart, 2001, p. 

2001), female politicians may receive more coverage than men. However, female politicians 

still receive more attention regarding their marital and family status when compared to males, 

and generate news content with emphasis on gender stereotypes such as appearance, clothes, 

size, and emotional states (Carlin & Winfrey, 2009, p. 329). 

The normative understandings of media associated with masculinity, politics, and power 

have been constructed and viewed through a patriarchal lens. Women and femininity have 

traditionally been categorized in dichotomous opposition. Jamieson (1995) gives the vivid 

elaboration on double bind theory focusing on women’s leadership and predicament. She 

illustrates that, there are five double binds for women to bear: women are praised more for 

their bodies than brains; women have the choice to speak out; however, also be shamed, be 

silent and invisible; women are subordinated, whether they define themselves as similar to or 

different from men; femininity is perceived as incompetence, and competence is unfeminine; 

and aging women are seen as less relevant and valuable, whereas aging men are seen as 

distinguished (Curnalia & Mermer, 2014, p. 27). 

Hillary Rodham Clinton could be an explicit case associated with Jamieson’s illustration. 

When she desires to appear powerful, her feminine side may result in negative representation; 

however, when she demonstrates her femininity to the public, she may not be deemed as a 

viable politician, or only be considered as an advocate for children and families. Hillary 

Rodham Clinton has been colliding with values constructed by the traditional terms narrating 

female politicians such as associating with soft issues and caregiver image. Hillary Rodham 

Clinton is competitive, eloquent, and ambitious to scale her own political roadmap. Attributes 
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she possesses are more “masculinity”-oriented and deviates from the existing feminine values 

such as “professionally” dealing with feminine issues, being subordinated or codependent. 

In her trail-blazing political career, Hillary Rodham Clinton has been the subject of 

intense media scrutiny that exemplifies many of the gendered underpinnings of media 

discourse on women politicians (Tucker-McLaughlin & Campbell, 2012, p. 7). Prior research 

has found that media portrayals and depictions often focused on Hillary Rodham Clinton’s 

defiance of gender norms and her counter-stereotypical traits. Research has also shown that 

Hillary Rodham Clinton’s counter-stereotypical behaviors (occupying traditionally men’s 

occupation) often result in social sanction and feeling of dislike. 

During her tenure of the First Lady, Hillary Rodham Clinton played a more direct role in 

politics, so her involvement was more visible to the public than her predecessor. Negative 

depictions criticized Hillary Rodham Clinton for being involved in White House politics, 

suggesting that not only do her political ambitions overstep her acceptable role, but 

transgressed boundaries between private and public spheres. The negative tone continued 

when Hillary Rodham Clinton ran for a New York seat in the U.S. Senate, news stories 

portraying her as politically active contained more negative statements than those regarding 

her traditional, nonpolitical activities (Scharrer, 2002, p. 398). Lawrence and Rose (2010) 

further illustrate that Hillary Rodham Clinton’s bid for the Democratic Party nomination in 

the 2008 presidential election also resulted in negative portrayals and comments, questioning 

her chances to win and casting doubts about a woman’s suitability for office. 

It is remarkable that women have never held the presidency in the United States. The 

scope of research suggests that the gendered nature of media coverage might deter women 

candidates from believing that they will successfully run for the elected office. Furthermore, 
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since citizens’ knowledge about national candidates is imparted through the media, variation 

in citizens’ appraisals of candidates on the basis of gender may also “result from a gendered 

pattern of campaign messages and media coverage” (Koch, 1999, p. 84). 

Hillary Rodham Clinton’s time in the media limelight spans more than two decades, 

from her tenure as the non-traditional First Lady in 1990s, a U.S. senator, hopeful presidential 

candidate in 2008 race, the U.S. secretary of state, and to more recently, her second 

presidential bid. Unlike previous research, which mainly focused on analyzing Hillary 

Rodham Clinton’s media coverage of her first ladyship, senate elections, and her first 

presidential bid, this thesis takes Hillary Rodham Clinton as an informative case to 

holistically examine her media representation, exploring five dimensions such as news topic, 

news tone, issue prominence, personal attributes, and news frames. By focusing on Hillary 

Rodham Clinton’s candidacy for presidential primaries in 2007 and 2015, this study takes 

single media outlet the New York Times coverage to explore whether it would support the 

findings of previous research, such as perpetuating gender stereotypes and differences, 

reinforcing negative coverage of Hillary Rodham Clinton, or provide another approach to the 

future research. 

This research is divided into five chapters. The first chapter introduces the topic and 

provides an overview of this study. The second chapter provides a brief background of 

renowned female politicians in the United States and Hillary Rodham Clinton’s political 

biography, states their otherness and treatment under the circumstance built by masculinized 

majority, and reflects on literature reviews to explicate the salient norms relevant to this study. 

The third chapter will clarify the research, which will include the source of the secondary 

data in terms of the New York Times news stories, as well as the operationalization of all 
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variables. The fourth chapter explicates the findings regarding Hillary Rodham Clinton’s 

coverage in the New York Times. The last chapter discusses the major findings; some 

limitations, suggestions for future research, and conclusion will be mentioned as well. 
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Literature Review 

 

“Can’t trust a woman in pantsuit. Men wear the pants. The world doesn’t need any more 

Hillary Clinton (Ray, Mazer, & Rotko, 2007).” – Chris Cooper, 2007 

 

Background – Female Politicians in the United States 

In most modern democracies, equality between men and women has become a dominant 

ideal within the mainstream political discourse (Aalberg & Jenssen, 2007, p. 17). Hillary 

Rodham Clinton is not the first woman who demonstrates her eagerness for politics. However, 

female politicians have been stymied by a uniquely American milieu that combines narratives 

of hard work, equal opportunity, and limitless potential with a tacit but forceful proscription 

of women’s political authority (Sheeler & Anderson, 2013, p. 105). 

Right before the new Millennium, Elizabeth Dole's candidacy for the Republican 

presidential nomination marked the first time that a woman was profoundly deemed to be a 

viable presidential candidate in the United State (Heith, 2001, p. 337; Heldman, Carroll, & 

Olson, 2005, p. 316; Seelye, 1999, p. A1). Although Elizabeth Dole is considered “the first 

woman to be perceived as a serious presidential prospect” (Seelye, 1999, p. A1) and her 

candidacy “was the longest and most serious bid by a woman for a major party’s presidential 

nomination in the previous two decades” (Heldman et al., 2005, p. 315), she is not a pioneer. 

Back in 1872, Victoria Claflin Woodhull, an activist for women’s rights and labor reforms, 

ran against then incumbent President Ulysses S. Grant. In 1964, Senator Margaret Chase 

Smith became the first woman to seek a major party (Republican) nomination in the 

presidential election. Greater milestone landed itself in 1972 when Shirley Chisholm became 
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the first African American woman to seek the Democratic nomination. Furthermore, in 1997, 

Madeleine Albright became the first female Secretary of State, followed by Condoleezza 

Rice and Hillary Rodham Clinton. 

Since the world officially went into the new Millennium, women have been running for 

local, state, and national offices with greater success than a decade ago (Banwart, 2006, p. 

66). Pre-existing efforts made by women politicians in 1800s and 1900s advance increasing 

prominence of female candidacy; especially, Elizabeth Dole’s bid in 1999 offers an important 

baseline to compare Hillary Rodham Clinton’s endeavor being presidential candidate in 2008 

and 2016. 

The 1990s was an important decade for women in U.S. national politics. It was a decade 

of women's political advancement (Anderson, 2002a, p. 105). Nineteen ninety-two was 

dubbed ‘The Year of the Woman’ as the number of women elected to the U.S. Congress 

nearly doubled (Berch, 1996, p. 176) and female politicians were praised as strong and 

powerful figures.  

Yet, the 1990s was also a time when traditional gender norms were reinforced. Just four 

years later, 1996 election news reports relied upon a very different image to describe women 

vis-à-vis electoral politics: “Soccer moms” (Vavrus, 2000, p. 193), a term which refer to an 

aggregate of women who were described as crucial to the success of either presidential 

candidate. As Mary Vavrus, professor of Cultural Studies and Comparative Literature at 

University of Minnesota, notes, “this period of time represents a dramatic shift in news 

discourse: from discussing women as political power wielders (Women of the Year) to 

discussing women as a group of swing voters defined primarily by their filial obligations 

(Vavrus, 2000, p. 193)”. The 1990s culminated with two firsts involving political wives 
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(Anderson, 2002a, p. 105). Hillary Rodham Clinton became the first wife/the First Lady of a 

president to launch an independent bid for a senate seat, and Elizabeth Dole became the first 

woman to make a credible run for the Republican presidential nomination.  

Nevertheless, grouped as a demographic category characterized by women's 

relationships to their children, Hillary Rodham Clinton and Elizabeth Dole were still 

associated with their traditional résumé: Hillary Clinton played an official policymaking role 

for President Bill Clinton's Task Force on Health-Care Reform bound with soft issues. 

Elizabeth Dole’s femininity was highlighted during her husband Bob Dole’s run for the 

presidency in 1996 (Anderson, 2002a, p. 119). 

Jamieson‘s Double Bind Theory – Spouse and Candidate 

 

“I don’t think I was as bad, or as extreme in my power or my weakness, as I was depicted – 

especially during the first year, when people thought I was overly concerned with trivialities, 

and the final year, when some of the some people were convinced I was running the show 

(Reagan, 1990, p. i).” – Nancy Reagan, 1990 

 

Elizabeth Dole and Hillary Rodham Clinton share the similarity; both of them had 

law-school education backgrounds, making the transition from spouses to candidates. Hillary 

Clinton and Elizabeth Dole’s name were polished by their husbands, and their issue positions 

were commonly related to “women’s issue” such as abortion, childcare, education and the 

environment, rather than “men’s issues” such as the economy, national security and military 

affairs (Devitt, 1999, p. 16; Jamieson, 1995, p. 54) This femininity-oriented attribute could be 

reflected on Hillary Clinton’s speech at the Democratic National Convention in 1996: 
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“… Another friend advised me that I should cut my hair and color it orange and then change 

my name to Hillary Rodham Clinton. But, after considering these and countless other 

suggestions, I decided to do tonight what I’ve been doing for more than 25 years. I want to 

talk about what matters most in our lives and in our nation, children and families (Clinton, 

1996).” – Hillary Rodham Clinton, 1996 

 

Before Hillary Rodham Clinton officially became the First Lady, during the election 

season in early 1992, former president Richard Nixon once suggested that the Clinton 

campaign would have to “be careful about how it uses Hillary Rodham Clinton”. He said, “If 

the wife comes through as being too strong and too intelligent, it makes the husband look like a 

wimp” (Dowd, 1992, p. A18). When Hillary Rodham Clinton was viewed as the First Lady, 

her enthusiasm for playing policymaking role was publicly castigated for being pushy, 

meddlesome, and for “telling Congress what to do”. The First Lady's reputation for “taking 

over” earned her the moniker “bitch” (Anderson, 2002b, p. 1). Her over-reach even 

stimulated the “vogue” of “Hating Hillary” which described as “one of those national 

pastimes which unite the elite and the lumpen” (Gates, 1996, p. 116). For the public, the First 

Lady’s pose would better abide by a notion of “It is not indelicate or impolite to express the 

hope that she will refrain from such utterances in the future. The very best helpers of a 

president are those who do all they can for him, but keep quiet about it” (Winfield, 1994, p. 59). 

While in Dole’s case, she gave an address at the 1996 Republican National Convention 

supporting her husband Bob Dole’s nomination for presidential candidacy; her femininity 

thus was in the limelight. When Elizabeth Dole decided to run for president in 1999, her 

image as “wife”, “husband’s supporter”, and “caregiver” hindered her from strengthening the 

candidacy. Her 7-month candidacy was short-lived due to her media portrayals of gender, 

audience-viewers barely imagined her as a president. The difficulty for Clinton and Dole is 
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not that they cannot demonstrate strong leadership; the vital difficulty for them is that they 

cannot fully instantiate themselves into a thoroughly masculinized history. 

In her book ”Beyond the Double Bind: Women and Leadership”, Kathleen Jamieson, 

professor of Annenberg School for Communication at University of Pennsylvania, addresses 

the ways in which conflicts between role expectations trap women in double binds that curtail 

their options and circumscribe their power. Women candidates somehow have to be feminine 

to win the public by expressing empathy for specific issues, or even creating “emotional 

movements” such as being supporters of their husbands and families. However, femininity 

might also be the evidence that they are not viable candidates (Curnalia & Mermer, 2014, p. 

27). Moreover, Jamieson also stresses: “Women who are considered feminine will be judged 

incompetent, and women who are competent, unfeminine…who succeed in politics and 

public life will be scrutinized under a different lens from that applied to successful men.” On 

the other hand, “women who attempt to fit themselves into a managerial role by acting like 

men…are forced to behave in a sexually dissonant way. They risk being characterized as ‘too 

aggressive,’ or worse, just plain ‘bitchy.’ Yet women who act like ladies, speaking indirectly 

and showing concern for others, risk being seen as ‘ineffective’ (Nichols, 1993, p. 55). 

Women have experienced disjunction between the demands of femininity and social 

definitions of competence and leadership. They are considered as mothers and caregivers, 

while women reach out to public sphere, they might be restrained by historically traditional 

context. 

Additionally, Jamieson identifies five binds which limit women’s capacity: women can 

exercise their wombs or their brains, but not both; women who speak out are immodest and 

will be shamed, while women who are silent will be ignored or dismissed; women are 
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subordinated whether they claim to be different from men or the same; women who are 

considered feminine will be judged incompetent, and women who are competent, unfeminine; 

as men age, they gain wisdom and power; as women age, they wrinkle and become 

superfluous (Jamieson, 1995, p. 16). With regards to Hillary Rodham Clinton, Jamieson 

further states, “Hillary Clinton became a surrogate on whom we projected our attitudes about 

attributes once though incompatible, that women either exercised their minds or had children 

but not both, that women who were smart were unwomanly and sexually unfulfilled, that 

articulate women were dangerous” (Jamieson, 1995, p. 23). 

Being the “First” Female Politician 

 

“Although we weren’t able to shatter that highest, hardest glass ceiling this time, thanks 

to you, it’s got about 18 million cracks in it. And the light is shining through like never before, 

filling us all with the hope and the sure knowledge that the path will be little easier next time 

(Clinton, 2015, p. 6)”. – Hillary Rodham Clinton, 2008 

 

Many people still appear to be ambivalent about a First Lady with perceived abundance 

of political power. Hillary Rodham Clinton possesses the powerful First Lady who tackles 

‘hard’ issues and be actively involved in decision making and policy making (Scharrer, 2002, 

p. 393). Yet skeptics and harsh critics historically abound when the First Lady oversteps her 

“wifely bounds” (Beasley, 1988, p. 174). Although there is no official role of first ladies 

prescribed by the Constitution, there is an assumed role to which first ladies should conform 

(Franklin, 2000). Winfield (1994) suggests that the press expects stereotypical “political wife” 

standards of the first lady, and when she does not conform, negative coverage ensues. Being 

the First Lady, Hillary Rodham Clinton has been struggling with a public versus private role, 
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operating both for and against a “social imaginary” notion of family (Gardetto, 1997, p. 226).  

When Hillary Rodham Clinton began her run for the U.S. Senate, she made an historical 

transition from the First Lady to a political candidate, becoming the only First Lady who ran 

for the Senate. From early 2007 to June 7, 2008, she made a further transition, an incumbent 

U.S Senator to a presidential candidate. On January 20, 2009, Hillary Rodham Clinton again 

made transition from former First Lady to Secretary of State. Hillary Rodham Clinton has 

created trio of being the “first” indeed; although the “firsts” are not that promising in the 

realm of politics formed mainly by masculinized institution. 

In their book “Woman President: Confronting Postfeminist Political Culture”, Karrin 

Anderson, professor of Communication Studies at Colorado State University, and Kristina 

Sheeler, professor of Liberal Arts at Indiana-University-Purdue University Indianapolis, state 

that the “pioneer” frame might represent a significant discursive component impeding US 

women’s presidential aspiration. When women presidential candidates are hailed as pioneer, 

the metaphor is often deployed as a positive moniker and one that signifies precedence 

(Sheeler & Anderson, 2013, p. 21). Presidentiality includes many potential “firsts” for 

women: “the first woman to get her name on a ballot, the first woman to be nominated by any 

political party, the first woman to be included in a major-party primary process, the first 

woman to be a frontrunner during the primaries, the first woman to be nominated by a major 

party, and so forth.” The list of “firsts” tacitly suggests that women are perpetually new to 

presidential politics while men are the familiar standard. Hillary Rodham Clinton put “18 

million cracks in the glass ceiling (Clinton, 2015, p. 5)”; yet, the glass ceiling is still out 

there. 
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Traditional normative understandings of gender have prescribed masculine attributes to 

the public sphere of politics, which still lead to women’s ascendance into higher leadership 

positions in the United States. Current research suggests that two frequent cited barriers may 

affect women politicians in particular: negative attitudes regarding women’s effectiveness in 

leadership positions and media portrayals of women candidates (Bligh, Schlehofer, Casad, & 

Gaffney, 2012, p. 561). 

In the political realm, journalists often use gender stereotypes to evaluate the capacity of 

certain candidates to handle certain issues. Despite that journalists strive for objectivity in 

their reporting, they are unconsciously affected by the culture in which they live, and by the 

ideas and stereotypes pervasive in that culture (Braden, 1996, p. 10). The role of gender 

stereotypes is frequently singled out as an important influence on both perceptions of 

women’s political leadership and actual voting behavior. Koch (1999) noted that there are a 

number of perceived differences between men and women politicians, suggesting that voters 

ascribe different traits, competencies, behaviors, and political beliefs to men and women 

candidates. Furthermore, Koch (2000) found that voters use gender stereotypes to infer 

candidates’ ideological orientation, he noted that “Experimental research suggests that gender 

may be used by citizens to infer candidates’ issue positions, personality traits, and issue 

competencies” (p. 427). 

As Braden (1996) noted, no matter how serious women candidates are, they are still 

“trivialized” by media coverage that focuses on “how they look or sound, what they wear, or 

how they style their hair” (p. 5). Since only a small proportion of voters have the opportunity 

to interact with candidates personally, the majority of voters must rely on media coverage to 
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form their perceptions toward candidates. Therefore, media coverage indeed affects the way 

in which voters tend to view women candidates. 

Soft Issues and Female Politicians 

When policy issues are considered, male candidates are more likely to be considered 

strong on instrumental issues like taxes and defense (Alexander & Andersen, 1993, p. 531; 

Huddy & Terkildsen, 1992, p. 506; Lawless, 2004, p. 481; Rosenwasser & Dean, 1989, p. 78; 

Rosenwasser & Seale, 1988, p. 593), while female candidates are perceived as stronger on 

education and health care. 

In fact, “Political women argue that media treat them less seriously than they treat men, 

focus too seldom on issues and too often on their appearances and family lives, and relegate 

stories about women and politics to the style pages” (Carroll & Schrieber, 1997, p. 137). 

Comparing to male candidates, female candidates are less likely to be framed in terms of 

their issues stances because the media tend to focus more on women’ viability (Kahn & 

Goldenberg, 1991, p. 185). Female candidates’ sartorial style, family issues, and personality 

traits are given high prominence by the media (Harp, Loke, & Bachmann, 2016, p. 195). 

Campus (2013) further illustrates that the gender double bind in national politics. Women in 

national politics are often depicted as aggressors in the game, which places women within a 

masculine frame that may accentuate the double bind, as “perky, demure, hysterical, 

grandmotherly, and soft-spoken” (Falk, 2010, pp. 52-53). 

Additionally, when Scharrer and Bissell (2000) examined media coverage of Nancy 

Reagan, Barbara Bush, and Hillary Rodham Clinton, they found that the more politically 

active the First Lady is, the more negative the news coverage of her tends to be (Scharrer & 

Bissell, 2000, p. 69). Frames embedded within news coverage of the First Lady directly 
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defined “her” as passive and silent role behind husband, ‘her’ will never be ‘she’: the active, 

competitive and eager to participate masculinized issues. When the image of the First Lady 

does not reflect the widely-perceived expectation as a soft, tender, friendly, and powerless 

woman who carries smile, people are more likely to generate negative cognition, consider the 

First Lady derailing from her “duty”. A woman may be able to possess harsh issues based 

masculinity; however, she has to maintain the stereotypical caring femininity because a 

woman's role as a child bearer continues to affect perception of her public role. 

Furthermore, Huddy and Terkildsen (1993) found in a subsequent study that voters were 

“unwilling to support a female presidential or vice-presidential candidate because she was 

seen as less competent to handle the military, war, and the economic but were unaffected by 

her perceived competence on the arts, education, and health” (Huddy & Terkildsen, 1993, p. 

141), suggesting females’ sensibility and warmth directly translated into views about their 

greater competence in handling issues like education, health care, and poverty. 

Therefore, one hypothesis is designed to explore the relationship between soft issues and 

Hillary Rodham Clinton. 

Hypothesis: As a female candidate, Hillary Rodham Clinton would be predominantly 

related to soft issues. 

Media Coverage of Female Politicians 

Media have been playing a role in determining which candidates will be viable. 

Goldenberg and Traugott (1987) suggest that increased levels of media exposure are 

associated with increased levels of candidate recognition. “Individuals who are not given an 

opportunity to take their message to the electorate through the national media cannot amass 

the political power needed to implement their policies” (Falk, 2010, p. 23). Compared to 
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male candidates, the press writes less about women candidates, and their candidacies are 

portrayed as less normative. Female candidates receive less news coverage than male 

candidates; media concentrate more on the viability of female candidates and less on the 

issues (Serini, Powers, & Johnson, 1998, p. 196). Furthermore, women are frequently 

portrayed as less viable candidates by press, devoted less coverage to stressing their stances 

on public policy issues.  

As Tankard (2001) noted, media have an important influence on how a story is framed, 

including potentially eliminating some perspectives particular arguments of a political 

candidates through news coverage. Political candidates could be presented in the media with 

a positive or a negative fashion. For candidates, tone of their media presence might be 

assumed to be an important cue for the public and voters. Zaller (1992, 1996) found that who 

demonstrated how the tone of elite and news messages, under certain conditions, can provide 

an information flow affecting public awareness, voters’ attitude, and voting behavior. Prior 

research further indicates that a positive tone toward particular parties or candidates leads 

voters to have more positive evaluations (Norris, Curtice, Sanders, Scammell, & Semetko, 

1999, pp. 130-143). Moreover, a German study, covering both election and routine periods, 

finds that the tone of evaluations in the media correlates with public contentment or 

discontentment with party leaders (Brettschneider, 2002, p. 267). 

As above, previous research has established that the media coverage of female 

politicians is inequitable; women in politics receive less coverage, are more likely than men 

to be paraphrased instead of quoted, and are constantly trivialized and undermined (Harp et 

al., 2016, p. 195). Coverage is more likely to be sex-stereotypical to undermine or even 

dismiss the media salience of women politicians. 
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The scope of research has been investigating the media salience of political candidates. 

Salience is a concept that draws on several disciplines, including communication, political 

science, and psychology (Kiousis, 2004, pp. 71-72). From the perspective of cognitive 

psychology, Augoustinos and Walker (1995) define salience as “the extent to which a 

stimulus, or referent object in the surrounding situation, stands out from other stimuli, or 

from other aspects of the situation” (p. 86). From the perspective of communication studies, 

salience consists three dimensions: attention, prominence, and valence. Compared to 

attention and valence, which have been valuable for measuring salience in intermedia 

investigation and second-level agenda setting, prominence would be the more appropriate 

approach to measure the salience of Hillary Rodham Clinton’s coverage for this study. 

Prominence refers to the positioning of a story within a media text to communicate its 

importance (Kiousis, 2004, p. 74). By focusing on placement and position of news stories, 

prominence is illustrated more in-depth by Watt, Mazz, and Snyder (1993) as “coverage 

prominence measures are superior to story count because they acknowledge structural and 

presentational elements of the news story. Stories in the media indicate their importance (and 

thus the agenda of the media) to the audience by virtue of their placement, length, or 

treatment (p. 414).” 

For this study, it takes the New York Times news stories as media source because it is the 

newspaper of record in contemporary America. Founded in 1851, the New York Times is well 

indexed and many researchers turn to it for clues about how influential media conceived an 

event at the time it occurred (Lind & Salo, 2002, p. 218). Researchers Dearing and Rogers 

(Tuchman, 1994, p. 312) state “…when the New York Times indicates that an issue is 

newsworthy, other U.S. news organizations take note”. Furthermore, New York-based 
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newspapers such as the New York Times presumably empower the news investigation to 

check on the power of politicians in the interest of the public. Since Hillary Rodham Clinton 

ran for a New York seat in the Senate, she might receive rich news coverage reported by the 

New York Times. With the fairness, integrity, and truth, the three-pillar concepts of the New 

York Times, it possesses the significant power in framing and setting the agenda of other U.S. 

media (Scharrer, 2002, p. 398). 

Since the New York Times is a respected and widely circulated newspaper; it is likely to 

demonstrate holistic representation of news frames to portray Hillary Rodham Clinton. 

However, one longstanding assumption that journalism should hold a value-free mode of 

reporting the world-has begun to fade in much critical literature on journalistic practice (Tan 

& Weaver, 2010, p. 421). When framing controversial issues such as race relations, 

homosexual activism, partial-birth abortion, the death penalty, etc., the New York Times is 

more likely to hold pro-liberal, neutral position to interpret news items. 

Based on above literature, research questions one and two are posed; the first is designed 

to examine the news tone of Hillary Rodham Clinton’s New York Times coverage, the second 

is aimed to explore the issue prominence of Hillary Rodham Clinton’s coverage. 

Research Question 1: Did the tone of New York Times’ coverage toward Hillary Rodham 

Clinton show neutrality in 2007 and 2015 presidential primaries? 

Research Question 2: What the level of issue prominence would be regarding New York 

Times’ coverage of Hillary Rodham Clinton in 2007 and 2015 presidential primaries? 

Gender Stereotypes of Female Politicians 

Recent studies have been examining gender stereotypes of male and female political 

candidates. Deaux and Lewis (1984) found that women were considered as dealing with 
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elderly better because women were stereotyped as compassionate; men were perceived to be 

better at dealing with military issue because men were stereotyped as tougher and more 

aggressive. Female politicians are popularly regarded as relatively more submissive, 

dependent, emotional, warm, gentle, and nurturing, suffering more from gender specific 

descriptions in the news coverage of their campaigns (Braden, 1996, p. 6). While male are 

expected to have characteristics such as toughness, argumentativeness, aggressiveness, and 

dominance (Trent & Sabourin, 1993, p. 22). Based on their findings, Higgle, Miller, Shields, 

and Johnson (1997) also suggest that female politicians may face attributional biases not only 

in election situations but also in evaluations of actual job performances. 

Stereotyping often occurs without a person’s conscious intent (Grimes & Drechsel, 1996, 

p. 173). For instance, subtle but persistent negative stereotypes of Blacks are readily evoked, 

even in people who claim not to be prejudiced (Major & Coleman, 2008, p. 318). 

Unconscious evoking of stereotypes is thought to occur automatically and inescapably, 

without awareness (Devine, 1989, p. 8; Gaertner & McLaughlin, 1983, p. 27). News 

gatekeepers may believe or judge their audience members to believe that female 

candidates/politicians should conform to stereotypical roles (Devine & Monteith, 1999, p. 

342; Hughes & Baldwin, 2002, p. 118). Politician trying to cross the line between the realm 

of male and female politicians will stand out as misplaced and risk becoming a laughing 

stock among both women and men, since there is a different set of expectations for male and 

female politicians (White, 1950, p. 386). Women candidates’ traits were more often 

described in female gender-stereotyped language (e.g. gentle, warm, weak leader, and etc.), 

whereas men candidates’ traits were more often described in male gender-stereotyped 

language (e.g. effective, aggressive, strong leader, and etc.) (Bligh et al., 2012, p. 565). 
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Regarding gender, Markus at al (Aalberg & Jenssen, 2007, p. 21) further use the term 

“gender schema” to refer to an individual’s self- schema about gender identity rather than 

social beliefs about gender (Bem, 1982, p. 1193). Gender schemas store information about 

gender categories in each audience member’s memory; it refers to intuitive hypotheses about 

the behavior, traits, characters, and preferences of male and female politicians based on their 

gender. Depending on self-schema, many voters will have a preference for politicians of their 

own gender, take an interest in their issues and identify with their style of communication 

(Markus, Crane, Bernstein, & Siladi, 1982, p. 41). However, gender schema may be biased 

with stereotypes due to some certain expectations of male and female politicians. 

In her book “Women for President: Media Bias in Nine Campaigns”, Erika Falk, a 

program director of the Israel Institute, analyzed the press coverage of the eight most 

prominent women who have run for president of the United States: Victoria Claflin Woodhull, 

Belva Bennett Lockwood, Margaret Chase Smith, Shirley St. Hill Chisholm, Patricia Scott 

Schroeder, Lenora Branch Fulani, Elizabeth Dole, Carol Moseley Braun, and Hillary Rodham 

Clinton. Falk found that character is the substantive criterion for press when deliberating 

about candidates. In the initial data examined in Falk’s book, women got more character and 

physical descriptions than men did in the six of the eight races. However, the pattern was 

reversed in the Hillary Rodham Clinton’s case. Compared to her male opponent Obama, 

Hillary Rodham Clinton received less character descriptions. Falk suggests that the press may 

focus more on a person’s character and experience when they are less well known, and when 

their resumes are uncommon. Since Hillary Rodham Clinton is the best-known woman who 

has run, which could explain why there is relatively less focus on her character (Falk, 2010, p. 
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157). Nevertheless, overall data still demonstrated a set of expectations for female candidates, 

paying attention to their femininity when deliberating female candidates’ performances. 

Based on above elaboration, it is shown that the certain expectations and attributional 

bias; describing female candidates as emotional, warm, gentle or nurturing, these feminine 

terms still exist in news coverage. For this study, it also aims to explore how the New York 

Times would describe the personal attributes of Hillary Rodham Clinton, would the 

descriptions be either feminine or masculine? Thus, the first research question is posed as 

following: 

Research Question 3: What personal attributes were frequently cited to describe Hillary 

Rodham Clinton in New York Times’ coverage? Were these attributes differently reflected in 

her bid for presidency in 2007 and 2015? 

Media Framing 

Framing is the actual construction and use of frames as well as “the most basic process 

of managing meaning (Deetz, Tracy, & Simpson, 2000, p. 73).” Deetz et al. (2000) further 

explain that framing is the process that leaders use their words and phrases to interpret events, 

shaping public cognition and opinions and thus obtain the responses they preferred. 

Many factors influence how the media cover stories including advertisers, business, 

political elites, government, news sources, newsroom policy, and economics. Researchers 

have demonstrated that the media frame news events in a specific way that selects and 

emphasizes certain issues, suggesting that news content is not an independent entity from 

political, social or ideological influence (Herman & Chomsky, 1988, p. 26; Tuchman, 1978, p. 

101). Gitlin (1980) defines framing as “persistent patterns of cognition, interpretation, and 



‧
國

立
政 治

大

學
‧

N
a

t io
na l  Chengch i  U

niv

ers
i t

y

 

 22 

presentation, of selection, emphasis and exclusion by which symbol handlers routinely 

organize discourse, whether verbal or visual.” 

Entman (1993) further offers a more concrete and operational explanation of framing: 

“to frame is to select some aspects of a perceived reality and make them more salient in 

communicating text, in such a way as to promote a particular problem definition for the item 

described.” Communicators select the aspect of an event they preferred and then make it 

more distinct in the text, “in such a way as to promote a particular problem definition, causal 

interpretation, moral evaluation, and/or treatment recommendation for the item described 

(Entman, 1993, p. 52)”. Entman identifies four locations of framing: communicators, who 

decide what to highlight and what to obscure; text, which contains frames; receivers, which 

may be or may not be influenced by frames in the text; and the culture, which is the “the 

stock of commonly invoked frames”. Moreover, he also identifies four functions of framing: 

problems-defining; causes-diagnosing; making moral judgments, and remedies-suggesting. 

Through the process of framing, media content can be influenced by information 

providers’ attitudes, values, and beliefs, including stereotypical ideas that can be triggered 

unconsciously or consciously (Shoemaker & Reese, 1996, p. 42). With the form of narration 

and the emphasis on specific attributes, news stories build up the causal relationship of issues 

such as gender, ability, and public role, from the image of political figures, discuss some 

aspects of issues, and then influence people’s political cognition and judgments. 

Guiding Frames 

Focused on Hillary Rodham Clinton’s candidacy in 2007 and 2015 presidential primaries, 

this research aims to analyze how the New York Times has framed her. Lind and Salo’s frame 

typology is adopted to examine coverage of Hillary Rodham Clinton. In their study of news 



‧
國

立
政 治

大

學
‧

N
a

t io
na l  Chengch i  U

niv

ers
i t

y

 

 23 

media coverage of feminists and feminism, Lind and Salo (2002) identify six common frames 

for women’s media portrayals: demonization; personalization and trivialization, goals; 

victimization; agency, and site of struggle. They found although print and TV coverage of 

women has increased, coverage of feminism, women’s movement, and public participation has 

been relatively sparse despite the improvements since the early 1960s. Mainstream media seem 

to pay great deal of attention to women’s romance and marital status, clothing and appearance, 

motherhood, sex, and body parts.  

By applying Lind and Salo’s frame typology to examine the New York Times coverage of 

Geraldine Ferraro, the first female vice-presidential candidate in the United States during the 

1984 election, Everbach (2014) found that the New York Times treated Ferraro as a viable 

vice-presidential candidate, news stories published by the New York Times overall showed 

promise that female politicians would move forward with equitable coverage to male 

counterparts (Everbach, 2014, p. 18). Although the martial status and motherhood of Ferraro 

were mentioned a few times in stories, Ferraro was still portrayed as a woman who “can do it 

all” (Everbach, 2014, p. 20). 

Lind and Salo give a broad definition of feminists and feminism. Feminists may be 

political or social movement activists, who focus on improving women’s socio-economic 

status and seeking the higher involvement of public affairs. Feminism, on the other hand, is 

the mainstream generated by feminists. Regarding Lind and Salo’s definition in terms of 

feminism, it might be the proper approach to explore the framing of Hillary Rodham Clinton. 

In the case of Hillary Rodham Clinton, she started her early career to work for the 

Children’s Defense Fund, and then became a co-founder of Arkansas Advocates for Children 

and Families. She has been promoting women’s rights of higher public involvement. Some 
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political opponents claimed her presence would support militant feminism and stimulate the 

destruction of family values (Lind & Salo, 2002, p. 213), criticized her as a threat to gender 

norms (Helens-Hart, 2015, p. 70). Hillary Rodham Clinton was once seen as brash, 

unyielding in her positions, and assumed much more political power than previous First 

Ladies (Templin, 1999, p. 25). On September 5, 1995, Hillary Rodham Clinton delivered a 

speech at the United Nations Fourth World Conference on Women Plenary Session in Beijing. 

A Speech she delivered at the conference stands out as one of her most widely praised 

speeches. She could be served as a global and domestic advocate for women in that her action 

and speech “endure as a summary of a women’s movement advocating for the universality of 

human rights” (Borrelli, 2011, p. 161). 

Based on Lind and Salo’s explication, firstly, demonization frame is defined in which 

feminism and feminists are framed as deviant; feminists are demonized when portrayed in the 

media as “crazy, ill-tempered, ugly, man-hating, family-wrecking, hairy-legged, bra-burning, 

and lesbians” (Helens-Hart, 2015, p. 70). Women political and social activists are 

misrepresented by news coverage due to above negative image. Regards to the demonization 

of Hillary Rodham Clinton, expressions such as “bitch”, “Hating-Hillary”, and “threat to 

gender norms” could be associated with the demonization frame. 

Second, personalization and trivialization frame (Lind & Salo, 2002, p. 218) includes 

media attention to an individual’s personal attributes, such as appearance, marital status, 

personal habits, or personal style. As Hillary Rodham Clinton once said, “If I want to knock s 

story off the front page, I just change my hairstyle...” the public is likely to notice female 

politicians’ appearance, size, and other details related to the body. 



‧
國

立
政 治

大

學
‧

N
a

t io
na l  Chengch i  U

niv

ers
i t

y

 

 25 

Third, the Goals frame reflects the attention to civil rights, reproductive rights, workplace 

rights, preventing violence toward women, and improving general conditions for women. This 

frame refers to the goals for quality generally held by feminists (Howell, 1990, p. 70; Rhode, 

1997, p. 12; Terkildsen & Schnell, 1997, p. 881). The historical speech in which Hillary 

Rodham Clinton delivered at the United Nations Fourth World Conference on Women 

Plenary Session in 1995 may be seen as a goal for advocacy of women’s rights. For this study, 

goals frame might reflect the attention to improve rights of the less-advantaged, minority 

groups. 

Forth, the victimization frame (Costain, Braunstein, & Berggren, 1997, p. 210; Howell, 

1990, p. 89; Terkildsen & Schnell, 1997, p. 882) reveals that feminists are weak and vulnerable. 

In this study, researchers demonstrate that female politicians are more likely to be viewed as 

incompetent and soft-issued related, these characteristics could be associated with 

victimization expression. 

Fifth, the agency frame represents woman as strong and capable, “reflects an active 

individual having strength, capability, a voice, leadership, power, and the like.” For this 

research, it articulates the otherness and political ambition of Hillary Rodham Clinton, Hillary 

Rodham Clinton’s desire to appear powerful could be considered as the content of agency 

frame. 

Last, the site of struggle frame reflects variety of locations such as home, geographic 

location, health, media and the arts, workplace, court/law, education, politics, sports and 

leisure, and religion of feminist activities, “the aspects of our social reality in which feminism 

and feminist ideas may be relevant.” (Ashley & Olson, 1998, p. 266; Howell, 1990, p. 95) For 

Hillary Rodham Clinton, her profile may be briefly digested as: woman versus power, work 
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versus marriage, and childrearing versus career. In terms of site of struggle frame, the struggle 

site of Hillary Rodham Clinton could be defined as home, workplace, politics, and the like. 

Lind and Salo further explicate that some words may appear in more than one category; 

“for example, the word violence is pertinent to both the goals and the site of struggle 

(workplace) frames, and the word wife is pertinent to both the personalization and the site of 

struggle frames” (Lind & Salo, 2002, p. 218). By discerning the frequency with certain words 

and contextual clues, it helps Lind and Salo categorize words.  

Moreover, this study also adopts the pioneer frame inspired by Anderson and Sheeler. 

The pioneer frame refers to the “first” for female candidates/politicians to be seriously 

recognized as the viable, such as being the first woman to be nominated by any political party, 

to be included in a major-party primary process, or to be a frontrunner during the primaries, 

and the like. With the political transition by being the First Lady, the Senator, Secretary of 

State, and a presidential candidate, the pioneer frame may reflect political résumé of Hillary 

Rodham Clinton. Therefore, research question four is posed to analyze frames related to 

Hillary Rodham Clinton as following: 

Research Question 4: Which frames appeared most frequently of Hillary Rodham 

Clinton’s coverage in the 2007 and 2015 presidential primaries? Did the frames appear 

differently in 2007 and 2015? 
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Methodology 

This research conducts a content analysis to examine how Hillary Rodham Clinton, as a 

presidential candidate, is represented in news coverage. Content analysis is any technique for 

making inferences by objectively and systematically identifying specified characteristics of 

messages (Zelizer, Park, & Gudelunas, 2002, p. 284), it is a method of studying and 

analyzing communications in a systematic, objective, and quantitative manner to measure 

variables (Holsti, 1969, p. 3). To sum up, content analysis is the systematic and replicable 

examination of symbols of communication, which have been assigned numeric values 

according to valid measurement rules and the analysis of relationships involving those values 

using statistical methods, describe the communication, and draw inferences about its meaning, 

or infer from the communication to its context, both of production and consumption (Riffe, 

Lacy, & Fico, 2005, p. 18). 

Searching Method 

This research focuses on the New York Times coverage of Hillary Rodham Clinton. To 

construct the sample, the search terms of “Hillary Rodham Clinton” and “Hillary Clinton” are 

entered in the Lexis-Nexis Database, which covers news article of major print media from 

1980 to today. In order to avoid thousands of false hits on stories that simply mention Hillary 

Rodham Clinton, search terms as “Clinton” OR “Hillary” OR “Hillary Rodham Clinton” OR 

“Hillary Clinton” in headline and lead are added to searching condition. Since many news 

articles refer to candidates by their first or last name, terms of “Clinton” and “Hillary” are 

essential to exclude irreverent articles. 
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This study attempts to explore the representation of Hillary Rodham Clinton’s candidacy 

in 2007 and 2015 presidential primaries, focuses on the early stage of primaries in which 

Hillary Rodham Clinton had a decisive lead in the polls (Riffe et al., 2005, p. 19). 

Regarding 2007 presidential primaries, the time period started from 20 January 2007 

when Hillary Rodham Clinton officially announced her candidacy, and ended on 20 July 

2007. News stories of six-month period are collected. After filtering irrelevant articles, the 

totality of news stories is 97. 

For 2015 presidential primaries, the time period started from 12 April 2015, the date of 

Hillary Rodham Clinton’s official announcement to run for president in 2016, and ended by 

12 October 2015. News stories of six-month period are collected. After filtering irrelevant 

articles, the totality of news stories is 200. 

Combined with above two time periods, the totality of news stories on Hillary Rodham 

Clinton is 297. 

Measurements 

Each article in the New York Times is the unit of analysis. Each news article will be 

coded for a number of variables. Based on the content analysis protocol instructed by Riffe, 

Lacy, and Fico, it is suggested that “each category in the content analysis protocol must relate 

unambiguously to the actual coding sheet used to record the content attributes of each unit of 

content in the study”. Furthermore, “each variable and a response number or space is 

identified with a letter and numbers (v1, v2, etc.) that corresponds with the definition in the 

coding protocol (Riffe et al., 2005, p. 111). To answer the main hypothesis and research 

questions, codebook (see Appendix) of this study constructed by eight variables is designed; 

eight variables are briefly introduced as following: 
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News type. News type in this study includes: (1) straight news; (2) feature stories or 

in-depth interviews; (3) news agency or translated stories; (4) commentary or editorial, and (5) 

other. Straight news refers to news stories based on events or issues with 5W1H: who, when, 

where, what, why, and how. Feature stories or in-depth interview refers to news analysis that 

focuses on actions or events in relation with Hillary Rodham Clinton. News agency or 

translated stories refer to the news based on other news agencies or wire services, the stories 

from other foreign news sources. Commentary or editorial refers to an article that contains 

subjective opinions of the writer. Articles will be coded as commentary or editorial if the 

writer uses first-person stance in writing. News types other than above will be coded as other. 

News section. News section refers to which category that the news stories are related to. 

Main sections of New York Times include: (1) National; (2) Metropolitan, (3) Washington; (4) 

International; (5) Business/Financial; (6) Technology/Science; (7) Health; (8) Sports, (9) 

Education; (10) Weather; (11) Editorials; (12) Op-Eds; (13) Letters to the Editor; (14) 

Feature, which includes Arts, Movies, Theater, Travel, NYC Guide, Food, Home & Garden, 

Fashion & Style, the New York Times Book Review, and Sunday Review. 

News length. News length of each news story is determined by the total words of article. 

The issue prominence of news coverage could be measured by news section and news length. 

News topic. News topic refers to the subject of the article. One dominant topic will be 

coded. Possible topics include: (1) economic issues; (2) social issues; (3) military 

engagement, (4) human interests; (5) foreign affairs; (6) politics; and (7) others. Economic 

issues refer to job creation, inflation, wages, prices, trade, trade, finance, tax or spend, etc. 

Social issues are indicated to abortion, affirmative action, crime, race, education, health care, 

welfare, etc. Military engagement includes national defense, anti-terrorism, homeland 
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security, etc. Human interests refer to character issues, personal morality, trustworthiness, 

personal qualities, appeal in appearance, manner, competence, etc. Foreign affairs refer to 

foreign policy issues, diplomatic visit, etc. Politics refer to news stories related to politics in 

general, such as career background, political debates, issue stance, statement, etc. News topic 

other than above will be coded as “others”. 

News theme. News theme is mainly divided into two categories, including (1) policy 

and (2) horserace. News theme other than above will be coded as (3) others. 

Personal attributes. Personal attributes are mainly divided into three 

categories, ”trustworthiness”, “qualification” and “gender norms” are measured in order to 

explore the personal attributes of Hillary Rodham Clinton being the female presidential 

candidate. Personal attribute 1 Trustworthiness will be coded as (1) trustful; (2) questionable; 

and (3) both. Personal attribute 2 Qualification will be coded as (1) competent/intelligent; (2) 

incompetent/unqualified; and (3) both. Gender norms are divided into three dimensions, 

including (1) caring/warmth/gentleness as feminine category in general; (2) 

assertiveness/ambition/aggression as masculine category in general; and (3) both. If salient 

attribute term could not be found in news story, (0) does not appear will be coded. 

News frames. To examine how the New York Times represented Hillary Rodham 

Clinton, each article will be coded for the dominant frame. The dominant frame is the aspect 

of the event that is emphasized or made most salient within the article (Riffe et al., 2005, p. 

116). The headline and the lead paragraph (top three paragraphs) may be useful in 

determining dominant frame. Since it is more likely that more than one dominant frame may 

appear in an article (Devitt, 2002, p. 446). The dominant frame will be coded if it leads more 

than a half of the paragraphs in article. News frames of this study include: (1) Demonization 
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frame: demonization frame refers to story that characterizes the negative side of Hillary 

Rodham Clinton. For example, story that criticizes her as “monster”, “bitch, “Hillary-hating”, 

etc. could be related to the demonization. (2) Personalization or trivialization frame: 

personalization or trivialization frame focuses on Hillary Rodham Clinton’s personal 

attributes such as her morality, trustworthiness, appeal in appearance, charisma, etc.  

(3) Goals frame: frame of goals focuses on Hillary Rodham Clinton’s efforts to promote 

civil rights, workplace rights, reproductive rights, preventing violence toward the 

disadvantaged, improving general conditions for the disadvantaged, etc. (4) Victimization 

frame: victimization frame refers to the stories that focus on Hillary Rodham Clinton’s 

incompetence, weakness, vulnerability, etc. (5) Agency frame: agency frame refers to stories 

that describe Hillary Rodham Clinton as viable candidate or politician, stresses on her 

strength, capability, competence, etc. (6) Site of struggle frame: the story relates to the aspects 

of social reality in which feminism and feminist ideals may be relevant. For instance, the 

story with site of struggle frame may describe Hillary Rodham Clinton’s participation in 

public sphere such as workplace, government (e.g. Congress), party convention, etc. (7) 

Pioneer frame: the story describes Hillary Rodham Clinton’s candidacy as a pioneer move 

(being the first) among female politicians. For instance, the story of pioneer frame may 

describe Hillary Rodham Clinton is the first former First Lady to run for president, etc. 

News tone. The news tone of the articles includes: (1) pro-Hillary Rodham Clinton; (2) 

against-Hillary Rodham Clinton; and (3) neutral. For instance, statement such as “Mrs. 

Clinton is a strong advocate of sensible and effective measures to combat the plague of 

firearms” or “Hillary Clinton is a strong advocate of sensible and effective measures to combat 

the plague of firearms” could be the evidence to pro-Hillary Rodham Clinton stance. On the 
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contrary, statements such as “Neither men nor women fully trust that Mrs. Clinton is saying 

what she really believes” or “Hillary Rodham Clinton’s sex would impede her from leading 

the nation in wartime”, etc. are likely to hold attitude against Hillary Rodham Clinton. If the 

story interpret the portrayal of Hillary Rodham Clinton with both of her weakness and strength, 

the news tone is more likely to be neutral. 

Intercoder Reliability Test 

In order to avoid a risk of subjectivity in interpretation, which may leads to low quality 

research outcome (Gamson & Modigliani, 1989), to “establish whether the data obtained in the 

course of research can provide a trustworthy basis for drawing inferences, making 

recommendations, supporting decisions, or accepting something as fact” (Chang, Fauziah, & 

Chew, 2012, p. 21), reliability test is necessary of the study. To establish intercoder reliability, 

two graduate communication students coded the sample. They were trained by reviewing the 

coding scheme and instructions together to ensure that both understood the requirements. The 

primary coder coded the entire sample (n = 297); the secondary coder reviewed and coded a 

random subset of 10 percent (n = 30) of the sample. 

The reliability test was measured by Cohen’s kappa, which is the proper approach for 

two-coder reliability test when defining qualitative or categorical variables. The intercoder 

agreement coefficient for each variable of Cohen’s kappa (Krippendorff, 1980, p. 146) could 

be ranged from -1.0 to 1.0. Coefficient ranged from 0.4 to 0.8 is acceptable, coefficient greater 

than 0.81 reflects higher reliability. The intercoder reliability coefficient of each nominal 

variable is presented in Table 1. Coefficient of each variable such as news type, news section, 

news topic, news theme, personal attributes from 1 to 3, news frames, and news tones is 

measured by Cohen’s kappa. 
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Regarding coefficient of news length, as the continuous variable measured by 

Krippendorff's alpha (ratio), is 1.0. 

 

Table 1 
Intercoder Reliability of Nominal Variables 

                                                        Cohen's Kappa 

News Type 1 

New Section 1 

News Topic 0.849 

News Theme 0.887 

Personal Attribute 1 Trustworthiness 1 

Personal Attribute 2 Qualification 0.736 

Personal Attribute 3 Gender Norms 0.894 

News Frames 0.906 

News Tone 0.874 
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Finding 

Relationship between Soft Issues and Hillary Rodham Clinton 

The main hypothesis of this study predicted that soft issues, such as news topic of social 

issues and human-interest issues, might be predominantly related to Hillary Rodham Clinton.  

Results seen in Table 2 revealed that news topic, as “human interests “, ”politics in 

general”, and “social issues”, were the three topics that appeared most frequently in both 

years. Other issues such as “economic”, “military engagement”, and “foreign affairs” 

appeared infrequent. 

Human-interest issues were predominantly related to Hillary Rodham Clinton in 2007 

(44.3%) and 2015 (50.0%); politics in general came secondary in 2007 (30.9%) and 2015 

(20.5%). Social issues rarely appeared in 2007 (4.1%) but more saliently in 2015 (13.5%). 

 

Table 2 
News Topic of Hillary Rodham Clinton in the New York Times 

 
2007 2015 Total 

    

Economic Issues 4 (4.1%) 21 (10.5%) 25 (8.4%) 

Social Issues 4 (4.1%) 27 (13.5%) 31 (10.4%) 

Military Engagement 16 (16.5%) 2 (1.0%) 18 (6.1%) 

Human Interests 43 (44.3%) 100 (50.0%) 143 (48.1%) 

Foreign Affairs 0 (0.0%) 9 (4.5%) 9 (3.0%) 

Politics in General 30 (30.9%) 41 (20.5%) 71 (23.9%) 

Total 97 (100.0%) 200 (100.0%) 297 (100.0%) 
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News Tone of Hillary Rodham Clinton’s Coverage 

Research question one asked: Did the tone of New York Times’ coverage toward Hillary 

Rodham Clinton show neutrality in 2007 and 2015 presidential primaries? 

The results seen in Table 3 suggest that the news tone regarding Hillary Rodham 

Clinton’s coverage showed high degree of neutrality in both years. Neutral news tone 

appeared most frequently in 2007 (79.4%) and 2015 (79.0%) as well. 

 

Table 3 
News Tone of Hillary Rodham Clinton in the New York Times 

 
2007 2015 Total 

    

Pro-Hillary Rodham Clinton 10 (10/3%) 23 (11.5%) 33 (11.1%) 

Neutral 77 (79.4%) 158 (79.0%) 235 (79.1%) 

Against-Hillary Rodham Clinton 10 (10.3%) 19 (9.5%) 29 (9.8%) 

Total 97 (100.0%) 200 (100.0%) 297 (100.0%) 

 

Issue Prominence of Hillary Rodham Clinton’s Coverage 

Research question two asked: What the level of issue prominence would be regarding 

the New York Times’ coverage of Hillary Rodham Clinton in 2007 and 2015 presidential 

primaries? To answer research question two, two variables: news length and news section, 

were coded to measure issue prominence. News length and news section here in this study 

are two main indicators in terms of issue prominence of Hillary Rodham Clinton’s coverage. 

Regarding news length, results seen in Table 4 possessed high-level issue prominence in 

both years (M = 996.246, SD = 693.418). Compared to news length in 2007 (M = 918.041, 

SD = 910.689), news length in 2015 (M = 1034.175, SD = 557.390) was more salient. 
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Regarding news section, news stories focused on Hillary Rodham Clinton appeared 

most frequently on National section in both years (76.8%). In 2007 (72.7%) and 2015 

(79.0%), news stories appeared most frequently on National section as well. 

 

Table 4 
Issue Prominence of Hillary Rodham Clinton in the New York Times 

News Length 

  2007 2015 Total 

  
M = 918.041 

SD = 910.689 

M = 1034.175 

SD = 557.390 

M = 996.246 

SD = 693.418 

News Section 

National 70 (72.7%) 158 (79.0%) 228 (76.8%) 

The Metropolitan  5 (5.2%) 3 (1.5%) 8 (2.7%) 

Washington 0 (0.0%) 5 (2.5%) 5 (1.7%) 

International 3 (3.1%) 2 (1.0%) 5 (1.7%) 

Business/Financial 2 (2.1%) 3 (1.5%) 5 (1.7%) 

Editorials 10 (10.3%) 19 (9.5%) 29 (9.8%) 

Op-Eds 0 (0.0%) 1 (0.5%) 1 (.3%) 

Features 7 (7.2%) 9 (4.5%) 16 (5.4%) 

Total  97 (100.0%) 200 (100.0%) 297 (100.0%) 

 

Relationship between Personal Attributes and Hillary Rodham Clinton 

Research question three asked: What personal attributes were frequently cited to 

describe Hillary Rodham Clinton in New York Times’ coverage? Were these attributes 

differently reflected in her bid for presidency in 2007 and 2015? 

To answer research question three, three categories of personal attributes were designed: 

trustworthiness, qualification, and gender norms.  

With regards to trustworthiness, it is subcategorized into “trustful”, “questionable”, and 

“both”. If salient attribute terms could not be found in news story, “does not appear” would 
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be coded.  

Results seen in Table 5 suggest that both of “trustworthy” and “questionable” appeared 

rarely in both years. Compared to 2007 (2.1%), attribute of “questionable” appeared more in 

2015 (11.5%). Nevertheless, overall results still indicate that trustworthiness, as the personal 

attribute 1, appeared infrequent.  

In terms of qualification, it is subcategorized into “competent/intelligent”, 

“incompetent/intelligent”, and “both”. If salient attribute terms could not be found in news 

story, “does not appear” would be coded.  

Results seen in Table 5 reveal that qualification, as the personal attribute 2, appeared 

rarely in both years. “Competent/intelligent” appeared more in 2015 (13.5%) compared to 

2007 (9.3%). “Incompetent/unqualified” relatively appeared more in 2015 (15.0%) compared 

to 2007 (13.4%). However, overall results still indicate that qualification, as the personal 

attribute 2, appeared infrequent. 

In terms of gender norms, it is subcategorized into two dimensions. 

“Caring/warmth/gentleness” demonstrates feminine attributes in general. 

“Assertiveness/ambition/aggression” demonstrates masculine attributes in general. If salient 

attribute terms could not be found in news story, “does not appear” would be coded. 

Results seen in Table 5 reveal that gender norms, as personal attribute 3, appeared rarely 

in both years. “Caring/warmth/gentleness” relatively appeared more in 2007 (12.4%) 

compared to 2015 (10.5%). “Assertiveness/ambition/aggression” appeared more in 2007 

(11.3%) compared to 2015 (8.5%). Nevertheless, overall results still indicate that gender 

norms, as the personal attribute 3, appeared infrequent. 
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Table 5 
Personal Attributes of Hillary Rodham Clinton in the New York Times 

  
2007 2015 Total 

1. Trustworthiness 

 
    

 
Does Not Appear 95 (97.9%) 172 (86.0%) 267 (89.9%) 

Trustworthy 0 (0.0%) 5 (2.5%) 5 (1.7%) 

Questionable 2 (2.1%) 23 (11.5%) 25 (8.4%) 

Both 0 (0.0%) 0 (0.0%) 0 (0.0%) 

Total 97 (100.0%) 200 (100.0%) 297 (100.0%) 

2. Qualification 

 
    

 
Does Not Appear 75 (77.3%) 143 (71.5%) 218 (73.4%) 

Competent/intelligent 9 (9.3%) 27 (13.5%) 36 (12.1%) 

Incompetent/unqualified 13 (13.4%) 30 (15.0%) 43 (14.5%) 

Both 0 (0.0%) 0 (0.0%) 0 (0.0%) 

Total 97 (100.0%) 200 (100.0%) 297 (100.0%) 

3. Gender Norms 

 
    

 
Does Not Appear 74 (76.3%) 160 (80.0%) 234 (78.8%) 

Caring/warmth/gentleness 11 (11.3%) 17 (8.5%) 28 (9.4%) 

Assertiveness/ambition 

/aggression 
12 (12.4%) 21 (10.5%) 33 (11.1%) 

Both 0 (0.0%) 2 (1.0%) 2 (0.7%) 

Total 97 (100.0%) 200 (100.0%) 297 (100.0%) 

 

News Frames of Hillary Rodham Clinton’s Coverage 

Research question four asked: Which frames appeared most frequently of Hillary 

Rodham Clinton’s coverage in the 2007 and 2015 presidential primaries? Did the frames 

appear differently in 2007 and 2015? 

Results seen in Table 6 revealed that news frames, as “agency frame“, 

“personalization/trivialization frame”, and ”victimization frame”, were the three frames that 
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appeared most frequently in both years. Framing pattern of Hillary Rodham Clinton’s 

coverage was similar in 2007 and 2015. Other news frames such as “goals frame”, “site of 

struggle frame”, “pioneer frame”, and “demonization frame” appeared infrequent. 

Results seen in Table 6 suggest that agency frame was dominant used in 2007 (49.5%) 

and 2015 (35.0%). Personalization/trivialization frame came secondary in 2007 (24.7%) and 

2015 (30.0%). As victimization frame, it appeared in 2007 (14.4%) and 2015 (25.5%). 

 

Table 6 
News Frames of Hillary Rodham Clinton in the New York Times 

 
2007 2015 Total 

    

Demonization Frame 0 (0.0%) 0 (0.0%) 0 (0.0%) 

Personalization/trivialization Frame 24 (24.7%) 60 (30.0%) 84 (28.3%) 

Goals Frame 6 (6.2%) 8 (4.0%) 14 (4.7%) 

Victimization Frame 14 (14.4%) 51 (25.5%) 65 (21.9%) 

Agency Frame 48 (49.5%) 70 (35.0%) 118 (39.7%) 

Site of struggle Frame 4 (4.1%) 9 (4.5%) 13 (4.4%) 

Pioneer Frame 1 (1.0%) 2 (1.0) 3 (1.0%) 

Total 97 (100.0%) 200 (100.0%) 297 (100.0%) 
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Discussion and Conclusion 

Through the implementation of coding process, the main purpose of this research is to 

explore the representation of Hillary Rodham Clinton in the New York Times coverage. This 

study focuses on her candidacy in 2007 and 2015 presidential primaries, examining related 

notions such as relationship between soft issues and Hillary Rodham Clinton, news tone, issue 

prominence, personal attributes, and use of news frames. 

Soft Issues 

With regards to relationship between certain issue and female politicians, previous 

research has articulated that females are often typecast by the media as important only for 

their stances on traditional feminine issues, linking to social issues of welfare, poverty, 

education, racial problems, and AIDS. Female candidates are perceived as less competent as 

leaders, less experienced, and less knowledgeable than their male counterparts (Koch, 1999, 

p. 95). However, based on research of women candidates for the U.S. Senate, Koch (1999) 

found that women candidates suffered with respect to ratings of experience and competence, 

but enjoyed an advantage for their perceived ability to handle social issues and general 

leadership. 

Additionally, some scholars argue that, media coverage of female candidates tends to 

emphasize women’s traditional roles and focuses on their appearance and behavior (Kittilson 

& Fridkin, 2008, p. 373). Women candidates are more likely to be subjected to more 

commentary about their attire and appearance when compared to their male counterparts 

(Braden, 1996, p. 10; Niven & Zilber, 2001, p. 152), as “fashion becomes a key point of 

contention when considering whether a woman is performing the intelligible version of her 
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gender” (Shepard, 2009, p. 67). 

Overall results of this study confirm that soft issues were predominantly related to 

Hillary Rodham Clinton. Soft issues as human interests, which refer to personal morality, 

trustworthiness, personal qualities, appeal in appearance, competence, etc., was positively 

associated with Hillary Rodham Clinton. However, the findings are slightly different from 

previous research. Most news stories focused on attitudes and competence of Hillary Rodham 

Clinton, providing more-in-depth details or analysis of her campaign and policies, instead of 

paying attention to her attire and appearance. The results could be positively associated with 

Koch’s research findings: female candidates could be beneficial from their perceived ability 

to handle soft issues and general leadership. 

News Tone 

The New York Times is a deemed as widely circulated newspaper, the elite newspaper 

embedded within diverse context. When picturing controversial issues such as race relations, 

homosexual activism, partial-birth abortion, the death penalty, etc., the New York Times 

would be more likely to hold pro-liberal, neutral position to interpret news stories. The 

newspaper stance of the New York Times might affect news tone when interpreting chosen 

stories. More specifically, the New York Times owns the reputation for backing politically 

liberal candidates (Everbach, 2014, p. 19). Results of this research have shown that both sides 

of weakness and strength of Hillary Rodham Clinton were frequently presented among the 

majority of news stories. News tone of Hillary Rodham Clinton’s coverage was saliently 

presented neutral. Hillary Rodham Clinton was presented in the New York Times in a “neutral 

fashion” indeed. 
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Issue Prominence 

As mentioned before, issue prominence refers to “the positioning of a story within a 

media text to communicate its importance” (Mandziuk, 2008, p. 313). Prominence is one of 

the three dimensions (attention, prominence, and valence) of media salience. This study 

attempts to take prominence in particular to analyze the news coverage of Hillary Rodham 

Clinton. 

Major stories appeared on the front page of newspaper could be considered as high 

prominence. Based on the research of Chermak and Chapman (2007), they suggest that media 

salience could be measured by the news length (total words of each news article), especially 

for those news articles collected by Lexis-Nexis database, the higher degree of news length 

reflects the more significant media salience. Furthermore, as Watt et al. (1993) suggest, 

stories in the media indicate their importance to the audience by virtue of their placement, 

length, or treatment, two variables as news length and news section are vital to explore issue 

prominence of Hillary Rodham Clinton’s coverage. 

Results from Table 4 indicate that coverage of Hillary Rodham Clinton possessed high 

level of issue prominence. With her political transitions embedded with U.S historical context, 

Hillary Rodham Clinton has been the spotlight both of the public and private sphere. 

Personal Attributes 

In this study, most news stories were constructed to be neutral to avoid subjectivity, focus on 

providing factual political information. Results from Table 3 indicate that personal attributes 

were barely found, hard to be measured due to the ambiguous semantics of news stories. For 

instance, some news stories focused on trustworthiness or competence of Hillary Rodham 

Clinton, but they did not provide direct adjective phrases to describe Hillary Rodham Clinton 
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as being trustful/competent. However, attribute of “questionable” appeared more in 2015 

(11.5%) comparing to 2007 (2.1%), Hillary Rodham Clinton’s secretary of state resume may 

explain the trend. The public questioned Hillary Rodham Clinton’s unorthodox use of her 

private email account to reply sensitive messages during secretary of state-tenure (from 

January 21, 2009 to February 1, 2013). Furthermore, Hillary Rodham Clinton’s foreign 

policy decisions and emergency response framework was doubted as well. Hillary Rodham 

Clinton even executed to testify in the congressional committee hearings regarding the attack 

on the American consulate in Benghazi, Libya, which the deadly assault took place in the 

night of September 11, 2012. Trustworthiness of Hillary Rodham Clinton has been more 

scrutinized ever since then. 

Regarding the gender norms such as “caring/warmth/gentleness” or 

“assertiveness/ambition/aggression”, these gender-related attributes rarely appeared among 

coverage of Hillary Rodham Clinton. The overall news stories tend to portray her as the viable 

candidate regardless of the gender. 

Findings have shown that the boundary between feminine and masculine attributes is 

blurred; news type of the entire sample might affect the salience of gender attributes. In this 

study, most news stories are designed to be neutral, to avoid harsh stigma, and gender 

stereotypes, focus on providing factual political information. Straight news and feature stories 

were dominant among news coverage of this research. Regarding feature stories, it is more 

possible to contain subjective statements and stereotypes than straight news do. However, 

feature stories of the entire sample in this study were more likely to be narrated by neutral news 

analysis, which might avoid radical, sensitive narratives when representing Hillary Rodham 

Clinton.  
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The overall news stories about Hillary Rodham Clinton illustrated a viable individual, 

with very few inferences highlighting Hillary Rodham Clinton’s gender, or suggesting that her 

gender precluded her from being viable/competent. The findings are slightly different from 

Jamieson’s femininity/competence bind. As Jamieson suggests, the five-double bind for 

women in leadership are womb/brain, silence/shame, sameness/difference, 

femininity/competence, and aging/invisibility. Power is understood to be a masculine domain, 

and within the framework of double bind, to be feminine is to lack power. Women who are 

considered feminine will be judged incompetent, and women who are competent would be 

judged unfeminine. By applying Jamieson’s double bind theory to their research, Harp et al. 

(2016) further elucidate the essence of double bind, “the dichotomous nature of language as 

illustrated in the male/female, masculine/feminine construction of gender difference offers a 

problematic position from which to make sense of the world (p. 195)”. 

Findings of this research regarding personal attributes, especially attributes related to 

gender norms, might be a sign of the loosening of double bind for female leadership. 

News Frames 

As Kahn and Goldenberg (2007) point out, female candidates are less likely to be framed 

in terms of their issue stances compared to male candidates, because the media tend to focus 

more on female’s viability. However, recent research has suggested that Hillary Rodham 

Clinton was not framed in the same way as previous female politicians (Falk, 2009, p. 227). 

News coverage of Hillary Rodham Clinton has turned to be positively framed with issue focus, 

less of a focus on her physical appearance than expected. 

Results from Table 6 have supported the above research. Agency frame, which focuses 

on Hillary Rodham Clinton’s competence or strength, was predominantly related to her news 
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coverage. Most news stories described Hillary Rodham Clinton’s capability such as being the 

powerful fundraiser, the acclaimed advocate, or articulate public figure. Even though Hillary 

Rodham Clinton was criticized for her inconsistency of campaign strategies and political 

stances, she was framed more as a viable candidate than as a traditional female candidate in 

the news coverage. 

Personalization or trivialization frame, which illustrates Hillary Rodham Clinton’s 

personal attributes or details, such as her morality, trustworthiness, appeal in appearance, 

charisma, etc., appeared frequently as well. Compared to 2007, the number of news stories 

with personalization or trivialization frame increased. It is more likely shown that after the 

tenure of Secretary of State, Hillary Rodham Clinton has been scrutinized more due to her 

unorthodox use of private email account for replying work-related, sensitive messages, which 

resulted in news limelight of presidential bid. The trustworthiness and viability of Hillary 

Rodham Clinton arouse the public’s attention, which might lead to the salience of 

personalization or trivialization frame. 

Results from Table 6 also indicate that news stories with victimization frame, which 

focuses on Hillary Rodham Clinton’s incompetence, weakness, vulnerability, etc., were 

relatively increased in 2015 (25.5%) when compared to 2007 (14.4%). Since the public has 

been reviewing Hillary Rodham Clinton more on her secretary of state-resume during 2015 

presidential primaries, it might lead to the increase of victimization frame. 

With regards to demonization frame, goals frame, site of struggle frame, and pioneer 

frame, all appeared infrequent in both years. Demonization frame might represent the harsh 

stigma, which was barely observed in the New York Times coverage of this study. 
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In sum, compared to 2007, personalization/trivialization frame, victimization frame, and 

agency frame increased more in 2015. As mentioned above, secretary of state-resume might 

play the essential role that led to the increase of these frames. As head of U.S. diplomacy, 

some of the public trusted Hillary Rodham Clinton for her trail-blazing political career; some 

questioned her policy decisions and authenticity; her trustworthiness and competence was 

scrutinized more after some diplomatic incidents (2012 Benghazi attack, use of private email 

account, confidential information leaking, etc.). These traits could explain the salience of 

above frames. 

In her political career, Hillary Rodham Clinton has been the subject of intense media 

scrutiny that exemplifies many of the gendered underpinnings of media discourse on women 

politicians (Harp et al., 2016, p. 197). As the First Lady, Hillary Rodham Clinton embodies a 

type of female whose experiences were not stereotypical of previous first ladyship. Press 

coverage focused on her defiance of gender norms and contained negative connotations. 

From being the politically active First Lady to political candidate for U.S. Senate and 

president, Hillary Rodham Clinton has stepped out her traditional female capacity, become a 

viable politician. Her political empowerment shows the evidence, which rejected to be 

objectified by masculinity-dominant norms. 

The findings of this research suggest that, as a female politician, Hillary Rodham 

Clinton is predominantly related to soft issues. Unlike prior research, coverage of Hillary 

Rodham Clinton possessed high level of issue prominence without evoking her gender and 

physical descriptions; news tone of Hillary Rodham Clinton’s coverage was presented neutral, 

she is overall represented and framed as viable and independent presidential candidate 

without being objectified by male domain in the politics. 
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Limitation 

In this study, the stance of the New York Times might be the key factor to influence the 

representation of Hillary Rodham Clinton. Results of personal attributes would be the vivid 

example. Newspaper stance of the New York Times might be a potential explanation, which 

related to the infrequency of personal attributes. Additionally, personal attributes might be 

vague to be measured between the lines, which led to infrequency as well. 

Newspaper stance of the New York Times would be the main limitation to this study. 

Thought the New York Times is regarded as reputable with its quality and circulation, its stance 

might offer only a unilateral glance at the news coverage when picturing Hillary Rodham 

Clinton. Furthermore, news stories collected for this study are mainly designed to be neutral, 

offering factual political information. Portrayal of Hillary Rodham Clinton would possibly be 

simplified and homogeneously represented. Since the New York Times has a reputation for 

backing politically liberal candidates, it is not an unbiased source in this case. Finding of this 

research would possibly be different if the other news organization were analyzed, compared to 

the New York Times. 

Another limitation is that, this study did not precisely examine the effects of certain events 

or circumstances on the news coverage. With regards to her candidacy in 2007 and 2015 

presidential primaries, Hillary Rodham Clinton received the amount of news coverage due to 

the vote for Iraq war, inappropriate use of private mail account, the disputes caused by 

Benghazi Panel, the critics about fund raising of Clinton Foundation, etc. These events could 

influence the news coverage of election, and representation of Hillary Rodham Clinton. 
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Suggestions for Future Research 

This study examined the New York Times’ coverage of Hillary Rodham Clinton’s 

candidacy in 2007 and 2015 presidential primaries. It demonstrates that soft issues were 

positively associated with Hillary Rodham Clinton, which is consistent with mainstream 

research findings regarding female politicians. However, unlike some of the previous research, 

suggested that media coverage tends to focus on the attire, physical appearance, and feminine 

attributes of women candidates, the image of Hillary Rodham Clinton examined by this study 

was more likely to be framed as a viable candidate instead of a traditional women candidate. 

Moreover, unlike findings of previous research suggesting news stories portraying Hillary 

Rodham Clinton as politically active would receive negative coverage, news stories of the 

New York Times portraying Hillary Rodham Clinton as politically active overall contained 

neutral statements, creating neutrality for her coverage. 

Hillary Rodham Clinton’s representation of this study has distinguished from her 

traditional role as being the First Lady, spouse, and motherhood. Furthermore, because Hillary 

Rodham Clinton is probably the best well-known, untraditional women candidate to run for the 

president, she may receive more coverage with less gender bias than other women candidates. 

Since women candidates (e.g. Hillary Rodham Clinton or Sarah Palin) from major parties may 

receive more coverage than women candidates from minor parties, future research may 

examine news coverage of those less “famous” women politicians to explore their media 

treatment. 

Future research may also benefit from exploring more news outlets, rather than targeting 

on single news outlet, in order to holistically observe the representation of Hillary Rodham 

Clinton. Furthermore, instead of measuring the frequency of either feminine or masculine 
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terms describing women candidates, future research could focus more on analyzing 

comparison between female and male candidates in terms of campaign strategy, horserace or 

policies, explore the level of gender bias in news coverage of the modern politics. 

Conclusion 

News coverage of Hillary Rodham Clinton is well studied in research regarding women 

in U.S. politics. This study, which examined the New York Times’ coverage of Hillary 

Rodham Clinton to explore her media representation during her candidacy in 2007 and 2015 

presidential primaries, offers important findings and elaborates more nuanced ways in which 

the New York Times covered Hillary Rodham Clinton. Significant findings include that 

Hillary Rodham Clinton is framed as viable candidate and political figure; her media 

representation of the New York Times is not constructed in gendered way. The analysis also 

suggests that coverage of Hillary Rodham Clinton possesses high level of issue prominence. 

Additionally, as pervious research suggests that Hillary Rodham Clinton’s politically active 

performances and untraditional/unfeminine traits may result in negative portrayals, comments 

and negative coverage, findings of this study has shown that the New York Times’ coverage 

of Hillary Rodham Clinton demonstrates neutrality, focusing on analysis of her competence, 

morality, and trustworthiness instead of commenting about attire, hairstyle, and appearance. 

As Jamieson (1995) illustrates, when one woman overstep the boundary, she leads the 

way for others to follow. When Hillary Rodham Clinton is deemed as a powerful and 

competent politician and candidate, she could be served as a model for future generations of 

female leaders. On the other hand, since media form and contribute to discursive construction 

of reality; messages and ideas that media cultivate have real consequence for women seeking 

and holding political office (Falk, 2010, p. 25). Journalists may find interesting about female 
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candidates because they are novel or defy gender-role expectations, the novelty of characters 

makes female candidates newsworthy instead of stances on issues. The way that journalists 

report female candidates will determine their media representation, which may either 

perpetuate or mitigate the gender bias of news coverage. 

This study may offer a rich case for reconsidering women, politics, and media. It 

provides the holistic approach to examine New York Times’ coverage of Hillary Rodham 

Clinton by particularly focusing on her candidacy in 2007 and 2015 presidential primaries. 

Furthermore, coverage analyzed here shows progress regarding how a prominent women 

politician is portrayed in the news even though the glass ceiling has yet to be completely 

cracked. 
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Appendix 

Codebook 

V1. Story ID (Year of publication and serial number of news story, e.g. 200701) 
 

V2. Year (Year of publication: XXXX) 
 

V3. Month (Month of publication: 1-12) 
 

V4. Day (Day of publication: 1-31) 
 

V5. News Type 
1. Straight news: article is mainly based on issues or events with 5W1H. 

2. Feature stories/in-depth interview: the news analysis focuses on actions or events in 

relation with Hillary Rodham Clinton. 

3. News agency/translated stories: stories represent information from other wire services or 

news agencies; stories translated based on information from other foreign sources. 

4. Commentary/editorial: article contains subjective opinions of the writer; opinions may be 

for or against Hillary Rodham Clinton, and neutral. 

5. Other 

 

V6. News Section 
1. National 

2. Metropolitan 

3. Washington 

4. International 

5. Business/Financial 

6. Technology/Science 

7. Health 

8. Sports 

9. Education 

10. Weather 

11. Editorials 

12. Op-Eds 
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13. Letters to the Editor 

14. Features (Arts, Movies, Theater, Travel, NYC Guide, Food, Home & Garden, Fashion & 

Style, the New York Times Book Review, and Sunday Review) 

 

V7. News Length (The total words of each news article) 
 

V8. News Topic (Choose one dominant focus) 
1. Economic issues (include job creation, inflation, wages, prices, trade, finance, tax or 

spend, etc.) 

2. Social issues (include abortion, affirmative action, crime, education, health care, welfare, 

etc.) 

3. Military engagement (includes national defense, anti-terrorism, homeland security, etc.) 

4. Human interests (include character issues, personal morality, trustworthiness, personal 

qualities, appeal in appearance, manner, competence, etc.) 

5. Foreign affairs (include foreign policy issues, diplomatic visit, etc.) 

6. Politics (include news content related to politics in general, such as career background, 

debates, statements, etc.) 

7. Others 

 

V9. News Theme 
1. Policy 

2. Horserace 

3. Others 

 

V10. Personal Attribute 1: Trustworthiness 
0. Does not appear; 1. Trustworthy; 2. Questionable; 3. Both. 

 

V11. Personal Attribute 2: Qualification 
0. Does not appear; 1. Competent/intelligent; 2. Incompetent/unqualified; 3. Both 

 

V12. Personal Attributes 3: Gender Norms (feminine vs. masculine) 
0. Does not appear; 1. Caring/warmth/gentleness; 2. Assertiveness/ambition/aggression;  

3. Both 
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The following is the list of frames that are more likely to appear in articles focusing on 

Hillary Rodham Clinton. By reading headline, main focus of the story, and top three 

paragraphs, the dominant frame could be determined. Choose only one dominant frame for 

each news article. 

 

V13. News Frames 

1. Demonization frame (the news story may characterize the negative side of Hillary 

Rodham Clinton, e.g. criticizes her as “monster”, “bitch”, “Hillary-hating”, etc.). 

2. Personalization/trivialization frame (the story focuses on Hillary Rodham Clinton’s 

personal attributes, e.g. her morality, trustworthiness, appeal in appearance, charisma, 

etc.) 

3. Goals frame (the story focuses on Hillary Rodham Clinton’s efforts to promote civil 

rights, workplace rights, reproductive rights, preventing violence toward the 

disadvantaged, improving general conditions for the disadvantaged, etc.) 

4. Victimization frame (the story focuses on Hillary Rodham Clinton’s incompetence, 

weakness, vulnerability, etc.) 

5. Agency frame (the story describes Hillary Rodham Clinton as competent, viable 

candidate or politician, stresses on her strength and capability, etc.) 

6. Site of struggle frame (the story relates to the aspects of social reality in which feminism 

and feminist ideals may be relevant, e.g. the story describes Hillary Rodham Clinton’s 

participation in public sphere such as workplace, government, etc.) 

7. Pioneer frame (the story describes Hillary Rodham Clinton’s candidacy as a pioneer 

move (being the first) among female politicians, e.g. the story describe her is the first 

former First Lady to run for president, etc.) 

 

V14. News Tone 
1. Pro-Hillary Rodham Clinton 

2. Neutral 

3. Against-Hillary Rodham Clinton 


	While in Dole’s case, she gave an address at the 1996 Republican National Convention supporting her husband Bob Dole’s nomination for presidential candidacy; her femininity thus was in the limelight. When Elizabeth Dole decided to run for president in...
	In her book ”Beyond the Double Bind: Women and Leadership”, Kathleen Jamieson, professor of Annenberg School for Communication at University of Pennsylvania, addresses the ways in which conflicts between role expectations trap women in double binds th...
	Additionally, Jamieson identifies five binds which limit women’s capacity: women can exercise their wombs or their brains, but not both; women who speak out are immodest and will be shamed, while women who are silent will be ignored or dismissed; wome...



