
Chapter Four  Research Analysis and Result 

4.1 Introduction  

This chapter presents the exploratory discussion about the data which mentioned 

in the chapter three. The exploratory discussion toward the possible causes of the 

difference of discussion board between Japan and Taiwan is presented. The content 

analysis is used in this research in order to extract the main classification of the 

verbatim collected in the message board. 

 To verify if there is dominant difference among the percentage of the message 

board between countries or dramas, the T test is executed. After the T test, there are 

four sections in the framework of discussion. The first section is the comparison and 

discussion of the message board verbatim between the FRIENDS in Japan and 

FRIENDS in Taiwan. The second section focuses on the discussion between FRIENDS 

in Taiwan and the drama, THE ROSE which is produced by Taiwanese. The third part 

of this chapter presents the comparison between FRIENDS in Taiwan and the Japanese 

produced drama, BEAUTY OR BEAST. The final part is the dramas broadcasted in 

Taiwan that are produced by Taiwanese and Japanese respectively.  

Above all, we try to verify the possible factors that might be the cause of the 

difference of the data.  
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4.2 Exploratory Discussion Between Two Cultures  

 As shown in chapter three, we collect the verbatim from Japanese and Taiwanese 

message board. There might be thousands of possible reason of causing the difference 

of the percentage between Japan and Taiwan. Though there are numerous factors, we 

try to explore the most reasonable reasons while interpreting the result we obtained. 

The first section mainly focuses on the dimension of culture, viewers’ profile and the 

usage of the Internet. Since there are two countries took as the target of comparison, it 

is reasonable that the initial section of this chapter is cross-cultural discussions which 

discuss the difference which exist in virtual community in both Japan and Taiwan. 

 Table 4-1 presents the frequencies of the Topics according to verbatim presented 

in the message board in FRIENDS in Taiwan and FRIENDS in Japan. Due to the 

incompleteness of topics, the “Others” classification is added under the plot-related, 

information-related and emotion-related classification in order to present the intact of 

the message board. 
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Table 4-1 Classifications Percentage of Topics Context 
 FRIENDS in Taiwan FRIENDS in Japan 

Context Classification (N=121) (N=78) 
 N % N % 
     
Plot-related discussion     
Friendship(1F) 0 0.00% 3 3.85% 
Love(1L) 2 1.65% 3 3.85% 
Personal(1P) 9 7.44% 6 7.69% 
Other(1O) 0 0.00% 6 7.69% 
     
Subtotal 11 9.09% 18 23.08% 
     
Information-related discussion    
Resources(2R) 38 31.40% 11 14.10% 
Casters(2C) 26 21.49% 6 7.69% 
Other(2O) 47 38.84% 37 47.44% 
     
Subtotal 111 91.74% 54 69.23% 
     
Emotion-related 
discussion  

    

Friendship(3F) 0 0.00% 0 0.00% 
Love(3L) 0 0.00% 1 1.28% 
Personal(3P) 8 6.61% 8 10.26% 
Other(3O) 0 0.00% 0 0.00% 
     
Subtotal 8 6.61% 9 11.54% 
     
Total Count  130 100% 81 100% 
Source: Researcher     
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According to Table 4-1, Taiwanese audiences have the highest percentage 

(91.74%) in the information-related category. Besides, both of plot-related and 

felling-related categories present a very low percentage (9.09% and 6.61% 

respectively). On the contrast, the percentages of the Japanese audiences show a 

difference. Japanese audience is also having the highest percentage in the 

information-related category (69.23%), but the percentages of the other two categories 

is much higher than Taiwanese audiences (23.08% and 11.54% respectively.) By 

looking at the topics part in advance, we might infer that the audiences of FRIENDS in 

Taiwan gives more concerns on the issues related to information. Furthermore, we 

might suggest that Japanese audiences express their emotions or emotions when the 

topics are given whether the plot is mentioned or not.  

 After observing the percentage of topics part, we look into the percentage of the 

messages part which gives us deeper and more complete implication about how 

Japanese and Taiwanese audience react in the message board. Table 4-2 shows the 

percentage of the messages part of Japanese and Taiwanese audiences. 
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Table 4-2 Classifications Percentage of Messages Context 
 FRIENDS in Taiwan FRIENDS in Japan 

Context Classification (N=236) (N=230) 
 N % N % 
     
Plot-related discussion     
Friendship(1F) 1 0.42% 2 0.87% 
Love(1L) 11 4.66% 12 5.22% 
Personal(1P) 6 2.54% 47 20.43% 
     
Subtotal 18 7.63% 61 26.52% 
     
Information-related discussion    
Resources(2R) 110 46.61% 61 26.52% 
Casters(2C) 53 22.46% 82 35.65% 
Other(2O) 46 19.49% 52 22.61% 
     
Subtotal 209 88.56% 188 81.74% 
     
Emotion-related 
discussion  

    

Friendship(3F) 0 0.00% 0 0.00% 
Love(3L) 0 0.00% 6 2.61% 
Personal(3P) 49 20.76% 72 31.30% 
     
Subtotal 49 20.76% 78 33.91% 
     
Total Count  276 100.00% 332 100.00% 
     
*Note: The ‘2C,2O’ and ‘2R,2C’ classification exist in the code scheme due to the 
coding rule which allows double coding within the same category (e.g. 
Information-related discussion category) while the percentage of the verbatim goes to 
fifty-fifty in one message.  

Source: Researcher 

 55



Table 4-2 shows the percentage of messages part in both Japanese and Taiwanese 

audiences. The percentage of emotion-related discussion, 20.76%, is much higher in the 

comparison with the percentage observed in the topics part on the aspect of Taiwanese 

audiences. The shift gives us a more reasonable inference about the reaction of 

Taiwanese audiences toward FRIENDS: they tend to express their emotions or opinions 

without showing them in topics beforehand. On the contrary, the percentage of 

plot-related discussion(26.52%) and emotion-related discussion(33.91%) of Japanese 

audiences reveals that Japanese audiences is more willing to expresses their emotions 

or opinions in comparison with Taiwanese audiences. In other words, the willingness of 

Japanese audiences to express themselves online is more obvious than Taiwanese 

audiences whether on the aspect of topics or messages part. Furthermore, as we 

observing the percentage distribution of the emotion-related discussion category of 

Japan, there is a higher percentage of discussing personal emotion which is coded into 

3P or 1P than the discussion of love or friendships that code-1F, 3F, 1L or 3L- is given. 

The emotional expression mostly has relation with other personal emotions instead of 

the emotion about love or friendships.  

 After the brief discussion of the percentage, the most important part in this 

research is to process the exploratory research toward the possible causes of the 

difference between the message boards in Japan and Taiwan.  
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 To verify if there are significant differences between the percentages 

cross-nationally, the T test is executed. The result of T test is presented in Table 4-3. 

Table4-3 T test between FRIENDS in Taiwan and FRIENDS in Japan 

 P Bar 
Standard 

Deviation(s)
Z Result 

TOPICS     
Plot-related discussion 0.1460  0.0510  -2.7300  Reject H0 
Information-related discussion 0.8290  0.0550  4.1180  Reject H0 
Emotion-related discussion 0.0850  0.0410  -1.2140  Do Not Reject H0
     

MESSAGES     
Plot-related discussion 0.1700  0.0348  -5.4348  Reject H0 
Information-related discussion 0.8630  0.0319  1.4569  Do Not Reject H0
Emotion-related discussion 0.2730  0.0413  -3.1875  Reject Ho 
Source: Researcher     

 

The plot-related discussion and information-related discussion are significantly 

different between Japan and Taiwan. On the other hand, there are two significant 

differences between the percentages of Japan and Taiwan under the test of t on 

messages part. The percentage of plot-related and emotion-related category is 

significantly different between Japan and Taiwan. Otherwise, the T test shows that the 

significant difference exists.  

The possible cause of the difference between Japan and Taiwan deserves a further 

research on the purpose of clarifying the possible reasons beyond different factors. In 

the regards to the discussion of this section, there are mainly three dimensions 
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discussed: The culture, the viewers’ profile, the usage of Internet. The following 

paragraphs discusses about each of them.  

 

 

4.2.1 The Culture Dimension 

The result of our research shows that Japanese is more willing to express their 

emotions in the message board discussion than Taiwanese is. According to Fiske, it is 

common for collectivism to ‘share by all those who belong to the group according to 

need’. The emotion expression in the message board can be viewed as one of the 

behavior patters which belong to the communal sharing. The result of the test 

contradicts the result presented by prior researchers. They propose that collectivism 

share emotions with in-group members while individualism have no clear boundary 

between in-group and out-group. This characteristic is presented in the individualism 

dimension as ‘value standards differ for in-groups and out-groups’ (particularism) in 

comparison with ‘value standards should apply to all (universalism). Moreover, 

‘collectivism behaves quite differently depending on whether the other person is a 

member of their in-group or is out-group (Trandis, 1994). By using the Hofstede’s 

individualism-collectivism dimension into the result we obtained, we acquire the 

inference that individualism expresses their emotions more than collectivism. 
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 The contradiction between the result of our research and Hofstede’s theory has a 

reasonable explanation. Since the in-group and out-group concept have a great impact 

on the cultural behavior of collectivism, the possibility of sharing one’s inner emotion 

with the virtual strangers is small. The collectivism only treats their parents, spouses or 

children as the in-group members. The characteristic of the message board is that 

everything can be seen and read easily without any identification or password 

management. The collectivism might avoid share the emotion through message board 

online under the proposed result by Fiske (1990). Instead, they use message board as a 

tool for collecting information or having a gossip about actors and actress which might 

be the reason why we have a higher percentage on the information-related category 

such as 2R or 2C.  

As the inference about the individualism and collectivism shown above, 

Taiwanese audiences which have a lower score in the individualism index than 

Japanese audiences does share their emotions or opinions on the message board not as 

much as Japanese audiences. Furthermore, Japanese audiences who are more willing to 

share their emotions or communicate with others through the postings on the message 

board. On the contrast, Taiwanese audiences tend to rarely express their emotions or 

opinions while the result shows that there are a great number of messages which is 

classified into the information-related discussion category. 
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4.2.2 The Viewers’ Profile Dimension  

 The viewers’ profile might play as an important role when it comes to the 

discussion about the percentage we acquired from the message board in Japan and 

Taiwan. Due to the limitation of data collection, the information about Japanese 

viewers’ profile is regionally restricted and from one television station specifically. The 

data of Japanese viewers is from the northern part of Kyushu which is located in the 

north of Japan. The television rating is from the television station, TVQ which is the 

local TV station in Kyushu area. On the contrast, the viewer’s data in Taiwan is 

provided by the ACNielsen Marketing Information Company with an island wide and 

all television stations data source.  

As shown in Table 4-4, the viewers’ relative information is listed respectively 

according to the marketing information company original data. Since the source is 

dissimilar, the figure presented in Table 4-4 can not be viewed together without 

identifying the source of data. Therefore, we take one country as the discussion target a 

time in order to have a more equal basis of figuring out the impact from the difference 

of viewers cross-nationally. 
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Table 4-4 Japanese Viewers’ profile 
FRIENDS in Japan FRIENDS in Taiwan 

Northern part of Kyushu Taiwan island wide 
 Percentage  Percentage
Above 4 years old 100.0% Above 4 years old 100% 
    

MALE  GENDER  

Above 20 years old 100% Male 33% 
20-34 years old 79% Female 67% 
35-49 years old 6%   

Above 50 years old  15% AGE  

  4-14 years old 4% 
FEMALE  15-24 years old 30% 
Above 20 years old 100% 25-34 years old 28% 
20-34 years old 63% 35-44 years old 7% 
35-49 years old 20% 45-54 years old 27% 
Above 50 years old 16% Above 55 years old  4% 
    

OCCUPATION  OCCUPATION  

White-collar  19% Male with a Job     14% 
Blue-collar  13% Female with a Job    37% 
Free/Manager  4% Student        25% 
Business/Owner  29% Housewife     12% 
Preschool/elementary 
school student * Jobless    

12% 

Junior high school student 1%   

High school student * EDUCATION   

College student 16% Below Elementary         6% 
Housewife/Jobless 6% Junior High School         9% 
  Senior High School     26% 
  College or Above      60% 
Note: TVR refers to the percentage of population in the period from May 

9th, 2002 to March 4th, 2004 

Note: The star sign (*) refers to the percentage which is too low to be 

estimated 

Source: Researcher 
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First, we can learn from Table 4-4 that the occupation distribution shows that most 

of the Japanese audience is office lady. In Taiwan, female with a job also possesses the 

highest percentage among audiences in Japan. It is pretty similar that the audience in 

both of Japan and Taiwan is female with a work. Second, on the aspect of gender, we 

can see from Table 4-4. Both male and female at the age between 20 to 34 years old is 

the main group of watching FRIENDS in Japan. Furthermore, the main audiences of 

FRIENDS in Taiwan are also female aged from 15 years old to 34 years old. There is a 

great degree of similarity on the viewers’ profile of gender and age in Japan and 

Taiwan.  

In the light of the occupation of the viewers, the office lady in Japan and female 

with a job in Taiwan both occupy at the first place among viewers in both countries. It 

is shown in Table 4-4 which presents 3.617% and 0.21% of television ratings in Japan 

and Taiwan respectively. In other words, by viewing the ranking of the viewers’ 

percentage of occupation, the main audiences of FRIENDS in Japan and Taiwan are 

female workers. The limited data might not be able to provide us a intact toward 

viewers, according to the current data, we may suggest that under the same viewers’ 

occupation background, the significant difference of percentage between Japan and 

Taiwan might be affected by other factors.  

Above all, the basic characteristics of viewers in Japan and Taiwan poessess many 
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similarities on the aspect of gender, age and occupation according to the secondary data 

provided by ACNielsen and Videoresearch company. Moreover, we might have the 

inference that since the difference of viewers’ background between Japan and Taiwan is 

small, there might be other factors which cause the difference of response in these 

countries. Other factors such as the culture difference, the popularity of drama and 

other possible factors. On the other hand, due to the limited data we acquired, the 

inference might not be able to be the inference of Japan as a whole. The data of Japan 

obtained is regionally limited. Thus, it deserves more studies by having a complete 

database of the research subject in order to prove the research on a more practical base.  

 

 

4.2.3 The Usage of Internet 

As mentioned in chapter two that there is a great difference between Asian people 

and American in the usage of Internet which is proposed by Patrick (2002). The Asian 

people respect for social relationships and their shared loyalty may explain why social 

communication figured in the analysis ( Patrik, 2002). As proposed by the prior 

researcher, Asian culture appears to use the Internet as a social communication device. 

By drawing the result presented by Patrik to our analysis, both Japan and  Taiwan 

locate in Asia which according to Patrik’s study tend to use Internet as one of the social 
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communication tools. Therefore, we might suggest that both Japan and Taiwan might 

use the Internet as a tool of social communication through which the emotions or 

opinions are expressed similarly. On the contrast, the result of our research shows that 

Japanese people apparently express their emotions or opinions more than Taiwanese 

audiences do. It seems contradicts the result of prior research, but by looking into the 

other possible factors, there might have some other factors have a reasonable inference. 

Though both Japanese and Taiwanese people tend to use Internet as a tool of social 

communication, the difference of popularity of the drama in Japan and Taiwan might 

be the reason of explaining the difference. It is reasonable that the more popular the 

drama is the more respondents on the message board to discuss how they feel by 

posting their emotions or opinions online. The other factors which cause the difference 

of the verbatim percentage in Japan and Taiwan deserve further research whether on the 

aspect of culture or the popularity of the drama in specific country. 

 

 

4.3 Percentage Analysis of Different Origins of Drama 

After the discussion of the possible factors beyond the difference between 

FRIENDS in Japan and Taiwan, we analyze the percentage of three dramas which has 

different origins of producers which are from the United States (FRIENDS), Taiwan 
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(THE ROSE) and Japan (BEAUTY OR BEAST) respectively.  

First, we briefly introduce the drama of each origin in this research. Then, we 

examine the percentage of topics part toward each drama in order to have a brief 

inspection of the difference. Third, we speculate on the percentage of messages part of 

each drama for understand the content of the message board.  

 

 

4.3.1 Brief Introduction of Each Origins of Drama 

To clarify the type of the drama in this section, we briefly introduce THE ROSE at 

first. THE ROSE is produced by Taiwanese people. It is a drama revised in accordance 

with Japanese popular comics. Since the history of producing drama in Taiwan is not as 

long as Japanese dramas, the dramas produced in recent years have some common 

characteristics with Japanese dramas in the respect of producing process or other 

aspects. On the other hand, FRIENDS is produced by Warner Brothers, United States. 

FRIENDS becomes a hit in the United States and be broadcasted around the world. 

Moreover, BEAUTY OR BEAST is manufactured by Japanese which shows some 

similarities with FRIENDS: the main viewers of FREIDNS and BEAUTY OR BEAST 

are people aged from 15 to 24 years old under the consideration of equal comparing 

basis. Besides, the drama from Taiwan and Japan is also selected under the 
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consideration of collecting the data for close period of time on the purpose of having a 

more equal comparing basis.  

 

 

4.3.2 Discussion of the Percentage of Topics Part  

 Table 4-5 shows the percentage of topics part of FRIENDS in Taiwan, THE ROSE 

and BEAUTY OR BEAST. For having a general understanding about the distribution 

of the response in the message board, the underlying paragraphs are presented in order 

to have an initial understanding.  
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Table 4-5 Percentage of Classifications of Context (Topics part) 
FRIENDS (in 

Taiwan) 
THE ROSE  

BEAUTY AND 
BEAST 

 
Drama Made In 

United States 
Drama Made In 

Taiwan 
 Drama Made In 

Japan 
(N=121) (N=87) (N=91) 

Context Classification 
N % N % N % 

Plot-related discussion 
Friendship(1F) 0 0.00% 0 0.00% 0 0.00% 
Love(1L) 2 1.65% 2 2.30% 2 2.20% 
Personal(1P) 9 7.44% 5 5.75% 21 23.08% 
Other(1O) 0 0.00% 8 9.20% 0 0.00% 

Subtotal 11 9.09% 15 17.24% 23 25.27% 
       
Information-related discussion 
Resources(2R) 38 31.40% 11 12.64% 23 26.44% 
Casters(2C) 26 21.49% 47 54.02% 17 19.54% 
Other(2O) 47 38.84% 13 14.94% 14 16.09% 

Subtotal 111 91.74% 71 81.61% 54 59.34% 
       
Emotion-related discussion  
Friendship(3F) 0 0.00% 0 0.00% 0 0.00% 
Love(3L) 0 0.00% 1 1.15% 0 0.00% 
Personal(3P) 8 6.61% 0 0.00% 22 24.18% 
Other(3O) 0 0.00% 0 0.00% 0 0.00% 

Subtotal 8 6.61% 1 1.15% 22 24.18% 
       

Total Count  130 100.00% 87 100.00% 99 100.00%
       

Source: Researcher        
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The information-related discussion ranks in the first place in both FRIENDS in 

Taiwan and THE ROSE by observing the percentage in information-related category is 

91.74% and 81.61% respectively while the BEAUTY OR BEAST possess 59.34% in 

the information-related category. Furthermore, the plot-related discussion ranks as the 

second position all of the drama which is 9.09%, 17.24% and 25.27% in FRIENDS in 

Taiwan, THE ROSE and BEAUTY OR BEAST respectively. Besides, the percentage of 

emotion-related in the verbatim of THE ROSE is extremely low (1.15%), in 

comparison with FRIENDS in Taiwan which shows 6.61% in this category and 24.18% 

with BEAUTY OR BEAST. It is obvious that the percentage of BEAUTY OR BEAST 

on the emotion-related and plot-related discussion possesses 50% in total percentage 

while information-related category occupied another 50%. The percentage of the 

Japanese made drama, BEAUTY OR BEAST, obviously has a higher percentage than 

the other origins of dramas. Moreover, the distribution of topics also reveals that 

Taiwanese people mainly discuss the information related to resource, casters or other 

resources instead of expressing their emotions on the Internet. By summing up, the 

percentage of plot-related and emotion-related of BEAUTY OR BEAST on topics is the 

highest among three dramas. In other words, Taiwanese people express their emotions 

more toward Japanese-made drama than drama made by foreign country by judging the 

percentage of topics.  
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 Above all, we have a preview by examining the percentage of topics part. It is  

obvious that Taiwanese audiences seem to have a higher percentage of expressing 

emotions toward the Japanese drama. On the contrary, FRIENDS in Taiwan and THE 

ROSE have a more similar percentage distribution which both of them have the highest 

percentage about discussion related to information and the percentage of emotion or 

plot related part is comparatively small. 

 

 

4.3.3 Discussion of the Percentage of Messages Part  

 After the speculation of the topics part, it deserves of study about the 

percentage of the messages part which reflects what the message board members want 

to express more directly and completely. Table 4-6 shows the percentage of each of the 

drama according to the coding rule of messages verbatim. 
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Table 4-6 Percentage of Classifications of Context (Messages part) 
FRIENDS (in 

Taiwan) 
THE ROSE  

BEAUTY AND 
BEAST 

 
Drama Made In 

United States 
Drama Made In 

Taiwan 
 Drama Made In 

Japan 
(N=236) (N=327) (N=273) 

Context Classification 
N % N % N % 

Plot-related discussion 
Friendship(1F) 1 0.42% 0 0.00% 0 0.00% 
Love(1L) 11 4.66% 26 7.95% 32 11.72%
Personal(1P) 6 2.54% 39 11.93% 72 26.37%
Subtotal 18 7.63% 65 19.88% 104 38.10%
       
Information-related discussion 
Resources(2R) 110 46.61% 36 11.01% 51 18.68%
Casters(2C) 53 22.46% 118 36.09% 73 26.74%
Other(2O) 46 19.49% 121 37.00% 7 2.56% 
Subtotal 209 88.56% 275 84.10% 131 47.99%
       
Emotion-related discussion  
Friendship(3F) 0 0.00% 0 0.00% 0 0.00% 
Love(3L) 0 0.00% 4 1.22% 1 0.37% 
Personal(3P) 49 20.76% 125 38.23% 113 41.39%
Subtotal 49 20.76% 129 39.45% 114 41.76%
       
Total Count  276 100.00% 469 100.00% 349 100.00%
       
Source: Researcher        
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 The information-related discussion still remains as the first position in percentage 

distribution in messages part. However, the dramatic changes from percentage of topics 

to messages are that the percentage of emotion-related discussion of THE ROSE varies 

from 1.15% to 30.36% and the percentage of FRIENDS in Taiwan changes from 6.61% 

to 20.76%. Though both of FRIENDS in Taiwan and THE ROSE rise dramatically in 

the percentage of emotion-related discussion, the emotion-related discussion percentage 

of BEAUTY OR BEAST still remains the highest among dramas. Furthermore, the 

percentage of the information-related discussion is almost as equal as the percentage of 

emotion-related discussion of BEAUTY OR BEAST. This result indicates that 

Taiwanese people are willing to share or express their emotions of the Japanese-made 

drama in comparison with the domestic-made and foreign-made drama.  

  To verify if there is a significant difference between the percentage we perceive 

from Table 4-5 and Table 4-6, the T test is performed. As shown in Table 4-7, the result 

of T test toward proportion shows if there is an significant difference between dramas. 
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4.4 Exploratory Discussion of Different Origins of Drama  

In this section, in order to have a more justified method of judging if there is 

difference between dramas, the T test is performed. Then, we will have the exploratory 

discussion about the result from the T test which is the most import part in this 

research.  

Table 4-7 presents the result of the T test of the topics part and message part.  

Table 4-7 shows the result of T test of messages. The underlying discussion presents 

the exploratory discussion about the possible causes of the difference. There are four 

dimensions in this section: the culture, the viewers’ profile, the country of origins and 

the drama popularity. The discussion of each section is based on the result of T test and 

relative data provided by ACNielsen, Taiwan. Different origins of the drama might 

have different hints when it comes to the discussion about the possible causes of 

making the difference of response on the message board of each drama. The underlying 

discussion is presented by comparing three dramas produced by different countries.  

In Table 4-7, we can see that the result of topics and messages is pretty different. 

First, in regards of the topics part, the result of the test toward topics part between 

FRIENDS in Taiwan and THE ROSE only has one significant difference in 

information-related discussion. The T test between THE ROSE and BEAUTY OR 

BEAST in information-related and emotion-related category is also significant. On the 
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other hand, the T test presents that the result between FRIENDS in Taiwan and 

BEAUTY OR BEAST is significantly different in all of the categories. By summing up, 

the T test of the topics present that the there are still some similarities between different 

drama origins. On the contrast, the result of T test of topics part brings us only a brief 

concept that: generally speaking, only the comparison between FRIENDS in Taiwan 

and BEAUTY OR BEAST presents a significant difference in every category while the 

other set of comparisons suggest certain similarities in some categories.  

Second, since the test of topics can not have an intact view toward the target we 

aimed at, we discuss the messages part instead of analyzing the result of topics in order 

to have a more profound research. The result of the test in messages part is totally 

different from the result of topics: there is no insignificant difference between dramas. 

In other words, the result of T test shows that there are differences exist in each set of 

comparison. There might be numerous possible causes of making these differences.  

In the following section, we try to discuss three dimensions accompany with the 

relative of television ratings and viewers’ profile in order to derive the inference in this 

research. The first inference is culture dimension. The second dimension is the 

inference between the profile of viewers and the result of test. The final inference is the 

relationship between the popularity of the drama and the result of the test. The 

following paragraphs discuss the inferences we proposed. 
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Table 4-7 T Test of Topics and Messages Part 

 P Bar 
Standard 

Deviation(s)
Z Result 

TOPICS     
T test between FRIENDS in Taiwan and THE ROSE  
Plot-related discussion 0.1250 0.0465 -1.7533 Do not reject H0
Information-related discussion 0.8750 0.0465 2.1783 Reject H0 
Emotion-related discussion 0.0433 0.0286 1.9099 Do Not Reject H0
     

T test between FRIENDS in Taiwan and BEAUTY OR BEAST  
Plot-related discussion 0.1604 0.0509 -3.1784 Reject H0 
Information-related discussion 0.7783 0.0576 5.6204 Reject H0 
Emotion-related discussion 0.1415 0.0484 -3.6317 Reject H0 
     

T test between THE ROSE and BEAUTY OR BEAST  
Plot-related discussion 0.2135 0.0614 -1.3075 Do Not Reject H0
Information-related discussion 0.7022 0.0686 3.2478 Reject H0 
Emotion-related discussion 0.1156 0.0479 -4.8032 Reject H0 

MESSAGES     
T test between FRIENDS in Taiwan and THE ROSE  
Plot-related discussion 0.1256 0.0269 -2.8502 Reject H0 
Information-related discussion 0.7322 0.0359 6.6358 Reject H0 
Emotion-related discussion 0.2693 0.0360 -2.6632 Reject H0 
     
T test between FRIENDS in Taiwan and BEAUTY OR BEAST  
Plot-related discussion 0.2402 0.0380 -8.0545 Reject H0 
Information-related discussion 0.6693 0.0419 9.6524 Reject H0 
Emotion-related discussion 0.3209 0.0415 -5.0928 Reject H0 
  
T test between FRIENDS in Taiwan and THE ROSE  
Plot-related discussion 0.2425 0.0333 -6.8937 Reject H0 
Information-related discussion 0.5825 0.0383 4.3205 Reject H0 
Emotion-related discussion 0.3486 0.0370 -3.1238 Reject H0 
Note: Significance level: 0.05     
Source: Researcher     
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4.4.1 The Culture Dimension 

In this section, we discuss the dimension of culture from the point of history which 

has a strong relation with culture under this research. The other dimension under 

culture is that the performance and content of a drama which can be treated as part of 

the culture. The performance of drama sometimes delivers so many cultural hints that 

we might not be able to ignore the effect of drama in the aspect of culture. Therefore, 

the dimension of culture is explored from the aspect of history and the content of 

drama.  

In the light of history, Taiwan used to be the colony of Japan. At that time, 

Taiwanese was forced to speak Japanese and to have Japanese name under the Japanese 

policy of making Taiwanese to accept Japanese culture. Till now, the Japanese culture 

constantly has certain degree of influential power in Taiwan. On the contrast, American 

culture has also influence Taiwan as well under the rapid transmission of various kind 

of information which might evolve from strong national power of the United States. 

The impact of American culture is worldwide and there is no exception to Taiwan. In 

other words, Taiwan is a place full of energy and is friendly to foreign culture which 

usually becomes latest fad in certain period or even last for a long time. By comparing 

Japanese culture and American culture in Taiwan, there are numerous factors deserve 

discussion. There is a closer relationship between Japanese culture and Taiwanese 
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culture due to the history and the close geographical location. Above all, we might have 

the idea that Taiwanese can have a much better understanding to Japanese culture than 

to American culture due to the background of history, the geographically closeness, the 

interaction with Japanese information and other factors. On the contrast, the American 

culture though has it impact in Taiwan, it might not be as strong as Japanese culture 

which has a closer relation with Taiwan on the aspects mentioned.  

On the other hand, regarding to the way of performing drama, the drama can be 

treated as part of the performance from the essence of certain culture or country. The 

conversation and posture in the drama plays an important part of reflecting certain 

culture or behavior. Turning our points to the drama which we have focused, FRIENDS, 

the sense of humor and the barrier of language or certain cultural boundaries might 

become the obstacles for foreigners to fully understand it. This idea can also be found 

in the research about the cultural difference between the Western and the Eastern.  

 Table 4-7 shows that there is a significant difference between FRIENDS in 

Taiwan and THE ROSE. The percentage of emotion-related discussion in THE ROSE 

is higher than the percentage in FRIENDS in Taiwan. Besides, since the relationship 

between Japan and Taiwan is close, we can have a logical inference about the 

significant difference between FRIENDS in Taiwan and BEAUTY OR BEAST:  

audiences in Taiwan might be able to understand the sense of humor, gesture of 
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BEUTY OR BEAST or THE ROSE better than those of FRIENDS due to the closeness 

with Taiwanese or Japanese culture. According to Table 4-6, the percentage proves the 

above inference that Taiwanese audiences tend to express more emotional discussion 

toward Japanese-made and Taiwanese-made dramas than toward U.S.-made drama. 

Moreover, the result of the T test shows that there are significant differences 

between THE ROSE and BEAUTY OR BEAST. According to Table 4-7, the 

emotion-related percentage of BEAUTY OR BEAST is higher than THE ROSE. 

Following the inference presented above, the research result contradict the factors we 

proposed under certain circumstances. It is noticeable that the percentage of BEAUTY 

OR BEAST is almost equally distributed. In other words, Taiwanese audiences express 

their emotions more than they do toward the Taiwanese-made drama. The possible 

inference is that the presence of the drama made by Japanese and drama made by 

Taiwanese is different which makes dramas have different response. Japanese drama 

has been developed for about 20 years which have already entered a mature stage and 

have certain prestige in the market. On the contract, the dramas which follow the 

similar performing patter of Japanese drama started in recent years in Taiwan. The 

‘similar pattern’ refers to revising the Japanese comics and performing it on the 

television. Due to the difference of drama popularity between the Japanese drama and 

Taiwanese drama, we might take it as one of the possible factors which make our result 
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does not have a logically relationship with the inference on the basis of history 

background and culture closeness.  

The culture dimension is discussed in history and drama content aspects. The 

effect of different origins of drama in one country might shows in multidimensional 

aspects. The culture dimension possesses a large part in it which can not be ignored in 

the process. 
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4.4.2 The Viewers Profile Dimension 

On the aspect of viewer profile, as Table 4-8 shows, the viewers of THE ROSE are 

younger than audiences of FRIENDS in Taiwan. On the other hand, the occupation is 

also different that the audiences of THE ROSE are mostly students while most of the 

audiences of FRIENDS in Taiwan are female with a job. The difference of viewers 

between THE ROSE and FRIENDS in Taiwan might have certain impacts toward the 

response of message board. According to other research relate to the analysis of online 

users, most of the web users are students while rarely people with a job surf on the 

Internet. As Table 4-6 presents, the percentage for emotion-related of FRIENDS in 

Taiwan is 20.76% which is lower than the percentage of THE ROSE, 30.35%. We 

might infer that young people in Taiwan are more willing to express their emotions 

than people with a job in discussion forum.  
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Table 4-8 The Profile of Viewers of FRIENDS in Taiwan and THE ROSE 

FRIENDS in Taiwan THE ROSE 
 TVR*(%) Profile (%) TVR*(%) Profile (%) 

Above 4 years old 0.12 100 2.79 100 

     

GENDER     

Male 0.08 33 1.68 33 

Female 0.16 67 3.95 67 

     

AGE     

4-14 years old 0.03 4 3.22 4 

15-24 years old 0.21 31 5.95 31 

25-34 years old 0.2 30 1.69 30 

35-44 years old 0.05 8 2.14 8 

45-54 years old 0.19 23 2.40 23 

Above 55 years old  0.03 5 1.28 5 

     

OCCUPATION     

Male with a Job     0.08 18 1.28 18 

Female with a Job    0.21 37 3.06 37 

Student        0.14 28 5.31 28 

Housewife     0.07 7 2.21 7 

Jobless    0.07 10 1.72 10 

     

EDUCATION      

Below Elementary      0.03 7 2.02 7 

Junior High School      0.04 6 3.90 6 

Senior High School     0.12 33 3.24 33 

College or Above      0.28 54 2.40 54 

Source: ACNielsen Marketing Information Company 
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4.4.3 The Popularity of Drama Dimension  

 The third dimension in this research is the possible effect brought by the 

popularity of drama. In this section, we present the data provided by ACNielsen to 

logically prove our inference.  

 

Table 4-9 The Television Rating of Each Drama 

 
FRIENDS in 

Taiwan 
 

THE ROSE 
BEAUTY OR 

BEAST 
TVR (%) 0.12 2.79 0.53 
BROADCASTING PERIOD 
(Day/Time) Sat/2150-2240 Sun/2100-2359 Mon-Fri/2000-2129
Source: Researcher    

 

We judge the popularity of the dramas according to Table 4-9 which shows the 

absolute TVR figure of each drama. As Table 4-9 shows that THE ROSE have the 

highest TVR (2.79%) in comparison with the other two dramas which have the TVR of 

0.12% and 0.53% respectively. The result of the TVR might have the indication that 

THE ROSE has the highest degree of popularity (2.79%), followed by BEAUTY OR 

BEAST (0.53%), and FRIENDS in Taiwan (0.12%).  

The data of TVR seems have no direct relationship with the result of the T test if 

we suppose that the more popular a drama is, the more emotion-related discussion it 

might have. There might be other factors such as the culture, viewers’ profile or the 

type of drama that have caused the difference. The future research deserves more 
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profound research about the relative issues in order to have a more clear vision about 

the relationship between television rating and the response rate of the message board 

online.   
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