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There are four essay questions in this exam, counting for a total of 50% (pomts) Your |
answers can be written in Chinese or in English. ' "

3. What is public relations (PR)? Answer by four parts: (1) provide a brief definition that
you deem most appropriate, (2) compare it to relevant fields, (3) explain the scope of its
work (that is, list different PR areas and explain them), and (4) briefly describe the
essential skills required for this profession.(1z5%)

4.. What are the steps or elements in the planning process of a PR campaign? Please list all
the steps and explain each of them. Also discuss whether this planning process must be
linear or not (that is, whether the order of the steps is fixed).({25%)

5. How can research be used to help plan a successful PR campaign? Please list three
aspects and explain each of them.(|25%) '

6. What are the driving forces or emerging trends in the PR industry today? List two_that
you consider most important, explain why, and provide examples to demonstrate how
some organizations successfully responded to these changes.(/25%)
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