
CHAPTER IV:  

RESEARCH METHODOLOGY 

 

4.1 Introduction  

 

With the objective of going beyond theory and have guidelines based on opinions of 

individuals and organizations already involved in trade between Central America and 

Taiwan, as part of this research a primary information research has been designed. The 

field research involves gathering information in both Taiwan and Central America.   

 

4.2 Field research 

 

To accomplish the goal of having an objective point of view of those persons who are 

involved or should be involved (and are not due to one or more of the barriers described 

in this research) the field research’s approach is to either interview or survey decision 

makers, policy maker representatives and other directly involved parties in the trading 

process.  

 

4.2.1 Research method   

To be able to find answers to the research questions, two types of data collection methods 

have been designed. First, a guideline for respondents in Taiwan through personal 



interviews. The second information source consists of a survey questionnaire to be 

answered by respondents located in Central America. 

 

4.2.2 Interview and survey 

Interview 

In order to obtain the information in a personal interview, a guideline with open ended 

questions was designed, this with the objective of letting respondents take a point of 

which allows them to answer to the fullest extent of the knowledge of the issue being 

asked.  Table 27 lists the interviewed respondents. A copy of the interview guideline can 

be found on appendix 1. 

 

Table 27 Respondents to Interview 

H.E. Ambassador Oscar Alvarez 
Republic of Costa Rica 
 
H.E. Ambassador Manuel Ernesto Galvez Coronado 
Republic of Guatemala 
 
H.E. Ambassador Luis A. Wong 
Republic of Nicaragua 
 
H.E. Vilma Yolanda Membreño Castellanos 
First Secretary And Consular Affairs 
Republic of Honduras 
 
Mr. Chris Wang 
Honduran Affairs, Central American Trade Office 
 
 



Survey  

The survey consisted in a structured questionnaire with 17 closed ended questions 

measuring the opinions and attitudes of the respondents towards the trade between 

Central America and Taiwan and the factors affecting this trade flow, as the way to find 

answers to the research questions. The survey questionnaire was designed in English, but 

reprinted in Spanish language to provide comfort to the respondents, who are 

geographically located in Central America.  

 

The data collection method for the survey was set as convenience sampling, targeting 

possible respondents located in Honduras and Guatemala. A copy of both English and 

Spanish language versions of the survey can be found on appendix 2.  

 

On the selected areas, potential respondents were sent a copy of the questionnaire 

provided by the researchers and invited to participate in the survey. Those who agreed to 

participate were asked to send back the survey with their answers. 35 questionnaires were 

sent, from which we were able to obtain 9 respondents from Guatemala and 8 from 

Honduras to conform the sample.   

 

4.2.3. Objectives and information requirements 

Field research objective 

The main objective of this research is to gather information, perceptions and opinions to 

be able to fundament any answers to the research questions described in Chapter I.  In 



order to be able to accomplish the research objective, questions on both the interviews 

and surveys were designed with specific purposes.  

 

To answer “How strong or weak are Central American companies compared with their 

Taiwanese counterparts. Are these differences an obstacle for a real two way trade 

flow?” the following questions have been designed: 

 

From interview 

1. Are companies in Central America perceived as small (in terms of production 

capacity, financial resources and revenue) compared with Taiwanese companies, 

hence with little or no capacity to supply markets in Asia? 

 

From survey 

4. How would you describe your relationship with the most important FOR YOU out of these Asian 
companies? 

Very solid, we trust them completely.  
The relationship isn’t solid or weak.  
The relationship is not very solid, we have little trust. 

 
 
5. Why do you think your company doesn’t have business relations with Asian companies? 

Language      Lack of knowledge of the market   
Lack of networks or other kind of business contacts Lack of financial resources   
Products not up with quality standards   Others, please specify ______________________  
My company’s production capacity is not enough      _________________________________________ 

 
 
7. How much does your company export? 

Doesn’t export   Exports less than 10% of sales  Exports 11-20% of sales     
Exports 21-30% of sales  Exports more than 30% of sales 

 
 



10. In terms of the following attributes, generally speaking, how do you think companies in Central 
America are compared with companies in Taiwan?  
Size in Assets Incomparably 

smaller 
Smaller About the 

same  
larger Incomparably 

larger 
Sales Incomparably 

smaller 
Smaller About the 

same  
larger Incomparably 

larger 
Quality Incomparably 

smaller 
Smaller About the 

same  
larger Incomparably 

larger 
Financial 
resources 

Incomparably 
smaller 

Smaller About the 
same  

larger Incomparably 
larger 

Business 
connections with 
firms in other 
countries 

Incomparably 
smaller 

Smaller About the 
same  

larger Incomparably 
larger 

 

11. Are there Taiwanese companies or products directly competing with you in your main market(s)? 
None   Very few   Many 

 

13. Please describe whether you agree or disagree with each of the following statements: 
My company doesn’t have the necessary 
human resources with capacity to enter 
new markets such as those in Asia.  

Strongly 
agree 

Agree No 
opinion

Disagree Strongl
y disagree

My company’s products are good enough 
to compete in the Asian market. 

Strongly 
agree 

Agree No 
opinion

Disagree Strongl
y disagree

My competitors are expanding to other 
markets. 

Strongly 
agree 

Agree No 
opinion

Disagree Strongl
y disagree

My production heavily depends on 
imported raw materials or parts. 

Strongly 
agree 

Agree No 
opinion

Disagree Strongl
y disagree

Foreign raw material suppliers are more 
efficient than local suppliers. 

Strongly 
agree 

Agree No 
opinion

Disagree Strongl
y disagree

 

 

For the second research question, What is the best strategy or best strategies for Central 

American companies for entering the Taiwanese and Asian market? Should each 

company look for its own means, or should they team up to create synergies and be able 

to better compete?, the following was asked: 

 



From interview 

2. Are Central American firms trying to enter markets in Asia to distribute their 

products or to buy materials for their production? Are Taiwanese companies 

trying to develop markets in Central America for their products? 

3. Do you see in the near future a growth in the potential in the trade between 

Central America and Taiwan? Why yes or no? 

4. What should be the role of the governments in both Taiwan and Central America 

in increasing trade? What should be the role of the private firms in these two 

regions? 

 

From survey  

1. Does your company have business relations with Asian companies? 
Yes   No (If your answer is No, please skip questions 2 through 4 and go to question 5)  

 
2. In which country (countries) are these companies located? (select as many as you need) 

Japan  South Korea  Taiwan China  Hong Kong Singapore 
Malaysia        Thailand Philippines  Indonesia India  Others,  

 
 
3. What is the type of business relation with these Asian companies?  

The Asian company is a supplier of raw materials.  
The Asian company is supplier of completely manufactured goods. 
The Asian company buys and/or distributes your company’s products. 
The Asian company is an Investor in your company. 
Other type of relationship. Please specify: __________________________________________________ 

 
6. Is your company affiliated to any kind of business association that helps exports? 

Yes   No 
 
9. Do you think that due to its diplomatic relations with Central America, Taiwan could work as a 
good gateway for Central American companies to other Asian markets? 

Yes  No  Don’t know 
 
12. What percentage of businesses in Central America would you guess are using Taiwan or other 
country as a gateway to Asia? 

Less than 10%  11-30% 31-50% 51-60% more than 60% 
 



13. Please describe whether you agree or disagree with each of the following statements: 
My company never or rarely plans to 
expand to new markets in Asia. 

Strongly 
agree 

Agree No 
opinion

Disagree Strongly 
disagree 

In Asia, import barriers are a big problem 
for entering the market.  

Strongly 
agree 

Agree No 
opinion

Disagree Strongly 
disagree 

If my company would have better 
international business connections, my 
production cost could be lower.  

Strongly 
agree 

Agree No 
opinion

Disagree Strongly 
disagree 

The government in my country is doing a 
good job in helping companies to expand 
to new markets. 

Strongly 
agree 

Agree No 
opinion

Disagree Strongly 
disagree 

In my country there are many companies 
or associations that help firms access 
foreign markets. 

Strongly 
agree 

Agree No 
opinion

Disagree Strongly 
disagree 

Expansion to new markets would definitely 
generate more revenues for my company. 

Strongly 
agree 

Agree No 
opinion

Disagree Strongly 
disagree 

In general, I think that my company would 
have benefits from an increase of trade 
relations between Central America and 
Taiwan. 

Strongly 
agree 

Agree No 
opinion

Disagree Strongly 
disagree 

 
 
 

Finally, looking at perceptions and experiences and in order to have arguments to suggest 

an answer to the third research question (How can third parties such as trading 

companies, electronic exchanges or other business to business applications have a 

positive impact on the business model used by the Central American companies to do 

business in Asia? What should be the structure of this business model?) the following 

was looked for in both questionnaire and interview: 

 

Through interviews 

5. In your opinion, is Taiwan a gateway for other Asian markets? Could Central 

America be a gateway to other markets in North and South America or even 

Europe? 

6. What would you recommend to Central American companies that would like to 

increase their presence in Asian markets? 



  

In survey questionnaires 

4. How would you describe your relationship with the most important FOR YOU out of these Asian 
companies? 

Very solid, we trust them completely.  
The relationship isn’t solid nor weak.  
The relationship is not very solid, we have little trust. 

 
 
5. Why do you think your company doesn’t have business relations with Asian companies? 

Language      Lack of knowledge of the market   
Lack of networks or other kind of business contacts Lack of financial resources   
Products not up with quality standards   Others, please specify ______________________  
My company’s production capacity is not enough      ________________________________________ 

 
 
7. How much does your company export? 

Doesn’t export   Exports less than 10% of sales  Exports 11-20% of sales     
Exports 21-30% of sales  Exports more than 30% of sales 

 
 
13. Please describe whether you agree or disagree with each of the following statements: 
My company would rather avoid doing 
business with a trade company and find 
sellers or buyer in foreign markets directly.

Strongly 
agree 

Agree No 
opinion

Disagree Strongly 
disagree 

 
 
14. In your opinion, which of the following factors could have the strongest impact on increasing the 
trade relations between Central America and Taiwan?  

Free trade agreements between the governments Trade companies in Central America 
    in these two regions    Electronic exchanges or other e-business   

Subsidies from the Central American governments     applications 
Trade shows in both Central America and Taiwan Provision of financial resources by Asian  
Others, please specify: _____________________      companies 

 
  
15. Does your company belong to a local business association? 

Yes    No, why? ______________________________________________ 
    If yes, how active is your company in this association? 
 Not very active  somewhat active very active 
 
16. Are business associations in your country effective in lobbying for collective business interest with 
government authority? 

No, not very effective  Somewhat effective Yes, very effective  
 
17. Demographics 
Countries in which your company operates: __________________________________________________ 
 
Company’s main product(s): ______________________________________________________________ 
 
Number of employees:  1-19  20-50  51-100 100-200 more 
than 200 
 


