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IV 

Results 

Regarding the issues included in the research questions, it is very interesting to assess 

that all of them seem to be strongly connected. First of all, as it was shown in the answers 

offered by the participants, Spanish accents are a very important issue to take into consideration 

when studying the consumption of regional telenovelas in Latin America. Variance in accents 

produces different responses from region to region in accordance with the differences in cultural 

and political perspective of an audience dispersed amongst a region as diverse cultural as it is 

geographically.  The way accents are perceived is well connected to national images, which are 

constructed both on historical political quarrels and ethnic chauvinism based on nationality. Thus, 

historical and political problems, as well as discrimination on the basis of nationality are, in 

some specific cases, sources of negative images that influence or affect the way viewers interpret 

the foreign accents, in this case, the Argentinean.  

On the other hand, a country with a good reputation, as well as a positive image and 

perception within the region, seem to improve the reception of that country‟s accent and its 

chances of selling its telenovelas abroad. We will examine how these issues are all related in the 

following part.  

In order to identify the nationality and gender of the participants while presenting the 
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answers they offered, a simple coding system is employed. Each nation is represented with their 

internet code top-level domain (TLD).  

 

 

 

 

Additionally, gender will be indicated by the letters M or F. Roman numbers I, II and III 

were added to identify several participants of a similar nationality. For example, “cl F” means 

Chilean participant female; cl F II identifies a second participant of the same gender.   

 

4.1 Contextualizing the answers 

First of all, to contextualize the opinions offered in the focus group sessions, it is 

important to state that participants were only able to recall a small number of Argentinean 

telenovelas for adults being broadcasted in their countries, all of them screened in non-primetime 

slots. In the case of Chile, the participants were only able to recall one, “Grande Pa!” (Super Dad, 

1991), a family-comedy telenovela portraying the life of a widower, with a very clear moral 

message about family values and domestic roles. Generally speaking, participants were only 

capable of giving the names of a few telenovelas made for a younger audience, which were 

produced by Cris Morena Entertainment; this reveals the significant lack of Argentinean 

telenovelas and Argentine culture in Latin American media, especially in Central America. 
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 In contrast, telenovelas from Mexico are met with greater enthusiasm and are enjoyed by 

a much larger audience, followed by those produced in Colombia -especially after the success of 

“Yo soy Betty, La Fea” (Ugly Betty, 1999)- and those from Brazil. That being said, it can be 

assessed that the occurrence of the Argentinean accent on Latin American television has been 

less frequent then accents from other countries in the region. Conversely, Mexican and 

Colombian accents are the two most frequently heard Spanish accents on regional TV, the 

Mexican accent being the one enjoying the greatest popularity. 

 

 

4. 2 The accents and their cultural environment 

In the focus group sessions, South American and Central American participants did not 

display markedly distinct perceptions of the Mexican accent. For all of the participants, the 

Mexican accent is culturally more related to their own social backgrounds. In fact, the greater the 

distance geographically the focus group members home countries were from Mexico, the more 

favorable they perceived the Mexican accent; this was the case of the Chilean, Bolivian and 

Peruvian participants, who perceive themselves to share close cultural similarities to Mexico.  

* bo M: “Nowadays many young people watch Mexican telenovelas and they tend to imitate the 
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accent. „Mexicanisms‟ are very common these days. And we Bolivians do not have any hard 

feelings towards Mexico. This make sense, we adopt things from countries we feel closer to”. 

* pe F :“Yes, the Mexican accent is more related to our Peruvian accent, and the same applies to 

other contents in their telenovelas, which I find closer. I like “LaLola” because is about the office 

life and portrays a daring woman; and I think I can identify with that too. But Peruvian audiences 

may not feel identified with the Argentinean telenovelas or the accent”.  

But, as we will see, it is not only the accent which is important in determining a favorable 

response: the themes and modes of representation typically found in Mexican telenovelas‟ seem 

to resonate with those audiences as well. In addition, the Colombian accent was also mentioned 

as a very culturally proximate tone of voice both in Central and South America, especially in 

Bolivia and Peru.  

* pe F II: “I really enjoy the Colombian accent, much more than the Venezuelan one. It is more 

loving, more affectionate. Lately the Colombian telenovelas are very good and in my country 

they have been very successful, some more than others. In Peru we have an accent that is not as 

strong as the Chilean or the Argentinean. That is why we may feel closer to Colombia or Mexico.  

The Mexican accent is also very warm. That is why the Mexican telenovelas are so popular in 

Peru, especially with members of the middle and lower classes. I think culturally we have more 
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in common with Mexico too”. 

Furthermore, the remarks of the Chilean participants reveal two very interesting issues to 

take into consideration that may explain the preference for the Mexican intonation: Mexican 

telenovelas have been available in Chile for more than 30 years; and almost every program from 

an English speaking country has been dubbed in Mexico to be broadcasted in Latin America. So, 

after many years of the continued presence of the Mexican accent on Chilean TV, audiences 

from that country have adjusted to its specific attributes, and find it very culturally proximate.  

* cl M: “On TV we got used to listen to the Mexican accent because there have been many 

Mexican telenovelas, since shows like “El Chavo” (The Kid, 1973) in the 1970s and 1980s. So, 

if I hear a Mexican telenovela, the accent sounds more normal to me”.  

* cl M II: “Additionally, because many American series have been dubbed in Mexico we got use 

to it in that other way too”.  

*cl F: “I agree, everything is being dubbed in Mexico, even the cartoons we saw when we were 

kids. I think the Mexican accent is something that has been around us for many years now, and is 

part of our culture. It‟s a long term effect thing”.  

Additionally, there is another factor of great significance when examining the preference 

of Latin American audiences for the Mexican and Colombian accent, which was very well 

explicated by the South American participants. Because audiences feel closer to Mexican and 
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Colombian accents, they also appear to identify more with the cultural references in telenovelas 

from those two countries.  

* hn F: “I feel closer to Mexican telenovelas. Although some products are not that amusing, 

historically this is the type of telenovela that we watch. Argentinean telenovelas do not even get 

to Central America, and most of them are reproduced by Mexico, so we just consume the 

Mexican version anyway”. 

* ni F: “We have some cultural differences with Mexico, and also with Colombia. But in 

comparison with these two, “LaLola” and the Argentinean background are very different and 

distant from Nicaragua. Overall, I should say that Mexican telenovelas are closer to us”.  

       Answers indicate that accents are part of a bigger cultural universe, and accents are a 

product of that cultural universe. Thus, the lack of acceptance, preference for or proximity to the 

Argentinean accent may explain the rejection of the telenovela “LaLola”‟ and its plot and general 

characteristics, as they are all part of the same culturally distant scenario: Argentina. This 

distance and lack of familiarity with the Argentinean accent and the environment in which it was 

generated may also explain why the Argentinean accent is being mocked in Latin America.  

* sv M: “I think in El Salvador people would make many jokes about the Argentinean accent. 

Personally, I do not think it bothers me too much, but in general this accent in “LaLola” is a little 
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annoying, funny too, but annoying. But if in El Salvador someone starts to speak as an 

Argentinean, using "Che" and other typical idioms from that country, well, I think people would 

be bothered by those words”. 

* py M: “I like the accent in “LaLola”, but I have to say that Paraguayans mock accents and, 

generally, people do not like the Argentinean accent. Everything foreign is a source of mockery. 

So that is why “LaLola” may not suit the Paraguayan TV”.  

Thus, these quotes seem to imply that if the telenovelas are produced in countries whose 

accents are preferred, their cultural background is also favored and audiences will be more 

willing to watch them. Conversely, an opposite scenario in which the accent is favored but the 

cultural environment is rejected, seems to be less probable. This is why for Central Americans, 

whose accents are more closely related to Mexican and Colombian accents, telenovelas from 

those two countries are more suited to their cultural background.   

 This is also noticeable when comparing the cultural background of “LaLola” and “Yo 

Soy Betty, La Fea”, as the answers of the Central American participants were also typically 

homogeneous: they all expressed a feeling of greater cultural proximity to the Colombian 

product. 

* gm M: “I think over time people will adapt to the contents of “LaLola”, but I should say that 
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“Yo soy Betty, La Fea” is more related to me. “LaLola” is not suitable for all audiences. It would 

not be popular because it looks more like a comedy to me and it would not be considered a 

telenovela.”  

* mx F: “Betty La Fea” follows the conservative format of telenovelas. This is the way we 

understand telenovelas and appraise them.”   

* cr F: “In my perspective, “LaLola” lacks the classic plot of telenovelas: the fight of classes, the 

arrival of a lost son, the blind girl. Before you begin to see those telenovelas you already know 

what they are about. Those things can be seen in “Betty La Fea”, because the actors represent 

people from different social classes and levels of education. There is a struggle going on.  But 

the plot of “LaLola is more cinematographic: there are several movies about this “sex change” 

situation, which are more humorous; but maybe this issue does not fit telenovelas‟ format.” 

* Pa M: “Betty La Fea” is closer, because is more formal. Notice that they speak with the Bogotá 

accent, which is more ceremonial.” 

* py M: In “Betty La Fea” you can find the good characters and the evil ones. You can see that 

Betty has to face lots of problems and discrimination because she is ugly. But in “LaLola” I 

cannot see this kind of rivalries among the characters. Yes, some seem to be more friendly and 

other look more dangerous, but the plots is developed in an everyday office life, where there 

seems to be no serious jealousies, competition or enmities.”     
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To add more, Latin American audiences find that “LaLola” clearly represents the 

negative images they have on Argentineans and their social and cultural environment. After 

watching the show, the focus groups members consistently stated that the way characters speak 

to each other in the show was very rude and vulgar, lacking of respect for the fellow man. The 

answers also indicate that type of speech being employed in “LaLola” sounds typically 

Argentinean.  

 * cl F III: “In the scene of “LaLola” where all the characters are at the hotel lobby, the 

Argentinean stereotype can be clearly seen as they address each other in an aggressive manner. It 

was a little shocking for me.”  

* py I: “The man who makes the contract with the hotel, in the lobby scene, decides who gets 

each room. That seems typical of the Argentineans. If they have the power, they will order to do 

something no matter what is best for the group.”  

* mx M II: “I suppose in Mexico we would avoid this kind of confrontation in any possible way.”  

The characters were also described as being very cocky and full of themselves, speaking 

with a very Italian paralanguage (hand gestures, high pitch, strong attitude) and looking very 

European.  
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* bo F: “The male character who becomes Lola, blond, snobby and cocky, who is very popular 

with women, well, this is the stereotype we have of Argentineans.”  

* co F: “The actress who plays the role of Lola is the typical Argentinean blonde. We also have 

blonde girls, but Argentinean blondes are different. Argentina is known in Colombia for its 

blonde women.” 

* cl M II: “Argentineans are more European, so it is understandable that the actors in “LaLola” 

also look more Europeans. They could never pass for Chileans.” 

 * pe F II: “Their behavior is somewhat irascible. The intensity of the sentiments expressed by 

the characters is very strong. This is evident in “LaLola”. We Peruvians are more calm and 

rational.” 

In actuality, in every focus group the opinions were very homogeneous about this certain 

issue: “LaLola” offers evident images of the Argentinean being, which is fairly less proximate to 

participant‟s own cultural background, in comparison to “Yo soy Betty, La Fea” (see pages 

72/73).    

Because of this perception, when the participants were enquired: “If the original canned 

version of “LaLola” was dubbed with Chilean, Bolivian, Peruvian, Colombian or Mexican 
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accent: could it pass for a telenovela locally-made in those countries?” They all answered 

“absolutely not”. Hence, “LaLola” seems to be embedded in the Argentinean culture and its 

specificities, which are related to its racial composition, its European heritage, its oral expression 

and the behavioral patterns of Argentineans. These characteristics appear to be different from the 

rest of the Latin Americans, as explicated by the focus group members. We will cover this topic 

when assessing the Latin American identity issue.  

In short, Mexican and Colombian accents are more welcomed by audiences of 

telenovelas and other TV program formats. Firstly, due to their historical preeminence in the 

region; secondly, they are fair representatives of the Spanish accents found in Latin America. 

Additionally, these two countries‟ cultural backgrounds are also closer to those of Latin 

American audiences, much more so than Argentina. Consequently, the acceptance of an accent 

seems to be related to the acceptance of the cultural background behind the accent. This is why 

the rejection of the Argentinean accent may also indicate the dislike or lack of preference for the 

Argentinean cultural background portrayed in “LaLola”. This topic will be covered in the 

following part.  
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4.3 The Argentinean accent issue 

In the case of the Argentinean accent, there are two issues to explain the perception of 

Latin Americans towards it. One is related to the influence of Italian on the sound of Argentinean 

Spanish, which generally speaking is perceived as culturally distant from the rest of Latin 

American countries. Also, as we will see later, the Argentinean accent is associated with the 

negative images of Argentineans.   

It is noteworthy to observe that South Americans and Central Americans perceived the 

Argentinean accent in “LaLola” as being as equally culturally distant, not originally Latin 

American. Therefore, there was no Latin group in the survey finding this accent more culturally 

proximate than the other. This perception is explicit in opinions that assess the Argentinean 

accent as sounding very Italian, a perspective that is predominant in the case of South American 

respondents, who find the accent especially distant. 

* cl M III: “Their accent is especially Italian. For me, the Argentinean accent sounds very 

strange. We need a dictionary to understand what they are saying”. 

* py M: “Sometimes when I hear an Argentinean talking it feels like hearing somebody who is 

from a very distant country. The sounds of their accent is very different and it does not has any 

relation with our accent for example” 
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 In the case of the South Americans, they also complain about the unintelligible Buenos Aires 

dialect, also known as Lunfardo, which includes some words and meanings that are unique to 

that city, included in “LaLola” as well.  

* mx M II: “There is on scene where Lola says “I am going to give you a “piña”. This world 

means “punch” in Argentina, but in other countries means pineapple. The meaning is totally 

different. So this can be complicated for some people if they do not understand the meaning of 

the words.” 

Additionally, there seems to be a strong association between geographic closeness and 

cultural distance, since the opinions formulated by Chileans and Bolivians are the ones 

evidencing a greater cultural gap regarding the Argentinean accent. In this case, geographical 

proximity produces a stronger rejection of the Argentinean accent. On the other hand, while the 

geographic distance increases, there seems to be a reciprocal increase of tolerance, curiosity and 

liking for the Argentinean accent. This is why the Central Americans, taken as a whole, have a 

better perception of that accent, especially in regards to its sound, a feature that in the case of the 

South American groups was assessed in a less positive manner. Chilean participants expressed 

feelings of unfamiliarity and discomfort with the Argentinean accent -even comparing the 

Argentinean accent to Chinese-. 
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* cl F: “The Argentine accent is very strenuous, I find it super loud. To me it sounds like Chinese, 

so noisy. It's a little stressful.”  

* cl F III: “The characters in “LaLola” address each other in such a hostile way, and this is 

because the Argentinean accent sounds a bit aggressive.”  

Bolivian participants kept the same negative tone and emphasis on the accent‟s lack of 

Latinity, an issue that indicates the great cultural distance that exists between these two adjacent 

countries.   

 * bo M  II: “I do not like the way it sounds, it is super singed. The Argentinean accent is not 

Latin American, not like the Bolivian, the Peruvian or the Colombian ones, which sound more 

native.” 

* bo M: “Usually in the Bolivian middle class, among students, a foreign accent would be well 

accepted. But most people in Bolivia do not like the Argentinean accent, we reject it, because it 

sounds very cocky.”  

Members from Peru and above find the accent more interesting and funny to listen to. To 

them, the Italian feature is not undesirable, but rather amusing. However, some of them find the 

Argentinean dialect to be incomprehensible. Additionally, the speed of the discourse and the 
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peculiar Argentinean pronunciation are considered as sources of noise, issues that foment the 

cultural distance with “LaLola”. 

* pe M: “The Argentinean accent has a good sound, is nice. The thing is I have trouble 

understanding the Argentinean Spanish. I think Argentineans speak a very strange type of 

Spanish. It happens to me now watching “LaLola” or when trying to watch an Argentinean 

movie for example. Other than the accent, they use too many Argentinisms and I do not 

understand what they mean.” 

  As we move further away from Argentina, the participants seem to be less aware of the 

distinction between the Argentinean accent and the accents in the Southern Cone (name for the 

area involving Argentina, Chile, Uruguay and Paraguay). In other cases, they did not even 

recognize the Argentinean accent as noticeably different from others. However the grammatical 

differences observable in Argentinean Spanish were also pointed-out as sources of discomfort, as 

they implant a very bossy and arrogant sound to the speech.   

* gt M: “The Uruguayans speak like the Argentines and the Paraguayans. If someone listens to a 

Paraguayan without much knowledge of the Argentine accent, he or she could say that the tone 

and the accent are Argentinean. That Southern accent is more regional than national. That is why 

if in Central America a person hears a Paraguayan, a Uruguayan or a Chilean speaking, they may 

confuse that guy with an Argentinean.”  
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* cr F: “I think sometimes telenovelas actors soften the accent. You can feel it at first, but it is 

certainly not obtrusive.”  

  Furthermore, both South and Central American participants regard the accent in “LaLola” 

as vulgar, grammatically incorrect and overloaded with incomprehensible slang. When grammar 

is not the issue, the fast way in which actors speak in the show seems to be of great concern, as 

well as the unclear pronunciation of Spanish. These features, in some cases, decrease the 

attractiveness of the program.  

* hn M: “The Argentinean accent sounds nice but strange, because the words are pronounced in 

a different way: they always accentuate the words on the last syllable. This is why it sounds kind 

of imperative. That is why it also sounds vulgar, not formal at all, and quite impolite”.  

* ni F: “The accent does not bother me much but they speak very fast in “LaLola”. Also, there 

were many jokes that I did not understand, and other things passed very quickly, that is why I do 

not find it funny. The thing is, if they speak fast and do not speak well, this mean, if they do not 

pronounce words correctly, the accent sounds very noisy and people would not get use to it.”   

* mx F II: “It sounds very conflicting, as if they were looking for a discussion, but not to talk. 

When watching “LaLola” I felt the need to turn off the volume because the accent is very 

stressful, they speak very fast”.  

* ni M: “Argentineans lack respect when speaking. They yell a lot as well, that is very Italian”. 
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As regards the sound of the Argentinean accent, the most predominant elements used to 

describe it are its Italian flavor and its musicality, since the accent is thought of as musical 

sounding. It was also regarded as funny sounding by most of the participants. Additionally, in 

opposition to South American participants, the Central American respondents found the musical 

tones of the Argentinean accent very attractive. 

* gt M II: “Yes, but for me it‟s a very beautiful accent, I like it. Additionally, the Argentinean 

accent is the best for social gatherings and telling jokes.” 

* mx M II: I like how it sounds, very singed. I should also say that this is a very sticky accent: I  

would adopt it very fast if I found myself speaking with Argentineans”.  

 

 

 

 

4.4 Images lay beneath accents’ perception   

In the case of the Chilean and Bolivian participants, even though the accent is regarded 

negatively due to its sonorous features, beneath the accent itself there seems to be another 

element that explains this rejection: the negative images that the Chilean and Bolivian 

participants have of Argentineans.  
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* cl M: "I am fine with “LaLola”, but if this show was transmitted in Chile in its original version, 

I think that people would not see it at all: the accent would get under people ś nails."  

* cl F II: “For me, “LaLola” cannot be broadcasted in its original format because there is more of 

a social rejection to the Argentinean identity rather than to the accent itself.”  

* cl F III: “This is all related to the stereotypes that Chileans have of Argentineans, which 

especially makes it very unattractive to see a telenovela that offers that very stereotypical image 

of them, such as “LaLola”. So I think that is why they had to reproduce the show and were not 

able to transmit the original one.”  

Hence, accent ś rejection is correlative to this negative image of Argentineans. As we 

will see later, these stereotypical negative images are being fueled by a  mixture of issues such as 

politics, football rivalries, discrimination by nationality, and former territorial conflicts to a 

smaller degree; these are factors that overall explain the cultural gap and contextualize the 

Chilean and Bolivian perception of Argentina.    

Also in the South American focus group session, two Bolivian participants employed 

similar words to explain why they reject Argentinean telenovelas: which indicated a negative 

image of Argentina due to the historical discrimination that Bolivians have been suffering from 

Argentineans. One of the participants also pinpointed a very crucial issue: when speaking about 

social and political problems, a closer geographic proximity to the opponent country may arouse 
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negativity towards them. Geographical closeness seems to imply more interaction between 

countries and more developed images of the neighboring country; and this may also represent a 

source of deeper rooted stereotypes and harsh feelings. This is a factor that could also be applied 

to explain the Chilean participants‟ lack of enthusiasm for the Argentinean accent. It could be 

also employed to explain the increased interest that audiences located further away from 

Argentina show towards the Argentinean accent. Their lack of interaction with Argentineans in 

the past and the present time seems to offer a better reception, less encumbered by stereotypes of 

Argentineans in comparison with countries in the Southern Cone.  

* bo M I: “In “LaLola” the Argentinean accent sounds very strong, but I think what bothers us is 

not the accent itself, it does not matter that much: it is the concept we have of Argentines that 

really makes the accent sound bad. Moreover, I should say that nowadays people discriminate 

the Argentinean accent: we even make mockeries of that accent as a reply to the discrimination 

that exists towards Bolivians. I think it's a sentiment against the Argentineans. There is no hate 

towards Argentina but this is also a way to defend our identity. Watching this telenovela, most 

people would not think about the program itself, but they would ask themselves "These 

discriminative „gauchos‟, why should I watch this show?" And they would prefer to watch a 

Mexican telenovela.”  

* bo M II: “It‟s basically a problem of proximity I believe. We have some issues with 
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Argentineans and to be neighboring countries make us feel all this issues more intensely. So 

watching “LaLola” is less attractive for me because of this closeness with Argentineans. And I 

believe that people who live nearer the frontier with Argentina may feel all these issues even 

more intensely.”   

This is a remarkable factor that strengthens the idea stated above: geographic proximity 

may fuel the negative feelings that a country‟s population has towards another nation, increasing 

the cultural distance between them; while geographic distance seems to lighten the negative 

images and reactions. In the case of the Chilean and Bolivian participants‟ reception of “LaLola” 

this is very explicit; but participants from other countries tend to be more tolerant as they come 

from countries that do not have any historical or political problems with Argentina and do not 

interact as frequently with Argentineans as those from countries bordering Argentina.  

In short, the Argentinean accent is being labeled as non Latin American because of its 

perceived Italian flavor. Furthermore, other distinct features of the accent, such as the speed in 

which it is spoken, the pronunciation and the “Argentinisms” are also pinpointed as sources of 

annoyance and a feeling of cultural distance, as the accent sounds foreign within the geo-

linguistic region. It is also regarded as vulgar and informal. Additionally, the Chilean and 

Bolivian participants‟ rejection of the Argentinean accent is based on their negative images of 
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Argentineans, as the accent seems to sound as bad as the negative images they have of 

Argentineans. Thus, there seems to be a synonymic relation among accent and national images, 

especially in the case of these two countries.    

 

 

4.5 The country of origin issue 

The preference for Mexican and Colombian telenovelas is also related to another factor 

presented in the literature review: the country of origin. As explained by the participants, 

although the production, the actors and the plot are very important, the country of origin is of 

great value when choosing international media contents. The reputation and prestige of a 

country's cultural products within the region are main factors to take into consideration in 

understanding why some products from specific countries are popular in certain markets.  

However, this predilection for certain countries and their products depends also on genres. 

As explained by the participants, in the case of movies and entertainment, products from the 

United States are always welcome because of that country‟s reputation in that field, even though 

the United States has a relatively poor image in Latin America. However, in regards to 

telenovelas, Mexico, Colombia and Brazil seem to be the countries with better prospects to insert 
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their new products in Latin American markets, based on their reputation and historical presence 

in the region.  

* gt M I: “It is the reputation of each industry in certain country that really counts. When we all 

are about to watch a film produced by Paramount Pictures, we know that the movie is going to 

be good.” 

* bo F: “I think that there is resistance to watch movies from Latin America. In general, the films 

we all want to watch are produced in the United States, while the telenovelas are Latin, 

especially Mexican, Colombian and Brazilian. Our media consumption is segmented.”  

* pa M: “Two Colombian movies just got to Cannes Festival this year, but I have to tell you that 

even though Panama borders Colombia those two films will  never be available in my country. 

Movies are American, series are also American. But telenovelas are Latin American”. 

Answers indicate that reputation is an important reference for audiences to decide what 

movies and telenovelas to watch. In this context, Argentinean telenovelas (for adults) are less 

frequently viewed by Latin American audiences because the country's television industry lacks 

reputation in this geo-linguistic region, in contrast to the industries of Mexico, Colombia or 

Brazil.            



80 
 

* cl  M I: “Country of origin is what explains Brazilian telenovelas preeminence in Chile. They 

have generated a very positive image on Brazilian TV industry. The plots are somehow different, 

but they are high quality productions. So they have already won a clear audience that is always 

ready to see the next Brazilian telenovela, just because it was made in that country”. 

* pe M II: “After “Yo Soy Betty, La Fea”, I think we all like to watch Colombian telenovelas 

just because they are Colombian, because we know that they can produce good quality shows. It 

happens with the Mexicans too: we give them a chance just because they are Mexicans, even 

without knowing anything about their plot. I will not be interested to watch a telenovela 

produced in Nicaragua or Argentina, because they do not have any name in this field”.   

Additionally, opinions indicate that audiences may not get used to “LaLola”‟s 

characteristics, as it is not the typical telenovela that would become popular in their countries. In 

contrast, they said that the Mexican type of show is the one that audiences prefer, as it represents 

what they all understand a telenovela to be.  

* bo M I: “We are so accustomed to the Mexican model of telenovela that any other format, like 

“LaLola” would be considered boring. Honestly, if the model of telenovela is not Mexican, 

Brazilian or Colombian it's boring to watch.” 

* pe F II: “Argentinean telenovelas also differ from the conventional format. But people want to 
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watch a telenovela whose characters they can identify with, to see how they act in a specific 

situation. But if they fail to identify their personality with the telenovelas‟ plot, accents or 

aesthetics, that TV show is not going to be popular at all.”   

Moreover, in Latin America Brazilian telenovelas are positioned like the heterodox ones, 

as they offer unusual plots and aesthetics. In this context, the Argentinean supply of edgy 

telenovelas may be overlapping with the Brazilian, which has more reputation in the region.  

* cl F II: “The Brazilian telenovelas are the different ones, those considered of a higher quality. 

They are very different from the Mexican or the Colombians and they concern other plots. To me, 

those are the best ones in regards to production.”  

* cl F III: “Those are telenovelas transmitting lots of moral values and portraying very 

interesting scenarios, like historical events in the case of “Terra Nostra” (Our land, 1999), 

genetic experimentation in the case of El Clon (The Clone, 2000) and such. Yes, they also look 

very different: actors are blonde and more European as well. But this is more understandable 

because Brazil as an ethnic group is very different from the rest of Latin America.” 

For the participants, Brazilian telenovelas are expected to be more culturally distant, as 

they come from a country that is not being seen as part of Latin America, as we will see later. 

They seem to be more tolerant and accustomed with this distance, as Brazilian productions have 
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been available in Latin America for a long period. Additionally, they are spoken in Portuguese 

and dubbed not in Mexican Spanish: instead, they are dubbed in a hybrid Spanish that lacks of 

any accent. The presence of dubbing may also explain this feeling of distance that they feel 

towards Brazilian telenovelas, as only foreign products need to be dubbed to be broadcasted.     

* cl M: “Yes, they are translated into Spanish which is very rare, that sounds like Venezuelan or 

Bolivian but not really. It is not an accent that you can relate to any country.”  

* cl F II: “Yes, it is like a very rare standardized Spanish.”  

 However, in this case cultural distance does not mean rejection. Other than cultural 

proximate features, these telenovelas tend to have other attractive elements; for instance, they 

tend to be very expensive productions, shot in international scenarios. “Terra Nostra” and “El 

Clon”, the two telenovelas mentioned above by one of the Peruvian participants, are very good 

examples of this. The first one is a story set in the late 1800s, when slaves were freed in Brazil 

and there was a need for workers. As a result, new laborers were brought from Italy to work 

there. Due to its plot “Terra Nostra” employs several natural settings that resemble the Italy of 

those years, while in the background the Italian language is hearable and the European 

environment is visible. The second one is a telenovela which‟s plot is developed on human 

cloning and takes place in Brazil and Morocco. In both telenovelas, the characters and the 



83 
 

settings look very European; moreover, in “El Clon” some of the characters even have a very 

marked Muslim appearance while part of the telenovela was shot in that African country. Thus, 

these internationally successful Brazilian telenovelas are meant to enhance the imagination of 

audiences, taking them to exotic spots and distant times, without necessarily emphasizing on 

contemporary local issues and popular culture. Brazil‟s direct relation with Portugal 

differentiates it from the rest of the countries in the region, which are more related with Spain; 

and this distinction seems to grant Brazilian telenovelas, actors and settings, the privilege of 

being different, looking different and acting different. Conversely, being Argentina a Spanish 

speaking country, with a fairly similar cultural background with the rest of the countries in the 

region, it may be more difficult for Latin audiences to accept the differences that Argentineans 

emphasize regarding their own cultural identity; dissimilarities that are noticeable in products 

like “LaLola”. For the Brazilian telenovelas mentioned above, its lack of locality (and a 

recognizable Spanish accent) may explain, in these specific cases, their popularity. Additionally, 

Brazil seems to enjoy a very positive image in the region, as there was no opinion given by the 

participants concerning any negative feeling towards Brazil or its people.  

* cl M III: “Recently the Chilean national football team beaten Argentina, and it was a national 

event celebrated by Chileans for days. Our biggest rivalry is with Argentina. But if we are 
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defeated by Brazil, we can tolerate it, there is no problem. But if we lose against Argentina there 

is much more resentment.” 

* pe F II: We have been also receiving very good films from Brazil. Think about movies like 

„Ciudad de Dios” (City of God, 2002) or “Estación Central” (Central Station, 1998), those are 

great productions. They also have great music and famous artists who are known all over the 

world.”   

 In short, Mexico, Colombia and Brazil are the countries whose entertainment industries 

have better chances to insert their new telenovelas in the region. This is so because they have a 

well-constructed reputation in this field. On the other hand, Argentina is not well known 

regionally as a producer of telenovelas; additionally, the edgier and heterodox plots of 

Argentinean telenovelas seem to be less appealing to audiences in the region as they move away 

from the conventional format made popular by Mexican telenovelas. Furthermore, Brazil has 

been supplying edgy telenovelas for longer and got reputation for doing so. Hence, the 

Argentinean supply seems to overlap with the Brazilian, which is more renowned. In 

consequence, as a result of these factors Argentina has fewer chances to compete in the region.    
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4.6 Political and social problems vs. telenovelas consumption 

The rejection of the Argentinean accent by geographic closeness leads us to the next issue: 

the association of problems between countries and the rejection of telenovelas coming from the 

rival country. In this case, the answers were less solid and more heterogeneous. There is no 

concrete stance on this issue for in the present time political and territorial conflicts appear to be 

less sensitive as they were in the past. So, as time goes by, political problems from the past seem 

to be less influential. Hence, these issues may not influence Chilean audiences‟ perceptions of 

“LaLola” in a significant manner, although they still exist among audiences.  

* cl F II: “On the political level, Argentina is a terrible example for us Chileans. However, in the 

last 10 years there were no major conflicts between Chile and Argentina, and that helped to 

improve the relationship.”  

 * cl M III: “I do not know. I believe political problems are still a source of dislike for lot of 

people. Maybe not for the whole population, but for a lot of people these are open wounds. For 

example, I do not think you could have watched an Argentinean telenovela during the territorial 

conflict on the “Laguna del Desierto” (Desert Lagoon), a quarrel that started in 1965 and ended 

in 1995. In those days we did not want the hear the word Argentina or to see an Argentinean 

person. It was very serious.”  
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* cl M II: “Yes, there are Argentines who have told me that they do not travel to Chile by car 

because Chileans would scratch the paint once they find out they are Argentineans. So, this is a 

way of social rejection, and not happening in the past, but at the present time.”   

  Although the Chilean participants‟ opinions in many areas are dissimilar and 

contradictive, they all answered the following question in the affirmative: “Does “LaLola” have 

less of a chance to get into the Chilean market because of the Argentinean stereotypes 

represented in the series, which generate rejection and distance between the product and the 

Chilean audience? 

* cl F III: “I think this happens because there is a rejection of the Argentine in Chile, which takes 

us away.”  

* cl M II: “The general sentiment towards Argentineans is negative”. 

Although in the Chilean case there is no solid data showing the specific correlation of 

political and historical problems with the consumption of “LaLola”, the Bolivian males surveyed 

offered a more homogeneous and consistent answer. They affirmed that, because of Bolivian 

nationalism, Argentinean telenovelas are not popular in that country. This is a political stance 

that they already stated when speaking about the rejection of the accent due to Argentina‟s 

continuous discrimination of Bolivians. And the issue of the influence of nationalistic sentiments 

seems to be more serious in regards to Chile, as these two countries had wars and territorial 
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problems that Bolivians still feel very vividly.   

* bo M II: “Yes, “LaLola” would be rejected by lots of Bolivians because we are more connected 

to the aboriginal cultures. And native Bolivians are being discriminated by Argentineans. Then, 

it also depends on the plot of the telenovela. For example, it would be impossible for a program 

related to Chile to enter the Bolivian market, completely impossible.  This is because of the 

historical problems we have with them. We are very nationalistic, to the point of not consuming 

products from Chile, none of them.” 

* bo M: “And this is not only governmental. This is an issue that people live every day. The 

problem with Chile is very strong, so strong that we do not even want to refer to them. So if you 

want to broadcast a telenovela related to the problems of the history of Bolivia, people will not 

see it and it will be massively rejected. Period.” 

The Bolivians were the only participants that offered such intense opinions, which 

represent significant data to respond to research question number 5 positively, as political 

quarrels and discrimination by nationality influence Bolivian audiences‟ perceptions of “LaLola”. 

Furthermore, these issues also lead to the rejection of TV products coming from other countries 

seen as rivals, in this case, Chile.  The rest of the focus groups participants did not contribute 

significantly with answers that would allow me to affirm that in other Latin American countries 

problems of a political nature or discrimination among countries by nationality could lead to the 
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rejection of products being produced by rival nations.  

* pe F I: “I think political problems would need to be very serious to be employed as a standard 

while choosing to watch a TV show or not. I see Chilean telenovelas in Peru and we also had 

problems with Chile in the past. For me this all depends on the level of education and tolerance 

of the people”.  

* pe F II: “People forget easily: forget politicians for example, and that is why now we have a 

President who already failed in the past. Anyway, our former president, Alberto Fujimori, has 

generated a very bad image of Japan. But if a good product comes from Japan, a film or a 

telenovela, I think that people would first take into account the plot and the quality of the 

production. However, today I should say the Japanese are not welcome in Peru. That may be the 

country with the poorest image in Peru.” 

* cr F: “I think people do not take seriously their political ideas when looking for media 

entertainment”  

In most of the cases, they just regard these political problems as a matter of governments 

that seldom has a relation to the opinions of the population in each country:  

* co F: “I think this issue cannot be taken as such a serious matter. One year ago Colombia had a 

big quarrel with Venezuela. But Venezuelans are not blameworthy for the President they have. 

One should not blame the citizens of a given country for the decisions made by its President. But 
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where I do see a latent problem is between Argentineans and Chileans, and Chileans with 

Peruvians and Bolivians. This mutual rejection is present even in the new generations that were 

born a long time after the wars or the diplomatic problems they had. This is some sort of legated 

or historical hate that is being kept alive to enforce the national identity of each country.” 

However, to add more topicality to this issue, Mexican participants took into account the 

discrimination they have felt from some Latin countries regarding the swine flu epidemic which 

occurred in March of 2009, especially from Argentina, Cuba and Chile; a discrimination that 

may led some Mexicans to boycott the consumption of media products coming from those 

countries.  

* mx M: “Normally politics are not that important. But Argentina and Cuba cancelled their 

flights to Mexico due to the H1N1 virus. This generated very negative reactions. At least in 

online forums Mexicans were saying very bad things about Argentina.  So there were calls to 

boycott tourism to Argentina, Chile, Ecuador and Cuba. And I believe people will not be prone 

to watch an Argentinean telenovela right now”.  

* mx M II: “Chile is also seen as not friendly because just a week ago one Mexican football team 

(April, 2009), the “Chivas”, went to Chile to play a football game and apparently they were 

treated as lepers. I think that is the result of ignorance and fear. And this also creates gaps 

between countries.”  
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 In short, political problems can explain the rejection of Bolivians towards Argentinean 

and Chilean telenovelas and other products, while this factor seems to be less significant when 

understanding the way other audiences perceive “LaLola”. In the case of Chile, the national 

consensus on Argentinean politics and historic territorial quarrels seems to be also quite negative; 

however, because in the last years these two countries did not have any important quarrel in this 

regard, audiences may feel less influenced by it. But the case of Mexico shows that time is a very 

important variable to take into consideration, as the influence of a certain political problem 

between countries may be proportional to the amount of time between that episode and the 

present day. Regarding the H1N1 virus case, a very recent case, the influence of this incident on 

Mexican audiences may be stronger.  

 

4.7 Football and discrimination by nationality 

Football is also a very sensitive issue in Latin America related as football rivalries help to 

fuel nationalism and antagonism for rival countries. In actuality, El Salvador and Honduras even 

had a war called “The Football war”, an event that both Salvadorian and Honduran participants 

in the focus groups spoke about, which involved a football match. Football has been described as 

an important source of negative images of Argentineans. The attitudes Argentineans show 

regarding that sport are being depicted as irrational, very passionate and disrespectful of the rival 
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teams. Concerning attitudes and behaviors, Diego Armando Maradona, a very famous 

Argentinean player, was named several times as a source of negative conceptions of Argentina. 

His cocky and arrogant attitude is well known in Latin America.  

* pe F: “Argentineans always talk about football, about Diego Maradona, that is my image of 

them. Something that Peruvians do not understand is why Argentineans love Maradona that 

much, since he has some problems with drugs. This gives us a feeling that people in Argentina 

are not very rational but very passionate”.  

* co F: “I have a reason to explain the negative images of Argentina: Maradona. He is very 

derogatory to Colombia and Colombians. Football between Argentina and Colombia is a topic 

that generates much tension. And that has generated a lot of the bad image of Argentineans. 

Maradona is also thought to be very arrogant and bragging.”  

 For the focus group participants, Argentina‟s football fanatics and players represent a 

significant source of the negative stereotypes of Argentina, and stories depicting Argentinean 

football fanatic are spread through the mass media, solidifying the bad stereotypes all over the 

region. However, there were no participants directly relating their perception of “LaLola” to 

football rivalries, although this sport is a clear source of the stereotypes they all identified in the 

show. 

 * pe M: “Football is a subject that generates many problems. The Argentinean players arrive to 
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Peru and all what they do is to talk about their own skills and how great they are. But then, 

during the matches they do not play at all. Their ego is so big that  it doesn't even fit in a car”. 

* cl M II: “I remember that a few years ago there were a few conflicting matches between Colo-

Colo (a Chilean football club) and Boca Juniors (an Argentinean football club), in which the 

players fought on the field. At that time, I was traveling in Mendoza, Argentina, and some people 

told me that I should be careful there because there was social tension and I should not openly 

say that I am Chilean.”  

Thus, football may not be a direct cause of the rejection of "LaLola," but it contributes to 

the solidification of negative images that generate the general dismissal of the Argentinean 

accent and the Argentinean mannerisms portrayed in the telenovela. Additionally, because 

telenovelas are a genre with a typically female following - and because football is a sport mostly 

followed by males- images of this sport may not influence women's perception of “LaLola”.   

  In short, football seems to be a source of negative images of Argentina and a very 

important issue in Latin American culture, which fuels feelings of patriotism and nationalism. 

And although this element did not seem to be significant enough by itself to influence the 

perception of Latin American audiences towards “LaLola”, it is as clear cause of negative 

perceptions of Argentina. Players and fans seem to represent the worst characteristics of 

Argentineans, showing extreme passion and cockiness, which damages the perception of that 
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country and its population.  

Although separately these variables were not able to reveal any strong influence on the 

way audiences perceive “LaLola”; political problems, football rivalries and discrimination by 

nationality combined seem to have a strong cumulative effect on the life of Latin Americans. 

Time may be an important variable to take into consideration to assess the influence of certain 

events of a social, athletic and political nature on audiences‟ perception of countries within Latin 

American. Thus, if problematic events are proximate in time their influence on audiences could 

be stronger and it would lead them to reject telenovelas from the countries seen as rivals, while 

the influence of events distant in time would be less.       

  

 

4.8 The Latin American identity issue 

There is another factor that also helps to explain the lack of enthusiasm for “LaLola”, 

which is also related to all of the topics covered above: the perception of the focus group 

participants that Argentina is not a real part of Latin America. Because of this, “LaLola” looks 

alien and is not considered as representative of the cultural background of the rest of the 

countries in that region. Hence, audiences feel less interested in Argentinean products because of 

this cultural distance between them and Argentina. These are some quotes referring to this issue. 
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* mx M: “The Argentines are a group of Latinos, but they are a separated group, like the 

Brazilians, because they have a very specific cultural character that is not shared by other 

countries.” 

* Bo F: “I feel that Argentineans are Argentineans, but they are not Latinos in the way that other 

countries are. They represent a different cultural background, a different root.”  

Additionally, the lack of a common Latin American cultural identity also enforces this 

distance between Argentina and other countries in the region. Focus group members stated that 

in order to understand the Latin American cultural landscape it is necessary to subdivide it in 

smaller clusters.  

* mx F II: “Latin America is everything what is under United States.  This concept is too broad 

for me, because culturally it does not say anything.” 

* co F: “We have to be divided into subgroups. But Latin America as a concept is to put 

everyone in the same cluster, which is not bad, but leaves aside many important differences. 

Latin America is a category, and creates a sense of belonging, but it is kind of vague”. 

For them, there is no such thing as a Latin American cultural block. The general idea is 

that, first of all,  people are representative of their local and national culture, and only become 

“Latinos” after they are abroad, as they receive the generic name that is used to refer to the 

citizens of that part of the world. Thus, participants always referred to themselves by their 
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nationality, then by the region they are part of, and only after that they recognized themselves as 

being members of the Latino community.  

* bo F: “When you are in your country, your nationality is first. But once you are abroad you 

have to join the next layer or group that includes you, and in our case that is the Latin 

Americans”. 

Hence, this “Latin American” label does not define them so well, since it is a very broad 

concept, which does not take into consideration the peculiarities of each nation and takes “the 

local” out of the equation. However, there are some similarities among countries in the same 

region. And this is why culturally Latin America should be divided in two: Central America and 

South America.  

* cr F: “I should say that all of Central America is very similar, unlike in South America. We eat 

the same things, we dress alike; the music is similar as well. The architecture is the same, like the 

lifestyle.” 

* mx II: “I agree, for me, countries South of Venezuela represent another kind of culture 

already”. 

All the focus group sessions indicate that Central America has a very clear cultural core, 

shared by almost all countries in the region. South America is perceived as a more heterogeneous 
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area, involving a much larger variety of colorful cultural influences and a much more complex 

historic background. However, other participants affirmed that South America should be 

subdivided between the Andean area and the plains, as the culture of the mountainous region all 

along South America is very similar.  

* sv M: “I always say that I am Salvadoran and then Central American. And being abroad I 

realized that that the whole of Central America is one thing. Being abroad I have met many 

Central Americans and I feel very close to them. Additionally, most of the countries in Central 

America share the same Independence Day and the same fathers of the nations.” 

* gm II: “Everything is related to the original cultures. In Central America the Mayan culture and 

the Inca culture in South America are two different things. They involve beliefs and traditions”. 

 * co F: “Historically, we Colombians never developed the Latin American identity. I feel that I 

am Latino, of course I do. But inside of my country the feeling of membership is more 

regionalized, more limited geographically. Venezuela, Peru and Ecuador are what we feel more 

real and proximate. But Argentina or Chile are very south away.” 

  Another distinction should be made in the case of Latin America, separating the Southern 

Cone (Argentina, Chile, Paraguay and Uruguay) from the rest of the countries in South America, 

whose cultural identity is more related to the native pre-Columbians, while the Southern Cone 

has received a greater influence from Europe.   
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* bo F: “It is also related to the racial composition of each region and country. Argentina is more 

European and has less Latin flavor. Andean countries are more aboriginal and related to the 

native cultures. As Mexican writer Carlos Fuentes once said “Mexicans come from the Aztecas, 

Peruvians come from the Incas and Argentineans descend from the ships.” 

* py M: “But I believe there are several cultural identities within our region: Central America, 

South America, the Andean countries and the Southern Cone.” 

* Pe M: “Moreover, the Peruvian was more associated with Latin America, being a descendant 

of the Incas, and it also differentiates us from other Latinos, by the heritage we have. We are 

more representative of pre-Columbian culture. Then, I believe we are separate from Argentina 

and other countries near the Andes.” 

 Therefore, Argentina is seen as a non-Latin American country, very different from the 

rest of the nations in this geo-linguistic region. It is seen as a more European country, less Latino 

in the way that it does retain any strong cultural relationship with the native culture of the region.  

* ni F: “Perhaps the superiority complex is what I notice in Argentineans, and that issue really 

bothers people in Latin America. In other countries we are more conservative and try to show 

modesty and humbleness”.  

* py M: “We are not so proud of our European heritage, unlike the Argentines who are always 
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speaking about that, although we have a lot of Spanish surnames too.” 

Furthermore, Argentineans are seeing as being more straightforward and rude, 

characteristics that are in opposition to the cultural habits of the rest of the countries in the region, 

which described their personality as being more modest, humble, respectful and more rooted in 

Latin America. This may also explain the lack of interest that participants show towards 

“LaLola”, as the Argentinean cultural background is considered as very remote by almost all of 

the participants.  

* ni M: “We are not that vulgar, Argentineans are kind of careless when they speak; and we are 

way more conservative and correct in our social relations.” 

* gm I: “Argentineans feel free to say whatever they think and they do not feel any shame about 

that. There is one scene in “LaLola” where Lalo Padilla asks to himself, after realizing that he 

became a woman, "Where is my penis?" And while I was watching that scene, I was thinking to 

myself, "What word would a Mexican telenovela use to refer to that part of the body?" And I 

cannot find a safe and clean word to employ. But this is a good example: Argentineans call 

things by their names and we are always trying to use a polite synonym as not to hurt people‟s 

feelings.”  

Additionally, for Chileans the main difference between them and Argentineans is of a 

moral nature: in their perspective Argentineans seems to be less moral more libertine and 
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corrupted.      

* cl M: “Argentineans differ from Chileans greatly. We are more moral. Argentineans are more 

liberal but we are more conservative. Argentineans say whatever they feel, we Chileans have a 

„double standard‟; this means that we may think one thing but we will say another one just to be 

polite”.  

* cl M III “For example, Argentinean policemen are very corrupt, but Chilean policemen are 

exemplar. The first time I saw a policeman smoking on the street I was in Argentina”. 

* cl FIII: “We do not like to watch on TV the way Argentinean football players kiss each others‟ 

cheeks after they score a goal. Chileans want to show a macho image, and kissing among men as 

Argentineans do is not the best image for us.”  

Furthermore, Chileans also explained that Argentina has been a source of less moral TV 

contents getting into Chile, which had influenced the local media in a harmful way, adding 

licentious contents and characteristics. The idea of Argentina as being libertine is reinforced by 

the opinions given on this subject:  

* cl M: “The TV programs concerning the show business, with gossips about celebrities and such, 

well, they are a legacy of Argentina. These are programs devoted to skin celebrities. And we did 

not have this kind of format in Chile before: is one of Argentina‟s clear influences.”  
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* “cl F II: “And now, this awful way to present news and celebrities is extended to newspapers 

as well. It‟s horrible. This came from Buenos Aires, which is a big influence and also it 

represents the bad example.”   

 In short, Latin America as a concept is considered as too broad and unspecific. As 

explained by the participants, the Latin American identity has to be understood in a different way, 

as the Latin identity is constructed mainly of local realities than can be grouped into national and 

regional identities when shared by several countries. Participants only feel Latin American after 

leaving their own countries; however, while inside of their own nations they do not refer to 

themselves as Latin Americans but they identify with their nationality first.  Central America is 

seen as a very homogeneous region, while South America presents a more varied cultural 

scenario, which includes several sub-regions. Within this setting, Argentina is perceived as an 

isolated country, with no linkage to the rest of the nations in the region. Once more, 

Argentineans were also perceived as more liberal and vulgar, even as a bad cultural influence in 

regards to TV contents, while the participants from other countries in the region emphasized the 

politeness and refinement of their own social background. This Latin American identity issue is 

crucial to get a better understanding of the factors determining the lack of cultural proximity with 

“LaLola” by audiences in the region, which find no relation between them and Argentina. This 

situation indeed worsens the chances of this show to be broadcasted in its original version and to 
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achieve popularity among Latin American audiences.  

In summary, it was found that the perception of Spanish accents and countries‟ images 

and stereotypes are well-related. The way audiences perceive accents is connected to the way 

they value the cultural background where the intonations comes from. If the environment is 

considered culturally distant and differences are thought in a negative manner, the accent will be 

also appreciated in a negative fashion. This is precisely the case of Argentina, which‟s accent is 

being appraised pessimistically because its cultural and social background are found less 

proximate and sometimes diametrically opposite. As we just saw, the perception of 

distance/proximity is based on ideas of membership to a certain ethnic, social and cultural group. 

While Central and South American participants indicated to feel comparatively more related 

among themselves because of cultural ties, they affirmed to feel less linked to Argentina and 

what that country represents culturally. This perception of themselves and the distant other 

explains the way they see the accent in” LaLola”, a telenovela with a very characteristic 

Argentinean flavor as noticed by the focus group participants. Other than the cultural 

composition of each country and region, contemporary quarrels of political, social and territorial 

nature among nations seem to influence the way audiences appraise regional TV products. These 

variables were found to be very explicative when studying the way Chileans and Bolivians 

participants assessed “LaLola”. Additionally, they were equally illustrative to clarify the 
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rejection of Chilean TV products by Bolivians, who find themselves at odds with Chile.      

Regarding research question 1, geographic did not indicate pronounced variations in the 

way Latin American audiences perceive the Argentinean Spanish accent spoken in “LaLola”. In 

actuality, as shown in the answers offered by the participants in the focus group sessions, they all 

seem to be fairly remote from Argentina‟s intonation. Its European sounding, lack of relation 

with other regional accents, cockiness, its speed and peculiar pronunciation, as well as the 

amount of incomprehensible argot in it were the features more mentioned by the participants to 

explain their dislike for it. Additionally, the Chileans and Bolivians showed to be the groups with 

less positive perspectives of the Argentinean intonation. On the other hand, some participants 

from countries North to Bolivia refer to the accent in a more positive way, especially due to its 

sounding, which they find amusing. At the same time, the majority of the participants find the 

accent very vulgar and not representative of their own social environment, which is portrayed as 

more conservative and well-mannered. 

About research question 2, geographic distance did not show to be a strong indicator of 

Latin audiences‟ likelihood to accept the accent spoken in Mexican telenovelas. They all 

perceived the Mexican accent as being similarly culturally proximate. When speaking about their 

preferences, the Colombian was the second most mentioned accent. As indicated in the answers 
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they offered, the Mexican and the Colombian accent sound closer to their own intonations 

because these two are more gentle and affectionate, while the Argentinean accent was found 

strenuous and bossy. South American audiences do not perceive the Mexican accent as being 

more culturally distant. In fact, the Mexican accent was very well appraised by this group, who 

stated to feel close to that intonation because of its sounding and also because it has been 

available largely and for a long time in the region not only in telenovelas but also through 

dubbings made in Mexico.   

Concerning research question 3, “Yo Soy Betty, La Fea”, showed to be more culturally 

attractive to audiences in Latin America, beyond geographic distance between their home 

country and Colombia. A more classical telenovela format, more conservative aesthetics of the 

characters and settings, a more ceremonial way of expression used by the actors, polite and 

mannered, and the Colombian accent employed in the show, are some of the factors helping us to 

understand why this show has been successful in Latin America. Conversely, “LaLola” offers a 

different type of format, mixed with comedy and sitcom scenes, while the source of conflict in 

the plot seemed to be not clear for audiences. Additionally the language employed in “LaLola” 

show was considered dirty, yelled, aggressive and impolite (because of the use of swearwords 

and words with sexual connotation), as well as the attitude depicted by the characters, regarded 

as outgoing and resolved.  
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About research question 4, historical political quarrels and discrimination by nationality 

seem not to influence Chilean audiences‟ perceptions of “LaLola”. This is so because these two 

countries have been living years of diplomatic calm. Although football rivalries and 

discrimination by nationality show to be clear sources of negative images about Argentineans, 

they do not indicate to be strong enough to influence their perception of “LaLola”. These issues 

did not prove to lead the rejection of TV products coming from Argentina.    

On research question 5, from the answers of the Bolivian participants it can be assumed 

that discrimination by nationality do influence their perception of “LaLola”. As they explicated, 

they reject both the intonation and the European image of Argentina. This is so because 

Bolivians feel discriminated by Argentineans and thus do not feel prone to watch shows coming 

from that country. Political quarrels do not show to be important when studying the Bolivian 

perception of “LaLola”. However, this issue is of significance when assessing the consumption 

of Chilean programs by Bolivians. In that case, they show clear rejection towards Chilean media 

production, due to territorial disputes, wars, political problems and the consequent discrimination 

by nationality that those episodes have generated. In the case of other Latin American countries, 

they do not demonstrate any relation between political and social issues with their reception of 

telenovelas and other TV shows. In actuality, they tended to undervalue the involvement of these 

issues in their selection of media contents. Additionally, Mexicans made a very interesting point, 
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mentioning the discrimination they felt by some Latin countries, including Argentina, Chile and 

Cuba, during the emergence of the swine flu epidemic, which may led Mexican audiences to 

reject media contents coming from those nations.   

  

 

 

 

 

 

 

 

 

 

 

 

 


