
Chapter 4: SME Development in Belize 
 

4.0 Introduction  

 

This chapter provides the platform upon which the thesis analyzes, evaluates, and 

recommends improvements for Belize’s system.  It first discusses the importance of SMEs in 

Belize. Like Taiwan, Belizean small and medium sized enterprises represent the largest 

percentage of the local business community. It then provides a wide range of information on 

various SME development programs. Rather than focusing on the 4 key areas of interest, this 

section describes all known SME based policy initiatives in Belize. This has been done to 

enable the readers to gain a more accurate perception of the strides the country has made in 

SME development.  

 

In particular, it details the initiatives of BELTRAIDE, which is currently the primary 

organization in charge of improving the sustainability of Belizean businesses. It next 

discusses 3 sector based programs that provide assistance for the 3 main sectors of the 

Belizean economy, including agriculture, tourism, and industry respectfully. Then there is the 

credit guarantee scheme which is yet to be implemented. The final set of programs is grouped 

under the title “other programs” and discusses a broad range of programs that the government 

has put in place to assist development for all classes of Belizean businesses, including SMEs.  

 
 

4.1 Importance of SMEs to the Belizean Economy 
 

Due to Belize’s relatively small economy, SMEs are classified differently from most other 

countries in the world. According to the Belize Trade and Investment Service (BELTRAIDE) 

and the Belize Chamber of Commerce, a Belizean small and medium sized enterprise must 

have no more than 15 employees; have an annual turnover of no more than US$250 thousand 

(BZ$500 thousand)13; have assets not exceeding US$150 thousand (BZ$300 thousand); and 

have investments in machinery not exceeding US$150 thousand (BZ$300 thousand) 

(Interview with Dionne Chamberlain, 2004; Interview with Ishmael Quiroz, 2005).  
                                                 
13 Note: Exchange rate = US1 = BZ 2 
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Table 11 summaries these requirements.  

 

Table 11: Belize’s SME Classification Criteria 

Criteria Requirements 
Employees 15 or less 
Annual Turnover US$250 thousand or less  
Assets  US$150 thousand or less  
Investments in 
Machinery  

US$150 thousand or less 

Source: Belize: The Natural Niche (2005) 

 

Under this classification, it is estimated that approximately 2,000 SMEs are currently in 

operation (Belize: The Natural Niche, 2005). According to Dionne Chamberlain of the Belize 

Chamber of Commerce, this signifies that SMEs make up 80% of the Belizean business 

community (Interview with Dionne Chamberlain, 2004). The remainder of the business 

community is primarily made up of larger scale businesses primarily in the agricultural and 

tourism industries. Figure 11 provides a graphical look at the percentage of SMEs within the 

Belizean economy.  
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Figure 11: Representation of SMEs in 

the Belizean Business Sector 

Source: Belize Chamber of Commerce and Industry (2004) 

In particular, SMEs are most active within the booming tourism industry, which for this 
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purpose include hotels, restaurants and souvenir stores. SMEs are also commonly found in 

the handicraft and wood product and agro-processing sectors. The products produced within 

the agro-processing industry include pepper sauces, organic coffee, jams and jellies, honey, 

and fruit based beverages just to name a few. It is worth noting that traditional agriculture 

and fisheries are primarily owned and operated by large firms and cooperatives. These 

businesses sometimes contract work out to small and medium sized firms in order to increase 

productively and efficiency. SMEs can also be found in the booming service sector, which 

includes law firms, retail stores (grocery stores), medical services, transportation, distribution, 

and import & export services.  Clearly, small and medium sized businesses are the driving 

force behind the Belizean economy.  

 

The government has recognized the importance of SMEs to the Belizean economy, especially 

in terms of increasing diversity and entrepreneurship and providing employment avenues for 

Belizean citizens. Hence, it has pledged to promote its sustainable growth. In fact, the 

advancement of small and medium sized enterprises is one of the priority areas for 

development by the government. More particularly, the government aims to improve 

competitiveness, raise production standards, and encourage agencies to assist SMEs by 

educating on basic business management. The overall goal is to increase the productivity and 

quality of SME operations in Belize (Belize: The Natural Niche, 2005).  

 

The government has also acknowledged that SMEs are the catalyst for innovation and 

diversification within the Belizean economy. Collectively, SMEs assist in the creation of 

globally competitive niche products that can be sold in quality driven markets around the 

world. One such Belizean example is Marie Sharp’s Pepper Sauces. This fully Belizean 

company started as a home-based small business and now sells its peppers in Japan, the 

United States, Taiwan, and several Central American countries just to name a few. The 

government ultimately hopes that with its assistance many more Belizean companies can 

follow the development path of Marie Sharp’s Pepper Sauces.   
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Most recently, the government has been calling for the further development of local 

industries in order to reduce imports and build domestic production capacity. This also 

suggests that the government is looking at SMEs as a means to reduce its dependence upon 

imported goods and even services. Due to the current state of Belize’s balance of payments 

portfolio, it is vital that the government adopt such a strategy to improve the stability of the 

country’s economy. Thus, there are a lot of expectations placed upon the small and medium 

sized enterprises of Belize. If this is so, then the next question centers on the attempts the 

Belizean government has made to ensure that SMEs are given the right foundation upon 

which to reach these expectations. The following sections will discuss the government’s 

attempts at promoting a sustainable SME sector in Belize.   

 

4.2 SME Development Programs 
 

As suggested above, the government of Belize (GOB) has initiated various programs to 

promote SME development. Belize’s current Prime Minister, Said Musa, has in fact openly 

stressed the importance and necessity of such programs. This section will give details on the 

objectives and goals of the individual programs and discuss their management. Unlike the 

other sections of this thesis, which focus on business facilitation, financial assistance, 

marketing and promotion, and export support for practical reasons, the author felt it was 

necessary to describe all known SME development programs in Belize so that readers could 

fully comprehend and evaluate the overall efforts the GOB has made thus far to assist small 

and medium sized businesses. 

 

4.2.1 Belize Trade and Investment Development Service (BELTRAIDE)  
 

The Belize Trade and Investment Development Service (BELTRAIDE) is considered the 

lead organization responsible for SME development in Belize.  The quasi-governmental 

organization is funded by both private and public funds and is governed by a body consisting 

of persons from the private sector, public sector, and civil society. It offers local and foreign 

investors the services of a one-stop center for the promotion of investment and trade activities.  
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In 1997, BELTRAIDE was created as an organization under the Ministry of Investment; is 

charged with the responsibility of attracting foreign direct investment (FDI) into Belize and 

to facilitate, and encourage Belizeans to continue investments in the country (Interview with 

Windell , 2004). The organization is mandated with implementing and monitoring the Fiscal 

Incentive Program that comprises of a development concession program for larger 

investments as well as entrepreneurs of small and medium sized enterprises. BELTRAIDE is 

also charged with promoting Belizean products in both foreign and domestic markets and 

identifying new, non-traditional export products and markets (BELTRAIDE’s Action Plan, 

2003; BELTRAIDE Act, 1997).  

 

According to BELTRAIDE’s Action Plan for 2004, the organization has identified five 

priority objectives to be achieved within the next three years (2004 -2006).  

 

The objectives are as follows: 

“ - Ensure the successful participation of  

     prospective investors by facilitating their    

     comprehensive needs for investment in Belize. 

  -  Increase the value of exports by 5%. 

  - Increase the number of viable Small and    

   Medium Sized Enterprises (SME’s) in Belize 

  - Implement systems to enable BELTRAIDE to       

     be financially self-sustainable in three years. 

  - Create a positive organizational climate to  

foster institutional credibility and staff job   

satisfaction” (BELTRAIDE’s Action Plan, 2003. p. 3). 

 

Within BELTRAIDE, there are three main departmental units each playing a different part in 

assisting SMEs. Each unit’s functions are somewhat intertwined and are ultimately meant to 

work together in an effort to help facilitate the growth of Belizean businesses. The 

departments are ordered based upon their size, starting with the largest. 
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4.2.1.1 Investment Promotion Department
 

This department primarily manages the Fiscal Incentives offered by the government to 

encourage investment through tax holidays and duty exemptions. Under the Fiscal Incentive 

Act of 2000, “both existing and prospective investors with the legal and fiscal framework to 

engage in economic activities” are allowed to apply for the concession (Belize: The Natural 

Niche, 2005. p. 3). More importantly, in 2002 an amendment was made to the Fiscal 

Incentive Act to encourage investment in the SME sector through partial or full duty 

exemptions (Interview with Windell Middleton, 2004).  

 

Businesses that are considered SMEs based upon the criteria mentioned in section 4.1 are 

encouraged to seek counseling about the benefits of such an incentive at any of 

BELTRAIDE’s offices. Following this, interested parties are asked to complete an 

application form upon review of the guidelines.14 The concession provides 3 main benefits. 

Firstly, it provides duty exemptions of up to 2 years for an entity granted an Approved 

Enterprise Order (AEO). Secondly, the concession can be renewed for up to 5 years total. 

Thirdly, it offers exemptions to custom and stamp duty on the following items:  

 

- “Building materials, plants, machinery, and equipment including: specialized 

tools, utility and transport vehicles, fixtures and fittings, office equipment and appliances. 

- Parts for plants, equipment and machinery. 

- Any raw materials or other items for the sole usage of the approved enterprise” 

(Fiscal Incentive Act: Revised Edition, 2000. p. 10).  

 

The Investment unit of BELTRAIDE manages the aforementioned activities. It is also 

mandated to provide business facilitation services, including guidance and support for 

investors seeking to establish or expand their businesses.  

 

Since its establishment in 2002, the SME fiscal incentive has granted concessions to 105 

small and medium sized enterprises as of the end of 2004 (Interview with Ishmael Quiroz, 

2005). These concessions represent the employment of over 660 Belizeans in sectors such as 

manufacturing, agro-processing, service, tourism, agriculture and mari-culture (aquaculture). 

                                                 
14 Please see Appendix 6 for a concise guide on the SME Development Concession  
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It also signifies investments of around US$10.8 million (BZ$21.6 million) (Belize: The 

Natural Niche, 2005).  
 

4.2.1.2 Export Promotion Department 
 

The export promotion department’s recurring responsibilities include participating in trade 

shows, both foreign and domestic, and maintaining an up-to-date exporter’s manual and 

directory just to name a few.  Export Promotion officers are encouraged to create excellent 

working relationships with Belizean exporters so as to keep abreast of exportable products 

and to identify suitable markets for such exportable products. In May of 2005, an updated 

version of Belize’s exporter’s directory was officially launched. The directory, which is 

available in printed form, electronic format, and published on the internet, includes names, 

contact information, product types and other relevant information on Belizean exporters 

(Interview with Ishmael Quiroz, 2005).  

 

The department also has other long-term objectives. The first is to assess the infrastructure 

and the environment for exports in order to identify promotional processes for Belizean 

exporters. In particular, officers are required to survey the existing infrastructure, to 

determine the cost of exporting, to analyze the cost and quality of transportation modalities, 

to establish monitoring and evaluation mechanisms, to determine progress and improvements, 

and to prepare recommendations to be presented to government and private sector 

stakeholders on how to make Belize more competitive (BELTRAIDE Act, 1997). As a means 

to establish this long-term goal, BELTRAIDE lounged its new campaign to help foster 

Belizean businesses abroad. This campaign entitled, “Belize: The Natural Niche”, is meant to 

be a new selling pitch for the country and seeks to target niche markets in which to sell 

Belize’s high-quality products at premium prices (Interview with Ishmael Quiroz, 2005).  

Additionally, the department aims to determine the status of Belize’s exports and to develop 

support systems for exports and potential exporters. It does this primarily through the 

preparation and updating of sector profiles. These sector profiles are a means to evaluate the 

readiness of potential exporters (Interview with Windell Middleton, 2004). The department 

has established positions and export levels to determine commodities and products exported 

by each sector. Once these evaluations are complete, the department is also mandated to work 

with such businesses to improve their readiness to export. The export services offered include: 
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general know-how, guidance on potential markets, export counseling, market entry support, 

export related financing information, and in-market assistance once buyers have been 

identified (BELTRAIDE’s Action Plan, 2003; the BELTRAIDE Act, 1997). 

 

Furthermore, BELTRAIDE’s export department aims to increase market access through 

annual attendance at trade shows and exhibitions primarily held in the most readily accessible 

markets. These markets include the United States, the European Union, Central America and 

the Caribbean. Export promotion officers are also mandated to provide technical support to 

those interested in exporting their products and to even develop a “National Export Strategy” 

which focuses on identifying potential markets and competitors.  

 

Another important responsibility of the department is to initiate the establishment of a Belize 

Trade Center by 2006 (BELTRAIDE’s Action Plan, 2003). This center is currently in its 

discussion stages and there is no information on the particular goals and objectives to be 

achieved through its incorporation. Nonetheless, its objectives are vital to the continued 

growth of the Belizean economy.  

 

 52



4.2.1.3 Business Facilitation Department
 
The general mandate of the business facilitation department, which is managed by investment 

and export promotion officers in conjunction with their relevant departments, is to provide 

guidance in business plan development, identify possible areas of finance, access technical 

assistance from Government departments and agencies including: Labor, Immigration, the 

Department of Education (DOE), the Belize Tourism Board (BTB), and the Belize Company 

Registry (Belize: The Natural Niche, 2005).  

 

To assist SMEs in particular, the business facilitation department is slated to offer small and 

medium sized enterprise management training to improve performance and production 

capabilities (Interview with Windell Middleton, 2004). The primary aspect of this plan to is 

educate BELTRAIDE employees with the knowledge needed to properly identify issues 

faced by SMEs in order for employees to correctly disseminate the deemed proper practices 

to businesses (BELTRAIDE’s Action Plan, 2003).  

 

More specifically, the aim of the training program is to enable BELTRAIDE employees to be 

better equipped to assist and guide SMEs, who may not have sufficient know-how or 

experience to create, operate and manage a small and medium sized enterprise. These staff 

members will be trained to provide advice on marketing and finance support schemes. Other 

services to be offered by these programs come in the forms of workshops and training 

seminars for SME owners and managers (Belize: The Natural Niche, 2005). 

 

4.2.1.4 Enterprise Development Center (EDC)
 

Most recently, BELTRAIDE has been given the responsibility to develop the Enterprise 

Development Center (EDC) that was previously under implementation by the Ministry of 

Commerce and Industry (Interview with Ishmael Quiroz, 2005). The bill initiating the 

program, states that its aim is “the development of new and existing industries and for 

promoting the growth and competitiveness of micro, small and medium sized enterprises 

(MSME) in Belize and other related activities” (Enterprise Development Center Bill, 2004. p. 

5). Its purpose goes hand-in-hand and somewhat overlaps with already functional SME 
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development programs under BELTRAIDE’s management. The following Table 12 provides 

more details on the objective of the Enterprise Development Center. 

 

Table 12: Functions of the Enterprise Development Center 
Ranked by 

Priority 
Functions of the Enterprise Development Bill 

1.  Develop policies and strategies for the development of new and 
existing industries with a particular focus on MSMEs; 

2. Design sectoral programs and projects that address the needs of 
MSMEs and that are aimed at promoting their growth and 
competitiveness; 

3. Collaborate with private and other public institutions in the 
establishment and implementation of mechanisms for the 
development of MSMEs; 

4. Develop strategies to enhance and promote market competitiveness 
both on a sector level and on an individual enterprise level;  

5. Design and establish policies for technical cooperation; 
6. Create a market intelligence program for the collection and 

dissemination of information relating to developments in local, 
regional and international markets; 

7. Advise the government on policy directions and issues affecting and 
relating to the industrial sector; 

8. Promote the development and consolidation of those institutions that 
provide, in whatever form, assistance to MSMEs; 

9. Review and streamline the environment for conducting business; 
10. Provide technical assistance to MSMEs and other industries or 

facilitate access to same; and  
11.  Perform any other functions as may be assigned to it by this Act or 

any Regulations made there under.  
Source: Enterprise Development Center Bill (2004) 

 

Under its provision, the EDC is to become the lead institution to represent all aspects of the 

development of micro, small and medium sized enterprises. The institute is encouraged to 

guide all actions aimed at generating income and employment through the endorsement of 

business development that focuses on improving the efficiency and productivity of 

established and/or new micro and small and medium sized enterprises (Enterprise 

Development Center Bill, 2004). 

The activities of this center are to assist SMEs by creating a national SME database and SME 

development plan, which will do competitive benchmarking or pre-identification of sectors 

most suitable for small and medium sized business development. Another task calls for the 

creation of SME strategies and policies including a network brokerage system. As mentioned 
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above, some of these activities overlap with those already mentioned in the mandates of the 

departments of BELTRAIDE.  

 

4.2.2 The Small Farmers and Business Bank 
 

This institution is primarily government funded. Its mission is to “provide working capital to 

small farmers, businesses and to assist women and youth with access to much needed 

finances to invest in their business ventures” (Small Farmers Brochure, 2004. p. 2). The bank 

prides itself on being a premier lending institution for small farmers and entrepreneurs and 

boasts the lowest interest rate for business loans in the country. Currently, the interest rate is 

set at 10% on a declining balance (Small Farmers Brochure, 2004).  

 

Loans are provided for financial activities that cover the areas of agriculture, fishing, 

handicraft, trading, tourism and services. The loans are given based upon the financial and 

economic merit of the applicant, while taking into account their character and credit 

references. The sizes of the loans are dependent upon the nature of the business undertaken. 

The bank’s limit on loans is US$37.50 (BZ$75) to US$25 thousand (BZ$50 thousand). In 

order to understand how small the loans are, it is important to bear in mind that Belize’s GDP 

per capita is US$6,156 thousand (BZ$12,312 thousand) (Small Farmers Brochure, 2004).  

 

4.2.3 Tourism Policy 2005  

As suggested in the profile on Belize in Appendix 1, tourism is a booming industry and so 

this sector is attracting many new businesses, many of which are small and medium sized 

enterprises. According to the Belize Tourism Board, the government organization charged 

with ensuring the sustainable development of the industry, “the tourism industry is currently 

the single largest employer and contributor to economic growth, accounting for US$111 

million (BZ$222 million) or 18% of the total GDP” (Belize: The Natural Niche, 2005. p 5). 

Cruise tourism, in particular, has had tremendous growth. In the past six years, the industry 

has grown from virtually non-existent in 1998 with 14,183 visitors to just over 850,000 

visitors in 2004 (Belize: The Natural Niche, 2005).   
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Since the inception of the Belize Tourism Board (BTB) in 1998, their vision has been to 

develop the tourism sector as a national priority, with a primary focus on responsible tourism, 

aimed at marine activities, natural history, and adventure markets (www.travelbelize.org, 

2005). As one of the priority sectors in the country, a competitive tourism industry is vital to 

ensure the future economic development of the country.  

The guiding principle of responsible tourism refers to “an ethic and a set of practices that 

chart a sensible course for all types of tourism, ranging from what may be called "deep eco-

tourism" at one end of the scale to more conventional "mass tourism" at the other. It can be 

defined as a way of carrying out tourism planning, policy and development to ensure that 

benefits are optimally distributed among stakeholders and that tourism resources are 

managed to achieve optimum benefits for all Belizeans” (Strategic Vision for Belize Tourism, 

2004. p. 1).  

The tourism sector is a prime nesting ground for small and medium sized enterprise 

development, especially in culture, crafts, and local events and festivals. The tourism board 

has recognized that many of the players in the sector are SMEs and wishes to create 

initiatives that cater to their specific needs.  As a result, management created the Belize 

Tourism Policy for 2005. This plan is to strengthen and encourage innovative enhancement 

of the sector by fostering product development and export readiness, in other words meeting 

world standards of excellence. In particular, the board plans to set product standards for 

hotels and other attractions in order to improve the global competitiveness of Belize’s 

tourism sector (Belize: The Natural Niche, 2005). 

 

4.2.4 Industrial Credit Fund & Credit Guarantee Scheme 

Under a strategy for the development of the service sector carried out by a government 

appointed private sector task force created in April 1999, an Industrial Credit Fund (ICF) and 

Credit Guarantee Scheme (CGS) was proposed as a financial vehicle to assist in SME 

development. The task force that created this scheme was charged with identifying emerging 

opportunities in the service sector and to develop ways to promote and/or market such 

schemes in an effort to further develop Belize’s service sector (Service Sector Task Force, 

2004).  
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Following the creation of such a document by the task force, implementation of the 

document’s strategies will be performed by a steering committee with representatives from 

both the public and private sectors. In particular, the committee’s aim is to “reduce Belize’s 

dependency on foreign exchange earnings from commodities that enjoy preferential market 

access and to create 8,000 jobs in the economy” (Service Sector Task Force, 2004. p. 1).    

One aspect of the development strategy is to initiate financial vehicles that can increase the 

local SME business community’s access to capital. The first instrument is the Industrial 

Credit Fund (ICF), which is to provide a medium to long-term credit to companies engaged 

in production activities. This fund is slated to be financed by the government of Belize under 

the management of its Central Bank (Service Sector Task Force, 2004).      

ICF is meant to assist in the development of Belize’s industrial sector by revitalizing growth 

output, employment and foreign exchange earnings to the country. The resources of the fund 

will be directed through qualified financial intermediaries such as commercial banks and 

other approved financial institutions. In order to get access to such funds, an SME must first 

approach a financial institution with a feasible project proposal, which will then be submitted 

to the Central Bank for review. The fund’s resources may be used to finance fixed assets, 

working capital and technical assistance in the following sectors: agro-processing, 

manufacturing, fisheries, and tourism (Service Sector Task Force, 2004).    

The next scheme is perhaps more manageable than ICF. The Central Bank will also be 

managing the Credit Guarantee Scheme (CGS), which is geared to encourage SME growth 

by providing security on loans from commercial banks and other approved financial 

institutions. The task force has recognized that most commercial banks prefer to not give 

loans to SMEs due to a relatively high potential for default. By giving commercial banks 

better protection against losses, the CGS hopes to foster an environment that leads to an 

increase in the amount of moneys available to small and medium sized businesses (Service 

Sector Task Force, 2004).  

Unfortunately due to the current financial difficulties of the government of Belize (GOB) and 

other unknown reasons, these initiatives have been temporarily suspended. The government 

has not yet established a date for their implementation.  
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4.2.5 Other Programs  
 

The programs discussed below were not officially created to help small and medium sized 

enterprises but do assist by the fact that SME’s make up an estimated 80% of the business 

community in Belize (Belize Chamber of Commerce and Industry, 2005). According to the 

government, these organizations or institutions play a vital role in Belizean business 

development and in essence have some role in the overall small and medium sized enterprise 

development strategy for the country. It should be noted that this section will only describe 

additional programs perceived to be most significant to SME development in Belize.   

 

4.2.5.1 The Belize Marketing and Development Corporation  
 

The first organization discussed is the Belize Marketing and Development Corporation, 

which was formally established in December of 2001, under an amendment to the previous 

Marketing Board Act (Advancements of Marketing Board, 2001). Just as its name suggests, it 

attempts to provide businesses with knowledge about promotional strategies and even 

facilitates farmers by providing facilities and equipment necessary to produce labels and 

other marketing type materials. In the case of particularly small businesses that can not afford 

to market their products, the corporation domestically markets these products under its 

brands.  

 

The Corporation’s responsibilities were also widened to ensure that it provide Belizean 

farmers with the tools to competitively enter the domestic market with quality products. For 

example, the corporation is to set-up a buying center for the sale of grain, including rice, 

beans and corn produced by small farmers (Advancements of Marketing Board, 2001). 

Another of its objectives is to establish a long-term supply chain of essential goods at secure 

market prices and to generate opportunities to enhance Belize’s export earnings by 

identifying regional and international markets for the sale of agricultural and aqua-cultural 

goods. This mandate is very similar to the market analysis work being done by 

BELTRAIDE’s export promotion department.  
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4.2.5.2 The Belize Agricultural Health Authority (BAHA)  
 

The Belize Agricultural Health Authority (BAHA) was created to encourage the 

modernization of agricultural standards in Belize. It is a collaborative effort between the 

Ministry of Agriculture and Fisheries and private sector stakeholders. In fact, a board of 

directors from both the public and private sectors govern the organization. Their mission is to 

“provide optimum, competent and professional services in food safety, quarantining and 

inspections, and plant and animal health in order to safeguard the health of the nation and 

facilitate trade and commerce” (www.baha.bz, 2005. p. 1).  

 

Under BAHA, there are four main departments, which include:  

- Animal Health 

- Plant Health 

- Food Safety 

- Quarantine And Inspection (www.baha.bz, 2005) 

 

More specifically, the organization is charged with ensuring that farmers and other 

businesses are producing at world health standards. For example, BAHA is in charge of 

evaluating a company’s ability to achieve International Organization of Standards (ISO) 

certification. This certification is globally recognized as a measure of quality for products and 

must be adhered to in order for countries to import other countries products. ISO certification 

is often times part of the basic requirement of countries like the United States, who is the 

primary importer of Belizean products.  

 

4.2.5.3 The Industrial Development Office (IDO)  
 

Recently, the government created an Industrial Development Office (IDO) that aims to 

effectively increase productivity within Belize’s private sector and to improve its 

international competitiveness (Belize: The Natural Niche, 2005). Put another way, the 

initiative is to enhance the standards of Belizean products in order to boost their exportation 

to foreign markets within and outside of the Caribbean.  
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In order to achieve these goals, the IDO will perform research to identify the strengths and 

weaknesses of potential industry players and will then be charged with ensuring that these 

needs are adequately met (Belize: The Natural Niche, 2005). The funding and manpower to 

establish these aims will be provided by the government and other sources.   

 

4.2.5.4 International Assistance  
 

The Belizean government has been fortunate enough to receive assistance under several 

international support programs that aim to improve the competitiveness of Belizean 

businesses. Two of these programs include: the Taiwan Assistance Programs and the IDB 

Assistance Programs and Grants.   

  

In particular, the Taiwan program provides financial and technical assistance by initiating 

workshops and seminars, inaugurating financial assistance programs, and providing technical 

assistance to purchase equipment and encourage exports particularly to Taiwan. Some 

Taiwanese programs also provide academic scholarships to worthy Belizeans who seek to 

further their educations aboard as a means to return to the country and play a part in bettering 

the economy.   

 

The second program provides similar benefits to Belizeans. Nonetheless, this program 

focuses on giving organizations and other private sector players counseling on ways to 

improve their sustainable development. Often times, IDB will arrange and sponsor the work 

of consultants who are to encourage more productive and effective strategies. For instance, 

BELTRAIDE currently has an IDB Technical Cooperation Project under way. The aim of the 

project is to establish incentives and opportunities that enhance Belizean exports and foreign 

equity investments. In particular, the project’s objective is to “strengthen BELTRAIDE’s 

capacity as the executing agency, to effectively reach and fulfill the promotional needs of 

actual and potential Belizean exporters as well as small and medium sized Belizean 

companies that may be attractive for foreign equity investment.” (BETRAIDE’s Action Plan, 

2003. p. 6) 
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