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Abstract

This research is the mid-term report for
the research project " The Transitions of
Religious Communication Strategies for the
Past Fifth Tears in Taiwan ; . Based on

McGuire’s Communication/Persuasion
Model, this research wused participant
observatory method to analyze the

communication strategies for Christianity
and Buddhism, which started from October,
2000 to March, 2001.

According to the results, the sources for
Buddhist groups or associations are focused
on the elaboration from the master, while
those for Christian groups or associations are
transmitted from either the pastor, missionary,
or general believers who play the role of
deacons, group leaders.

With regard to the information, both
Buddhist and  Christian groups or
associations would elaborate message from
daily experiences. The way for local
Christian church would use different chapters
or religious role models to transmit the
message. The way for Ling Liang Christian
church would use personal or others’
experiences to transmit the message. The
way for Tzu Chi Foundation and Fo Guang
Shan of Buddhism Associations would take
others” experiences to promote their idea, but
some teachers and class leaders in Tzu Chi
would emphasize the principle of Tzu Chi:
living with people by criticizing the principle
of other Buddhist groups: living away from
people.

From the perspectives of participation



and action, all local Christian church, Ling
Liang Christian church, and Tzu Chi
Foundation would reinforce their ideas by
encouraging believers or members to
participate community services or learn
professional skills. The way for Fo Guang
Shan of Buddhism Associations would pay
much attention to the public communication
such as monthly studies activities, but little
attention to believers’ participation and
interpersonal contacts.

Eeywords: Communication Strategies,
participant observatory,
Christian groups or associations,
Buddhist groups or associations,
message
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