
CHAPTER 5.  CONCLUSION 

 

 This paper has stated the 6 models which have been practiced and succeeded on 

the internet, we found that among all the possible models mentioned in Chapter 2, 

finding the right combination is the first task, but no matter what the model is, a 

general formula of success can be drawn; the site must attracts as many crowd as 

possible with the right marketing scheme, use the high traffic or member count to 

generate business opportunities, utilize the vast capacity of the unbounded cyberspace, 

forming online communities that shared common interest or goal, create customer 

loyalty by feeding them the things that is benefit to them, finally package the service 

with a friendly payment system. Among them all, the combination of annual 

subscription and online advertising is still the best bet to make profit on the internet. 

 

 On the buyer side of the internet business, this paper has concluded that internet 

consumers will soon realize there is less free content or service available on the web, 

paying for internet will become acceptable and inevitable. The shift of consumer 

attitude and behavior will stimulate the growth of online revenue for cyber merchants; 

this will then further enhance the big internet economy to extend its reach even more. 

Digital music and online games are expected to be the two major types of content that 



people are more willing to pay, pornography and video entertainment followed next. 

 

  Due to the limitation of this research, there still exist many challenges for 

further research in the future; for example, which model(s) has been most profitable, 

supported by proven statistics or mathematical calculation; how and why the 

transformation from one model to the next if necessary, or how the forecast of trends 

can influence the firm’s strategies in business operation. These questions if solved can 

greatly contribute to the development of web business and provide benchmarks for 

firms to succeed in internet ventures.  

 

 One important issue this paper found is that internet will be the first place for 

true globalization to take place, but the worry is that digital divide is bound to occur, 

as internet gap continues to widen up, a fair spread and distribution of information 

will be a hard challenge. As many believed there is only one winner in any business 

industry, the net will gradually fall into the control of big corporations, thus diminish 

or destroy the cyber freedom, which is what made internet popular in the first place.



 


