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ABSTRACT

Binge-watching has become the prevailing mode of video consumption in digital savvy 

countries. This study defines binge-watching as the video viewing behavior with excessive or 

intensive consumption of audiovisual content within a short period of time. Although some 

studies investigated the motivations and outcomes of binge-watching TV series in western 

countries and among a few Asian nations, none have examined users’ consumption of specific 

content genres (dramas) on selected video platforms and services (Over-the-Top TV; OTT TV). 

There is an absence of research in binge-watchers’ psychological status during viewing and their 

behaviors (e.g., context and patterns) as well as cross-cultural comparisons among different 

countries. This study focused on examining drama binge-watching users on OTT TV and 

comparing Taiwanese and American audiences’ binge-watching processes.  

This study investigated the holistic process of drama binge-watching on OTT TV from user 

motivations, viewing psychological status, and behavioral patterns to outcomes. It also compared 

millennial users in the United States and Taiwan in order to identify cultural influences on such 

binge-watching. This study builds the theoretic foundation by integrating Uses and Gratifications

Theory (U&G; motivation), Flow Theory (viewing psychological status) and Media System

Dependency Theory (MSDT; users’ dependency relationship, behaviors, outcomes and cultural

influences). This qualitative study conducted in-depth interviews with American and Taiwanese

OTT TV drama binge-watchers who were aged 22-30 years old. Through a purposive sampling 

method with a snowball sampling, this study recruited 21 OTT TV users (11 Taiwanese and 10 

American participants). The transcribed interview data was coded thematically. 

Based on the interview data, the most salient motivations for Taiwanese and American 

participants to binge-watch were entertainment and passing time and reducing boredom, 

answering RQ1. In regards to the psychological status of young OTT TV users’ (RQ2), intense 

concentration and time distortion were the most prominent while engaging in drama content 

consumption. For the behavioral patterns (RQ3), most of the participants preferred to binge-

watch alone at home mostly during the evening and late night. Netflix was the most used OTT 
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platform accessed through the laptop. Furthermore, the majority of the American participants 

were heavy users, while most of the Taiwanese participants were light users. Regarding binge-

watching outcomes (RQ4), the most striking outcomes were the affective outcomes relaxation, 

feeling anxiety and/or guilt and mood change. Information as a cognitive outcome and social 

interaction as a behavioral outcome were the other prominent effects of the binge-watching 

behavior. Lastly, in cross-cultural comparisons, binge-watching behavior was quite similar 

between the Taiwanese and American participants. However, there were some slight differences 

throughout the binge-watching process that were affected by personal choice, lifestyle and 

content. 

There were 3 emerging codes from the collected data: 1) Spatial presence under immersive flow; 

2) Parasocial breakup under affective outcomes (had previously not been linked to binge-

watching and is associated with grief and loss in regard to TV shows); and 3) Social interaction 

under behavioral outcomes (the accessibility to discuss with anyone about series). Furthermore,

from the data analysis it was evident content played a key role throughout the drama binge-

watching process. Interest in the content is essential, hence personal choice in regards to genre

and story interests, and lifestyle in regards to time availability, will influence what drama to 

binge-watch. Specifically, content was essential in the psychological status of the immersive

flow segment. If the content is not engaging enough, once the viewer is in the immersive flow

segment they will most likely lose focus and multitask or stop watching the drama. Additionally,

content has a great impact on the outcomes, especially in regard to the affective outcomes—like

relaxation, mood change, and loneliness.

Keywords: binge-watching, OTT TV, motivations, psychological status, binge-watching 

behaviors, outcomes, Media System Dependency Theory, Flow Theory, Uses and Gratifications 

Theory 
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Chapter 1  

Introduction 

 
1.1. Research background 
 
Since Netflix’s disruptive video offering model for users to access seasons of TV series in 2013, 

the popularity of such audiovisual services led to the rise of the binge-watching phenomenon 

(Trouleau et al., 2016). According to Merikivi et al. (2017), binge-watching has become the new 

global content consumption mode. The binge-watching phenomenon shows no signs of slowing 

down (Allen, 2017; Netflix, 2017). Binge-watching of drama series has become many users’ 

daily routines in various contexts (e.g., watching with friends or alone; at homes or outside) 

(Mikos, 2016). The term binge-watch became prominent after the major shift in video viewing 

consumption mode (Flood, 2015). Despite the recent hype, binge-watching has yet to have a 

fixed definition (Schweidel & Moe, 2016). Merikivi et al. (2017) define the behavior as 

consuming more than one episode of the same television show in one sitting (Pittman and 

Sheehan, 2015; Schweidel and Moe, 2016). Similarly, Panda and Pandey (2017) proposed to 

delimit is as watching a minimum of two to three episodes of the same series, or at least one hour 

of the same TV series in one sitting (Panda & Pandey, 2017). After conducting a big data 

analysis, Trouleau et al. (2016) characterized binge-watching into two levels: “hyper-binge,” a 

rare yet extreme viewing behavior of consuming a significantly large number of episodes, and 

“binge-watching,” to view three to seven episodes. In general, binge-watching is usually 

associated with the viewing of a certain number of episodes within a certain period of time. As 

past studies have no consensus of the number of episodes and the duration of time, this study will 

not take such a quantitative approach, especially when the comparison study will examine binge-

watchers in two countries which are likely to have different binge-viewing norms, patterns and 

cultures in two media ecology. Thus, binge-watching here will be defined as the video viewing 

behavior with excessive or intensive consumption of audiovisual content within a short period of 

time. It will focus on examining binge watchers’ drama consumption on OTT TV platforms. 
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Due to its ubiquitous nature, researchers have slowly begun to explore the binge-watching 

phenomenon (Flayelle et al., 2017; Shim & Kim, 2018; Walton-Pattison et al., 2018); however, 

there is still much to be examined (de Feijter, 2016; Panda & Pandey, 2017). Researchers have 

mainly focused on motivations and outcomes of binge-watching (Boudali et al., 2017; Pittman & 

Sheehan, 2015; Steiner & Xu, 2018), with some focus on advertisement effects on viewers 

(Schweidel & Moe, 2016) and OTT platform services (Mikos, 2016). Most exciting studies do 

not specify their binging content and service types as well as contexts. Scholars acknowledge 

that there are still research gaps with regards to the psychological status (e.g., immersive flow 

and affective feelings) (Flayelle et al., 2017) and binge-watching behaviors during a binge 

session and resulting outcomes (de Feijter et al., 2016; Panda & Pandey, 2017). Furthermore, so 

far there has been any cultural comparison research which is identified as a knowledge gap. This 

study will thus examine cross-cultural drama binge-watching processes between American and 

Taiwanese millennials, the majority of the binge-watching users (citations).  

1.2. Research purposes 

Uses and Gratifications Theory (U&G), Flow Theory and Media System Dependency Theory 

(MSDT) will be used to propose a theoretic framework that will be used to develop codes and

analyze the data of the binge-watching behaviors. U&G’s function is to examine the motivations

of users as it allows the analysis to understand individuals’ different motivations to use media

(Shim & Kim, 2018). Since Flow Theory looks at the holistic sensation that people feel when

they are in total focus and involvement (Csikszentmihalyi, 1977/1991), it is essential to look at

the during viewing process of users (i.e., their psychological status). Lastly MSDT has two major

functions. First, it is a key element to understand users’ dependency relationship to the media

and the resulting effects on affective, cognitive, behavioral aspects. Second, itis concerned about

the influence of “society” (i.e., two different cultures: USA and Taiwan) on the users.

This study aims to explore the linear binge-watching behavior by: 1) looking at the motivating 

factors (e.g., hedonic—e.g., escapism, entertainment—and instrumental motivations—e.g., social 

goals, passing time and reducing boredom ) for binge-watching dramas among young OTT TV 

users; 2) examining OTT TV users’ psychological status (e.g., immersive flow—e.g, intense 
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concentration, loss of self-consciousness, time distortion, intrinsic enjoyment) while engaging in 

drama binge-watching; 3) inspecting OTT TV users’ behavioral patterns (e.g., time spent, 

devices used, content and service types, and context) when binge-watching a drama; and 4) 

investigating the affective (e.g., relaxation, mood change, loneliness, feeling anxiety and guilt), 

cognitive (e.g., information, well-being), and behavioral outcomes (e.g., productivity loss, habit, 

health problems) for OTT TV users after they binge-watch dramas. Lastly, this study will 

explore the cross-cultural differences and similarities of OTT TV users in USA and Taiwan. 

 

As stated, there are no previous studies showing comparisons between two binge-watching 

nations, especially not from a Western and Asian comparison perspective. This exploratory study 

employed a purposive sampling method to recruit 21 interviewees who are millennial, binge-

watching, OTT TV users from USA and Taiwan. Both the USA (Deloitte, 2016) and Taiwan 

(ETtoday, 2018) have a high OTT penetration; moreover 90% of American binge-watchers 

(Deloitte, 2016) and 70% of Taiwanese binge-watchers (CASBAA, 2017) are millennials—aged 

20 to 35 (Pew Research Center, 2016). Due to the similarities in OTT penetration and usage, the 

wave of the binge-watching phenomenon, and the age of the main users (millennials), it would 

be valuable to investigate whether binge-watchers’ motivations, psychological status, behaviors 

and outcomes in two countries with differing cultures. Having a cross-cultural comparison 

analysis would shed light to possible cultural influences on binge-watching users. Therefore, 

USA and Taiwan are suitable and ecologically sound locations from which to collect the data for 

this study to compare and understand how cultural differences affect binge-watching dramas on 

OTT platforms. 

 
 
1.3. Research significance and expected contributions 
 
It is important to investigate this binge-watching phenomenon due to its global impact (Merikivi 

et al., 2017). In terms of theoretical contributions, this exploratory study will illuminate and fill 

in the knowledge gaps regarding psychological status, binge-watching behaviors and outcomes 

among young OTT TV users who binge-watch dramas. Additionally, this research will be one of 

the first to conduct cross-cultural, binge-watching investigations. Furthermore, this research 

investigation will offer insights into applying U&G in explaining motivations to binge-watch. 
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Moreover, this study will contribute in analyzing binge-watching outcomes and the cultural 

influences of American and Taiwanese users, through the MSDT lens. Lastly, Flow Theory be 

used to understand the psychological status of young OTT TV users during a binge-watching 

session. Even though the study focuses specifically on the users and their binge-watching 

behavior, practically, these findings will help develop the entertainment industry, specifically 

OTT industry players (i.e., Netflix, Hulu, IQIYI, and LINE TV), so they can understand the 

differences among cross-cultural binge-watchers regarding their motivations, use patterns and 

consequences to develop content and services that can have a greater level of audience 

engagement. Moreover, the findings will raise awareness for possible disadvantages of binge-

watching and promote creating more ‘healthy’ binge-watching experiences. 
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Chapter 2 

Literature Review 

2.1. Binge-watching phenomenon in United States and Taiwan 

According to Statista (2018), in 2012 there were 46 million OTT subscription video service 

subscribers worldwide and it is projected to rise to 650 billion by 2021. Just in the USA, in 2017 

there were 193 million subscribers, which is expected to rise to nearly 210 million users by 2021 

(Statista 2018). Approximately half of USA consumers subscribe to streaming media services 

(Deloitte, 2016). Today, there are more than 200 OTT video services available in the USA, of 

which over 87% offer some type of subscription options (Broadband TV News, 2017; Wilson, 

2018). The three top OTT platforms in the USA are Netflix, Amazon, and Hulu, followed by 

MLB.TV and HBO Now (Broadband TV News, 2017). 

Since 2016, Taiwan’s OTT platforms have become a major outbreak; besides foreign companies

entering the Taiwanese market, local companies started exploring and attacking this market

(SETN, 2017). In addition to the foreign OTT platforms, currently Taiwan has 15 locally 

established OTT platforms available to provide digital services to the Taiwanese population, of

which around 95% of Taiwan’s 5.2 million cable TV subscribers now receive (Hawkes, 2017).

Furthermore, from Taiwan’s total population, 77% currently use OTT audio and video services

(ETtoday, 2018). According to a survey conducted by ETtoday (2018), YouTube is the most

widely used OTT platform in Taiwan (85.3%), followed by IQIYI (45.8%), LINE TV (22.7%), 

LiTV (17.7%), KKTV (10.7%), Netflix (10.3%) and friDay (10.2%). According to CASBAA, 

the overall access to multi-channel video services of all kinds in Taiwan is bolstered by a mobile 

video market now accounting for 92% of the population (Asia-Pacific Broadcasting, 2017). 

Binge-watching has hit critical mass in the USA, it is so ubiquitous that it has been added to 

Merriam-Webster’s dictionary (Rodriguez, 2017). According to a survey by Deloitte (2016), 

nearly three-quarters—70%—of Americans said they binge-watched videos, of which 90% were 
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millennials (Rodriguez, 2017). Some of the most popular shows in the USA from 2017 include 

“Fuller House,” “Narcos,” “Orange is the New Black,” and “Stranger Things” (Clarridge, 2018).  

 
Taiwan is not far behind the USA with regards to the prevalent binge-watching phenomenon. 

Taiwan’s passion for drama binge-watching can be said to be global No. 1, with an average of 

only 3 days to catch up with a season of favorite programs, when the global average is 4 days 

(TechNews, 2017a). According to CASBAA (2017), in Taiwan, almost 70% of OTT subscribers 

are “binge” watchers. The largest group of OTT subscribers in Taiwan are young women aged 

18-34, which are approximately 42%, followed by males aged (28%) (CASBAA, 2017). 

Taiwanese subscribers seem to love horror programs, some of the top shows they watch are 

“Super 8 Group (Sense 8),” “Black Mirror,” “Santa Clarita Diet,” and “Stranger Things” 

(TechNews, 2017a). 

 
There seems to be similarities between USA and Taiwan regarding the high penetration of OTT 

services and usage, the wave of the binge-watching phenomenon, and even the age of the main 

users (millennials), it would be worthwhile to investigate whether binge-watchers’ motivations, 

psychological status, behaviors and outcomes have something in common in the two countries 

with different cultures. Therefore, the cultural comparison research would shed light to possible 

cultural influences on binge-watching users. In order to make comparisons of drama binge-

watching users, Taipei City and New York City—two prominent cities in their countries with 

developed telecommunication structures to support OTT platforms—were chosen as the specific 

locations to conducts the research. There are no previous studies showing comparisons between 

two binge-watching nations, especially not from a Western and Asian comparison perspective. 

Therefore, USA and Taiwan are suitable and ecologically sound locations from which to collect 

the data for this study to compare and understand how cultural differences affect binge-watching 

dramas on OTT platforms. 

 
 
2.2. Binge-watching: definitions and studies 
 
In this section, the definition and history of “binge” will be explained to understand how this 

word ended up being associated with the popular media phenomena—binge-watching. The 

multiple definitions of binge-watching given by previous researchers will be discussed and the 
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binge-watching definition for this study will be proposed. The last segment will examine past 

studies and will introduce the U&G theory to look particularly at the motivations to binge-watch. 

 
 
2.2.1. Binge-watching 
 
The word “binge,” which first showed up in mid-19th century English dictionaries, came from a 

Northern dialect word meaning ‘soak’—referring to soaking casks or other wooden vessels to 

keep them from leaking (Merikivi et al., 2017; Oxford University Press, 2014; Zimmer, 2013). 

The Glossary of Northamptonshire Words and Phrases by Anne Elizabeth Baker's (1854, p. 49) 

defines it as follows: 

BINGE. This word primarily signifies the act of soaking, and is applied substantively to 
persons, and adjectively and verbally to things. A man goes to the alehouse to get a good 
binge, or to binge himself. A heavy rain is a good bingeing shower: but the most general 
and frequent application of the term is to the soaking of tubs or wooden vessels to prevent 
leaking, when the chimes have become separated from dryness and disuse. "Put the tubs 
to binge, ready for the wash." According to D. Jennings, in Somersetshire, to Binge is to 
remain long in drinking; to drink to excess. 

 
By 1880s, it was no longer just a provincial expression used in reference of casks and vessels, as 

it had spread to Oxford and adopted by Oxford undergraduates to mean a drinking spree (Oxford 

University Press, 2014; Zimmer, 2013). 

Binge (Oxford), a big drinking bout. To binge is a provincialism for to soak a vessel in 
water to prevent its leaking. It is also a nautical term meaning to rinse a cask. This word 
seems to be connected with bung, the orifice in the bilge of a cask, through which it is 
filled. 
 

As the usage of the word increased, by the 20th century, its meaning changed and became a 

metaphor for "getting soaked" or excessive drinking (Zimmer, 2013). Binge came to represent 

“camaraderie, a joyous and innocent spree with little to criticize” as it was used in the context of 

drinking at the alehouse (Berridge et al., 2009; Withington 2011). It was eventually adopted and 

used for clinical purposes to describe alcoholic overindulgence and got extended to other kinds 

of excessive consumption (Zimmer, 2013). The term mostly carries negative connotations 

(Merikivi et al., 2018). Abbott (2014) states that binge denotes to being or having too much of 

something relative to a norm. Indulging is not well regarded in society and hence the term 

denotes a negative behavior. Since binge is a period of excessive indulgence in any activity 
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(Oxford Dictionary), it is seen as a harmful behavior and it is often associated to eating (Mathes 

et al., 2009; Oxford University Press, 2014; Stunkard, 1959), drinking (Jellinek, 1952; Oxford 

University Press, 2014; Wechsler et al. 1994), or shopping (Black 2007; Faber et al., 1995; 

Kellett & Bolton, 2009). The Oxford English Dictionary has records of binge-drinker from 1946, 

eating binge from 1937, binge-drinking from 1956, and binge-eating from 1959 (Zimmer, 2013).  

 
Increased awareness of bulimia and related eating disorders propelled the term binge-eating to 

greater prominence in the 1980’s (Zimmer, 2013). Similar to binge-eating model, Zimmer (2013) 

regards the excessive TV consumption within a short period of time as binge-watching. Due the 

advancements of video services and technologies, audiences nowadays are in the golden age of 

binge-watching, as varieties of audiovisual services are available for selection, such as Over-the-

Top (OTT) TV services (e.g., Netflix, iTunes, Amazon, Hulu, Hulu Plus) and the on-demand 

video services (Memmott, 2013; Zimmer, 2013). The word binge is now linked to excessive 

video consumption through use of interchangeable terms like “binge-watchers” or “binge-

viewers” (Dickinson, 2014). 

 
In the context of binge-watching, some scholars view such binging behaviors as something 

positive when it was used to describe TV show viewing patterns (Dickinson, 2014). When 

discussing binge-watching, Pamela Rutledge, head of the Media Psychology Research Center in 

Boston, argued that although people associate the word ‘binge’ with being out of control, binge-

watching videos should be regarded as audience empowerment to view TV or other video 

services with various options (Memmott, 2013). “Whenever choice is in the hands of the 

consumer, it's a good thing,” stated Rutledge (as cited in Memmott, 2013). Similarly, cultural 

anthropologist, Grant McCracken, stated that the current viewers have awoken from their “couch 

potato” state and taken over the control of video viewing, because they found new ways to watch 

videos (Crum, 2013). According to McCracken, viewers are not using viewing as a way to zone 

out and forget about their day, but rather they are taking action by tuning in, on their own 

schedule, to immerse themselves in different world through multiple episodes or even multiple 

seasons of a show (Crum, 2013). This behavior is a new form of escapism that is especially 

welcomed by users (as cited in Crum, 2013).  
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What is binge-watching? According to Panda and Pandey (2017), the definition of binge 

watching is still evolving. Some think that binge-watching is a recent phenomenon associated 

with overindulging on drama series; however, other treats it as audience empowerment to have 

various ways to watch videos. The definitions of binge-watching vary greatly, but the concept is 

usually associated with viewing certain numbers of TV show episodes within a certain period of 

time. Some define it by the number of episodes watched during a binge session, while others 

define it by the hours spent watching a series. 

 
Netflix (2013) conducted research for binge-watching through a Harris Interactive Survey and 

found that from 1,500 streamers evaluated in the United States, 73%, or three-quarters, of the 

respondents defined binge-watching as watching between two to six episodes of the same show 

in one sitting (Crum, 2013; Dickinson, 2014; Merikivi et al., 2017; Netflix 2013; Panda & 

Pandey, 2017). The Digital Democracy Survey offers an alternative definition as watching three 

or more episodes of a TV series in one sitting (Deloitte, 2015; Merikivi et al., 2017; Panda & 

Pandey, 2017). Merikivi et al. (2017) have an even lower threshold for the binge-watching 

activity referring to consuming more than one episode of the same television show in one sitting 

(Pittman & Sheehan, 2015; Schweidel & Moe, 2016). Panda and Pandey (2017) proposed to treat 

it as the “heavy consumption” attributed to watching a minimum of two to three episodes of the 

same series, or at least one hour of the same TV series in one sitting (Panda & Pandey, 2017).  

 
The Oxford Dictionaries (2014, 2016) define binge-watching, or binge-viewing, as watching 

“multiple episodes (of a television program) in rapid succession, typically by means of DVDs or 

digital streaming.” According to Schweidel and Moe (2016), the two common characteristics of 

binge-watching are consistent with the definition for “binge-watching” in the Oxford 

Dictionaries. These two common elements stressed by Schweidel and Moe (2016) are: 1) there is 

a heavy rate of consumption, which may occur within a single session or across multiple sessions 

within a short period of time, and (2) a key feature that distinguishes binge-watching from heavy 

usage is that it is characterized by consuming multiple episodes of the same series. 

 

This study focuses on examining how Taiwanese and American audiences watch drama series on 

OTT platforms. Due to cultural differences of video viewing behaviors in different countries and 

audience groups, a universal definition of binge-watching in terms of exact amount of time spent 
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on the numbers of episodes will not be developed and thus such quantitative ways of definitions 

are not appropriate. Hence, in this study, binge-watching is defined as the video viewing 

behavior with excessive or intensive consumption of audiovisual content within a short period of 

time.  

2.2.2. Binge-watching literature 

As binge-watching is a new video consumption phenomenon, to date not many scholarly studies

have been conducted in this field. As of April 2018, when searching relevant binge-watching 

journal articles in the database of EBSCOhost, Pro Quest, JSTOR, Project Muse, Google Scholar

and the Discovery Service System (Primo), only twenty papers published from 2014 to 2018 are

related and look specifically at the binge-watching phenomenon. Among them, sixteen papers

are relevant for the present study as they focus on binge-watching user research. They took

different methods to investigate video binge-watchers: five studies utilize qualitative methods 

(e.g., interviews and focus groups); nine use quantitative methods (online surveys and big data

analysis); and two took mixed method approach. Thirteen of the studies were conducted in

western countries, mostly in the USA, two in Asia (South Korea and China), and one is unknown 

(Walton-Pattison et al., 2018). From all these past studies, it seems that to present date

researchers have not come to a consensus on how to define binge-watching and have yet to 

develop a theoretical framework as a model to study the binge-watching motives, outcomes or

behavior.

Previous literature examined users’ motivations (Rubenking et al., 2018; Steiner and Xu, 2018), 

gratifications/outcomes (Boudali et al., 2017; Sung et al. 2015a), frequency of use (de Feijter et 

al. 2016, Trouleau et al., 2016), streaming platforms (Mikos, 2016), binge-watching behavior, 

and viewing experiences (Shim & Kim, 2018). Although individual differences play an integral 

role in moderating the effects of certain binge-watching motivations (Shim & Kim, 2018), it is 

beyond the scope of this study. This proposed research will not examine situational factors 

regarding previously consumed videos like advertisements that were found to defer viewers from 

binge-watching (Schweidel and Moe, 2016). Table 1 shows relevant binge-watching studies and 

outlines their authors, methods, research sites, and key results. 
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Table 1  
Relevant Binge-watching Studies (2014-2018) 
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Based on aforementioned literature reviews, there are identified gaps regarding binge-watching 

studies. Hence, it is important to understand the process from binge-watching motivations (pre-

binging), the psychological status and behavioral patterns during a binge, as well as outcomes of 

binge-watching (after-binging). Based on the previous findings on binge-watching, this study 

will focus on young OTT TV users’ binge-viewing drama series and compare their processes in 

two contexts, New York (USA) and Taipei City (Taiwan), in order to investigate cultural 

influences on binge-viewing.   The following sections will elaborate the theoretic foundations 

(U&G, MSDT, and Flow Theory) and relevant binge-watching studies that shed light on 

developing seven codes and 22 sub-codes for this study.  

 
 
2.2.3. Uses and Gratifications Theory (U&G) 
 
The U&G theory posits that gratification is the satisfaction obtained by individuals when certain 

media technologies, services, or content correlate with their expectations and needs (Katz, 

Blumler, & Gurevitch, 1973). According to Rubin (2009), gratifications have been referred to as 

expectations and desires that derive from and are constrained by personal traits, social context, 

and interaction. Essentially, individuals have specific motives for consciously adopting and using 

specific media with the deliberate goal to satisfy their own needs (Rubin, 2009). Hence, it is 

important to look at individual differences in motivation as they play an essential role in 

understanding why and how individuals use media to gratify those needs (Shim & Kim, 2018). 

Furthermore, U&G also describes other psychological effects and media selection behaviors 

(Steiner & Xu, 2018), as it permits researchers to investigate ‘mediated communication 

situations via a single or multiple sets of psychological needs, motives, communication channels, 

communication content, and psychological gratifications within a cross-cultural context’ (Lin, 

1996). Additionally, according to Sherry et al. (2006), examining individual motivation for 

media use is the first step in illuminating the complexity of media effects. U&G motivational 

factors of binge-watching will aid to further the knowledge on how the norms and means for this 

emergent media behavior are shaped and transformed according to an individual's motivations 

(Shim & Kim, 2018). Therefore, this study will use two motivational categories: hedonic 

motivations (i.e., consumption of media entertainment in the pursuit of pleasure and amusement; 

Oliver & Raney, 2011) and instrumental motivations (i.e., motivation to do or achieve something 
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to get worldly benefit; Khan et al, 2016) to divide various motivational factors influencing binge-

watching dramas.  

 

2.2.4. Motivations in binge-watching studies 
 
In past studies of binge-watching, they have found many relevant motivating factors related to 

this new mode of video consumption. Rubenking et al. (2018) identified four emerging 

motivations: (1) anticipation of what was coming next, (2) management of moods and 

excitement/ arousal, (3) procrastination and escapism, and (4) social goals (i.e., co-viewing, 

discussing content with others, and identification with characters). Mikos’ research (2016) found 

that character development and public discussion of a new series are important reasons for 

intensive series consumption, both these motivations can be found under Rubenking et al.’s 

(2018) social goals. Sung et al. (2015b) found seven motivating factors (e.g., social interaction, 

entertainment, passing time, relaxation, escape, information, and habit), which seem to 

encompass some of the motivations found to be significant predictors of binge-watching 

behavior. Similarly, Steiner and Xu’s (2018) primary motivations included catching up, 

relaxation, sense of completion, cultural inclusion, and improved viewing experience. Pittman 

and Sheehan (2015) found engagement—more active involvement in the viewing activity—to be 

the strongest and only motivation to predict frequency of viewing. They also found a new 

motivation, to keep up with others, similar to Rubenking et al.’s (2018) motivation of social 

goals. Shim and Kim (2018) found three key motivators of binge-watching: enjoyment, 

efficiency, and fandom. According to Panda and Pandey (2017), social interaction, escape from 

reality and easy accessibility to TV content as motivators to spend more time binge-watching.  

 

Since there are various motivational factors affecting binge-watching, this study that focuses on 

binge-viewing drama series among OTT TV young users identifies escapism and entertainment 

under hedonic motivations as well as social goals and passing time/reducing boredom as the 

instrumental motivations. Their definitions will be provided in the method session’s code table. 
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2.3. Binge-watching and media dependency 
 
This section will first define and discuss the differences between addiction and dependency. Both 

terms are sometimes used interchangeably, though they have quite distinct meanings. It is 

important to look at the difference between the terms because some studies in the previous 

section view binge-watching behavior as an addiction. However, this study disagrees with their 

classification due to the fact that from the past findings none of the behaviors discussed fall 

under addiction parameters (discussed later in this section) and proposes to categorize instead 

binge-watching behavior as a dependency. Lastly, the MSDT will be used as a theoretical lens 

for binge-watching outcomes. 

 
 
2.3.1. Binge-watching: addiction or dependence?  
 
Addiction is defined as an individual’s inclination, condition, or proclivity to a particular 

substance or activity (Oxford Dictionary, n.d.). Hanley and Wilhelm (1992) define addictive 

behavior as any activity, substance, object, or behavior that has become the major focus of a 

person's life to the exclusion of other activities, or that has begun to harm the individual or others 

physically, mentally, or socially. According to Hooper and Zhou (2007) addictive behavior 

usually falls in the realm of abnormal behavior. There are four main elements used as criteria for 

addictive behavior: 1) a sudden and spontaneous desire to act; 2) a state of psychological 

disequilibrium; 3) the onset of psychological conflict representing an inner battle of thoughts; 

and 4) a lack of regard or denial for consequences of the behavior (O‘Guinn & Faber, 1989).  

 

Dependence is defined as a state of relying on or being controlled by someone or something else 

(Oxford dictionary). Although dependent behavior is often defined as lying on the same 

continuum of physical and psychological attachments as addiction (Li & Chung, 2004), many 

researchers disagree with its definition and believe it to be different from addiction (Hooper & 

Zhou, 2007). According to Becker and Murphy (1988), dependent behavior is often motivated by 

the attached importance and social norms. The World Health Organization (2010) uses a 

definition of ‘dependence’ that describes a collection of different characteristics that grow to 

become a higher priority in a person’s life than other previous behaviors that were more 

important at one time.  
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In media context, Ball-Rokeach and DeFleur (1976, p. 6) define dependency as “a relationship in 

which the satisfaction of needs or the attainment of goals by one party is contingent upon the 

resources of another party.” Past studies have used this concept to understand technological use 

and users (e.g.; Lin et al., 2015; Lin & Chiang, Forthcoming). Li and Lin (2016, p. 2917), used 

this notion to define smartphone dependency as “a relationship that reflects the reliance of users 

on their smartphones to achieve goals.” Lowrey (2004) used it to understand media dependency 

during a large-scale social disruption (the September 11 terrorist attacks). Mahmud et al. (2018), 

studied social media dependency in regards to college students. Bata et al. (2018) examined 

technology dependence linked with the work-related use of mobile social networking (MSN) by 

salespeople. 

Despite other binge behaviors displaying similar addiction aspects, Flayelle et al. (2017)

suggested that counting binge-watching as a genuine addiction is unsuitable. Binge-watching is a

multi-determined and heterogeneous phenomenon, therefore such parallelism with addiction

appears insufficient (Flayelle et al., 2017). This study concurs with not categorizing binge-

watching as an addiction; in this study binge-watching will be regarded as a dependency because

there is a reliance of the user on the media (OTT platforms and content).

2.3.2. Media System Dependency Theory (MSDT) 

This research that investigates binge-watching motivations, psychological status, behavioral 

patterns, and outcomes holistically, covers several well-established theories including MSDT. 

This theory will be a better approach to understanding binge-watching because it will help to 

analyze the relationship that reflects the reliance of users on media technologies, services, or 

content to achieve their needs.  

MSDT involves the complex interrelations between large sets of interacting variables 

categorized by the terms “media,” “audiences,” and “society” (Ball-Rokeach & DeFleur, 1976). 

MSDT takes these variables into account individually, interactively, and systematically to have a 

comprehensive understanding of the media effects on society and, more specifically, on the 
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audience. The theory focuses on the high level of dependency the audiences develop for media—

which is a key factor to understand why and how media alters beliefs, feelings, or behavior (Ball-

Rokeach & DeFleur, 1976). Essentially, MSDT posits that the more an individual depends on 

media to meet needs or attain goals, the more important media will be for the individual, 

resulting in more and greater effects of media on the individual—be it cognitive, affective or 

behavioral (Ball-Rokeach & DeFleur, 1976). 

 
 

Figure 1. Media System Dependency Theory Model (Ball-Rokeach & DeFleur, 1976) 
 
 

MSDT will give an overview of the binge-watching phenomenon as a whole to understand the 

relationship between societal systems (i.e., USA and Taiwan) and media systems (i.e., OTT 

platforms), and the relationship between media systems (OTT binge-watching videos) and the 

audience (Millennial users). Ultimately, this study is interested in understanding (1) the 

“dependency” caused by the relationship between media and audience and (2) the effects of 

media on the audience. The MSDT approach will be taken to understand the audience and the 

relationship with the other variables; however, this study will particularly look at the audience as 
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the focal point of analysis. It will use cognitive, affective and behavioral outcomes as the three 

codes to encompass relevant outcome sub-codes to analyze the research. 

 

2.3.3. Outcomes in binge-watching studies 
 
Through past studies, researchers identify some outcomes related to general binge-viewing. 

Boudali et al. (2017) studied the before and after binge-watching effects and they found that 

participants felt excitement, boredom, wanted to pass time, and have fun before conducting a 

binge-watching session; afterwards, they felt more relaxed and happier (Boudali et al., 2017). 

These motivations found by Boudali et al. (2017) are similar to some motivations found in 

Merikivi et al. (2017) (e.g. boredom or free time). They found no correlation between depression 

and anxiety with frequency and duration of binge watching, which differs to other studies 

(Boudali et al., 2017). According to Merikivi et al. (2017), binge-watching is personally 

fulfilling; however, when that is not the case, they infer it could explain why binge-watching is 

linked to loneliness and depression. 

 

Walton-Pattison et al. (2018) found that users anticipated regret and goal conflict when engaging 

in binge behavior (Walton-Pattison et al., 2018). Furthermore, users’ intentions and outcome 

expectations accounted for variance in binge-watching behavior and automaticity. They surmise 

that binge-watching is commonplace and associated with both reflective and impulsive factors 

(Walton-Pattison et al., 2018).  Steiner and Xu (2018) found that binge-watchers had contrasting 

affective outcomes in the same long binge; they would feel shame, guilt, self-loathing and regret, 

while sometimes also feeling pride and a cultural connection. Sung et al. (2015a) found that the 

psychological variables loneliness, depression and self-regulation deficiency were positively 

related to binge-watching and when it becomes rampant, viewers may start to neglect their work 

and their relationships with others. They also found that binge-watching behavior could lead to 

health problems (e.g., physical fatigue, obesity). Moreover, de Feijter et al. (2016) found that 

binge-watching could lead to an increasingly sedentary and solitary lifestyle leading to higher 

risks for health issues, similar to Sung et al. (2015a). Furthermore, Flayelle et al. (2017) and 

Devasagayam (2014) found that participants felt that binge-watching caused addictive 

tendencies. Binge-watchers acknowledged their heavy dependency on watching a drama series 
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could become addictive and agreed to having had trouble in assessing themselves as truly being 

an “addict” (Flayelle et al., 2017).  

 

Lastly, de Feijter et al. (2016) note that binge-watchers can consciously as well as unconsciously 

postpone activities (e.g., chores, work and social activities, and school assignments) for a binge-

watching session. Furthermore, they found that viewers often cannot plan or control their binge-

watching behavior because they lack the intention to stimulate less time spent on consecutive 

viewing. They suggested that more awareness and control over viewing time, as well as avoiding 

overrunning the optimal numbers of episodes being watched would increase the binge-watching 

experience, preventing excessive viewing and depreciation of the show. 

 

 With these few and diverse outcomes, the MSDT Theory served as a theoretical framework to 

categorize three types of binge-viewing effects. The study that focuses on binge-watch drama 

series among OTT TV young users identifies affective outcomes (e.g., mood change, relaxation, 

feeling anxiety and/or guilt, loneliness), cognitive outcomes (e.g., information, well-being), and 

behavioral outcomes (productivity loss, habit, health problems). Their definitions will be 

provided in the method session’s code table. 

 

After conducting the study, parasocial breakup was an emerging affective outcome sub-code that 

has never been mentioned in past literature in regards to binge-watching. Parasocial breakup has 

been associated with grief and loss in regard to the end of TV shows, and loss of characters, 

actors and celebrities within the show (DeGroot & Leith, 2015; Cohen, 2003). The phenomenon 

was originally documented by Meyrowitz (1994) when examining fan’s social reaction to the 

deaths of famous celebrities (DeGroot & Leith, 2015). In a similar tangent, Sanderson and 

Cheong (2010) identified parasocial grieving, which was the mourning for the loss of a celebrity 

with whom viewers had parasocial interaction, when examining social media as a facilitator for 

fans’ grief. 
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2.4. Binge-watching and Flow Theory 

In the TV watching context, Kubey and Csikszentmihalyi (2002) indicated that “viewing begets 

more viewing,” which suggested that viewers exhibited a tendency to continue the viewing 

session to maintain their current state of mind (Schweidel & Moe, 2016). In the online 

environment, this state relates to the concept of “flow” (Ghani & Deshpande, 1994), a user’s 

immersive experience characterized by focused concentration, intrinsic enjoyment, time 

distortion and a state of mind that is extremely gratifying (Hoffman & Novak, 1996).  

Flow Theory is the holistic sensation and satisfaction that people feel when they act with total 

focus and involvement (Csikszentmihalyi, 1977/1991). Flow consists of the integration of 

actions and awareness, with concentration so intense that there is little attention left over to 

consider anything else (Hoffman & Novak, 1996). By investigating the nature and conditions of 

enjoyment, Csikszentmihályi (1975/2000) developed two conditions within which there are six 

dimensions for entering “flow.” To enter flow there is 1) equilibrium between the level of 

challenge and personal skill; and 2) a clear goal and immediate feedback (Nakamura & 

Csikszentmihályi, 2009, p.195-196). When an individual is under these conditions, the 

experience seamlessly unfolds from moment to moment and one enters a subjective state 

characterized by the following: 

1. “Intense and focused concentration on the present moment” (i.e., intense concentration);

2. “Merging of action and awareness” (i.e., conscious action);

3. Loss of reflective self-consciousness as a social actor (i.e., loss of self-consciousness);

4. “A sense that one can control one’s actions” (i.e., perceived control);

5. “Distortion of temporal experience” (i.e., time distortion);

6. “Experience of the activity as intrinsically rewarding, such that often the end goal is just
an excuse for the process” (i.e., intrinsic enjoyment).

Hoffman and Novak (1996) termed these characteristics as focused concentration, disappearance 

of self-consciousness, distorted sense of time, intrinsic enjoyment, and a state of mind that is 

extremely gratifying to demonstrate when an individual has achieved an immersive experience 
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and is in a state of “flow.” When achieving flow, thoughts, feelings, wishes, and actions are in 

harmony (Nakamura & Csikszentmihályi, 2009). This equilibrium-based theory demonstrates 

that a complex account of media effects cannot be obtained in isolation from the reasons 

individuals use media (Sherry et al., 2006). It is important to understand the concept of flow 

when an individual is engaging in binge-watching behavior. Essentially, the concept of flow 

functions as a platform to understand media effects in conjunction with the motivations of an 

individual to engage in binge-watching behavior. From the proposed characteristics by 

Nakamura and Csikszentmihályi (2009), this research will adapt some terms as a code to analyze 

the psychological status of users while they are in immersive “flow” (e.g., intense concentration, 

loss of self-consciousness, time distortion and intrinsic enjoyment). None of the previous studies 

have focused on this aspect of bine-watching behavior, so this study will begin to fill the 

knowledge gap. 

 

As the immersive flow concept has not be used to examine drama binge-watching and users tend 

to have intense concentration on the audiovisual content, this study aims to examine immersive 

flow, defined as a state of mind in which a person is completely involved and immersed in an 

activity (Brondi et al., 2015), when young OTT users binge-watch drama series. Intense 

concentration, loss of self-consciousness, time distortion and intrinsic enjoyment (Nakamura and 

Csikszentmihályi, 2009) are four identified relevant sub-codes which definitions will be provided 

in the method session’s code table. 

 

Furthermore, after conducting the study a new sub-code for Immersive Flow emerged, spatial 

presence. This sub-code has never been found in regards to flow in binge-watching behavior. 

However, it has been previously linked to flow within the video game realm that gives the 

players a state of consciousness that gives the impression of being physically present in a 

mediated world (Weibel & Wissmath, 2011). Hoffman and Novak (1996) found that within 

computer-mediated environments, spatial presence leads to more attention and more flow. 

Weibel et al. (2008) also found a positive connection between spatial presence and flow in the 

context of a computer game. Lastly, Fontaine (1992) indicated that the flow experience produces 

peaks of involvement that seem to be similar to the “vividness” of spatial presence. 
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2.5. Theoretic framework 
 
In this section, the study proposed a theoretical framework to look at binge-watching behavior. It 

takes concepts from the U&G Theory, Flow Theory and MSDT to understand the linear behavior 

between motivations and outcomes of binge-watching for a user, specifically looking at the 

“during binge” psychological status and behavior. The researcher believes this model will benefit 

future research since presently there are no specific models looking at this behavior. The model 

first looks at motivations, which include hedonic and instrumental motivations. This leads to two 

different processes occurring simultaneously, immersive flow and binge-watching behavior. 

Immersive flow, which is the psychological status of the binge-watchers during viewing includes 

intense concentration, loss of self-consciousness, time distortion and intrinsic enjoyment. Binge-

watching behavior looks at time spent, device, content, OTT platforms and viewing context. 

These two processes lead to the binge-watching outcomes, which include affective, cognitive and 

behavioral effects.  

 

Selecting the sub-codes under each code was a long process of elimination after examining the 

relevant binge-watching literature, relevant theoretic concepts, and foci of research questions. 

The original format was based off of Panda and Pandey’s (2017) division of motivations 

(positive and negative) and outcomes (positive and negative) and incorporated most of the most 

relevant findings found in binge-watching literature. However, after incorporating the new 

theoretical framework that allowed for the development of this model, a more critical perspective 

was applied to tease out the key factors found in past literature that functioned in a cohesive 

manner with the framework. 
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Figure 2. Proposed Theoretic Framework for Binge-watching process
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Chapter 3  

Methodology 

 
This exploratory study took a qualitative approach to conduct in-depth interviews with 21 

millennial binge-watchers using OTT platforms, from Taiwan and USA, in order to answer four 

research questions: 

RQ1: What are the motivating factors for binge-watching dramas among young OTT TV users? 
 
RQ2: What is the young OTT TV users’ psychological status (e.g., immersive flow) while they 
engage in drama binge-watching?    
 
RQ3: What are the behavioral patterns (e.g., time spent, content and service types, and viewing 
context) of young OTT TV users when they binge-watch dramas?  
 
RQ4. What are the outcomes (e.g. affective, cognitive and behavioral effects) after young OTT 
TV users binge-watch dramas? 
 
 
3.1. Rationale for qualitative research method 
 
This exploratory research that investigates emerging drama binge-watching phenomenon in two 

countries is more suitable to conduct qualitative research. In-depth interviews were conducted as 

in-depth interviews allowed the conversation to flow organically, providing more substantive and 

comprehensive answers to how and why questions (Weiss, 1994). Qualitative research permits 

the building of a strong and open relationship between the interviewee and the researcher, 

facilitating a richer and free dialogue while simultaneously allowing the systematic analysis of 

the social phenomenon, binge-watching (Steiner & Xu, 2018). The interviews were semi-

structured with open-ended questions, providing the flexibility to ask both pre-established and 

improvised questions (Steiner & Xu, 2018). Using a semi-structured interview guide allowed the 

researcher flexibility in asking new questions while pursuing a specific topic of interest for the 

study that came up during the interview. 
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3.2. Data collection 
 
The study employed a purposive sampling method to recruit the initial participants and continued 

with snowball sampling method. The participants were recruited between May 7th until June 29th 

through the researcher’s online and offline social networks. For the online recruitment the social 

media platforms Facebook Messenger, for recruitment of American and Taiwanese participants, 

and LINE, for specific recruitment of Taiwanese participants were used. Offline social networks 

from work, university and friendship with Taiwanese individuals and foreigners in Taiwan 

served to recruit mainly Taiwanese participants. The recruiting process for Taiwanese and 

American participants was long and arduous. When recruiting Taiwanese participants, the 

researcher had the language barrier (not a Chinese speaker). Recruiting American participants 

was even more difficult due to the time difference and individuals’ busy schedules prevented 

them from participating. The criteria for participants were millennials who binge-watch dramas 

on OTT platforms. The study focused on Millennials because according to the Pew Research 

Center (2014; 2016; 2018), Millennials, anyone born between 1981 and 1996 (ages 22 to 37 in 

2018), are “digital natives”—meaning that they are the only generation that did not need to adapt 

to the new technologies. Hence, they are adapted not only to the multi-screen technologies, but 

they also know how to use OTT platforms. Furthermore, although binge-watching can cause 

dependency across multiple age groups, Millennials are heavy media users that constantly impact 

the entertainment industry due to the distinctive way they incorporate media into their daily lives 

(Pew Research Center, 2016). To make a comparative case, the sampling was collected from two 

urban cities: New York City in the United States and Taipei City in Taiwan. The amount of 

referral was limited to two people in order to avoid sample bias. The researcher interviewed 21 

OTT TV binge-watchers, 10 Americans and 11 Taiwanese young adults.  

 

When collecting the data, the participants were first informed of the research purpose of this 

study. After agreeing to participate in the interviews, they signed a consent form (see Appendix 

A). They were allowed to terminate the interview process at any time if they felt uncomfortable. 

The interviews took place utilizing the semi-structured interview guide, which consists of 36 

questions in aspects of the binge-watching process, including hedonic and instrumental 
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motivations, immersive flow, and affective, cognitive and behavioral outcomes (see Appendix 

B).   

The interviews were conducted with the interviewees at locations which were comfortable for 

them (e.g., library and cafes). While Taiwanese participants were interviewed face-to-face (FTF), 

due to distance issues, American participants’ interviews took place through E-interviews, using 

video conferencing platforms that are most close to FTF interviews (e.g., Facebook messenger). 

The reason to use video conferencing is the inclusion of audiovisual cues that are close to face-

to-face interview data. The interviews took approximately between 30 minutes to maximum 60 

minutes, depending on the interviewees schedule and the flow of the interview. The interviews 

were conducted in English and were audio recorded. One of the Taiwanese interviews was 

conducted in Mandarin to see if there are any differences in drama binge-watching behavior with 

English speaking Taiwanese participants. The interview was translated to English by a 

Taiwanese individual who was recruited for this purpose.  All the interviews were transcribed 

and analyzed through thematic data analysis.  

Due to the criteria for this study, the participant’s age ranged from 22 to 30, the average age

being 24.7. Furthermore, the gender balance among all the participants was 48% males and 52%

females. Below you can refer to the participants’ demographics (see Table 2). In order to protect

the participants’ personal data privacy, they were assigned IDs: those with IDs starting with T

were interviewees from Taipei, while others with IDs starting with N from New York.

Table 2 Participants’ demographics 
ID* Gender Age Ethnicity Occupation Education 
T1 Female 24 Chinese Full time student and teacher assistant in 

elementary after school program 
Master’s student 

T2 Female 23 Chinese Full time student, campus reporter and secretary 
part-time job  

Master’s student 

T3 Male 24 Chinese Full time student and part-time cram school teacher Master’s student 
T4 Female 25 Chinese Full time student and part-time teaching Master’s student 
T5 Male 22 Chinese Full time student and two part-time jobs Undergrad student 
T6 Female 26 Chinese Fashion designer Master’s Degree 
T7 Male 25 Half Hakka, Half 

Hoklo-Taiwanese 
Full time student Master’s student 

T8 Male 25 Taiwanese Sound Designer Bachelor’s Degree 
T9 Male 22 Taiwanese Full time student Undergrad student 
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T10 Male 22 Taiwanese Full time student Undergrad student 
T11 Female 25 Chinese Full time student and part-time job  Master’s student 
N1 Female 24 Hispanic (Puerto 

Rican, Guatemalan) 
Production coordinator  Bachelor’s Degree 

N2 Female 26 Caucasian (Greek, 
French and 
German-Jewish) 

Billing coordinator and Executive Assistant to 
Group COO 

Bachelor’s Degree 

N3 Female 25 Hispanic (Puerto 
Rican) & Arab 
(Jordanian) 

Adevencement Services Coordinator Bachelor’s Degree 

N4 Male 26 Hispanic 
(Salvadorian/ 
Ecuadorian) 

Full time student and graphic design for an 
exhibition Internship 

Master’s student 

N5 Female 25 Asian (Chinese/ 
Burmese) 

Junior Account Executive at a Jewelry Company  Bachelor’s degree 

N6 Male 26 Caucasian (Eastern 
European-
Bulgarian) 

Laboratory technician / Trivia host (4hrs a week- 
evenings) 

Bachelor’s degree 

N7 Female 25 Caucasian (Eastern 
European-Russian) 

ESL teacher  Bachelor’s degree 

N8 Male 26 Caucasian (Irish) Retail Bachelor’s degree 
N9 Female 30 Caucasian Head of Product Bachelor’s degree 
N10 Male 23 Caucasian Sales clerk Bachelor’s degree 

*T=Taipei/ N=New York 
 
 
3.3. Data analysis 
 
Thematic analysis was used to analyze the interview data (Braun & Clarke, 2006). Using this 

analysis technique allowed the researcher to find, analyze, and describe the patterns within the 

data; furthermore, it was suitable for interpretation (Vaismoradi et al., 2013). Thematic analysis 

often focuses on codes and themes (Marks & Yardley, 2004). Hence, Braun and Clarke (2006) 

suggested six phases in analyzing the data, 1) familiarizing with the data, 2) generating initial 

codes, 3) searching for themes, 4) reviewing themes, 5) defining and naming themes, and 6) 

producing the report, to find the themes and codes.  

  

This study itself already had seven codes and 22 sub-codes based on the literature review 

and research questions. However, three new sub-codes— spatial presence, parasocial breakup, 

and social interaction— emerged in the interview data from the Grounded Theory approach and 

were incorporated under their respective codes. Ultimately resulting in seven codes and 25 sub-

codes. Hedonic motivations and instrumental motivations were adapted from the U&G Theory 
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and were used to answer RQ1. Hedonic motivations consist of entertainment (Sung et al., 2015b) 

and escapism (Rubenking et al., 2018). Instrumental motivations consist of social goals 

(Rubenking et al., 2018), and passing time and reducing boredom (Merikivi et al., 2017). 

Immersive flow was adopted from Flow Theory and was used to answer RQ2. Immersive flow 

consists of intense concentration, loss of self-consciousness, time distortion, intrinsic enjoyment 

(Nakamura and Csikszentmihályi, 2009) and the emerging sub-code, spatial presence (Weibel & 

Wissmath, 2011). Binge-watching behavior was used to answer RQ3, consisting of time spent, 

device use, content and service types, and viewing context. Lastly, affective, cognitive, and 

behavioral outcomes were adapted from MSDT, which was used to answer RQ4. Affective 

outcomes consist of relaxation (Panda & Pandey, 2017), mood change (Boudali et al., 2017), 

loneliness (Sung et al., 2015a), feeling anxiety and/or guilt (Boudali et al., 2017; Steiner & Xu, 

2018) and the emerging sub-code, parasocial breakup (DeGroot & Leith, 2015). Cognitive 

outcomes consist of information (Sung et al., 2015b) and well-being (Merikivi et al., 2017). 

Lastly, behavioral outcomes consist of productivity loss (de Feijter et al., 2016), habit (Sung et 

al., 2015b), health problems (Sung et al., 2015a) and the emerging sub-code, social interaction 

(McQuail, 2010). 

 
Table 3 Coding Scheme 

Codes Sub-Codes Definition Reference 
Hedonic 

motivation 
Escapism 
 

A behavior employed to distract oneself from 
real life problems 

Rubenking et al., 2018; 
Young et al., 2017 

Entertainment The demand of joy by using the media and to 
fulfill the need of socialization 

Sung et al., 2015b; 
Gros et al., 2017 

Instrumental 
motivation 

Social goals To achieve the goals for socialization, such as 
co-viewing, social interaction, and discussing 
viewing content with others 

Rubenking et al., 2018  

Passing time and 
reducing 
boredom 

Amuse and serve to make time pass agreeably 
and reduce the feeling of boredom 

Merikivi et al., 2017; 
Allardice, 2015 

Immersive 
flow  

Intense 
concentration 

Intense and focused concentration on the 
present moment 

Nakamura and 
Csikszentmihályi, 2009 

Loss of self-
consciousness 

Loss of reflective self-consciousness as a 
social actor 

Time distortion Distortion of temporal experience 
Intrinsic 
enjoyment 

Experience of the activity as intrinsically 
rewarding 

Spatial Presence A state of consciousness that gives the Weibel & Wissmath, 
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impression of being physically present in a 
mediated world 

2011 

Binge-
watching 
behavior 

Time spent Self-explanatory 
Device use  Mobile, tablet, laptop, TV or dual screening 
Content types Different types of dramas (e.g., romance, horror, sit-coms, etc.) 
OTT TV 
platforms and 
services 

The third-party video services that deliver film and TV content without 
wall-gardened online system 

Viewing context Situation in which binge-watching behavior takes place (i.e., location, 
individual or group viewing) 

Affective 
outcome 

 
 
 

Mood change Change in disposition as a result of an external 
influence 

Boudali et al., 2017; 
Sierzchula et al., 2016 

Relaxation A state with the absence of tension and anxiety 
and is often seen as the polar opposite of 
stress, anxiety or tension 

Panda & Pandey, 2017; 
Thelwall, 2017 

Feeling anxiety 
and/or guilt  

Feelings of tension, apprehension, and 
nervousness associated with activation of the 
autonomic nervous system as well as realizing 
themselves transgressing a moral, social, or 
ethical principle  

Boudali et al., 2017; 
Steiner & Xu, 2018; 
Horsley & Wambach, 
2015; Kruger et al., 
2015  

Loneliness Perceived experience of social deprivation Sung et al., 2015a; 
Donovan et al., 2016 

Parasocial 
breakup 

A situation where a character with whom a 
viewer has developed a parasocial relationship 
goes off the air because a show is on a break or 
ends causing feelings of emptiness, grief and 
loss 

DeGroot & Leith, 2015 

Cognitive 
outcome 

Information  Any difference people perceive, in the 
environment or within themselves that bring 
changes in their take on the world 

Sung et al., 2015b; 
Mai, 2016 

Well-being  Positive mental health, life satisfaction, or 
happiness that is personally fulfilling 

Merikivi et al., 2017; 
Freeman et al., 2014 

Behavioral 
outcome 

Productivity loss Decreased productivity as a negative effect 
due to excessive use 

de Feijter et al., 2016; 
Bian & Leung, 2014 

Habit A phenomenon whereby behavior is prompted 
automatically by situational cues, as a result of 
learned cue-behavior associations, form 
through repetition of behavior in a specific 
context 

Sung et al., 2015b; 
Gardner, 2015 

Health problems Physical fatigue, obesity and other health 
issues resulting from binge-watching 

Sung et al., 2015a  

Social 
Interaction 

Interaction that develops around media use 
helps people to incorporate it into everyday 
life as a friendly rather than an alienating 
presence 

McQuail, 2010 
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Chapter 4 

Results 

Binge-watching in this study is defined as the video viewing behavior with excessive or intensive 

consumption of audiovisual content within a short period of time. This study focuses on 

investigating drama binge-watching as its immersive content usually triggers consecutive 

viewing. This section will discuss the findings from the semi-structured interviews to answer the 

research questions of this study. The chapter begins with a general description of the 

participants’ demographics and some information regarding their binge-watching behavior to 

understand the beginning part of the binge-watching process. This will be followed by the 

analysis of the motivations, psychological status, binge-watching behavior and outcomes of 

Millennial OTT drama binge-watchers by comparing similarities and differences of Taiwanese 

and American participants. 

 
4.1. General description of the interviewee’s profiles and binge-watching behavior 
                
The section discusses the general description of the participants’ demographics and some 

essential information regarding their binge-watching behavior, which provides insight to 

understanding the individual drama binge-watching process. 

                                                                                                               
4.1.1. Interviewee’s profiles 
 
For this study, 21 participants, 11 Taiwanese and 10 American, were interviewed. Overall, the 

participant’s ages ranged from 22 to 30, the average age being 24.7. The gender balance among 

all the participants was 48% males and 52% females. Forty-eight percent of the participants are 

full time students and 52% are full time employees. In regards to education, 62% have or are 

pursuing a Bachelor’s degree and 38% have or are pursuing a Master’s degree.  

 

There were 11 Taiwanese participants interviewed, of which 55% were male and 45% were 

female. As ethnic identities sometimes are treated as a political issue in Taiwan, participants in 

Taipei self-identified themselves as follows: 64% selected ethnic Chinese; three participants 

(27%) consider themselves Taiwanese, and there was also a Half Hakka, Half Hoklo-Taiwanese 
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participant (9%). The majority of the participants (82%) were students; among them, 55% had 

part-time jobs. Two participants were full-time employees. These would influence their 

lifestyles. Sixty-four percent of the participants had or were currently studying a Master’s 

degree, while 36% of the sampling had or were seeking a Bachelor’s degree. 

 

There were 10 American participants interviewed, of which 40% were male and 60% were 

female. The American participants have varying ethnic backgrounds: 6 participants (60%) have 

Caucasian backgrounds; 2 participants have Hispanic backgrounds; one participant has Hispanic 

and Arab background; and 1 participant has Asian background. The majority of the participants 

have full-time jobs, except for one who is a full-time student doing an internship in graphic 

design. All of the participants have a Bachelor’s degree, except one who is currently pursuing a 

Master’s degree. 

 
4.1.2. OTT platforms and services 
 
Overall, 81% of the total participants in both countries mentioned Netflix as their preferred OTT 

platform for drama binge-watching. However, other OTT platforms were mentioned depending 

on the country content they wanted to watch. The following paragraphs discuss the OTT 

platforms and the reasons why participants prefer to use them.  

 

 Seventy-three percent of the Taiwanese participants had various reasons to use Netflix as their 

favored OTT platform to watch western dramas. Some Taiwanese participants used Netflix 

because they could access their favorite western dramas and they thought the quality was better 

than other platforms. In addition, Netflix has original content that is fresh and unique (Participant 

T11, June 8th 2018). Furthermore, the platform’s design allowed for easy usage (e.g. 

automatically playing the next episode, subtitles). Other Taiwanese participants used it because 

they had free access to an account paid by a parent or friend, or they shared an account with 

friends making equal payments. Aside from Netflix, Fmovies was mentioned by participant T6 

and YouTube was mentioned by participant T4 and T8. Participant T6 (Fashion designer, 26 

yrs.) mentioned that she used Fmovies because aside from being fast and free, it also has 

available English subtitles (Participant T6, May 28th 2018). To access Asian dramas, Taiwanese 

participants mentioned they used websites like Line TV, Iqiyi, LoveTVshow, 優酷網 (Youku), 
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or ChocoTV. However, 82% also use other platforms—Chinese or otherwise, and usually 

illegal—that are payment free and easy to access. Furthermore, some websites provided Chinese 

subtitles, so it was easier to watch (Participant T10, June 3rd 2018). 

 

All American participants, with the exception of participant N7 (ESL teacher, 25 yrs.), have used 

Netflix as their go to OTT platform for various reasons. First, participants had free access to an 

account paid by a parent or friend; or they were willing to pay for the membership themselves 

since the cost is not so high. Second, Netflix has high quality content with good variety, in 

addition to producing their own original content. Third, as a subscriber, it is convenient and easy 

to access the content. Furthermore, Netflix releases seasons as a whole, so subscribers do not 

have to wait for weekly updates. Lastly, participant N9 (Head of Products, 30 yrs.) appreciated 

that Netflix has an app, allowing for the download of content for traveling on her smartphone 

(Participant 9, June 1st 2018). Other OTT platforms used by the participants were YouTube, 

Amazon Prime, Crunchyroll, Hulu, the dramas’ channel website and illegal online streaming 

platforms. In contrast with the other participants, Participant N7 (ESL teacher, 25 yrs.) used Viki 

or Drama Fever to access Asian dramas because they provide accurate subtitles, good catalogues 

and it is free. She used random websites online for western content, depending on picture quality 

and variety. 

 

4.1.3. Viewing context 
 
Overall, 95% of the total participants in both countries preferred to binge-watch alone and at 

home usually during the evening into the night. When drama binge-watching, participants tended 

to focus on watching videos without checking for relevant information or discussing content with 

others on social media. Those who felt interested in doing research on something relevant to the 

drama waited for the binge-watching session to end and then searched information regarding the 

dramas they consumed.  

 

When asked their preferred context and occasion for binge-watching, 91% of the Taiwanese 

participants stated that they prefer to watch alone and all of them prefer to watch at home. The 

time when they watch varies greatly depending on the participants’ schedule, free time and 
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preference. Ninety-one percent mentioned they prefer to watch in the evening, sometimes until 

late at night. Forty-five percent of the participants will also watch during the daytime—of the 

participants who stated this, all except participant T6 (Fashion designer, 26 yrs.) are students. For 

participant T6 watching during the daytime depends if it is the weekend or a holiday from work. 

Interestingly, participant T4, who is a full-time Master’s student, schedules her binge-watching 

time specifically for Saturday night or Sunday during the daytime to have better control of her 

other responsibilities. Lastly, participants T2, T9 and T11 mentioned that they never participate 

in group-viewings because it will interrupt them and it will change their binge-watching 

experience. Participants T1, T4, T5, T6 and T7 have engaged in group-viewing; however, the 

content they usually watch is content that they have previously watched or is not as engaging to 

them, so they don’t worry if they are not paying attention and can discuss with friends. 

Interestingly, participants T3 (Master’s student, 24 yrs.) and T8 (Sound designer, 25 yrs.) do 

group-viewing with their girlfriends and participant T10 (Undergraduate student, 22 yrs.) does it 

with his mother.  

 

Furthermore, when conducting a binge, 72% of the Taiwanese participants stated that they do not 

check for relevant information or discuss content with others on social media by using another 

screen device. From these participants, participants T6 (Fashion designer, 26yrs.), T9 

(Undergraduate student, 22yrs.) and T10 (Undergraduate student, 22yrs.) said they only searched 

for information online until after they finished a binge. Participants T2 (Master’s student, 23 

yrs.), T5 (Undergraduate student, 22 yrs.) and T11 (Master’s student, 25 yrs.) admitted to 

searching for relevant information about the drama or discussing content with others while they 

conduct a binge. 

 

When discussing the context and occasion for binge-watching, all of the American participants 

stated that they usually prefer to binge-watch alone and at home. Eighty percent of the American 

participants watch in the evening after work into the night. However, a few participants 

explained sometimes the usual time of day for watching can change according to their schedule. 

Participant N1 (Production coordinator, 24 yrs.) can sometimes watch content in the morning 

while she is commuting on the train. Participant N2 (Billing Coordinator and EA to Group COO, 

26 yrs.) can watch during the day when she is sick and is unable to go to work or leave the 
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house. For participant N3 (Adevencement Services Coordinator, 25 yrs.), N6 (Laboratory 

Technician, 26 yrs.), and N9 (Head of Products, 30 yrs.), if it is the weekend, they can watch all 

day. Of the American participants, participant N4 (Master’s student, 26 yrs.) is the only one 

furthering his studies and at the same time he is conducting an internship; hence, the time he 

binge-watches dramas varies greatly, “time wise there is no specific moment” (Participant N4, 

May 24th 2018). Regarding co-viewing when binge-watching dramas, it varies depending on the 

participant. Participants N1(Production coordinator, 24 yrs.), N4 (Master’s student, 26 yrs.), N5 

(Junior Account Executive, 25 yrs.) and N9 (Head of Products, 30 yrs.) never watch with other 

people. The remaining participants, 60%, have sometimes done co-viewing with one or more 

individuals. However, for participants N2 (Billing Coordinator and EA to Group COO, 26 yrs.), 

N3 (Adevencement Services Coordinator, 25 yrs.), and N10 (Sales clerk, 23 yrs.) watching with 

others changed their experience in a negative way because the drama they watched might not 

have been interesting for all the viewers and being with friends and having discussions caused 

distractions causing the viewers to miss some of the content. Interestingly, for participants N6 

(Laboratory Technician, 26 yrs.), N7 (ESL teacher, 25 yrs.) and N8 (Retail, 26 yrs.) they had a 

positive view of co-viewing. In their opinion co-viewing is an opportunity to socialize and 

discuss the drama they watched, like a comedy; it is a good occasion to interact with others. 

Ultimately, binge-watching dramas is an experience most participants prefer to do alone, as 

participant N2 (Billing Coordinator and EA to Group COO, 26 yrs.) stated, “binge-watching in 

its pure form is better on its own because then you are really enjoying it because you get to pick 

what you are watching and it is your comfort because you are setting up the space the way you 

want it to be set up” (Participant N2, May 22nd 2018). 

 

Furthermore, regarding drama binge-watching context, 90% of the American participants do not 

check for relevant information or discuss content with others on social media by using another 

screen device while binge-watching. From those participants, 40% search for information about a 

drama after conducting a binge. Only participant N1 (Production coordinator, 24 yrs.) stated that 

on some occasions she discusses content with others watching the same drama while conducting 

a binge, but she does it through texting, not through social media platforms (Participant N1, May 

21st 2018).  
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4.2. Pre-viewing motivations (RQ1) 
 
This section will focus on investigating the motivating factors (i.e. hedonic and instrumental) 

that influence young OTT TV users to binge-watch. It is important to understand what motivates 

individuals to understand how the general process of binge-watching begins.  

 
4.2.1. Hedonic motives 
 
Hedonic motivation was adapted from the U&G Theory and was used to answer RQ1. Hedonic 

motivations are defined as the consumption of media entertainment in the pursuit of pleasure and 

amusement (Oliver & Raney, 2011). The sub-codes under hedonic motivations are entertainment 

and escapism. 

 
 4.2.1.1. Entertainment 
 
Overall, 86% of the participants used binge-watching for entertainment purposes, which is 

defined as the demand of joy by using media to fulfill the needs of socialization (Sung et al., 

2015b; Gros et al., 2017). Similarly, Taiwanese and American participants regarded 

entertainment as a key factor that motivated them to binge-watch dramas.  They used drama 

binge-watching as an activity that resulted in optimistic feelings about life and having a good 

time.  

 

Eighty-two percent of the Taiwanese participants (T1, T2, T3, T4, T5, T6, T7, T8, and T10) used 

drama binge-watching to feel joy for entertainment purposes. All the Taiwanese participants said 

they felt happy or had positive feelings when they watched content they found interesting, 

sometimes leading them to feel inspired. For example, Participant T3 (Master’s student, 24 yrs.) 

stated: 

Watching all the dramas you will feel that things are possible, because although you 
know that dramas are fake but you still like sometimes in your mind there are hopes of 
something in the drama might happen to you and you still might feel like there are things 
that is different than what you are thinking, so it feels positive. (Participant T3, May 24th 
2018) 
 

Participant T8 (Sound designer, 25 yrs.) had a similar statement, “Dramas with good content also 

inspire me with positive energy and encourage me to think about the meaning of life” 
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(Participant T8, June 1st 2018). In a similar fashion of thinking, participant T10 (Undergraduate 

student, 22 yrs.) said, “I watch mostly romance dramas and it makes me feel positive to 

everything, nothing can defeat me” (Participant T10, June 3rd 2018).  For participant T10 

romance dramas gave him hope for the possibilities in love and life; hence, eliciting feelings of 

triumph. It seems for these participants binge-watching inspires them to think about life and have 

positive emotions. Although, some participants stated these feelings depended on the content, 

there were a few who said no matter the content they always felt elated when watching, for 

example participants T1 and T6. Participant T1 (Master’s student, 24 yrs.) said, “I feel very 

happy after watching my favorite dramas and sometimes I feel inspired. Even if the story has a 

good or bad consequence I still feel like I refreshed myself again” (Participant T1, May 21st 

2018). Similarly, Participant T6 (Fashion designer, 26 yrs.) said that “no matter what kind of 

story, like a sad story, if the story is good it makes me happy” (Participant T6, May 28th 2018). 

For these few participants, no matter what content they binge-watch, this process always makes 

them feel good.  

 

Ninety percent of the American participants (N1, N2, N3, N4, N5, N6, N7, N8, and N10) had 

similar comments to their Taiwanese counterparts. They also used binge-watching for 

entertainment to feel joy or have positive feelings, like feeling satisfied. Similar to participant T1 

and T6’s comments, participant N2 (Billing coordinator and EA to Group COO, 26 yrs.) also felt 

that no matter the content viewers will feel strong emotions after binge-watching (Participant N2, 

May 22nd 2018). Participant N1 (Production coordinator, 24 yrs.) stated, “[Binge-watching] 

offers multiple forms of entertainment” and with that it becomes an outlet for those who feel 

inspired and have creative minds (Participant N1, May 21st 2018).  Participant N3 

(Adevencement Services Coordinator, 25 yrs.) had strong feelings with regards to how binge-

watching influenced her creativity:  

Honestly, I consider myself a creative person, I have always been interested in writing, in 
filmmaking and when I watch shows and I see things that [I] could not have come up 
with myself I get caught up in that level of creativity. I love laughing, I love crying, I 
love being caught up in realistic characters, it’s really something that I can get lost in and 
so I do feel content and I do feel happiness when I am able to experience that with a 
show. (Participant N3, May 23rd 2018) 
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Furthermore, participant N8 (Retail, 26 yrs.) said that binge-watching opened up opportunities 

for him because aside from entertaining you and making you feel satisfied, it also gives you 

something to discuss with others (Participant N8, May 30th 2018). As previously stated, from 

these comments, it seems that the reasons that motivate Taiwanese and American participants are 

quite similar. They are just searching for an activity that will make them have a good time and 

have optimistic feelings about life.  

 

 4.2.1.2. Escapism                                                                                                                                 

Overall, 62% of the participants mentioned escapism, a behavior employed to distract oneself 

from real life problems (Rubenking et al., 2018; Young et al., 2017), as a motivation to binge-

watch dramas. The reasons for using drama binge-watching as an escape mechanism were quite 

similar among the Taiwanese and American participants. In general, they binge-watched dramas 

to escape from realities in order to evade their duties (e.g., school tasks and office workload), and 

temporarily forget about their negative emotions and difficult situations. For them, binge-

watching offered a psychological gateway to a virtual place where their real-life problems did 

not matter, at least while engaging in drama consumption through binge-watching.  

 

Forty-five percent of the Taiwanese participants (T1, T2, T7, T10 and T11) used binge-watching 

to escape reality. Mostly they used it as an escape when they had strong emotions they wanted to 

evade, a lot of work they did not want to do or they wanted to escape their current reality. 

Participant T1 (Master’s student, 24 yrs.) stated, “Sometimes I watch sit-coms or comedy when I 

am really upset to avoid reality for a while” (Participant T1, May 21st 2018). In this case she used 

binge-watching as a mechanism to escape her feelings. Participant T11 (Master’s student, 25 

yrs.) found herself in a different dilemma, “I am a graduate student writing a thesis, so I am 

really stressed and even though time control is really important and I know I don’t have time, I 

still binge-watch” (Participant T11, June 8th 2018). In her case, she used binge-watching as a 

method to escape the stress induced by her thesis and the workload, even though she was 

conscious that there was no time and that would only make things more difficult later on. Lastly, 

Participant T2 (Master’s student, 23 yrs.) described her difficulty during a strenuous exam 

period, where she was preparing for a school entrance examination, but she could not take her 
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reality anymore:  

When I was preparing my test before entering school, I feel like why I spent all my day in 
studying and I felt so frustrated because it was my senior year and all of my friends were 
going out and traveling. At that time, I really wanted to escape, so I would lock my door 
so my mom wouldn’t know I wasn’t studying and I would watch dramas. (Participant T2, 
May 21st 2018) 
 
 

Eighty percent of the American participants (N1, N2, N3, N5, N7, N8, N9 and N10) also used 

binge-watching to escape reality. They used binge-watching primarily as a way to escape their 

workload, their emotions, a difficult situation, the realities of life, or just immerse themselves to 

forget their day. Participant N9 (Head of Products, 30 yrs.) said:  

Like maybe I have a lot of work to do, but I don’t want to do it, so I decide I want to 
binge-watch instead to avoid doing any work or I got into a fight with my boyfriend and I 
don’t really want to think about it, so I just want to watch something to make me think 
about something else. (Participant N9, June 1st 2018) 
 

Similarly, participant N10 (Sales clerk, 23 yrs.) said, “Sometimes when I’m feeling down I guess 

I will use it to escape the realities of life or whatever tough situation I’m facing at the moment” 

(Participant N10, June 29th 2018). Participant N5 (Junior Account Executive, 25 yrs.) had an 

even stronger explanation for using binge-watching as an escape: 

One of my preferred genres is actually fantasy because I am so sick of real life. Like you 
read the news and it’s all negative, so you just want to watch something that is a little… 
even if you are watching something dramatic, it has no real-life implications for you. So 
yeah, I would say some time it is to escape reality. (Participant N5, May 25th 2018) 

 
Binge-watching drama is a type of media behavior to help individuals escape into a different 

reality for a little while so they can overcome whatever situation they feel they cannot deal with 

at that precise moment of time in their life.  

 
 
4.2.2. Instrumental motives 
 
Instrumental motivation was adapted from the U&G Theory and was used to answer RQ1. It is 

defined as a motivation to do or achieve something to get worldly benefit (Khan et al, 2016). 

Instrumental motivations consist of 2 sub-codes: social goals and passing time and reducing 

boredom. 
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4.2.2.1. Passing time and reducing boredom 
 
Overall, 86% of the participants have binge-watched dramas to pass time or reduce boredom, 

defined as a way for individuals to amuse themselves and serves to make time pass agreeably 

and reduce the feeling of boredom (Merikivi et al., 2017; Allardice, 2015). Interestingly, there 

were a few of the Taiwanese and American participants who stated that passing time and 

reducing boredom did not necessarily occur at the same time and could happen in different 

situations. The following paragraphs will discuss the reasons and situations that motivated the 

participants to binge-watch dramas and in which situations these could occur separately.  

 

Except for participant T4 (Master’s student, 25 yrs.), all the Taiwanese participants (91%) binge-

watched dramas for the reasons of killing time and reducing boredom. For example, participant 

T1 (Master’s student, 24 yrs.) said, “Yes, when I am bored and I don’t want to go outside and I 

have a lot of time, if I want to pass time or kill time, I will binge-watch” dramas (Participant T1, 

May 21st 2018). Likewise, participant T6 (Fashion designer, 26 yrs.) had similar thoughts, “Most 

of the time I watch it for killing time… when I’m bored I just turn on the OTT and watch a 

drama that looks interesting” (Participant T6, May 28th 2018). It was the same for participant T7 

(Master’s student, 25 yrs.) who said, “Most of the time it is intentional to kill time and not be 

bored, for example I will watch Netflix before I go to sleep” (Participant T7, May 30th 2018). 

 

However, for a few of them passing time and reducing boredom are mutually exclusive. For 

participants T9 and T11 binge-watching for passing time and reducing boredom happened in 

different situations and for participant T8 only one of those motivated him to binge-watch.  

Participant T9 (Undergraduate student, 22 yrs.) said, “I think [I binge-watch] to reduce boredom 

the most. I think pass time and boredom are two different things. It also depends on different 

series. If it is talking about nothing important and it is just for fun, it is reducing boredom” 

(Participant T9, June 3rd 2018). Similarly, participant T11 (Master’s student, 25 yrs.) said that 

she watched during dinner time to reduce boredom as she ate and also watched to pass time 

when she commuted to Neili, a town near Taipei city where she studies (Participant T11, June 8th 

2018). Both participants gave good examples on how using binge-watching as a tactic for 

passing time and reducing boredom could occur at different moments of their day. For 
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participant T8 (Sound designer, 25 yrs.), however, binge-watching had the only purpose of 

reducing boredom (Participant T8, June 1st 2018).  

 

Eighty percent of the American participants (N1, N2, N3, N5, N6, N8, N9 and N10) used binge-

watching with the motivation of passing time and reducing boredom. Similarly, to the Taiwanese 

participants, most of the participants were motivated to binge-watch for these motives; however, 

for participant N1, N2, N8 and N9 passing time and reducing boredom were not mutually 

exclusive. Participant N8 (Retail, 26 yrs.) was a great example for such a situation: 

I do it partly to pass time as well as being interested in it. If I’m waiting somewhere when 
I am out then I can watch something on my phone. Recently my dad got a procedure at 
the hospital, so while I was waiting for it to be done I sat in the waiting room and 
watched stuff on my phone. It helped pass the time of him getting his procedure while I 
was waiting. In a sense I would also say I watch to reduce boredom. If it’s a lazy day, I 
am also interested in the show, but it does help obviously pass time and it is better to 
watch than sit doing nothing and thus become bored. In a sense it would also decrease my 
boredom because it keeps my mind in something else. (Participant N8, May 30th 2018) 
 

Participant N2 (Billing coordinator and EA to Group COO, 26 yrs.) used binge-watching in a 

similar tactic to pass time: 

If it is in cases that I am on an airplane or on a train or waiting in line, those little 
situations where time is going by slowly because you are waiting for something or you 
are not where you want to be or you are not doing something, this is when it comes in 
handy because you can just pop in your headphones and start watching a show until 
whatever you are waiting for is done. (Participant N2, May 22nd 2018) 
 

Participant N1 (Production coordinator, 24 yrs.), on the other hand, used binge-watching to 

reduce boredom, “Yes. I would definitely not say I have many hobbies. One of my hobbies is 

watching movies and watching TV [watching dramas on OTT TV]. It works in terms of getting 

rid of boredom” (Participant N1, May 21st 2018).  

 
 
4.2.2.2. Social goals 

 
Overall, 76% of the participants binge-watched dramas due to social motivations, meaning to 

achieve the goal for socialization such as co-viewing, social interaction, and discussing viewing 

content with others (Rubenking et al., 2018). In both the Taiwanese and American participants, 

the social goal motives only varied slightly. The interviewees were motivated to binge-watch 
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dramas due to friends’ recommendations, co-viewing with friends or to keep up with friends to 

discuss or bond later, and to recommend dramas to others, to name a few reasons. The 

similarities and slight differences are discussed further in the following paragraphs.  

 

Ninety-one percent of the Taiwanese participants (T1, T2, T4, T5, T6, T7, T8, T9, T10, T11) had 

various social motives to binge-watch. Some of these motives could be caused by friends 

discussing a drama on a social media platform or others in general discussing on online 

platforms; due to recommendation of friends; to keep up with friends and be able to discuss with 

them; and to be able to recommend the drama to others. Participant T1 (Master’s student, 24 

yrs.), like participant T7 (Master’s student, 25 yrs.) and T8 (Sound designer, 25 yrs.), have 

binge-watched dramas because friends or others discussed a drama on a social media platform:  

Sometimes when I see information about a popular or ongoing drama, I will go to watch 
that. Or sometimes if I see many of my friends discussing about a drama on Facebook 
then I will go see what it is about. (Participant T1, May 21st 2018) 
 

Participants T2, T4, T5, T6, T9, and T10 binge-watched dramas because of friend’s 

recommendations. Participant T4 (Master’s student, 25 yrs.) said, “Sometimes if my friend 

recommends this series and I find this very interesting I will watch it” (Participant T4, May 24th 

2018). For some, however, like participant T2 and T5, it was not only about the 

recommendation, but also about being able to discuss the drama with friends. Participant T2 

(Master’s student, 23 yrs.) said, “I have a friend that likes to laugh and to watch comedy, I think 

every time she recommends something—she knows my taste—so we can laugh together and talk 

about it” (Participant T2, May 21st 2018). Even more so, participant T5 (Undergraduate student, 

22 yrs.) decided to binge-watch because everyone was watching the show, Game of Thrones, and 

he wanted to be able to discuss with his friends (Participant T5, May 25th 2018). Similarly, 

participant T11 (Master’s student, 25 yrs.) said that due to her group of friends she needed to 

watch different content to be able to start conversations with her friends: 

My friends are divided in 2 groups. One really likes K-dramas and the other really likes 
western dramas. I do love western drama more because I feel the plot is deeper and the 
topic is broader, but sometimes watching K-drama you can feel like you can live in a 
fantasy world sometimes. I have to watch K-dramas to start conversations with my 
friends. (Participant T11, June 8th 2018) 
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For participants T5 and T11, their friendships influenced the content they watched so they could 

discuss with their friends in the future. Lastly, participant T10 (Undergraduate student, 22 yrs.) 

was the only one that said that after watching a drama he will discuss it, but also recommend the 

drama to others (Participant T10, June 3rd 2018). From this it seems that maybe participant T10 

wants to be even more engaged with his social groups and hence be more motivated to binge-

watch to have more shows to discuss and recommend.  

 

Sixty percent of the American participants (N1, N2, N5, N6, N7, and N8) stated social motives 

prompt their drama binge-watching. Some of these motives are similar to those of the Taiwanese 

participants: co-viewing with a friend to discuss it or bond; to catch up with a friend for later 

discussion; and due to recommendation of friends. Participants N1 and N2 stated that they have 

watched with friends to discuss a show (Participant N1, May 21st 2018; Participant N2, May 22nd 

2018). Participant N2 (Billing coordinator and EA to Group COO, 26 yrs.) even said “I have this 

friend at work and in a way to socially bond with her, since we were both interested in the same 

thing, we would binge-watch a show together… It was a social way of interacting” (Participant 

N2, May 22nd 2018). For participant N2 (Billing coordinator and EA to Group COO, 26 yrs.), 

binge-watching seems to have functioned as a means to strengthen relationships with others.  

 

Both, participant N6 (Laboratory Technician, 26 yrs.) and N8 (Retail, 26 yrs.) stated that they 

binge-watched to discuss with people later on (Participant N6, May 26th 2018; Participant N8, 

May 30th 2018). In participant N6’s case, he also used binge-watching as a means to gain 

knowledge to participate in Trivia in a social setting as a host and player (Participant N6, May 

26th 2018). Participants N5 (Junior Account Executive, 25 yrs.) and N7 (ESL teacher, 25 yrs.) 

were the only ones to state that they watched by recommendation (Participant N5, May 25th 

2018; Participant N7, May 30th 2018). However, only participant N7 said that sometimes this led 

to co-viewing or a situation where she had to catch up to “be on the same page and discuss the 

show together” with her friends (Participant N7, May 30th 2018).  

 

Lastly, out of all the Taiwanese and American participants, participant N8 (Retail, 26 yrs.) was 

the only one to do co-viewing with friends to see their reactions (Participant N8, May 30th 2018). 

He said, “I have done like watching shows with friends because I want them to watch them, like 
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shows I have already watched, and I enjoy seeing their reactions and comparing them to my 

own” (Participant N8, May 30th 2018). It is interesting how for other participants it was about 

engaging with others and having a good time together, but for participant N8, while it is still a 

good time and he had fun, it was more about experiencing their reactions, which could be a 

situation that leads to discussion as that way they can compare even more. 

 

4.2.3. Pre-viewing motivations summary 
 
Overall in this section, for hedonic motivations entertainment is quite salient while escapism is 

less so. Entertainment could be seen as a positive motivation because ultimately it will have 

positive outcomes, but escapism could lead to some negative outcomes that will be discussed 

further in section 4.5. binge-watching outcomes. Interestingly, while the percentage of 

participants motivated for entertainment purposes is quite close between Taiwanese and 

American participants, escapism was more salient as a motivation for American participants. 

This could be influenced by the participant’s demographics as most of the Taiwanese 

participants were students and did not have to confront the harsher realities of leading a full-time 

job and all the responsibilities that entails, which is what the American participants experience in 

their everyday life. For instrumental motivations, passing time and reducing boredom were quite 

similar for both groups of participants; however, it was interesting that a few of them emphasized 

that passing time and reducing boredom were mutually exclusive and could occur in different 

situations. Lastly, with similar social goals of binge-watching, Taiwanese participants showed 

more salient motivations in this aspect than American participants. It was interesting that one 

American participant did co-viewing with friends to see their reactions. While it was still a good 

time and he had fun binge-watching, it was more about experiencing his friends’ reactions, 

which could be a situation that leads to discussion as in that way they can compare even more. 

 

4.3. Drama binge-watching psychological engagement (RQ2) 
 
This section looks at the psychological status of young OTT TV user’s when engaging in drama 

binge-watching, answering RQ2. It looks at Immersive Flow to understand this segment of the 

linear, binge-watching behavior which had previously never been examined. 
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4.3.1. Immersive Flow 
 
Immersive flow was adopted from Flow Theory and was used to answer RQ2. It is defined as a 

state of mind in which a person is completely involved and immersed in an activity (Brondi et al., 

2015). Immersive flow consists of intense concentration, time distortion, loss of self-

consciousness, intrinsic enjoyment and the emerging sub-code, spatial presence. 

 
4.3.1.1. Intense concentration 
 
Overall, 71% of the participants experienced a high level of intense concentration on the present 

moment when binge-watching dramas, specifically when they were highly interested in the 

content. However, if the content became boring, they might have started looking at their 

smartphones, surfing the internet or checking their social media. For the participants, content 

played a very important role for them to experience intense concentration during drama binge-

watching. The main difference among both groups was that the Taiwanese participants primarily 

binge-watched to experience immersion and engagement with the content, while some American 

participants who intended to multitask could binge-watch content that they had previously 

watched or required little focus.  

 

Seventy-three percent of the Taiwanese participants (T1, T3, T4, T6, T7, T8, T9, and T11) 

experienced intense concentration when binge-watching. From these participants, all of them, 

with exception of T1 and T6, experienced a high level of intense and focused concentration in 

the dramas they were binge-watching because they had chosen content they were highly 

interested in. However, participants T1 (Master’s student, 24 yrs.) and T6 (Fashion designer, 26 

yrs.) stated that their focus depended on how interesting the content was, if they previously 

thought it was interesting and suddenly the storyline became boring this would lead them to lose 

focus and multitask. Participant T4 (Master’s student, 25 yrs.) stated: 

I don’t multitask when binge-watching because I think it is an experience and you need to 
immerse yourself in it. If I do binge-watching it means that content is highly interested to 
me so I will pay attention to it. Usually I will finish the session before moving to other 
activities. (Participant T4, May 24th 2018) 
 

She felt really strongly about being immersed in the drama and being engaged in the content. In a 

different perspective, according to participant T3 (Master’s student, 24 yrs.), the desire to solely 
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focus on the drama was what detracted him from co-viewing, “No, I am really, really focused 

and I never multitask. I focus. I enjoy watching dramas all alone, so the reason I think I don’t 

like co-viewing in a certain degree is because I don’t want people to bother me” (Participant T3, 

May 24th 2018). For him, being alone allowed him complete immersion without any 

disturbances. Even more so, to avoid being distracted, participant T11 (Master’s student, 25 yrs.) 

admitted to putting her phone away while binge-watching dramas; though sometimes she would 

make short Instagram stories to show her followers/friends what she was watching and after, she 

immediately would put the phone away and focused on the drama (Participant T11, June 8th 

2018). On the other hand, regarding intense concentration, participant T1 (Master’s student, 24 

yrs.) stated: 

I think when I am binge-watching usually I really focus on the story and the only thing 
that will distract me is some messages on my phone, then I will feel a little bit distracted. 
Sometimes when it is other sites, ads will pop up and distract me. I think for me it 
depends on the content. If I watch dramas where I need to think, I won’t do other stuff. 
But if you don’t need to think, like in a comedy, I will be eating and chatting with my 
friends. And maybe do something where I don’t need to use my brain, like doing laundry. 
(Participant T1, May 21st 2018) 
 

In her case, the content had to be highbrow (i.e. content that makes one think) for her to be 

completely focused on the drama, if not she would be more easily distracted or prompted to 

multitasked. In a similar, yet different situation, participant T6 (Fashion designer, 26 yrs.) 

admitted to being “easily distracted if the story is boring, but when the story is really interesting 

and really attractive, [she] get[s] into it and [doesn’t] really get distracted. [Furthermore, she also 

doesn’t] really multitask when [she] watch[es]” (Participant T6, May 28th 2018). 

  

Seventy percent of the American participants (N1, N2, N4, N5, N6, N8 and N10) were highly 

focused when they binge-watched. For the majority, content played a key role in their focus. The 

more interested they were, the more focused and concentrated they would be during a binge. 

However, if the content became boring, they might have started looking at their phone, surfing 

the internet and checking their social media platforms. For example, participant N1 (Production 

coordinator, 24 yrs.) stated:  

I don’t typically get distracted when I binge-watch dramas. Pretty Focused. I am pretty 
zoned in when I’m watching a drama, especially if I’m really into it. If I do start getting 
distracted, it is usually because there is a lull in the show, it is not entertaining. But I 
would say, I’m not typically tuned to the world outside. No, if I’m really into a show, I 
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don’t multi-task. But if the show is getting a little boring, then I will find myself opening 
different tabs. I think it really depends on the content. If I end up getting distracted, that 
means I’m going to drop the show. (Participant N1, May 21st 2018) 
 

Similarly, participant N10 (Sales clerk, 23 yrs.) said, “When it’s a good show I’m not paying 

attention to anything else. But if it is not so interesting, I will chat, check Instagram…my social 

media” (Participant N10, June 29th 2018). Interesting content was quite important to maintain the 

users’ higher levels of attention to dramas. Viewing locations also matter. For participant N4 

(Master’s student, 26 yrs.), locations within his apartment would influence how concentrated he 

was in a drama: 

This is location based, if I am in bed and watching on my phone I am not that distracted 
because there is nothing in my room other than my bed and desk. Also, my phone has 
muted notifications and is always on silent mode. In that sense there is no distractions for 
me. I mean, I will get some notifications and messages, but for the most part I will swipe 
them out so I don’t see them anymore. If I am in my desktop there may or may not be 
times where I am less focused because there I actually multitask. I might have something 
going on in the oven or cooking something, then I will pause the video, go check how the 
food is doing, and come back to continue watching. (Participant N4, May 24th 2018) 
 

Similar to the other participants, participant N2 (Billing coordinator and EA to Group COO, 26 

yrs.) said that while watching a new drama she had never seen before she would want to focus 

and if something did distract her she would pause it to deal with the distraction and go back to 

the drama (Participant N2, May 22nd 2018). Interestingly, she admitted to purposefully choosing 

content she had already watched when she chooses to focus on other things like chores 

(Participant N2, May 22nd 2018).  She said, “It is not an accidentally distraction. I am planning to 

do a multitasking situation, which involves background binging while also handling whatever 

I’m doing” (Participant N2, May 22nd 2018).  

 
4.3.1.2. Time distortion 
 
Overall, when binge-watching dramas, 67% of participants experienced time distortion, a 

distortion of temporal experience (Nakamura and Csikszentmihályi, 2009). Content is also a 

determining factor for binge-watchers in both countries to lose track of time. If they were 

engaged in interesting storylines, they were very likely to lose track of time and perceive shorter 

time spent on such viewing. The only difference between participants in the two countries was 
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that sometimes American participants lost track of time on the weekends when they, as full-time 

workers, had no responsibilities and no worries and thus payed little attention to time.  

 

Seventy-three percent of the Taiwanese participants (T1, T2, T3, T4, T7, T8, T9, and T11) have 

experienced time distortion while conducting a binge of a drama. For some participants this 

occurred because the drama was very good and too captivating. Participant T1 (Master’s student, 

24 yrs.) was very candid with her experience, “I never know what time it is. Once you realize 

you want to find out what time it is, you will feel astonished why time flies by so fast. Like 

already 5 hours or 6 hours pass by” (Participant T1, May 21st). Participant T3 (Master’s student, 

24 yrs.) had a similar experience, “There was this one time at midnight I just keep watching, 

keep watching, keep watching and then I just finished the entire thing and realized it is around 

5am and like the sun is already coming out” (Participant T3, May 24th 2018).  Participant T8 

(Sound designer, 25 yrs.) explains that for him it happens because “the story is too captivating 

and [he] find[s] [him]self losing track of time” (Participant T8, June 1st 2018). The storyline 

became highly engaging for the participant to the point where time became blurred as the 

episodes seemingly went to the next one without interrupting the storyline and abruptly ending 

the immersion.  

 

Sixty percent of the American participants (N1, N2, N3, N8, N9, and N10) lost track of time 

when binge-watching. For some it happened because they had no plans or responsibilities, for 

others it occurred because they were invested in the storyline and needed to know what happened 

next. Participants N1 and N3 explained how on the weekends, when they had no plans, losing 

track of time during a binge was more likely to happen. Participant N3 (Adevencement Services 

Coordinator, 25 yrs.) said:  

For example, it tends to happen a lot on the weekends. When I am home with no set of 
responsibilities. I get caught up in the show and in being at home, I can lose track of time 
if I agreed to meet someone at a certain time. I have been an hour late to scheduled 
meetings just because I was watching a show. (Participant N3, May 23rd 2018) 
 

By losing track of time, it influenced her schedule. Participant N2’s (Billing coordinator and EA 

to Group COO, 26 yrs.) explanation of how she lost track of time was a good example similar to 

what happened to other of the participants who lost track of time because they were invested in 

the storyline:  
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Sometimes you are so invested in the storyline that you just keep pressing next episode, 
next episode because you want to know what happens next and because you are so 
invested, time seems almost abstract because it’ll feel like only 20 minutes passed by, but 
it’s actually been 2 hours. (Participant N2, May 22nd 2018) 
 

Indeed, content is an important factor that will influence how deeply participants immerse 

themselves during this segment of the psychological status affecting them and resulting in time 

distortion.  

 
4.3.1.3. Loss of self-consciousness 
 
Overall, while conducting a binge of a drama, 48% of the participants experienced a loss of self-

consciousness, in essence a loss of reflective self-consciousness as a social actor (Nakamura and 

Csikszentmihályi, 2009). Both groups, experienced their unawareness of their surroundings or 

actions when binge-watching dramas. The only slight difference among the participants was that 

Taiwanese participants were sometimes more deeply immersed in the drama resulting in a higher 

degree of loss of self-consciousness, which is what led to the emerging code spatial presence in 

this psychological process discussed later in this section. 

 

Forty-five percent of the Taiwanese participants (T1, T2, T3, T9, and T11) have experienced loss 

of self-consciousness when binge-watching dramas. They were so immersed that they became 

unaware of their surroundings or their actions; sometimes they were so deeply immersed in the 

drama that they identified with characters and felt that they were part of the story. For participant 

T3 (Master’s student, 24 yrs.), the immersion and loss of self-consciousness during a binge was 

so strong that he did not even realize an earthquake had just occurred until after he finished and 

he checked his phone (Participant T3, May 24th 2018). Participant T1 (Master’s student, 24 yrs.) 

found herself in a similar degree of loss of self-consciousness in which she did not even hear her 

mother speaking to her: 

One time I binge-watched some thriller content and I just…my mom was calling my 
name from her room and I couldn’t hear her and I ignored everything. I didn’t even know 
she came to my room and took something away. I was just so focused on the content and 
the screen. (Participant T1, May 21st 2018) 
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Similarly to the Taiwanese participants, 50% of the American participants (N2, N3, N5, N8 and 

N10) have experienced loss of self-consciousness during a binge of a drama; however, not to the 

same degree some Taiwanese participants have experienced it. For example, participant N2 

(Billing coordinator and EA to Group COO, 26 yrs.) said: 

To some degree yes because I’ve watched something that has brought tears to my eyes 
and if you take into consideration that I am alone in my room with nothing in my 
surroundings making me cry, then yeah, I am getting sucked in to a different world 
because nothing in my real world should be making me cry. Clearly that is something 
where I am losing reality to a degree, but I have never felt like I lost my whole sense of 
reality. Like I know where I am, I know I am not in the show with these characters. 
(Participant N2, May 22nd 2018) 

 
She was aware of her own sense of reality, but to some degree she did lose some sense of self-

consciousness and connected with the characters.  For participant N5 (Junior Account Executive, 

25 yrs.), during a binge of a Korean drama, she totally forgot what was going on around her, that 

day she did not even eat breakfast, lunch or dinner (Participant N5, May 25th 2018).  In 

participant N8’s (Retail, 26 yrs.) case, he explained in what occasion he may have experienced 

loss of self-consciousness: 

If I get really into the show, especially during serious parts… if it is especially quiet [in 
the room] and the characters are having a very serious scene, a very serious moment, I’ll 
kind of hold my breath and see what is the next thing that is going to happen and I am 
just fully invested in that moment in the show. Sometimes I won’t even realize what I’m 
doing with my hands, like clutching something, because it is too intense. (Participant N8, 
May 30th 2018) 

 
For him, the level of intensity within the content in connection with his location and 

surroundings, aid in his loss of self-consciousness.   

 
 
4.3.1.4. Intrinsic enjoyment 

 
Overall, 43% of the participants during drama binge-watching experienced intrinsic enjoyment, 

meaning an experience of the activity as intrinsically rewarding (Nakamura and 

Csikszentmihályi, 2009). However, their experiences of intrinsic enjoyment were quite different 

among the two groups. For Taiwanese participants, this kind of binge-watching enjoyment 

resulted from the speed that they watched a series or the number of episodes they consumed at 

one time; accomplishing such a feat seemed to be an essential reward for them. However, only 
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two American participants mentioned these. The majority of the American participants felt 

satisfied and happy when conducting a binge, but finishing a drama quickly was not regarded as 

an accomplishment. 

 

Thirty-six percent of the Taiwanese participants (T1, T2, T3, and T11) have experienced intrinsic 

enjoyment during drama binge-watching. Usually this enjoyment seemed to be due to how fast 

they watched a series or how many episodes they consumed at one time. Accomplishing such a 

feat seemed to be an essential reward for the participants. Participant T3 (Master’s student, 24 

yrs.) explains as follows: 

Oh yeah, every time I finish one series I will have a strong eagerness to write something 
down because I feel I have spent my whole day or a long time doing something and I just 
finish it and I will feel a sense of accomplishment, but only I know by myself. 
(Participant T3, May 24th 2018) 

 
Participant T11 (Master’s student, 25 yrs.) said she sometimes even bragged about finishing 10 

episodes in one night by posting it on Facebook (Participant T11, June 8th 2018).  

 

Fifty percent of the American participants (N1, N2, N3, N8, and N10) have experienced intrinsic 

enjoyment. In comparison with the Taiwanese participants, only participants N1 (Production 

coordinator, 24 yrs.) and N8 (Retail, 26 yrs.) felt an accomplishment by finishing a show quickly 

(Participant N1, May 21st 2018; Participant N8, May 30th 2018).  The other four participants 

stated that they felt satisfied and happy when conducting a binge and finishing quickly a drama. 

However, for them it was not an accomplishment, but rather more of a feel-good situation by 

finishing the show or a certain stretch of it.  Participant N2 (Billing coordinator and EA to Group 

COO, 26 yrs.) said, I am “happy because [I] have the closure [I] need if it was really well made 

and ended in a way that was satisfying” (Participant N2, May 22nd 2018).  Similarly, participant 

N3 (Adevencement Services Coordinator, 25 yrs.) said, “When the show ends really well. If I am 

satisfied with the show, I am content that I watched it” (Participant N3, May 23rd 2018). 

 
4.3.1.5. Spatial presence 
 
Only 14% of all the participants, specifically 27% of the Taiwanese participants (T4, T6 and T7), 

experienced spatial presence when conducting a binge of a drama. Spatial presence is defined as 
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a state of consciousness that gives the impression of being physically present in a mediated 

world (i.e., the drama). When binge-watching, viewers went into a stage of immersion that could 

lead to loss of self-consciousness; however, for those viewers who had a deeper immersion it led 

them to experience spatial presence within the drama they were watching. For participant T4 

(Master’s student, 25 yrs.), this situation occurred when she watched Westworld, “Last week I 

finished the first season of Westworld and I felt like I was transported into that plot, I felt like 

one of those people standing there and staring at the robot’s movements. I felt very immersed” 

(Participant T4, May 24th 2018). Similarly, participant T7 (Master’s student, 25 yrs.) said, 

“When I watch alone, I usually lose awareness of myself… I will be focusing in the content. I 

will even put myself in that drama; I will identify myself in the show. I will identify with a 

character and imagine I am him” (Participant T7, June 1st 2018). Lastly, this same situation 

occurred for participant T6 (Fashion designer, 26 yrs.), “One time, it was a Taiwanese drama—a 

love story, the actor was really good and I put myself inside the drama as the main actress” 

(Participant T6, May 28th 2018). It seems these participants were in such a state of immersion 

that they did not only lose their self-consciousness, but they also seemed to adopt a 

consciousness as a character or participant of the drama they were watching during a binge.   

 
 
4.3.2. Psychological engagement summary 
 
Overall, during the viewing process of the binge-watching behavior, for both Taiwanese and 

American participants, intense concentration was the most salient psychological status. The main 

difference among both groups was that the Taiwanese participants mostly binge-watched to 

experience immersion and engagement with the content, while American participants sometimes 

chose specific content to multitask. Time distortion was the second most salient psychological 

status, the only difference between the participants was that American participants sometimes 

lost track of time due to their full-time job lifestyle. With regards to the loss of self-

consciousness, both groups were quite similar. The psychological status intrinsic enjoyment was 

quite different for both groups: for Taiwanese participants it was associated to the speed of 

watching a series, while for the American participants it was related to the feel-good situation 

from consuming a series. From the data analysis a new code emerged for Immersive Flow, 

spatial presence. When binge-watching, viewers went into a deep stage of immersion that led to 
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spatial presence as a character within the drama. Lastly, content plays a key role throughout this 

segment of binge-watching behavior. The psychological status of intense concentration, time 

distortion, loss of self-consciousness and spatial presence were greatly influenced by the 

participants’ personal interest on the content and how engaging the content (i.e., genre, storyline, 

characters, dialogue, quality, etc.) was to them.  

 

4.4. Binge-watching behavior (RQ3) 
 
This section discusses in specific detail the participants’ binge-watching behavior (see Table 4), 

answering RQ3. Binge-watching behavior consists of time spent, device used, content and 

service types, and viewing context and in the proposed theoretical framework it is observed 

during the viewing segment of the linear, binge-watching behavior, Immersive Flow, which was 

discussed in section 4.3. OTT platforms and services and viewing context were discussed in 

section 4.1. as a background to understand how the binge-watching process begins.  

 
4.4.1. Content types 
 
The types of drama content watched vary greatly from person to person For the Taiwanese 

participants, the top four preferred genres were comedy, science fiction, drama and thriller. 

Eighty-one percent of the Taiwanese participants watch Western content mainly from the United 

States or from United Kingdom. For example, shows like Friends and Westworld. Seventy-two 

percent watch Eastern content mainly from Japan Korea, Taiwan and China. For example, Lan 

Ling Wang and Live. Interestingly, participants T1 (Master’s student, 24 yrs.), T4 (Master’s 

student, 25 yrs.), and T5 (Undergraduate student, 22 yrs.) mentioned how their content 

preferences have changed throughout time regarding the genre or the country of the content.  

 

Additionally, there are many reasons why a viewer becomes interested in a specific drama, 

besides preferred genre or the country of the content. For all of the Taiwanese participants, 

storyline is the most important factor; however, all participants, except for participant T11, also 

mentioned that specific actors and actresses sometimes have some influence on them deciding to 

watch a drama. For participant T11 (Master’s student, 25 yrs.), aside from the storyline, 
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characters play an important role in her interest on the drama, it depends on how the characters 

present themselves and if they have strong personalities (Participant T11, June 8th 2018).  

 

While dramas can be very interesting to binge-watchers, there are some reasons why viewers 

could lose interest in a drama they were currently binge-watching. Sixty-three percent of the 

Taiwanese participants said that they lost interest in a drama when the storyline became boring, 

monotonous, repetitive and/or clichéd. Thirty-six percent said that if the drama became too long 

and it took a great amount of time to watch and follow it, they would lose interest. Interestingly, 

for participant T11 (Master’s student, 25 yrs.), her reasons for losing interest in a drama are if the 

main characters become boring or if there is just too much drama (Participant T11, June 8th 

2018). Lastly, another interesting finding is that participant T3 (Master’s student, 24 yrs.) stated 

that he had never lost interest in any drama because he finds all the dramas he watches 

interesting, except for Walking Dead and Breaking Bad in which case he skipped the middle part 

and went to the end (Participant T3, May 24th 2018). 

 

Similarly to the Taiwanese participants, for the American participants the top three genres 

preferred were comedy, drama and thriller. All of the American participants watch Western 

content from English speaking countries, mainly from the United States and United Kingdom. 

For example, shows like Westworld and Grey’s Anatomy. Only 40% watch Eastern content 

mainly from Japan, Korea and Taiwan. For example, shows like Boys Over Flowers and Coffee 

Prince. Similarly to a few of the Taiwanese participants, participants N1 (Production 

coordinator, 24 yrs.) and N3 (Adevencement Services Coordinator, 25 yrs.) mentioned how as 

they grew older their content preferences have changed. 

 

Furthermore, aside from genre or the country of the content, all of the participants choose dramas 

mostly depending on storyline. However, 40% of the participants sometimes also look at the 

actors or actresses in the dramas before deciding to watch it. For participants N1 (Production 

coordinator, 24 yrs.), N2 (Billing Coordinator and EA to COO, 26 yrs.) and N5 (Junior Account 

Executive, 25 yrs.) structure (e.g. cliffhangers), dialogue quality, and filming (e.g. camera 

angles, image quality) play an important role on their decision. Lastly, participant N2 (Billing 
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Coordinator and EA to COO, 26 yrs.), like participant T11, needs strong characters to be and 

remain interested in a drama. 

 

American participants have varied reasons to lose interest in a specific drama they are binge-

watching. Fifty percent said that if the storyline was too repetitive, too prolonged, without a real 

plot, nonsensical, outlandish, convoluted and/or confusing they would lose interest. Fifty percent 

based their decision on the characters; it depends if the characters are not interesting, act 

nonsensically, are unrealistic, or if a main character leaves the show. Furthermore, participant N3 

(Adevencement Services Coordinator, 25 yrs.) and N6 (Laboratory Technician, 26 yrs.) said they 

would lose interest in a drama if the acting was bad. Lastly, interestingly, participant N4 

(Master’s student, 26 yrs.) said he has never experienced losing interest in a drama, usually he 

knows if he will like a drama within the first two episodes (Participant N4, May 24th 2018).  

 
 
4.4.2. Usage level and device used  
 
Usage level varies greatly from participant to participant, no matter their nationality. Initially, to 

label the usage level of participants, this study based itself on Trouleau et al.’s (2016) study. In 

their study they categorized 3 levels of binge-watching: 1) “regular,” meaning 1 or 2 episodes are 

viewed in a session; 2) “binge-watching,” meaning 3 to seven episodes are viewed; and 3) 

“hyper-binge,” meaning a significantly large number of episodes are consumed, which they 

explain is rare yet extreme viewing behavior (Trouleau et al., 2016). After taking these 

categories into consideration, average hours binge-watching per session and average hours 

binge-watching per week were also analyzed and used to decide the overall level of usage of the 

participants. Based off of the data mentioned, the three categories for this study are light, 

medium and heavy.  

 

On average, the Taiwanese participants have binge-watched for 6 years, with the least amount of 

time being 3 years and the longest amount of time being 10 years. From all the participants, 55% 

are light users; 36% are medium users; and 9% are heavy users. Furthermore, 90% percent of the 

Taiwanese participants prefer to use their laptop because it has a larger screen and is more 

comfortable for usage. Of these participants, 36% like to link their laptop to the TV via HDMI 
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cable to have the experience through an even larger screen. Lastly, 45% of the participants prefer 

to use smartphones because they are convenient when they are outside their home so they can 

watch a few episodes on the go. 

 

For the American participants, on average they have binge-watched for 9 years, the shortest time 

being 3 years and the longest time binging being 15 years. Of all the participants, 10% are light 

users; 30% are medium users; and 60% are heavy users. Moreover, 90% of the participants use 

laptops to binge-watch because they are easy to handle when watching on the bed and they have 

a bigger screen. Seventy percent of the participants use smartphones when on the go because 

they are smaller and more convenient for that situation. Other devices used minimally were 

iPad/tablet, Play Station, Smart TV and desktop. Overall, it seems American participants are 

heavier users than their Taiwanese counterparts and have been binge-watching for a longer 

period of time. 

 
Table 4. Binge-watching Behavior 

ID OTT 
Platforms/ 
services 

Device Yrs 
BW 

Content Country of 
Content 

User 
Level of 
Usage 

Episodes 
per BW 
session 

 

Avg. 
Hrs. 
BW 
per 

session 

Avg. 
Hrs. 
BW 
per 

week 
T1 Netflix, 

Line TV, 
Iqiyi 

Laptop, 
Smartphone 

4 Comedy, 
Sci-fi 
[highbrow 
content] 

Western (UK 
& USA) 

Medium 4 4 More 
than 10 

T2 Netflix, 
LoveTVsho
w 

Laptop, 
sometimes 
linked to TV 

10 Sci-fi, 
drama, 
mystery, 
fantasy, 
horror, 
thriller 

Western 
(USA), Japan  

Medium 6 8 12 

T3 Netflix, free 
platforms 

Laptop 5 Romance, 
comedy, 
drama, sci-
fi, fantasy 

Korea, USA Medium 4 4 15 

T4 YouTube, 
Netflix, 
Chinese free 
platforms 

Laptop 
linked to TV 

3 Action, 
Thriller, 
Comedy, 
Sci-fi, 
Drama 

Western 
(mostly 
USA), Korea, 
Japan, 
Taiwan 

Light 3 3 3 

T5 Line TV, 
Netflix, 

Laptop 4 Comedy, 
Drama 

Western 
(USA & UK), 

Light 2 2 8 
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Chinese free 
platforms 

Japan, 
Taiwan 

T6 Fmovies Laptop 8 Thriller, 
comedy, 
mystery, 
drama, 
psychologi
cal horror, 
fiction 

Western 
(USA & UK) 

Light 3 3 5 

T7 Netflix, Free 
platforms 

Laptop 
linked to TV 

6 Comedy USA, Japan Medium 2 or more 2 or 
more 

10 

T8 YouTube, 
優酷網 
(Youku) 

Laptop, 
Smartphone 

3 Sci-fi, 
Comedy 

USA, Japan Light 2 2 5 

T9 Netflix, 
Chinese free 
platforms 

Laptop, 
Smartphone 

8 Sci-fi, 
historical, 
thriller, 
action, 
horror, 
tragedy, 
fiction, 
drama 

Western Heavy 2 or more 8 15 

T10 Chinese free 
platforms 

Smartphone 6 Romance, 
thriller, 
mystery 

Asian 
(especially 
Japan) 

Light 2 3 6 

T11 Netflix, 
Choco TV, 

Chinese free 
platforms 

Laptop, 
sometimes 
linked to 
TV; 
smartphone 

8 Romance, 
action, 
historical, 
political 
drama, 
drama, 
mystery, 
thriller, 
crime 

China, 
Taiwan, USA 

Light 3 4 6 

N1 Netflix or 
free sites 

iPad, 
Laptop, 
Smartphone 

10 Drama, 
Comedy 

Korea, Japan, 
USA 

Medium 6 6 12 

N2 Netflix or 
show’s 
website 

Smartphone, 
Laptop 

15 Drama, 
Comedy, 
Crime 

USA, UK, 
Australia, 
Canada 
(English 
speaking 
countries), 
Korea, 
Taiwan, 
Japan 

Medium 10 7 10 

N3 Netflix, 
YouTube, 
Amazon 
Prime 

Play station 
4, Laptop 

15 Romance, 
sci-fi, 
fantasy 

USA & UK Heavy 5 8 25 
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N4 Netflix Smartphone, 
desktop 

3 Sci-fi, 
crime, 
drama, 
thriller 

Western 
(USA) 

Heavy 5 5 20 

N5 Netflix, 
Crunchyroll 

Laptop, 
Smartphone, 
Tablet 

10 Historical, 
fantasy, 
romance, 
drama 

Korea, Japan, 
USA 

Heavy 3 5 30 

N6 Netflix Laptop or 
Smart TV 

6 Drama, 
thriller, 
psychologi
cal thriller, 
political 
drama, 
mystery 

Variety of 
countries 
(mostly USA) 
 

Medium 5 3 10 

N7 Netflix, 
Viki, Drama 
Fever, free 
platforms 

Laptop 8 Comedy, 
drama, 
romance 

Asian (Korea, 
Japan), 
Western 
(USA) 

Light 3 2 3 

N8 Netflix, 
Amazon 
Prime 

Laptop, 
Smartphone 

6 Thriller, 
fantasy, 
drama, 
comedy 

USA Heavy 7 5 30 

N9 Netflix, 
Hulu, 
official 
websites 

Laptop, 
Smartphone, 
tablet 

10 Comedy 
and drama 

Western 
English 
content 

Heavy 5 5 20 

N10 Netflix, 
YouTube 

Laptop, 
Smartphone, 
Play Station, 
Smart TV 

6 Action, 
comedy, 
war, thriller 

USA Heavy 5 14 10 

 
 
 
4.5. After viewing outcomes (RQ4) 
 
This section discusses the outcomes for the Millennial OTT binge-watchers who engage in this 

behavior. The outcomes (affective, cognitive, and behavioral) were adapted from MSDT, which 

was used to answer RQ4 regarding the outcomes after young OTT TV users binge-watch 

dramas.  
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4.5.1. Affective outcome 
 
Based on the analysis of the interview data, affective (i.e., emotions) outcomes consist of 

relaxation, feeling anxiety and/or guilt, mood change, loneliness, and the emerging sub-code, 

parasocial breakup.  

 
4.5.1.1. Relaxation 
 
Overall, 86% of the participants experienced relaxation, meaning a state with the absence of 

tension and anxiety (Panda & Pandey, 2017; Thelwall, 2017), after binge-watching dramas. 

Relaxation can occur as an outcome if the motivations were to entertain or pass time and reduce 

boredom, sometimes it can also occur if the participants binge-watched to escape reality because 

they had a stressful day at school or work and binge-watching allowed them to decompress and 

relax. Furthermore, binge-watching the content (i.e., genre, storyline, characters, dialogue, 

quality, etc.) the participants were interested in helped them physically and mentally/emotionally 

distress and relax. The characters play a key role as they become vessels for the viewers to 

release their emotions through the character’s life and experiences through the show.  

 

Eighty-two percent of the Taiwanese participants (T1, T2, T3, T4, T6, T8, T9, T10 and T11) 

found that after binge-watching they felt relaxed. While binge-watching they did not have to 

think about their reality and the responsibilities they had, they could just lie down, rest and relax, 

be it physically and mentally/emotionally, as they watched engaging content. Participant T3’s 

(Master’s student, 24 yrs.) statement encompasses the thoughts of the other participants: 

I feel very relaxed because for me the visual stuff is the best way to relax because it helps 
me get rid of all the things in my brain and I got to focus on this thing [the show] and to 
be totally relaxed and immersed in what happens in the drama. (Participant T3, may 24th 
2018) 
 

As aforementioned, binge-watching is not only physically relaxing, but it is also 

mentally/emotionally relaxing because the viewer not only physically relaxes as they lay down, 

but also their brain is engaged in a different activity. When the brain is engaged in another 

activity, it can decompress from stress and other emotions as the activity is enjoyed by the 

participant. Furthermore, the content also affects the viewer’s emotions, allowing them to feel 

emotions that are not their own and thus removing stress and other negative feeling from their 
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thoughts through catharsis. Participant T11 (Master’s student, 25 yrs.), as well as many of the 

other participants, experience this all-encompassing relaxation.   

 

Similarly to all the Taiwanese participants, 90% of the American participants (N2, N3, N4, N5, 

N6, N7, N8, N9 and N10) felt relaxed—physically and mentally/emotionally—after binge-

watching. For the participants, binge-watching became a means to relieve stress and forget about 

their work and responsibilities. Participant N3’s (Adevencement Services Coordinator, 25 yrs.) 

experience was a good example for how binge-watching helps the viewer relax, in this case 

specifically mental/emotionally relaxing: 

[Dramas] help me relax by just taking me out of whatever I’m thinking about. Whether 
it’s work or something I’m stressed out about, like all of the sudden I don’t have to care 
about what’s stressing me out when I can be caught up in “why the killer went after the 
queen” or “why hasn’t he called her back?” You know, those kinds of things the 
characters in the shows are going through that I can get myself caught up in. (Participant 
N3, May 23rd 2018) 
 

Binge-watching allows the viewer to escape their reality and immerse themselves in the 

characters’ lives, effectively causing them to feel relaxed. Participant N7 (ESL teacher, 25 yrs.) 

said that it is relaxing because the viewer feels the character’s emotions, allowing them to release 

stress through them (Participant N7, May 30th 2018). For participant N2 (Billing coordinator and 

EA to Group COO, 26 yrs.), binge-watching specific content, like the comedy Parks and 

Recreation, had such a relaxing effect on her that she could sometimes fall asleep to it, which is 

very helpful as she suffers from insomnia (Participant N2, May 22nd 2018). She explained that 

for this to happen she needed to be watching light-hearted content that she has previously 

watched, so she would not feel the need to focus and would not engage so deeply in the content 

(Participant N2, May 22nd 2018). 

 
 
4.5.1.2. Feeling anxiety and/or guilt 
 
Overall, 81% of the participants felt feelings of anxiety and/or guilt after conducting a binge of a 

drama. This affective outcome is defined as feelings of tension, apprehension, and nervousness 

associated with activation of the autonomic nervous system as well as realizing themselves as 

transgressing a moral, social, or ethical principle (Boudali et al., 2017; Steiner & Xu, 2018; 



‧
國

立
政 治

大

學
‧

N
a

t io
na l  Chengch i  U

niv

ers
i t

y

DOI:10.6814/THE.NCCU.IMICS.016.2018.F05

 

60 
 

 

Horsley & Wambach, 2015; Kruger et al., 2015). It can be caused due to escapism as a 

motivation if the viewer used binge-watching as a method to evade responsibilities like chores or 

work. Not all participants felt anxiety and guilt at the same time, but they were caused due to not 

finishing their work, wasting their time instead of being productive or active; or experienced 

anxiety due to the content. 

 

All of the Taiwanese participants have felt anxious and/or guilty after binge-watching. These 

feelings seemed to result from binge-watching instead of doing their work and undertaking their 

responsibilities, be it to avoid reality or just to procrastinate. Participants T1, T2, T4, T5, T7, T8, 

T9, T10 and T11 felt very guilty when they binge-watched instead of doing their work or chores, 

some of them felt they had wasted their time instead of being productive. For instance, 

participant T2’s (Master’s student, 23 yrs.) thoughts echoed much of what the participants felt in 

regards to guilt after binge-watching: 

Every time I feel so guilty…I will think I should read or write something about my thesis, 
but I also want to escape it at the same time. So, after I escape after a long time, I come 
out and still feel very guilty because I find out something I need to do is still there and it 
doesn’t disappear and I finished nothing. (Participant T2, May 21st 2018).  
 

Participants T3 (Master’s student, 24 yrs.) and T6 (Fashion designer, 26 yrs.) expressed that they 

never feel guilty after binge-watching; however, they did experience anxiety. Participants T3, 

T6, T7, T9 and T11 experienced anxiety after binge-watching, which could be caused by not 

having finished their work, the emotions elicited by the content of the drama or by lack of 

content to watch. In this case, only participant T10 (Undergraduate student, 22 yrs.) stated that 

he never felt anxious after binge-watching. 

 

Sixty percent of the American participants (N2, N3, N5, N7, N8 and N10) felt anxiety or guilt 

after binge-watching. Similar to the Taiwanese participants, not all participants experienced 

these emotions at the same time; however, in the case of participant N7 (ESL teacher, 25 yrs.) 

and N8 (Retail, 26 yrs.), they did feel both emotions simultaneously. Generally, the participants 

felt guilt when they felt they had wasted their time watching a drama instead of going out and 

being active, canceling plans with friends, or not doing or finishing their work and chores. 

Anxiety occurred due to anxiety inducing content or because they had not been productive and 

done their work. Interestingly, participant N2 (Billing coordinator and EA to Group COO, 26 
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yrs.), N3 (Adevencement Services Coordinator, 25 yrs.) and to some degree N5 (Junior Account 

Executive, 25 yrs.), stated that they did not feel guilty after binge-watching.  

 
4.5.1.3. Mood change 
 
Overall, 76% of the participants experienced mood change after binge-watching dramas, 

essentially a change in disposition as a result of an external influence (Boudali et al., 2017; 

Sierzchula et al., 2016). A significant finding is that over and over participant’s point at the 

importance of content and the great effect it has during the entire binge-watching behavior 

process. For the mood change outcome specifically, content is an integral part of the process for 

both, the Taiwanese and American participants. This affective outcome occurred naturally due to 

the content or due to specific chosen content to change specific emotions or mood. 

 

Sixty-four percent of the Taiwanese participants (T1, T2, T6, T7, T9, T10 and T11) have 

experienced mood changes after conducting a binge of a drama series. While some of these 

mood changes happened naturally due to the content, many admitted to sometimes purposefully 

choosing specific content to change their mood. This was participant T2’s (Master’s student, 23 

yrs.) experience:  

Yes, I think sometimes my mood will change because sometimes we will identify 
ourselves to the characters and the storyline, so I think sometimes my feelings will 
change by what happened and what they encountered in the dramas. (Participant T2, May 
21st 2018) 
 

Furthermore, she said that she had chosen to watch something encouraging when she was down 

(Participant T2, May 21st 2018). Participant T11 (Master’s student, 25 yrs.) has had a similar 

experience, “If I watch Grey’s Anatomy, I feel a little bit depressed or very emotional and very 

touched. It gives you positive feelings like I should cherish my family and friends” (Participant 

T11, June 8th 2018). In regards to purposefully changing her mood, participant T11 stated that 

when she felt lonely she would watch romance, “Sometimes you don’t have people to talk, so 

drama can be very good interruption for you to escape reality” (Participant T11, June 8th 2018). 

By watching romance dramas, which are filled with refreshing and cheerful connotations, she 

could feel connected with the characters who gave her friendship fulfillment in the absence of 

people around her in that moment. In contrast with the other participants, participant T9 
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(Undergraduate student, 22 yrs.) was the only one that said [he does not] watch it on purpose to 

change [his] mood,” but stories in dramas influence how he felt after viewing (Participant T9, 

June 3rd 2018).  

 

Similar to the Taiwanese participants, almost all of the American participants (90%), except N4 

(Master’s student, 26 yrs.), have experienced mood changes after binge-watching a drama. 

Additionally, participants sometimes found themselves looking for specific content to lighten 

their mood. Participant N7 (ESL teacher, 25 yrs.) explains that the mood change depends on 

what happens in the show and the plot, maybe something sad or dramatic occurs that affects the 

viewers (Participant N7, May 30th 2018). Once again showing the great influence content has on 

the binge-watching behavior of the participants and how it can influence their daily life, as per 

participant N8’s (Retail, 26 yrs.) experience: 

One time I started watching a show without previous feelings, but at the end of it I was 
feeling depressed afterwards because that was the kind of show it was. The end of the 
show was very bitter-sweet and it doesn’t particularly make you feel good. It wasn’t a 
happy ending, so it feels nice that I finished it, but I also felt depressed for the rest of the 
day. I didn’t want to watch anything else. (Participant N8, May 30th 2018) 
 

When trying to change one’s emotions, participant N1 (Production coordinator, 24 yrs.) 

elucidated that choosing specific content “is the easiest way to bring enjoyment of life and 

change the mood of your day;” hence she would choose to watch a comedy to lift her spirits and 

make her laugh when she was in a dark mood (Participant N1, May 21st 2018). For participant 

N3 (Adevencement Services Coordinator, 25 yrs.), the most common situation for this to happen 

would be if she was in a bad, sour or bad mood then she would enjoy something funny or 

brainless, something that she does not really need to think about too much so she can go to a 

more light-hearted emotional state (Participant N3, May 23rd 2018).  

 

4.5.1.4. Loneliness 
 
Overall, 38% of the participants experienced loneliness, the perceived experience of social 

deprivation (Sung et al., 2015a; Donovan et al., 2016), after ending a session of drama binge-

watching. This affective outcome occurred after individuals had binge-watched for a long period 

of time and afterward they realized they had not had any human contact and no one was around 
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them. They lacked human connection in that moment causing them to feel lonely. In section 

4.1.3. binge-watching viewing context was discussed and it became apparent that 95% of all the 

participants preferred to binge-watch alone to experience a deeper immersion during the 

psychological status of immersive flow. This was not surprising as participants believed co-

viewing affected their binge-watching experience in a negative way. However, by placing 

themselves in this situation, they set themselves up for potentially having this affective outcome 

of loneliness, especially if the content they binge-watched elicited feelings of closeness with 

significant others, friends and family, as some of the participants mentioned. 

 

For the Taiwanese participants, only participant T3 (Master’s student, 24 yrs.) stated to feeling 

loneliness after binge-watching. He stated: 

I remember I was watching a Korean drama about friends and couples and after watching 
I felt lonely because sometimes I feel I gradually become more related and more and 
more affected by what happens in there, so I picture myself and then the moment I realize 
that I don’t have something to relate to, I feel lonely. I feel like I don’t have a friend or a 
couple, at that period of time. (Participant T3, May 24th 2018) 
 

After a long binge, it seems that the immersive time was broken by reality and he realized how 

he was not connected with other people in the real world.  

 

In the case of the American participants, 70% (N1, N2, N3, N5, N6, N9 and N10) felt a sense of 

loneliness after a binge. For participants N1 (Production coordinator, 24 yrs.) and N2 (Billing 

coordinator and EA to Group COO, 26 yrs.), the sense of loneliness seems to be caused by the 

end of the relationship with the characters in the show, rather than from lack of human contact. 

Participant N2 (Billing coordinator and EA to Group COO, 26 yrs.) said: 

When you are watching something, you are really invested in and it’s over and there is 
nothing else to watch with those characters it’s almost like you’ve bonded with them to 
some degree. So, it being done it means it’s over and you are like alone, that would feel 
lonely by the end of those things. (Participant N2, May 22nd 2018) 
 

However, for participants N3, N5, N6, N9 and N10, they do feel a sense of lonesomeness after a 

binge due to lack of human contact. Participant N3’s (Adevencement Services Coordinator, 25 

yrs.) statement encompasses the other participants’ thoughts, “After spending so many hours 

caught up in another realm in these shows and the show finishes, I’m suddenly hyperaware of 
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how alone I am if I’m not accompanied by someone watching it” (Participant N3, May 23rd 

2018).  

 
4.5.1.5. Parasocial breakup 
 
Overall, 33% of the participants experienced parasocial breakup after the end of a drama, 

meaning they experienced a situation where a character with whom they had developed a 

parasocial relationship with went off the air because a show was on a break or it ended, causing 

feelings of emptiness, grief and loss (DeGroot & Leith, 2015). Going more in depth, the 

Taiwanese and American participants experienced this feeling due to the end of their relationship 

with the characters; having no more seasons to watch or another drama to watch next; and having 

no knowledge of what happens next to the characters. 

 

Fifty-five percent of the Taiwanese participants (T1, T2, T5, T6, T10 and T11) and 10% of the 

American participants (N9) (Head of Products, 30 yrs.) have experienced parasocial breakup 

after they finished a drama they were binge-watching. For the Taiwanese participants T1 

(Master’s student, 24 yrs.), T2 (Master’s student, 23 yrs.) and T10 (Undergraduate student, 22 

yrs,), they felt this affective outcome when the drama had ended and there were no more seasons 

to watch. For participants T6 (Fashion designer, 26 yrs.) and T11 (Master’s student, 25 yrs.) they 

felt this affective outcome because after the drama ended they did not have a drama to watch 

next. Lastly, for participant T5 (Undergraduate student, 22 yrs.) it was due to the fact that he 

would not be able to know what happened to the characters whom he had become attached to. As 

for American participant N9 (Head of Product, 30 yrs.), similarly the Taiwanese participants, she 

experienced emptiness and parasocial breakup after a season ended with a cliffhanger and had to 

wait for a year to know what happened next (participant N9, June 1st 2018). 

 
 

4.5.2. Cognitive outcome 
 

Based on the data analysis of the interviews, cognitive (i.e., intellectual) outcomes consist of 

information and well-being.  
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4.5.2.1. Information 
 
Overall, 95% of all the participants have been able to gain some knowledge and new information 

from the dramas they binge-watched. Information is defined as any difference people perceive, 

in the environment or within themselves that bring changes in their take on the world (Sung et 

al., 2015b; Mai, 2016) in this case influenced by the dramas they binge-watch. The main 

difference among the two groups of participants it that while Taiwanese participants learn mostly 

from the content within the drama, American participants learn through the content or do online 

research to learn new information related to the dramas they binge-watched. 

 

All of the Taiwanese participants have learned some sort of information or knowledge through 

binge-watching. Depending on the content the participants have watched they have learned 

practical skills. For instance, participant T1 (Master’s student, 24 yrs.) learned how to interact 

with different kinds of people. Furthermore, participant T1 has learned some new terminologies 

and sometimes will look up information online to complement what she had learned through the 

drama. For example, when she watched the show News Room “sometimes they will talk about 

finance news and I will go search for information because I don’t know what they are talking 

about. After I search, I will learn a lot from them” (Participant T1, May 21st 2018). Participants 

T2 (Master’s student, 23 yrs.) and T4 (Master’s student, 25 yrs.) learned about new technologies 

like Artificial Intelligence (AI) through the drama Westworld. For participant T2, she was able to 

connect things from the drama into her daily life from previous knowledge she had, “I remember 

I have read some articles and research about AI intelligence in the future and I read about this 

and think ‘Oh this drama is talking about something related to what I am reading now or I’m 

studying now.’ Sometimes you can connect things from the drama into your daily life” 

(Participant T2, May 21st 2018). Moreover, participant T4, as well as T8 (Sound designer, 25 

yrs.), have learned philosophy of life and humanity in regards to AI through the same drama, 

Westworld.  Participants T3, T5, T6, T7, T9 and T10 have learned about languages—English, 

Japanese, Korean and Russian— like daily usage, slang and new terminologies and culture—

depending where the drama is from. In participant T11’s (Master’s student, 25 yrs.) case, she 

applied what she had learned from the hospital drama Grey’s Anatomy to a real-life situation:  

[I have] learn[ed] a lot of medical words, like MRI [Magnetic Resonance Imaging] and 
CT [Computed Tomography]. When I went to the hospital with a family member they 
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have a disease and my “inner doctor” talked to the doctor like “Oh, so this is to check up 
the index and if it is too high…” and he was like “How do you know about this?” and I 
was just like, oh I just learned about it on Grey’s Anatomy. They all laughed because 
Grey’s Anatomy is kinda the drama for med students. (Participant T11, June 8th 2018) 
 

Almost all of the American participants (90%), with the exception of participant N7 (ESL 

teacher, 25 yrs.), have gained some knowledge through drama binge-watching. Participants have 

learned about language, culture, philosophy, psychology, crime, history, technology, medicine, 

and social interactions—it all depends on the content of the dramas they watched. However, a 

few of the participants felt that they did not really learn from the drama itself, rather it inspired 

them to do research online. Participants N4’s (Master’s student, 26 yrs.) statement voiced what 

participants N3, N5 and N6 also believed about gaining knowledge through dramas, “I don’t 

think I learn anything directly from the series necessarily, if anything it will be more of a pointer 

to something I could search online” (Participant N4, May 24th 2018). Lastly, sometimes what 

individuals learn through a drama can have an impact on their life, for example, participant N10 

(Sales clerk, 23 yrs.) decided to learn Muay Thai, a Thai combat sport, after watching the show 

Arrow (Participant N10, June 29th 2018).  

 
 
4.5.2.2. Well-being 
 
Overall, 71% of all participants have experienced a sense of well-being—a positive mental 

health or life satisfaction that is personally fulfilling (Merikivi et al., 2017; Freeman et al., 

2014)— as an outcome of conducting a drama binge. In the case of this outcome, personal 

reactions to the content the participants watched and the immersive flow they experienced while 

conducting a drama binge influenced them to have a sense of well-being. The reasons why they 

experienced this cognitive outcome varied amongst the two groups of participants and the 

individuals themselves; though there were some slight similarities. For instance, for Taiwanese 

participants it was due to watching highbrow content dramas the led to new knowledge, deeper 

thoughts and discussions with others; it also elicited positive feelings by giving a sense of 

assurance that everything will be okay, helping with mental health and mental relaxation by 

amusing the viewer allowing them to carry on with their daily life. In the case of the American 

participants, binge-watching gave them a mental break from their everyday life issues allowing 
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them to decompress and destress; it became therapeutic while also allowing them to become 

more knowledgeable and give inspiration for life choices. 

 

Eighty-two percent of the Taiwanese participants, except participants T6 (Fashion designer, 26 

yrs.) and T9 (Undergraduate student, 22 yrs.), have experienced a sense of well-being as an 

outcome of binge-watching drama series. There were many reasons why participants felt this 

way after a binge-watching session.  For participant T1 (Master’s student, 24 yrs.), as well as for 

participant T4 (Master’s student, 25 yrs.), watching highbrow content dramas lead to new 

knowledge, deeper thoughts and discussions. For instance, participant T1 said, “I like to watch 

dramas that will make me think and I will feel like I have learned a lesson either something from 

life or something of the knowledge and new information” (Participant T1, May 21st 2018). For 

participant T2 (Master’s student, 23 yrs.) the positive feelings elicited give a sense of assurance 

that everything will be okay, “I feel that sometimes if there is something that you like in your life 

and you think ‘Today I am going to survive and tomorrow maybe I can watch a new series’” 

(Participant T2, May 21st 2018). For participant T3 (Master’s student, 24 yrs.), watching dramas 

gave him the opportunity of potential discussions with others, “The self-fulfillment comes when 

people talk about the drama and you know you watched it and you know what happened inside 

and you got the chance to talk to people about it” (Participant T3, May 24th 2018). For 

participants T5, T7, T8 and T10 it helps mental health by amusing the viewer allowing them to 

carry on living and working. Lastly, for participant T11 (Master’s student, 25 yrs.) felt that 

drama binge-watching aided her in mental relaxation making her fell pumped and powerful 

(Participant T11, June 8th 2018).  

 

Sixty percent of the American participants (N1, N2, N4, N5, N8 and N10) have experienced 

positive mental health and well-being after conducting a drama binge. There were similar 

reasons why binge-watching provided an outcome of well-being for the participants. For 

participants N1 (Production coordinator, 24 yrs.), N2 (Billing coordinator and EA for group 

COO, 26 yrs.), N5 (Junior account executive, 25 yrs.) and N10 (Sales clerk, 23 yrs.) binge-

watching was therapeutic, it gave them a mental break from everyday life issues, allowing them 

to decompress and destress.  For participants N4 (Master’s student, 26 yrs.) and N8 (Retail, 26 
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yrs.), binge-watching allowed them to become more knowledgeable and gave inspiration for 

writing.  

 
 
4.5.3. Behavioral outcome 
 
Lastly, behavioral outcomes consist of productivity loss, habit, health problems and the emerging 

sub-code, social interaction. 

 
4.5.3.1. Social interaction 
 
Overall, 86% of all participants conduct social interactions that develop around media use, in this 

case drama binge-watching, which helps people to incorporate it into everyday life as a friendly 

rather than an alienating presence (McQuail, 2010). This outcome most likely can occur due to 

the social goals motivation; however, any other motivation will also allow the viewers to achieve 

social interactions since they have watched dramas and have the knowledge to discuss with 

others. Social interactions can be communication face to face or online via social media 

platforms and text messaging with other individuals who are friends, new acquaintances or 

members of an online chatroom. The experience among the Taiwanese and American 

participants are quite similar, they became better able to open conversations and interact with 

others by discussing with others (friends or strangers) and recommending dramas. 

 

All of the Taiwanese participants indicated that they discuss with others after binge-watching a 

drama or they recommend the drama to others, like friends, to be able to discuss with them. 

Specifically, they stated that after binge-watching dramas they are better able to interact with 

others, even new individuals who are strangers to them. Discussing dramas is a topic that can 

help make conversation. Participant T2’s (Master’s student, 23 yrs.) statement encompasses what 

all the participants thought: 

Sometimes when you talk to someone you are not too familiar with or not so close, but as 
long as you both find something in common like both of you have watched the same 
series or drama, you can find a topic to talk about. So, I think it is quite a good way for 
people to get closer. (Participant T2, May 21st 2018) 
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In comparison, only 70% of the American participants indicated that, similarly to the social 

outcomes of binge-watching dramas for Taiwanese participants, they also have social 

interactions with others due to binge-watching dramas.  For participants N1, N2, N3, N5, N7, N8 

and N10 binge-watching dramas opened up conversations with others, be it friends or new 

acquaintances, since they might have watched the same dramas and hence you can discuss with 

them on a common topic and bond. For participant N1(Production coordinator, 24 yrs.) it is also 

about recommending shows to others and vice versa. Participant N8’s (Retail, 26 yrs.) statement 

embodies the comments of the other participants, “If I am binge-watching, I am more likely to 

want to talk to someone about that. It makes me want to talk to people if they watch that, you 

hope that they’ve watched what you’ve binge-watched” (Participant N8, May 30th 2018).  

 
 

4.5.3.2. Health problems 
 
Overall, 67% of the participants mentioned health, physical fatigue, obesity and other health 

issues (Sung et al., 2015a), related to drama binge-watching. For both groups of participants 

binge-watching dramas has short-term and long-term effects on them. What could be seen as 

long-term effects, like disrupted sleeping patterns causing tiredness, straining their eye or weight 

gain might not seem dire health issues to them at the moment. However, left unchecked, sleep 

deprivation or weight gain could lead to neurological issues, cardiovascular issues and other 

diseases associated with heavy weight that could potentially develop over time.  

 

Seventy-three percent of Taiwanese participants, with exception of participants T3 (Master’s 

student, 24 yrs.), T5 (Undergraduate student, 22 yrs.) and T10 (Undergraduate student, 22 yrs.), 

have experienced some sort of health issues caused by binge-watching. The issues mentioned by 

the participants were varying. For instance, participant T1 and T11 made comments related to 

nutrition. Participant T1 (Master’s student, 24 yrs.) forgot to eat a proper meal because while she 

was binge-watching she kept snacking on unhealthy food (Participant T1, may 21st 2018). For 

participant T11 (Master’s student, 25 yrs.), when binge-watching dramas she would overeat 

unhealthy foods late at night ultimately inciting weight gain (Participant T11, June8th 2018). 

Furthermore, Participant T1, as well as participants T2, T7, T8, and T9 experience insufficient 

sleep and disrupted sleeping pattern which results in feeling tired. Participant T4 became a couch 
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potato leading to possibly affecting the spine because she will lie down in an incorrect position 

(Master’s student, 25 yrs.). Lastly, participant T6 and T11 mentioned how binge-watching 

strained their eyes. 

 

Sixty percent of the American participants (N2, N3, N5, N7, N8 and N10) have experienced 

health issues related to binge-watching. There are some similarities with the Taiwanese 

participants to what the American participants experienced in regard to health effects due to 

binge-watching. Participants N2, N3, N5, N7 and N10 stated that binge-watching encouraged 

lack of physical activity—promoting to stay in bed being lazy and not go outside for a walk or to 

the gym. Furthermore, participant N7 (EST teacher, 25 yrs.) also mentioned how binge-watching 

strained her eyes. Participants N5 (Junior account executive, 25 yrs.) and N8 (Retail, 26 yrs.) 

mentioned that binge-watching affected their nutrition by either eating unhealthy foods to 

continue binge-watching or forgetting to eat. Lastly, participant N5 stated that binge-watching 

disrupted her sleeping routine because she stayed up late watching dramas. There was a special 

case with regard to participant N3 (Adevencement Services Coordinator, 25 yrs.):  

Well, I am a unique case because I have Deep Vein Thrombosis (DVT) and so that means 
that I have quite a few clots, so I’m not supposed to walk a lot and I’m not supposed to 
stay still too much. I’m supposed to find a happy medium between walking and putting 
my leg up while lying in bed. However, because of my binging habits, I tend to stay in 
bed more than I am active, which has a negative impact on my health. (Participant N3, 
May 23rd 2018) 
 
 

 4.5.3.3. Productivity loss 
 
Overall, 62% of all the participants have experienced decreased productivity as a negative effect 

due to excessive drama binge-watching. Since the majority of the Taiwanese participants were 

students, binge-watching affected their productivity in regards to school work and assignments. 

Only participant T8 was a full-time employee; hence, binge-watching affected his work 

sometimes. For the American participants, binge-watching tended to affect more their daily life, 

for example chores or other activities they had to do. However, for some it also affected their 

work due to lack of sleep, which is related to health issues.  
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Seventy-three percent of the Taiwanese participants, except participants T4 (Master’s student, 25 

yrs.), T6 (Fashion designer, 26 yrs.) and T10 (Undergraduate student, 22 yrs.), have experienced 

some levels of productivity loss due to binge-watching dramas. Most of the participants that felt 

productivity loss are current students, with exception of participant T8 who is a sound designer. 

They stated that binge-watching delayed their studying and finishing assignments, affecting 

content quality. For participants T1, T3, T5, T7, T8 and T11 they postponed their work to keep 

watching and at the end they ran out of time and needed to stay up late doing their work to be 

able to submit their work in time. Participant T1’s (Master’s student, 24 yrs.) comment on binge-

watching’s effect on productivity was a good example, “Watching will influence the original 

schedule for the day for studying or doing some assignment and [so] I need to stay up the whole 

night to finish the work” (Participant T1, May 21st 2018). Participant T2 (Master’s student, 23 

yrs.)  had a different reason why she lost productivity, she stated she would feel tired after a long 

binge hence she was unable to work immediately after binge-watching (Participant T2, May 21st 

2018). For participant T8 (Sound designer, 25 yrs.) binge-watching sometimes affected his work. 

Lastly, participant T9 (Undergraduate student, 22 yrs.) stated that he was sometimes emotionally 

affected by the drama which prevented him from having the focus required for work, “Maybe in 

the episode some people die so I feel depressed and I cannot study” (Participant T9, June 3rd 

2018).  

 

Fifty percent of the American participants (N3, N5, N8. N9, and N10) have experienced 

productivity loss due to drama binging. Due to binge-watching, participants delayed work, 

studies, important chores or personal pursuits and it could affect productivity at the office. 

Participant N3 (Adevencement Services Coordinator, 25 yrs.) said, “I sometimes will choose to 

binge-watch a show as opposed to do something creative or contribute something to one of my 

passion projects. I will choose binging over more important things” (Participant N3, May 23rd 

2018). Participant N5 (Junior account executive, 25 yrs.) said it affects her work because she is 

not as fresh and well rested as she should be due to binge-watching dramas (Participant N5, May 

25th 2018). Participant N8 (Retail, 26 yrs.) stated, “If you’re binging something it’s taking away 

from other stuff you should be doing” (Participant N8, May 30th 2018). Binge-watchers have a 

hard time controlling their urges to watch just “one more episode;” hence, the time consumed to 
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watch dramas over doing more important actions has a tremendous impact on individuals’ 

productivity.  

 

4.5.3.4. Habit 
 
Overall, 48% of the participants have developed certain habits, meaning a phenomenon whereby 

behavior is prompted automatically by situational cues that form through repetition of behavior 

in a specific context (Sung et al., 2015b; Gardner, 2015), in this case in regards to drama binge-

watching. In the case of this outcome, it seems that it is personal schedule and preference that 

affects the binge-watching behavior of the Taiwanese and American participants. Even if they 

work or study, the participants fit in binge-watching when they have the time or when they are in 

the mood. However, for those who work, their habits change on the weekend when they can 

binge-watch all day. The participants also have preferred times and days when to conduct their 

drama binge-watching, only participant N3 has a repetitive pattern on when she conducts her 

binge-watching behavior. 

 

Thirty-six percent of the Taiwanese participants (T3, T4, T6 and T11) have developed some sort 

of binge-watching habit prompted by repetition of behavior in a specific context. Participants 

stated to having created specific patterns for their binge-watching according to their schedule and 

availability; meaning they will not necessarily binge-watch every day. Participant T3 (Master’s 

student, 24 yrs.) starts binge-watching after lunch; on the other hand, participants T6 (Fashion 

designer, 26 yrs.) and T11 (Master’s student, 25 yrs.) watch in the evening, during dinner time. 

Furthermore, for participant T6, this behavior changes on the weekend or free days, when she 

will watch in the afternoon. Participant T4 (Master’s student, 25 yrs.) has a stricter pattern, she 

will normally only watch Saturday night or Sunday during the day (Participant T4, May 24th 

2018).  

 

Fifty percent of the American participants (N1, N2, N3, N7, N8 and N10) have developed a 

binge-watching habit. Participant N1 (Production coordinator, 24 yrs.) and N2 (Billing 

coordinator and EA to Group COO, 26 yrs.) change their schedule and carve available time once 

they have a show they want to specifically binge-watch. While usually participant N1 watched in 
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the evening, she can sometimes watch content in the morning while she is commuting on the 

train to work.  Furthermore, participant N2 said that she usually watches content before going to 

sleep as a normal, almost-everyday routine (Participant N2, May 22nd 2018). However, she can 

watch during the day when she is sick and is unable to go to work or leave the house.  Similarly, 

participant N8 (Retail, 26 yrs.) tends to start watching in the afternoon into the evening 

(Participant N8, May 30th 2018). For participants N7 (ESL teacher, 25 yrs.) and N10 (Sales 

clerk, 23 yrs.), they tend to binge-watch during the weekend; however, participant N7 stressed 

that it depends on her mood and so it does not happen every weekend (participant N7, May 30th 

2018). Out of all of the participants, participant N3 (Adevencement Services Coordinator, 25 

yrs.) has the most repetitive pattern:  

When I get home as soon as I get home, the first thing I want to do is finish binging one 
of my shows. Like forget about getting undressed, taking a shower, or cooking 
something… Why do all that when instead I can get into bed and just watch one of my 
shows. This is my pattern, what I do most days. (Participant N3, May 23rd 2018) 
 

For her there was nothing more important than continuing her drama and finding out what 

happened next, any other situation that could be a detraction from this was ignored, in a way 

showing how dependent she has become on the media. 

 

4.5.4. After viewing outcomes summary 
 
This section was divided under affective, cognitive and behavioral outcomes. In affective 

outcomes, the significant outcomes were relaxation, feeling anxiety and/or guilt, and mood 

change. Relaxation and mood change are mostly positive outcomes; however, depending on the 

content the viewer’s mood might be changed to a more negative note. Feeling anxiety and/or 

guilt is also a negative outcome as it causes tension for the participants when they ignore 

responsibilities to binge-watch and later they have to confront the consequences. Lastly, 

parasocial breakup emerged from the data, showing how deep and intense the relationship 

between a viewer and a drama and its characters can be. In cognitive outcomes, information was 

the most striking outcome. Participants felt very positive about learning new information through 

the content or by looking up information online. In behavioral outcomes, social interaction was 

the most prominent sub-code, aside from being a positive and emerging code, as binge-watching 

allowed participants to discuss and share with anyone. Productivity loss was interesting as the 
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majority of the Taiwanese participants were students and the majority of the American 

participants were full-time employees. Their lifestyle was affected by their binge-watching as it 

tended to affect not only their work and assignments, but also their daily life. Finally, an 

interesting finding is that participants stated quite firmly that they are trying not to allow binge-

watching to overtake their lives and are trying to make a more conscious effort to reduce the 

amount they watch so not to have too great an impact on their life, hence they have not 

developed marked habit patterns for binge-watching. Only one American participant stated that 

she had developed a habitual binge-watching pattern that greatly influenced her life.  
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Chapter 5 

Discussion and Conclusion 

 
The previous chapter discussed motivations, psychological status, binge-watching behavior and 

outcomes of the binge-watching process for Taiwanese and American Millennial OTT users. For 

them, the most salient motivations to binge-watch were entertainment and passing time and 

reducing boredom. During the viewing segment intense concentration and time distortion were 

the most prominent psychological status while engaging in drama content consumption, which is 

reinforced by the fact that most participants prefer to conduct their binge-watching behavior 

alone at home mostly during the evening and late night. Lastly, the most marked outcomes were 

the affective outcomes relaxation, feeling anxiety and/or guilt and mood changes. Information as 

a cognitive outcome and social interaction as a behavioral outcome were the other prominent 

effects of the binge-watching behavior in the participants.  

 

This chapter is comprised of two different sections. The first section discusses the findings, 

including the motivations, psychological status, binge-watching behavior and outcomes of young 

OTT drama binge-watchers, and presents the general conclusion of this study. The last section 

delineates the contributions and limitations of the study and suggests possible directions for 

future investigation. 

 

5.1. Discussion and conclusion 

Previous studies regarding binge-watching have mostly focused on motivations and outcomes of 

binge-watching, with some focus on advertisement effects on viewers and OTT platform 

services. However, aside from researching motivation and outcome factors, this study explored a 

new segment of this behavior which has been previously unexplored, the psychological status 

young OTT TV users find themselves in when conducting a drama binge-watch. This present 

investigation sheds light on the Millennial OTT drama binge-watchers’ linear binge-watching 

behavior by examining individuals’ different motivations (e.g., hedonic and instrumental) to use 

media; examining OTT TV users’ psychological status (e.g., immersive flow) while engaging in 
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drama binge-watching; inspecting OTT TV users’ behavioral patterns (e.g., time spent, devices 

used, content and service types, and context) when binge-watching a drama; and investigating 

the outcomes (e.g., affective, cognitive, and behavioral) for OTT TV users after they binge-

watch dramas. Furthermore, this study explores the cross-cultural differences and similarities of 

OTT TV users in USA and Taiwan. 

 

Drawing from the pre-viewing motivations data analysis, it was clear that in regard to hedonic 

motivations, binge-watching for entertainment purposes was the strongest motivator for 

Millennial OTT users to binge-watch dramas. The interview data showed that regardless of the 

content, if binge-watchers were interested in the drama they would feel excited to watch it and 

feel elated because of viewing. In regard to instrumental motivations, passing time and reducing 

boredom was a strong factor influencing the participants to binge-watch. Drama binge-watching 

becomes a tactic that they utilize to make time go by faster or divert themselves when they have 

nothing else to do. Ultimately, the motivations from the data analysis are congruent with 

previous studies, which identified escapism (Rubenking et al., 2018), entertainment (Sung et al., 

2015b), social goals (Rubenking et al., 2018), and passing time and reducing boredom (Merikivi 

et al., 2017; Sung et al., 2015b), as motivators influencing binge-watchers.  

 

When in the midst of conducting a drama binge, viewers go through a process of immersive 

flow, they experience intense concentration, time distortion, loss of self-consciousness, intrinsic 

enjoyment and the emerging sub-code from the interview data, spatial presence. In this segment 

of the binge-watching behavior, sometimes participants seemed a little uncertain when answering 

their status when immersing in the drama content, perhaps due to the fact that during the 

immersive flow the psychological status is engaged in what is happening in that moment in the 

drama. In this section, content plays a big role on the level of engagement and immersion that the 

viewers experienced. If the content makes the viewers think, like House of Cards, they are more 

likely to engage, furthermore the genre, storyline, dialogue and characters have to agree with 

their particular preferences or they will not engage. Furthermore, if the content is more light-

hearted, like Friends, the viewer might be more prone to get distracted as it is not necessary to 

pay too much attention to grasp the storyline. This situation explains intense concentration, 

which seems to be the prevalent status participants find themselves in in when they are highly 
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focused on the drama. If the content is not engaging their concentration will decrease and this is 

when multitasking might occur. Furthermore, time distortion seems to also be linked to content. 

The more engaging the content, the more the viewer will be immersed in the storyline and 

potentially lose track of time. Usually highbrow content, content that makes the viewer think, is 

the most engaging content because the viewer has to be alert and focused on what occurs in the 

drama to follow the storyline, for instance dramas like Westworld or Altered Carbon. Moreover, 

creative content like Game of Thrones, which has multiple storylines in different locations of a 

fictional continent and is placed in a fantastical medieval setting with dragons and magic, is 

another example of dramas that are highly engaging to viewers, leading to a continuing 

immersive psychological status. Lastly, in this segment of the study there was an emerging sub-

code for Immersive Flow, spatial presence. While not many participants experienced spatial 

presence, all of which were Taiwanese, this sub-code has never been found in regards to flow in 

binge-watching behavior. However, it had been previously linked to flow within the video game 

realm that gives the players a state of consciousness that gives the impression of being physically 

present in a mediated world (Weibel & Wissmath, 2011).  

 

 In the after viewing outcomes, from the data analysis it is clear that specific affective outcomes 

have great impact on the drama binge-watchers, which are relaxation, feeling anxiety and/or 

guilt, and mood change. In past studies, Steiner and Xu (2018) found that participants felt guilt 

after conducting a long binge of dramas. In previous studies, relaxation was mostly found as a 

motivation for binge-watching, for instance in Steiner and Xu’s (2018) and Sung et al. (2015b) 

studies. However, from the data analysis, relaxation was an affective outcome of drama binge-

watching. Similarly, in past studies, Rubenking et al. (2018) found managements of mood as a 

motivation; however, in this study mood change presented itself as an effect of binge-watching, 

not a motivation. Lastly, parasocial breakup was an emerging affective outcome sub-code from 

the data analysis and it has never been mentioned in past literature in regard to binge-watching. 

Parasocial breakup has been associated with grief and loss in regard to the end of TV shows, and 

loss of characters, actors and celebrities within the show (DeGroot & Leith, 2015; Cohen, 2003). 

For cognitive outcomes, information seems to be the most important one. However, in past 

literatures information emerged as a motivation (Sung et al., 2015a). From the analysis, this 

study’s participants always gained new information or knowledge after conducting a drama 
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binge, either from the content of the drama or searching information online. Behaviorally, the 

greatest outcome is social interaction, which is an emerging sub-code from the data analysis and 

had been found in past literature (Sung et al., 2015a). The participants felt that binge-watching 

dramas allowed them the accessibility to discuss not only with friends, but also with strangers 

and individuals they just met regarding topics of dramas—be it storyline, characters, actors, 

quality, etc.—through face to face or online interactions.  

 

In regards to cross-cultural comparisons, binge-watching behavior can be quite similar between 

the Taiwanese and American participants. However, there were some slight differences in 

motivations, psychological status and outcomes that were affected by personal choices, lifestyle 

and content. For motivations, American participants were more prone to binge-watch because 

they wanted to escape reality, which could be resulted from the fact that most American 

participants were full-time employees with more work-related stressors, while most of the 

Taiwanese participants were students with or without part-time jobs. In comparison, their 

Taiwanese counterparts were more prone to binge-watch because of social goals, which could 

also be influenced because most Taiwanese participants were younger than the Americans and 

were also students, meaning they are constantly socializing in the school environment. In the 

immersive flow segment, their experiences were mostly the same; however, the Taiwanese 

participants were the only ones that experienced spatial presence. For both groups of participants 

content played a key role in their psychological status experience—the effects of content will be 

further explained in the following paragraph. For the outcomes segment, the variations were 

greatly in the affective outcomes. Taiwanese participants experienced a much higher sense of 

anxiety and/or guilt than their American counterparts, which according to some Taiwanese 

participants could be due to the importance Taiwanese culture places on education. When binge-

watching the Taiwanese participants tended to delay their schoolwork to continue binging a 

drama causing this affective outcome and also causing the productivity loss behavioral outcome. 

Americans experienced a higher level of loneliness due to lack of human contact than the 

Taiwanese participants, which could be due to their lifestyle as the majority are full-time 

employees living in New York City—a hectic and busy city. In the data Taiwanese participants 

mentioned that in Taiwan younger viewers tend to follow drama trends, especially Korean 

dramas with attractive actors or actresses. Comparatively, American participants mentioned that 
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since binge-watching in such a ubiquitous behavior in their society, they were more likely to 

binge-watch and it was a more acceptable behavior that everyone discusses openly. However, it 

is important to point out that participants felt that binge-watching was more of personal choices 

than the cultural influences on their binge-watching process.  

 

Table 5. Taiwan and USA differences and similarities 
Codes Sub-Codes Differences Similarities 

Taiwan USA 
Hedonic 

motivation 
Entertainment No differences Used drama binge-watching as an 

activity that would make them have a 
good time and have optimistic feelings 
about life. 

Escapism No differences They wanted to evade their school 
work and assignments, office 
workload, emotions, difficult 
situations, and their current reality 
through the act of binge-watching 
dramas. For them, binge-watching 
became a gateway to another reality 
where their real-life problems did not 
matter and did not affect them, at least 
while engaging in drama consumption 
through binge-watching. 

Instrumental 
motivation 

Passing time 
and reducing 
boredom 

No differences Quite similar for both groups of 
participants; however, it was 
interesting that a few of the Taiwanese 
and American participants thought 
that passing time and reducing 
boredom were mutually exclusive and 
could occur in different situations 
(e.g., binge-watching while 
commuting to pass time or binge-
watching when there is nothing else to 
do to reduce boredom). 

Social goals  The only difference 
and interesting finding 
among the two 
participant groups was 
that one American 
participant sometimes 
co-viewed with friends 
to watch their 
reactions and compare 
them to his own, 
which later on he 
could discuss with 

They were motivated to binge-watch 
dramas due to friends’ 
recommendations, co-viewing with 
friends or to keep up with friends to 
discuss or bond later, and to 
recommend dramas to others, to name 
a few reasons. 
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said friends. 
Immersive 

flow  
Intense 
concentration 

They mostly do it to 
experience 
immersion and 
engagement with the 
content. 

 

They can also plan to 
watch specific content, 
like content they have 
previously watched or 
that does not need 
much focus, for the 
purpose of 
multitasking. 

Participants experienced a similarly 
high level of intense and focused 
concentration due to content they were 
highly interested in; however, if the 
content became boring, they might 
have started looking at their phone, 
surfing the internet and checking their 
social media platforms. 

Time 
distortion 

 Due to their full-time 
job lifestyle, on the 
weekends participants 
most likely had no 
responsibilities 
awaiting for the 
coming week, hence 
they had no worries 
and became more 
likely to continue a 
binge-watch of a 
drama without paying 
attention to the time. 

If the content was interesting, viewers 
were invested in the storyline and 
needed to know what happened next, 
losing track of time. 

 

Loss of self-
consciousness 

Participants were 
sometimes more 
deeply immersed in 
the drama resulting 
in a higher degree of 
loss of self-
consciousness. 

 They became unaware of their 
surroundings or their actions. 

 

Intrinsic 
enjoyment 

 Felt satisfied and 
happy when 
conducting a binge 
and finishing quickly a 
drama not as an 
accomplishment, but 
rather more of a feel-
good situation by 
finishing the show or a 
certain stretch of it. 

Usually this enjoyment seemed to be 
due to how fast they watched a series 
or how many episodes they consumed 
at one time. Accomplishing such a feat 
seemed to be an essential reward. 
Only 2 American participants felt an 
accomplishment by finishing a drama 
quickly. 

Spatial 
Presence 

Deep state of 
immersion 
experiencing not 
only loss of self-
consciousness, but 
also seemed to adopt 
a consciousness as a 
character or 
participant of the 
drama they were 
watching during a 
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binge. 
Affective 
outcome 

 
 
 

Relaxation No differences Binge-watching the content the 
participants were interested in helped 
them physically and 
mentally/emotionally distress and 
relax. Furthermore, the characters play 
a key role as they become vessels for 
the viewers to release their emotions 
through the character’s life and 
experiences through the show. 

Feeling 
anxiety and/or 
guilt 

No differences Not all participants felt anxiety and 
guilt at the same time, but they were 
caused due to not finishing their work, 
wasting their time instead of being 
productive or active; or experienced 
anxiety due to the content 

Mood change No differences Occurred naturally due to the content 
or due to specific chosen content to 
change specific emotions or mood. 

Loneliness No differences Occurred after a long binge with no 
human contact and no one being 
around the participant by the end of 
the binge. 

Parasocial 
breakup 

No differences Participants experienced this feeling 
due to the end of their relationship 
with the characters; having no more 
seasons to watch or another drama to 
watch next; and having no knowledge 
of what happens next to the characters. 

Cognitive 
outcome 

Information  They learn mostly 
from the content 
within the drama. 

They learn through 
content or do online 
research to learn new 
information. 

 

Well-being  It was due to 
watching highbrow 
content dramas the 
led to new 
knowledge, deeper 
thoughts and 
discussions with 
others; it also 
elicited positive 
feelings by giving a 
sense of assurance 
that everything will 
be okay, helping 
with mental health 
and mental 
relaxation by 
amusing the viewer 

Binge-watching gave 
them a mental break 
from their everyday 
life issues allowing 
them to decompress 
and destress; it 
became therapeutic 
while also allowing 
them to become more 
knowledgeable and 
give inspiration for 
life choices. 
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allowing them to 
carry on with their 
daily life. 

Behavioral 
outcome 

Social 
Interaction  

No differences Better able to open conversations and 
interact with others by discussing with 
others (friends or strangers) and 
recommending dramas. 

Health 
problems  

No differences For both groups of participants binge-
watching dramas has short-term and 
long-term effects on them. What could 
be seen as long-term effects, like 
disrupted sleeping patterns causing 
tiredness, straining their eye or weight 
gain might not seem dire health issues 
to them at the moment. However, left 
unchecked, sleep deprivation or 
weight gain could lead to neurological 
issues, cardiovascular issues and other 
diseases associated with heavy weight 
that could potentially develop over 
time. 

Productivity 
loss 

Since the majority of 
the Taiwanese 
participants were 
students, binge-
watching affected 
their productivity in 
regards to school 
work and 
assignments.  

Binge-watching 
tended to affect more 
their daily life, for 
example chores or 
other activities they 
had to do. However, 
for some it also 
affected their work 
due to lack of sleep, 
which is related to 
health issues. 

 

Habit  Exception: only one 
participant has a 
repetitive pattern on 
when she conducts her 
binge-watching 
behavior. 

It seems that it is personal schedule 
and preference that affects the binge-
watching behavior of the Taiwanese 
and American participants. Even if 
they work or study, the participants fit 
in binge-watching when they have the 
time or when they are in the mood. 
However, for those who work, their 
habits change on the weekend when 
they can binge-watch all day. 

 

Content plays a very important role throughout the drama binge-watching process. The 

participants need to be interested in the content to potentially lead to a binge-watching session. 

Personal choices, in regards to genre and story interests, and lifestyles, in regards to how much 

available time they have to binge-watch, will influence what drama series they will chose to 
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binge-watch. Specifically, content is essential in the psychological status of the immersive flow 

segment. If the content is not engaging enough, once the viewer is in the immersive flow 

segment, they will most likely lose focus and either start multitasking—like playing games on 

their phone or doing chores—or they will stop watching the drama. The content has to be 

interesting for the viewers, no matter what motivates them to binge-watch a drama, so the binge-

watching process can occur. Genre, storyline, specific actors and actresses, characters and 

sometimes even aspects like length of the episode, the length of the series, the dialogue and 

filming quality play an important role to create attractive content for the viewers. Additionally, 

content has a great impact on the outcomes, especially in regard to the affective outcomes—like 

relaxation, mood change, and loneliness. 

 

While most of the outcomes tended to be positive for the participants, there were some negative 

outcomes that impacted their life, which were the behavioral outcomes health problems and 

productivity loss. Health was the second most salient behavioral outcome. Participants 

experienced short-term effects related to lack of proper nutrition, lack of physical activity, and 

insufficient sleep, to name a few. If left untreated, these seemingly innocuous effects could cause 

major health problems on the long-term. What could be seen as long-term effects, like disrupted 

sleeping patterns causing tiredness, straining their eyes or weight gain might not seem dire health 

issues to them at the moment. However, left unchecked, sleep deprivation or weight gain could 

lead to neurological issues, cardiovascular issues and other diseases associated with heavy 

weight that could potentially develop over time. Lastly, binge-watching caused the participants 

productivity loss, affecting their school and office work. By binge-watching they made the 

conscious choice to postpone important work, chores, responsibilities and sleep, which later on 

caused them to feel the affective outcome feeling anxiety and/or guilt.  

 

MSDT functioned as a lens to understand the relationship between media systems (OTT binge-

watching videos) and the audience (Millennial users), looking at dependency and the outcomes. 

Through the data analysis, the “dependency” caused by the reliance relationship between media 

(drama binge-watching) and audience is most apparent in the affective outcomes relaxation and 

mood change; and the behavioral outcome habit. In regards to the affective outcomes, the 

participants became dependent to some degree on the media to be able to destress or to change 
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negative emotions about their own day. Behaviorally, for habit only one American participant 

was heavily dependent on the media, which impacted her life negatively. In general, participants 

from both Taiwan and the USA made clear statements that while before they did tend to depend 

more on drama binge-watching, they are now making conscious efforts not to rely on it so much 

as before as for it not to have a great impact on their daily life (e.g., in their school, work and 

social life).  

 

 
5.2. Contributions and limitations 

From a theoretical perspective, this exploratory study provides contributions in binge-watching 

behavior by illuminating and filling in the knowledge gaps regarding psychological status, binge-

watching behaviors and further outcomes among young OTT TV users who binge-watch dramas. 

It adds knowledge to an unexplored and important segment of the binge-watching behavior, the 

psychological status of viewers while binge-watching dramas and adds a new sub-code, spatial 

presence. Furthermore, it further adds to the minimal knowledge that has been found so far 

regarding the outcomes binge-watching has on the viewers. Additionally, this exploratory study 

is one of the first to conduct a cross-cultural, binge-watching investigation on dramas, which 

finds some differences of the drama binge-watching process between Taiwan and USA users and 

opens the door for other cross-cultural comparisons in similar media behaviors. Moreover, this 

research develops an integrated theoretical framework to examine the binge-watching process 

that incorporates U&G, Flow Theory, and MSDT. First, this study contributes in analyzing 

binge-watching outcomes and the cultural influences on the users through the MSDT lens. 

MSDT acted as a platform to give an overview of the binge-watching phenomenon as a whole to 

understand the relationship between societal systems (i.e., USA and Taiwan) and media systems 

(i.e., OTT platforms), and the relationship between media systems (OTT binge-watching videos) 

and the audience (Millennial users). From the findings, two new sub-codes emerged, parasocial 

breakup as an affective outcome and social interaction as a behavioral outcome. Parasocial 

breakup specifically had never been linked to binge-watching before. Second, Flow Theory was 

used to understand the psychological status of young OTT TV users during a binge-watching 

session; which had never been implemented before in a study such as this. From the interview 

data the new sub-code spatial presence emerged, which enhances Flow Theory’s immersive flow 
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as this sub-code greatly emphasizes how deeply engrossed a viewer can become within the 

content when engaging in drama binge-watching that they can feel as if they are characters 

within the drama they are consuming. Lastly, past literature indicated that U&G had been 

previously used to lightly explore motivations to binge-watch; however, this study delved deeper 

into understanding the reasons behind user motivations to binge-watch dramas. 

 

Practically, these findings will help develop the entertainment industry, specifically OTT 

industry players (i.e., Netflix, Hulu, IQIYI, LINE TV, LiTV, KKTV, and friDay), so they can 

understand the differences among cross-cultural binge-watchers regarding their motivations, use 

patterns and consequences to develop content and services that can have a greater level of 

audience engagement. Furthermore, the findings on binge-watching behavior regarding content, 

device used, time spent and OTT platforms services preferred will allow the industry players, 

even the local emerging Taiwanese OTT platforms, to have a different perspective on how they 

can develop their own platforms and what content to provide to attract Millennial OTT drama 

binge-watchers. From the findings in this study, OTT industry players should focus on who their 

target audience in to develop engaging storylines. Furthermore, they should hire popular actors 

and actresses in the region to make the drama even more attractive for the viewers. The drama 

should also have strong characters and interesting dialogue that viewers can connect with for a 

more immersive experience. Lastly, OTT industry players should focus on dialogue and filming 

quality and aspects like length of the episode and the length of the series as they play an 

important role to create attractive content for the viewers. Moreover, the findings in regards to 

health problems as an outcome will raise awareness for Millennial OTT TV users for possible 

disadvantages of binge-watching and possibly promote creating more ‘healthy’ binge-watching 

experiences. To tackle these issues, OTT players could develop interesting, entertaining and 

informative campaigns to raise awareness in this regard on their platforms. They could 

incorporate these campaign ads within their own content; for instance, Netflix’s design could be 

used as model. Netflix has the seamless ‘next episode’ platform design where episodes 

automatically change without the viewer actively engaging with the platform. After many 

episodes watched without any interaction with the viewer (i.e., changing dramas, pausing, or 

actively pressing the button for the next episode), Netflix will pause the content and ask if you 

want to continue watching. In a similar fashion, after many episodes watched, OTT industry 
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players could insert health issues awareness ads by posing questions that will make the viewer 

aware of how long they have been idle watching dramas. For example, they could ask ‘When was 

the last time you drank water?,’ ‘How sleepy are you?,’ or ‘Have you eaten yet?’  

 

In this study, the researcher acknowledges several limitations. The first is the language barrier. 

The researcher is not proficient in Chinese, hence all the Taiwanese participants had to be 

interviewed in English—except for one of the participants whose interview and translation was 

managed by a Chinese native speaker. Future studies in cross-cultural environments might 

employ a full-time translator of the required, unknown language. The second limitation is the 

sampling method, which consisted of purposive and snowball sampling from the researcher’s 

online and offline social network. This method was necessary due to language barrier with 

Taiwan and distance issues with the USA. However, the researcher attempted to eliminate bias 

by only allowing 1 referral per participant. To resolve this issue, future studies might attempt to, 

again, have a full-time translator and fly to the locations to gather the data. Third limitation is the 

variation in in sampling, different jobs, ethnicities, and educational levels. Future studies might 

target specific groups for a better understanding of that specific group’s binge-watching 

behavior. The fourth limitation is the variation in content. Participant’s interests in dramas and 

genres vary greatly and it is difficult to quantify specific content that influences their binge-

watching behavior and what patterns are created. Future studies might attempt a quantitative 

approach through surveys with a large sampling to see what patterns are created due to content 

and the correlations between behaviors, motivations, and outcomes. Future studies might also 

attempt a qualitative, longitudinal study to see how the binge-watching process evolves 

throughout time and how this affects the behaviors, motivations, and outcomes of individuals. 

Lastly, when interviewing the participants about their psychological status while conducting a 

binge of a drama, it seemed sometimes they were not as aware or sure of themselves while in this 

stage of binge-watching behavior. Hence, since psychological status has never been explored 

before, future research might conduct an observation study of participants as they binge-watch 

dramas. This could provide a more in-depth look and understanding of this segment of the 

behavior.  
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Appendix A 
Consent Form 

Please read this consent agreement carefully.  

Purpose of the research:  

The purpose of this research is to understand Millennial binge-watchers’ motivations, 
psychological status, behavior and outcomes, as well as understanding similarities and 
differences with USA and Taiwan regarding the binge-watching phenomenon. The findings of 
this research will be presented as master thesis for the International Master’s Program in 
International Communication Studies (IMICS) at National Chengchi University, Taiwan. It will 
be conducted by Helena Oviedo, a graduate student at National Chengchi University in Taipei, 
Taiwan, under the supervision of Dr. Trisha T. C. Lin, an associate professor at College of 
Communication, National Chengchi University, Taiwan.  

What you will do in this study:  

You will answer some interview questions. This should take around 45 minutes to an hour. 

Benefits/Risks:  

Your participation in this study will contribute to research in the field of binge-watching. There 
are no anticipated risks associated with participating in this study.  

Voluntary Withdrawal:  

As your participation in this study is voluntary, you may withdraw from the study at any time 
without penalty.  

Confidentiality:  

Your personal data in this study will remain confidential and they will be used only for research 
purposes. Your responses will be assigned an ID number with no link to your name or other 
identifying information. All data and consent forms will be stored safely. The findings will be 
presented only for academic use, including master thesis, and/or published in journals, books, 
etc.  

Contact Person:  

If you have any questions about the study or your rights as a respondent, feel free to contact the 
researcher, Helena Oviedo (helen_ovi@hotmail.com), or her supervisor, Dr. Trisha T.C. Lin 
(trishlin@nccu.edu.tw).  
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Thank you very much for your time and effort. We highly appreciate your help in this research.  

Sincerely,  

Helena Oviedo 
Graduate Student 
International Master’s Program in International Communication Studies (IMICS) 
National Chengchi University  
Email: helen_ovi@hotmail.com 

--------------------------------------------------------------------------------------------------------------------- 

Agreement: The purpose and the nature of this study have been sufficiently explained to me. I 
agree to participate in this study voluntarily. I understand that I am free to withdraw at any time 
without giving any reason and without any penalty. If you agree to participate in this research, 
please select yes. 

 

 Yes______ No_______  

 

Name in print (optional): _____________________ Date: ___________________ 
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Appendix B 

Semi-structured Interview Guide Semi-structured Interview Guide 
 

Sub-Codes Interview Question 
Filtering 
Questions 

• How old are you? 
• Are you an OTT TV user? 
• Binge-watching is defined as the video viewing behavior with excessive 

or intensive consumption of audiovisual content within a short period of 
time. Have you ever binge-watched dramas on OTT TV platforms before? 

• If not in above three Qs, they stop answering the following Qs. 
Demographic • Name 

• Gender 
• Age 
• Ethnicity 
• Occupation 
• Education 
• City 

Binge-watching 
behavior 

1. How many years have you binge-watched dramas on OTT platforms? 
2. What kinds of OTT TV do you use favorably to binge-watch dramas? 

Why? 
3. What types of dramas (e.g., sit-coms, romance, thriller, etc.) have you 

usually binge-watched? Why? From what country? Use examples to share 
your experiences. 

4. When you binge-watch dramas on OTT platforms, in average, how many 
hours do you usually spend on watching drama series in one session?  

5. How many hours a week, in average, would you say you spend binge-
watching dramas? 

6. How many episodes will you consume per binge-watching session? 
7. What kinds of devices do you normally use to binge-watch drama series 

through OTT platforms (e.g., smartphone, laptop, or TV)?  
8. Are you used to checking relevant information or discussing content with 

others on social media by using another screen device when you binge-
watch dramas? How? 

9. Describe the contexts and occasions that you usually binge-watch dramas 
on OTT TV. 1) Alone viewing or group viewing? 2) Place- At home or 
somewhere else? 3) When- morning, night, etc.? How do the context 
differences influence your binge-watching experiences?  

Escapism 10. How do you usually feel before conducting a binge of drama series? 
11. What are the triggers for you to binge-watch dramas? 
12. According to your experience, have you ever binge-watched to avoid 

reality? If so, please elaborate. 
13. According to your experience, does binge watching your favorite dramas 

bring you positive feelings? How do you feel? 
14. Have you binged-watched dramas for any social reasons (e.g., co-

Entertainment 
Social goals 
Passing time and 
reducing 
boredom  
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viewing, social discussions)?  If so, share your experiences. 
15. Have you binge-watched dramas on OTT for the purpose of idling away

time or reducing boredom?  How? Give examples.
Intense 
concentration 

16. When you are binge-watching dramas, do you easily get distracted? To
what degree you feel focused on what you view, when you binge-watch?
Do you usually multitask during binge-watching? Give examples.

17. Have you ever felt so immersed in a drama during a binge that you lose
awareness of yourself and surroundings? How?

18. When you are binge-watching, have you ever lost track of time? How and
why?

19. During binge-watching dramas on OTT TV, have you felt a sense of
achievement? How often? Why?

20. What influences your interest on a specific drama (i.e., the storyline, an
actor/actress, a character)?

21. What would cause you to lose interest in a drama you are binge-watching?

Loss of self-
consciousness 
Time distortion 
Intrinsic 
enjoyment 

Mood change 22. How do you usually feel after binge-watching dramas on OTT TV? Can
binge-watching change your mood and how? Give the scenarios when this
usually happens to you. (For example, select what kinds of drama content
to switch certain feelings or mood such as watch sitcom when feeling
down or watch romance when feeling lonely, etc.)

23. Are there times your feelings vary after a binge session? If so, why do you
think that is?

24. To what degree do you think binge-watching dramas helps you relax?
Why and how?

25. After binge-watching, have you ever felt anxious or guilty? Why? Give
examples.

26. According to your experiences, have you ever felt lonely after a binge-
watching session ends? If so, please elaborate.

27. What do you usually learn through information or content in your binge-
watching dramas?

28. Do you think that binge-watching improves your well-being (e.g., self-
fulfillment)? Why and how?

29. How do you think binge-watching affects your productivity for studying
or working? Give examples.

30. How can binge-watching affect your daily routines? Have you developed
repeated patterns in binge-watching dramas on OTT TV? Describe them.

31. What kinds of impact do you observe binge-watching dramas has on your
health? How?

32. Have you ever binge-watched dramas for socialization reasons? How?
33. How do you think binge-watching dramas impacts your social life?

Relaxation 
Feeling anxiety 
and guilt 
Loneliness 
Information 
Well-being 
Productivity loss 
Habit 
Health problems 

Culture 34. What kind of impact do you observe from your culture on your binge-
watching behavior?

35. To what degree do you think your ethnicity affects your binge-watching
behavior?

36. Is there anything you want to add about binge-watching dramas?




