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Chapter 1  Introduction 

1.1  RESEARCH BACKGROUND 

A demographic revolution is underway throughout the world.  Today, there are around  

six hundred million persons aged sixty years and over worldwide; this total will double by 

2025 and will reach virtually two billion by 2050—the vast majority of them in the 

developing world (see Figure 1-1; WHO 2003). 

Since 1993, Taiwan has been an “ageing society,” which the World Health Organization 

defines as a society with more than 7 percent of its population over the age of sixty-five.  

Indeed, by 2000, the ratio of Taiwan’s population over the age of sixty-five was 9.2 percent.  

Based on a 2002 forecast by the Executive Yuan’s Committee of Economic Planning and 

Development, 22.6 percent of the Taiwanese population will be over the age of sixty-five by 

2031.  The baby boomers born between 1946 and 1964, and now between the ages of forty 

and fifty-eight, have begun to reach their retirement age, thereby doubling the number of 

seniors between 2002 and 2031.  On the contrary, the population under sixty-four years old is 

shrinking steadily due to marked decrease in the birth rate (see Table 1-1).  

Moreover, the living arrangements that senior citizens choose have changed along with 

evolving social structures.  The growing number of dual-income families has increasingly put 

a strain on traditional intergenerational living arrangements.  Today, the caregivers of elderly 

parents—traditionally daughters and daughters-in-law—often join the workforce, and 

therefore no one remains at home to care for frail and aging family members during the day.  

The pressures created from having two breadwinners in the household have contributed 

undoubtedly to changes in seniors’ living arrangements.   

Social urbanization also plays a role in affecting living arrangements, as it reduces the 

willingness of many seniors to live with their children.  Widows accustomed to city life are 

less likely to live with their children than their less-urbanized counterparts, since they exhibit 
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higher degrees of satisfaction towards living alone (see Chen 1999).  Older persons with 

higher education levels and financial independence are more inclined to live alone or live 

close to their children but not with them in order to maintain their own privacy and avoid 

unnecessary familial tension (see Chen 1999).  Therefore, changes in demographics, social 

conditions, and personal preferences have precipitated the emergence of niche marketing in 

the housing industry that caters specifically to the needs of senior citizens. 

Currently, the percentage of seniors who do not need help with activities of daily living, 

but nevertheless have moved into a housing community for seniors is less than 1 percent of 

the entire elderly population in Taiwan (DOS 2000).  Moving to these housing communities 

is generally regarded as a last resort.  The perception of moving to a housing community as 

abandonment and the fear of adapting to a new environment could both be reasons preventing 

seniors from considering these establishments as a viable alternative (see Pipher 2002).  The 

negative perception of senior housing communities in Chinese culture is another reason.  

Sending elderly parents to housing communities instead of caring for them at home is often 

viewed as dishonoring the traditional practice of filial piety.  Nevertheless, the desire for 

companionship, security, and a more independent lifestyle are some of the positive factors 

convincing seniors to make the move.  Indeed, the factors affecting a senior citizen in his 

decision to move to a housing community deserve more detailed research.   

Housing facilities for senior citizens in the Taiwan market emphasize assisted living or 

continuous skilled nursing care.  The housing options for seniors who want to and are able to 

live independently, prefer to live among their peers, desire additional security, but no longer 

wish to maintain a home are few.  Housing communities that target the elderly who do not 

require assistance with activities of daily living are called “independent living communities” 

in America (NIC 2004).  As the buying power of the senior population grows, the demand for 

upscale independent living communities is expected to increase in Taiwan.  Therefore, many 
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companies have announced recently their plan to enter the senior housing market (Li 2003).  

Given that the potential market of independent living communities is emerging, the manner in 

which to launch products addressing the needs of healthy seniors requires further study. 

The few upscale independent living communities are mostly located in the northern part 

of Taiwan.  Therefore, this research examines the factors influencing the willingness of 

seniors to move to an independent living community in Taipei.   To begin, this research will 

consider the primary forces affecting the attitude of seniors towards independent living 

communities designed for the elderly, and the features that seniors appraise when evaluating 

an independent living community.  By approaching the object of study through this angle, the 

research results will be able to present marketing suggestions for housing developers to use in 

the process of building independent living communities for senior citizens.  

 

  

Figure 1-1  Number of people over sixty years old 
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Table 1-1  Future demographic structure in Taiwan 

Year
0-14 years old 15-64 years old 65 above

2002 20.5 70.5 9.0
2011 17.2 72.4 10.4
2021 15.4 68.7 15.9
2031 14.1 63.3 22.6
2041 13.0 60.1 26.8
2051 13.0 57.3 29.8

Proportion to total population by year end (%)

Source: CEPD of Executive Yuan, Future Population Forecast in
Taiwan , July 2002,
http://www.cepd.gov.tw/manpower/Population/brief.pdf, downloaded
on March 5th, 2004

 

1.2  RESEARCH QUESTIONS AND OBJECTIVES 

This research addresses the following questions:   

1. How do demographic variables affect the evaluation criteria of consumers for 

independent living communities? 

2. How do the influencing factors affect the evaluation criteria of consumers for 

independent living communities?   

3. What is the relationship between the evaluation criteria of consumers and their 

value preferences for independent living communities? 

By addressing these three questions, the following research objectives will be achieved:  

1. Determine the relationship between the evaluation criteria of consumers and 

demographic background. 

2. Determine the relationship between the influencing factors motivating the decision 

of seniors to move to independent living communities and the evaluation criteria. 

3. Determine the relationship between the evaluation criteria of consumers and their 

specific value preferences. 

4. Provide marketing suggestions for developers that are interested in entering the 
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independent living community market. 

The research results will reveal the factors influencing the criteria that seniors use to 

evaluate independent living communities, thus enabling the developers of independent living 

communities to launch products addressing the needs of the elderly.  In addition, senior 

citizens can benefit from this research, as their needs are better understood and served.  

1.3  RESEARCH TARGETS AND PROCESS 

This research studies the factors affecting the criteria that senior citizens use in 

evaluating independent living communities.  The research targets are seniors over fifty years 

of age and living in Taipei.  Although seniors are defined as people over the age of sixty-five, 

studying the consumer behavior of people between the ages of fifty and sixty-five can 

provide a demand forecast for the market.  The minimum age of entry in the upscale 

independent living communities in northern Taiwan is fifty years of age.  Therefore, this 

study surveys the target customers in the effort to derive marketing implications that may be 

useful for firms interested in entering the market.  Moreover, Taipei residents are selected 

because of their higher income levels and their significant role in projecting market trends.   

This research began with identifying research questions (see Figure 1-2).  I derived the 

questions from an exploration of pertinent literature and an examination of the upscale senior 

housing market in northern Taiwan.  I investigated the research questions further by 

interviewing the pioneer of upscale independent living communities in Taipei and by 

conducting a focus group with its residents.  The findings obtained from the interview and 

focus group served as the basis for the questionnaire that targeted the potential consumers of 

senior housing.  The survey results, in turn, lead to my final findings and recommendations. 
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Figure 1-2  Research process 

 

1.4  OUTLINE OF THE THESIS   
 
The thesis is composed of five chapters.  Chapter 2 defines the senior housing market, 

examines the market landscape, reviews factors affecting the living arrangements of the 

elderly, and identifies the evaluative criteria that senior citizens use in making their selection.  

Chapter 3 describes research design, data collection, sample characteristics, correlation 

between variables, and methods of analysis.  Chapter 4 presents and discusses the major 

findings of the survey.  Chapter 5 provides a summary of marketing suggestions to 

independent living community developers and concluding remarks.   

Identifying research 
questions

Literature review

Market landscape

Developer interview Focus group

Survey design and 
administration

Data analysis and 
discussions

Conclusion and 
suggestions
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1.5  RESEARCH LIMITATIONS 

The research limitations include:  

1. Limitations in applicability 

 The research focuses on Taipei residents and the results might not be applicable to other 

areas in Taiwan.  Although Taipei is a reliable indicator of both social and market trends, 

regional nuances in cultural values should not be ignored.  Nevertheless, common features 

found in various demographic groups can serve as basic guidelines for interested developers.  

Moreover, since the survey section of the research falls prey to convenience sampling, the 

results derived from the questionnaires may not be so easily universalized.  

2. Limitations due to age of respondents 

Although the survey was administered in person, many returned questionnaires were still 

invalid.  People over fifty often skipped questions in the questionnaire, even though it 

contained enlarged letter size.  Forty-nine questionnaires were invalid because of too many 

missing values.  In addition, many seniors were unwilling to sit through the entire length of a 

twenty-minute questionnaire. 

 

 


