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Abstract 

The Canadian Broadcasting Corporation and Online 

Interactivity: An Empirical Investigation of User Generated 

Content at CBC.CA 

 

By Ryan Whalen 

 

Following an exploration of the CBC‟s history and role in Canadian society, this 

study offers an empirical examination of user generated content (UGC) at cbc.ca 

measuring the comment type, interactive exchange level, address features and 

national identity relevance of user comments.  The entire comment threads of 

eleven stories from early 2010 are sampled and content analyzed.  Results 

demonstrate that the vast majority of UGC at cbc.ca is not one-way as opposed 

to two-wayin nature and that – contrary to the CBC‟s historic role – the national 

discussion is divisive as opposed to unifying.  Finally, a discussion of how the 

CBC could improve its interactive functionalityis presented.  Suggestions 

include recommending that the CBC clearly state the intention for interactive 

functionality, that the government re-formulate the CBC‟s mandate and budget, 

and, most importantly, that the CBC consider a re-design of its interactive 

functionality. 

 

Keywords: Interactivity, User Generated Content, Canadian Broadcasting 

Corporation, Public Broadcasting, Online News, Web 2.0 
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Introduction 

 

There are two issues at the heart of this thesis.  The first is the trend towards more and more 

public discourse online.  The second is the process of digitization as public broadcasters like 

the CBC seek to redefine themselves within the context of the new media environment.  

These two issues intersect at the CBC‟s website, where public discourse is facilitated by 

Canada‟s national broadcaster.  This intersection raises questions about how effective the 

CBC is at facilitating interaction, how well the CBC‟s current role accords with its history and 

mission, and what the potential for future developments are.  In order to begin answering 

these questions, we need to first look back to the history of the CBC. 

 

History of the CBC 

 

Public broadcasting has had a place on the Canadian media landscape since the early 1920s.  

In 1932 this place was formalized with the creation of a national public broadcaster, the 

Canadian Radio Broadcasting Commission (CRBC).  This new regulator and broadcaster 

attempted to balance the public service system, as exemplified by the British Broadcasting 

Corporation (BBC), and the commercial system in place south of the border.  While it was 

motivated out of both democratic ideals and the desire to curtail American media incursion, 

perhaps the most defining characteristic of the new broadcasting commission was its national 

characteristics.  It was both conceived and designed with national ideals in mind (Raboy, 

1990). 

The CRBC was charged with balancing both public and commercial interests.  

However, when tough economic times brought increased public discord, the Mackenzie King 

government felt that the public interest would be better served with a distinct public service 

broadcaster.  In order to accomplish this goal, the Broadcasting Act of 1936 created the 

Canadian Broadcasting Corporation (CBC). 

Through the age of radio and the rise of television, the CBC acted as a national 

broadcaster, providing content in both English and French on both radio and television 

platforms.  During this broadcasting era, the CBC was defined by its role as the public portion 
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of the Canadian public-private broadcasting duality.  This left the CBC in an at times delicate 

position.  It was forced to differentiate itself from private broadcasters, and yet forced to 

remain relevant to audience needs and interests.   

Following the Second World War Canada reassessed the importance of the CBC and 

its role vis-à-vis its private counterparts.  Charged with this reassessment, the Massey 

Commission confirmed the status quo when it tabled its report in mid-1951.  The report 

argued that the CBC had fulfilled most of the desires of the earlier Aird commission, 

including contributing “to a sense of Canadian unity” (Canada, 1951, p. 28).  As such, there 

were few changes suggested.   The major contributions of the Massey commission were its 

recognition of the validity of private broadcasting enterprises and its characterization of them 

as elements of a broadcasting system which was essentially a “public service”(Canada, 1951, 

p. 283).  

The status quo was again upheld when the Fowler commission tabled its report in 

1957 (Raboy, 1990).  This Royal Commission on Broadcasting further solidified the 

Canadian broadcasting reality as one defined by “national” objectives.  It characterized the 

CBC as an integral element of the Canadian broadcasting mediascape (Canada, 1957).   

The next major change to the media environment to influence the CBC was the 

creation of the Canadian Radio and Television Commission in 1968 and its subsequent 

change into the Canadian Radio-Television and Telecommunications Commission (CRTC) in 

1976.  This regulatory body was charged with administering radio and television bandwidth, 

regulating broadcast distributors, and enforcing Canadian content regulations (Canada, 2009).  

The CRTC was effectively a new authority for the CBC to answer to.  Raboy indicates that 

this resulted in increased accountability as the CRTC tried to make the CBC more answerable 

to interested parties such as audience groups, competing broadcasters, and regional interests 

(1990). 

During the 1980s the CBC's importance as a cultural institution declined.  The rise of 

cable television and more competition in an increasingly diverse media environment, led to 

lower ratings and a crisis of identity for the CBC (Raboy, 1990). 

The most recent articulation of the CBC‟s responsibilities came in the form of the 

1991 Broadcasting act.  This act requires the CBC to: 



‧
國

立
政 治

大

學
‧

N
a

t io
na l  Chengch i  U

niv

ers
i t

y

 

  

 

3 

i. be predominantly and distinctively Canadian, 

ii. reflect Canada and its regions to national and regional audiences, while serving 

the special needs of those regions,  

iii. actively contribute to the flow and exchange of cultural expression, 

iv. be in English and in French, reflecting the different needs and circumstances of 

each official language community, including the particular needs and 

circumstances of English and French linguistic minorities,  

v. strive to be of equivalent quality in English and French,  

vi. contribute to shared national consciousness and identity, 

vii. be made available throughout Canada by the most appropriate and efficient 

means and as resources become available for the purpose, and  

viii. reflect the multicultural and multiracial nature of Canada. (Canada, 1991) 

Raboy (1995)indicates that this new iteration of broadcasting policy was very much 

shaped by the degree of influence enjoyed by various interest groups.  These groups include 

industry, regional groups, public groups and the state.  The resulting policy implementations 

attempted to more clearly define the role of the CBC.  However, readers will note that there is 

no mention of how the CBC is to deal with new media and the accompanying changes in the 

way broadcasters are able to interact with audiences.  Section vii seems to give the CBC 

authority to expand beyond its traditional media focus on television and radio.  However, 

there is no direction as to how that expansion is to take place.  In order to better understand 

this current shortcoming between the CBC‟s mandate and its role on the Canadian media 

landscape, we must first examine the various functions the CBC has served throughout its 

history.  

 

The Historic Role of the CBC 

 

Throughout its history, the CBC has served a number of functions.  It has tried to serve 

public, national, and state interests.  Raboy argues that while it has purported to serve 

“public” interests, those interests have often been confounded with those of the state or the 

nation.  He refers to this as “administrative broadcasting” (Raboy, 1990, p. 11). 
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One of the chief concerns of this administrative broadcasting has been the construction 

and maintenance of national identity.  National identity – as an “imagined community” well 

beyond the possible bounds of personal association – is discursively created (Anderson, 1983; 

de Cilla, Reisigl, & Wodak, 1999).  However, this discursive creation of national identity 

does not always need to be explicit.  It can manifest in the more “banal nationalism” of shared 

everyday references, such as those presented by the CBC (Billig, 1995). 

The motivation for the administrative broadcasting policies that led to the CBC‟s role 

as a discursive creator and maintainer of Canadian national identity, are rooted in Canadian 

history.  As a bi-national country the relationship between French and English Canada has 

long been problematic.  As an administrative broadcaster, the CBC has often been used in 

attempts to bridge the divide between French and English Canada.  Similarly, the CBC has 

sought to bring other disparate communities closer together.  The immigrant nature of 

Canada‟s population leaves the country without strong claims for linguistic, ethnic or 

religious nationalism.  As a response, the CBC has engaged throughout the years in attempts 

to create a unitary sense of Canadianess.     

With a present-day media environment much changed from the time the last 

Broadcasting Act was passed and a decrease in tensions regarding the Quebec question, the 

role of the CBC has come under increased scrutiny.  While the private press has a long 

tradition of questioning the CBC, the current crisis of identity has brought this discussion to 

the fore again.  For instance, recent editorials in major newspapers question both the CBC‟s 

funding structure and the validity of the CBC itself (see: Barmak, 2009; Simpson, 2009).   

Changes to the media environment have brought about the identity crisis that has spurred 

much of the present day discord with the CBC.  The role of administrative broadcaster, and 

maintainer of national identity seem outdated in a world of global communications.  In order 

to better understand the CBC's current identity crisis we must look to the changes in the 

media environment that have fundamentally altered its place on the media landscape. 

 

The Role of the CBC in the Current Media Environment 

 

Developments in media technology have substantially changed the media environment from 

its state when public broadcasters like the CBC were founded.  The most important changes 



‧
國

立
政 治

大

學
‧

N
a

t io
na l  Chengch i  U

niv

ers
i t

y

 

  

 

5 

have been brought by the development of new information and communication technologies 

(ICTs) such as the internet and increasingly capable mobile phones.  Of these technologies, 

the internet has contributed those media environment changes most significant to the CBC 

and other public broadcasters.  Online content consumption has become so important that 

major ratings corporations such as Nielsen have begun to conduct internet ratings alongside 

their ratings for traditional media (Nielsen, 2009).  While there have been other significant 

ICT developments to impact the CBC – such as the rise of cable and digital television and 

satellite radio – none offers such a complex change of media potential as the rise of the 

internet.  These changes include a reduction in user anonymity, an increase in archived 

information and access to it, and increased user control and interaction (Havick, 2000). 

These changes to the media environment have had enormous consequences for media 

corporations.  Traditional private media corporations have struggled to find ways to 

effectively capitalize on the changes to the media environment.  However, private media 

corporations at least enjoy the luxury of fairly straightforward goals.  As capitalist 

organizations, their principle aim is profit.  While the transition to a media environment which 

features increased user generated content (UGC), vast amounts of free content, and increased 

user control has been difficult for private media corporations, their essential raison d’être 

remains the same.  On the other hand, public media like the CBC do not enjoy such 

straightforward motivations.  And, as we saw above, the CBC‟s mandate does little to help the 

CBC find its way in the new media environment.  This has led to a lack of clear motivation 

for the CBC‟s activities online.  

Like other public broadcasters, the CBC was fairly quick to venture onto the World 

Wide Web with its own website presence in 1995.  It has, by numerous metrics, been fairly 

successful in blazing new trails online and attracting online audiences (O'Neill, 2006).  

Indeed, even though internet activities are not expressly covered in the CBC‟s mandate and 

even though the internet is a medium, as-of-yet, unregulated by the CRTC, the CBC‟s 

President in 1998 declared that the corporation was intent on an “aggressive approach to new 

media” and on becoming “the premiere source of Canadian news and culture on the web” 

(Beatty, 1998).  While this stance seems quite optimistic, Beatty - the former President and 

CEO of the CBC – suggests that the motivation was largely one of market demand.  He 

claims that the motivation for cbc.ca was because “Canadians expect no less of us” and that 
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“the newly empowered consumer is the boss” (Beatty, 1999a).  Beatty also acknowledges 

how important the internet is to the CBC‟s role as national broadcaster by allowing it to 

provide Canadian content in the “freewheeling environment of new media”(Beatty, 1999b).  

These comments suggest that the CBC has viewed new communication technologies in a 

pragmatic market-driven manner.   

While it has been responsive to audience demands, it has been hesitant to stray too far 

from its traditional role of content provider.  It was not until 2008 that the CBC started adding 

interactive functions to its website (CBC, 2008).  This cautiously pragmatic approach is 

perhaps fitting, considering that the CBC has received so little direction about its official role 

on the internet.  As mentioned above, the Broadcasting Act does not address new media.  In 

fact, after almost 15 years online the CBC‟s budget still does notprovide funding for its web 

presence.  Funding must be taken from specialty service funds or siphoned off from radio and 

television funding (CBC, 2009a).   Adding to the complication, the CRTC – the CBC‟s 

regulator – is not responsible for regulating internet content.  So, we see that the CBC has 

moved online, but with some trepidation, little clarity of purpose and uncertainty about what 

the future holds. 

 

Interactivity at the CBC Website 

 

While it is difficult to determine why users visit cbc.ca, there is no doubt that they have been 

visiting.  According to Google‟s web traffic monitoring the CBC has been very successful in 

attracting web surfers.
1
  The CBC‟s online efforts include basic information like access to 

television and radio schedules as well as more in depth information like news, entertainment 

and sports coverage.  There are also increasingly comprehensive archives as well as region 

specific information.   However, the functions of cbc.ca which are of most interest to this 

study are the newer interactive functions of the website.  While the other content is interesting 

and useful, it remains consistent with the CBC‟s earlier role as a content provider.  The new 

trend towards integration of user generated content (UGC) changes the role that the CBC 

plays on the Canadian media landscape.  It is no longer a monolithic broadcaster of content.  

                                                        
1
 www.google.com/trends indicates that cbc.ca has considerably more web traffic than competing websites such 

as ctv.ca, theglobeandmail.com or thestar.com.   



‧
國

立
政 治

大

學
‧

N
a

t io
na l  Chengch i  U

niv

ers
i t

y

 

  

 

7 

There are now cracks in the monolith and an increasing diversity of voices represented at 

cbc.ca. 

There are a variety of ways users can interact with content at cbc.ca.  See Table 1.1 for 

a list of the different interactive features. While the CBC began its online presence in 1995, 

the addition of interactive features is a fairly new phenomenon.  CBC.ca began allowing users 

to comment on news stories in February of 2008.  By March of 2009, the site had over a 

quarter of a million registered users and often received over 10 000 comments per day (CBC, 

2009c). 

The intended function of all of this interactivity is difficult to ascertain.  In many ways 

it follows broader internet trends towards Web 2.0 functionality, and thus represents the CBC 

trying to meet the demands of the market.  On its submission guidelines page, the CBC 

provides the following advice for would be commenters: “Probe, analyze, inform. Challenge, 

advocate, debate. Inspire, entertain, enjoy. Your contributions make our website and on-air 

programming richer, the conversations more lively and diverse.”  The CBC later suggests that 

comments are meant “to create a thriving conversation”(CBC, 2009b).  This suggests that the 

intention for the interactivity allowed at cbc.ca is to both expose user voices to a broader 

public and to put users in touch with one another allowing them to converse.   

In the previous media environment the CBC functioned almost solely as a content 

creator and provider.  The new interactive features at cbc.ca give the broadcaster the added 

element of social nexus.  Especially considering how popular the cbc.ca website is and how 

many members it has signed up, this is no small change.  These changes raise the question of 

how interactivity impacts the CBC‟s traditional roles and ideals and how – or whether - it 

changes the way users perceive both media content and one another.  
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Table 1.1  

CBC.CA Interactive Features 

 

Feature Details 

Comment Threads Most prominent interactive feature, appended to 

most news and editorial items 

Agree/Disagree The ability to vote „agree‟ or „disagree‟ to other 

users‟ comments 

Polls Topical polls to measure user opinions 

Your Assignment Solicitations for UGC on specific topics 

Your Photos Unsolicited photos uploaded to cbc.ca and then 

posted to website by web editors 

Your Videos Unsolicited videos uploaded to cbc.ca and then 

posted to website by web editors 

Your View “Your thoughts on the news: Daily questions on your 

opinions and experiences.” 

Citizen Bytes Similar to Your Viewbut based on a news topic not a 

specific question. 

Your Interview Users submit questions for topical interviews with 

public figures 

Your Best Stuff A selection of the most recommended comments and 

the “best” photos of the day 

Social Website Tie-ins Facebook, Twitter, Flickr, Youtube, Digg 

From http://www.cbc.ca/news 

(accessed Dec. 28, 2009) 

 

This interactivity has given rise to a large body of UGC at the CBC website.  While 

this content is – by definition – created by the CBC users, the CBC does have a role to play in 

determining how that content is shaped.  Most basically, the CBC provides a list of 

submission guidelines.
2
  These guidelines contain the fairly typical requests that users stay on 

topic, remain “civil,” refrain from anti-social behavior, and refrain from copyright 

infringement. 

 User generated content is also influenced by the CBC‟s moderation practices.  

Because it all happens behind closed doors, it is difficult to determine exactly how 

moderation is practiced by the CBC.  Some stories are pre-moderated, having comments 

screened before publication.  In these cases we cannot know what has failed to make it past 

the moderators‟ watchful eyes.  Other stories are post-moderated.  However, when a comment 

is removed there is no reason provided beyond the curt phrase: “This comment has been 

removed for violating our submissions guidelines.”  So unless we see the comment before it is 

removed and then later make note of its removal, the moderation process is difficult to 

understand.  In addition, the CBC‟s design shapes content by limiting comments to 1800 

characters in length. 

                                                        
2
 For a submission guildeines outline see: http://www.cbc.ca/aboutcbc/discover/submissions.html 

http://www.cbc.ca/aboutcbc/discover/submissions.html
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 The CBC‟s traditional role as an administrative broadcaster used to maintain national 

identity is difficult to parse with the new media reality.  Rather than offering a dominant one-

way voice and simultaneously subjecting millions of Canadians to identical content, the new 

CBC allows users to both pick and choose their own content as well as contribute their own 

voices to the media discourse.  This pluralization of voices is in some ways antithetical to the 

prior unitarian role played by the CBC.  These issues raise questions about an appropriate role 

for the CBC in the present media environment. 

 

A New Role for the CBC? 

 

While the CBC has made impressive progress towards adopting interactive features on its 

website, the intention of these features and – more broadly – the role of the CBC online 

remains unclear.  Savage (2006)– a former CBC employee who has studied the broadcaster – 

argues that the CBC‟s current conception of its audience is overly market driven.  This focus 

leaves little room for the unique role of a public (i.e. not commercial) broadcaster.  Market 

orientation is also reflected in cbc.ca‟s participatory features that mimic the commenting 

functions at many other websites, but are not justified with a clear statement of purpose.  In 

2006 a Senate commission came to similar conclusions when it argued that the CBC needs to 

work harder to distinguish itself from private broadcasters (Senate, 2006).  The same report 

suggested that the government should seriously consider clarifying the CBC‟s mandate to 

address the challenges it is now facing.   

In addition to its overly market-oriented approach, the CBC has otherwise strayed 

from its traditional roles.  Ferguson argues that the original pillars the CBC has rested upon – 

democracy and nationalism – have become unbalanced.  The current justification for much 

CBC activity seems to be solely national.  However, if the CBC wishes to remain relevant – 

especially in the context of a changed media environment – it must provide improved access, 

participation and publicness (Ferguson, 2007). 

In order to fulfill its unique role as a public broadcaster, the CBC cannot simply 

follow in the footsteps of commercial online content providers.  It needs to attempt to carve 

out a unique Canadian public space on the internet.  The status quo is lacking in a number of 

ways.  Deuze points out that new ICTs lead to increasingly narrowly targeted media (2006).  
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As a national institution, charged with contributing “to a shared sense of national 

consciousness and identity” (Canada, 1991) the CBC should take it upon itself to resist these 

narrowing impulses and create a broadly Canadian space.  Domingo and colleagues (2008) 

point out that much of the so-called participation that takes place at commercial news 

websites consists almost exclusively of debate about current affairs.  While debate about 

current issues is important, the CBC should not be satisfied with simply facilitating debate, 

but should strive to facilitate more diverse communication.  Communication diversity would 

help the CBC use its new website capabilities to achieve mandated goals such as 

“contribut[ing] to the flow and exchange of cultural expression” and “reflect[ing] the 

multicultural and multiracial nature of Canada” (Canada, 1991).  The difficulties carving out 

an appropriate space for itself that the CBC has encountered in its transition to online media 

corporation are not unique.  Public broadcasters around the world have experienced 

difficulties during their digital transitions. 

 Bardoel and d‟Haenens confirm that the CBC is not the only public service 

broadcaster experiencing growing pains as it expands onto the internet.  The Dutch public 

broadcaster has also experienced difficulties in applying its public service mandate to new 

ICTs.  They suggest that the Dutch public broadcaster also needs to focus less on 

marketization and more on providing unique content and capabilities to audiences, especially 

youth, the audiences of the future (Bardoel & d'Haenens, 2008). 

Likewise, Moe argues that the BBC and the German public broadcasters have had 

trouble adjusting to the internet as a medium.  He concludes that both models restrict potential 

by reflecting internet activities back to public broadcasters traditional role as broadcasters.  

The Dutch, British and German examples demonstrate that the CBC‟s situation is not 

unique.  They also suggest that in order to successfully navigate the move online, the CBC 

and other public broadcasters should eschew overly market-driven approaches and seek out 

new ways to make themselves relevant.  Moe echoes these suggestions with his assessment of 

the Norwegian public broadcaster.   The increased dynamism that Norway‟s public 

broadcaster has demonstrated has led to unique services and content that other countries with 

more limited broadcasters have not be able to offer (Moe, 2008, p. 235).  The hope is that, if 

public broadcasters are able to successfully navigate the transition online, they may help to 

achieve some of the new media potential that has long been discussed. 
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New Media Potential 

 

Blumler and Gurevitch argue that interactive media have the potential to provide new and 

improved forms of civic participation.  However, they characterize that potential as 

“vulnerable” and in need of “appropriate policy support and imaginative institution building” 

(Blumler & Gurevitch, 2001, p. 1).  The CBC has yet to receive the necessary policy support, 

and the imaginative powers of its online institution building remain questionable. 

Dahlberg also comments on the – as-of-yet unrealized – potential of the internet as a 

space for civic participation.  He concludes that, in order to encourage improved deliberative 

collaboration online, we need to develop better meeting spaces and attract broader 

participation from users who may not be accustomed to such forms of participation 

(Dahlberg, 2001). 

Bohman makes similar judgments about the potential for interactive communications 

to create public spaces.  He argues that the internet can potentially offer a “distributed public 

space” but that it is essential to facilitate meaningful dialogue (Bohman, 2004, p. 138).  

And so we see that many perceive the internet as a space with vast potential, but it is 

potential that hasn‟t yet been realized.  Similarly, we see that the CBC has dabbled in its 

online role and encouraged a degree of participation, but has not yet received the necessary 

policy or public support to create a truly unique – i.e. different from the commercial 

alternatives – space online.  What to do? 

 

Prescriptions for Public Broadcasters 

 

This question of what to do about public broadcasters online has been answered in a similar 

fashion by several scholars.  They suggest that the CBC and other public service broadcasters 

should re-cast their roles on the internet in order to provide a digital commons.  Murdock 

(2004) has put forth one of the most explicit and comprehensive calls for this re-casting.  He 

argues that the current identity crisis public broadcasters are suffering does not represent a 

setback.  Rather, it is an opportunity to finally fulfill the philosophical goals of public 

broadcasting.  In order to successfully transition into the new communications era, Murdock 
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argues that public broadcasters need to stop thinking of themselves as “stand alone 

organization[s]”.   They need to provide a place and means for connection between public and 

civil initiatives and provide a “shared cultural space” for “new communal connections,” all of 

which he refers to as the “digital commons” (Murdock, 2004, p. 2). 

Coleman has similar prescriptions for public broadcasters in new media environment.  

He argues that the role of public broadcasters in the 21st century should "embrace two 

principles": universal access to content that is in the public interest, and the broadest 

opportunities of interactive communications (Coleman, 2004, p. 96). 

Nissen agrees that public broadcasters have the potential to re-new themselves online.  He 

suggests that public service broadcasting be re-cast as “public service media” (PSM) in order 

to better encapsulate new roles both online and offline.  He suggests three central roles for 

PSM providers: 

 Enhancing social, political and cultural cohesion 

 Sustaining national culture and democratic society 

 Serving minority groups and the individual citizen (Nissen, 2006, p. 16). 

These suggestions accord with both Murdock and Coleman‟s prescriptions for public 

broadcasters in the 21
st
 century and with the CBC‟s mandate and historic role. 

So, in order to remain relevant, distinct from commercial content providers, and true 

to their spirit, public service broadcasters such as the CBC can create a digital commons 

online where people can gather, create community, and engage in meaningful dialogue.  

Benkler and Nissenbaum argue that – provided these sorts of communities allow for 

meaningful contributions – they can help to create virtuous societies with more engaged 

citizens (Benkler & Nissenbaum, 2006).  An attempt to encourage a virtuous society would be 

coherent with the history and ideals of public broadcasting.  Likewise, Eriksen points out that 

online news provision and virtual communities can strengthen national identification (2007).  

This too accords with the CBC's traditional role as a generator of national identity. 

The changes that these scholars suggest public broadcasters undertake in order to create a 

digital commons are similar.  They argue that, in the new media environment, public 

broadcasters should change their roles from the original focus on content-provision, to one 
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that balances this prior role with the new role of social nexus.  They point out that public 

service broadcasters have a unique opportunity to create public space online where social and 

civil dialogue can take place.  They also argue that connections on a personal basis and a 

sense of community are essential to an online public space.  For instance, Coleman states that 

“firstly, there is the conventionally political field of citizenship and activism, where the 

internet could enable new modes of communication between members of social and political 

movements and parties.  Secondly, there is perhaps the more fundamental political field of 

friendship and association" (2004, p. 91 emphasis added).  Likewise, referring to Mepham, 

Murdock argues that “[i]n order to … deal fairly and justly with other people's claims … we 

first need to ask '[w]hat is it like to be someone else, to be particular kinds of other people? 

How does it come about that these people can be like that?”(2004, p. 6).  

Ultimately Murdock sees the digital commons as something that “can help forge new 

communal connections”(2004, p. 2).Similarly, Coleman‟s (2004)call for a new public 

broadcasting role advocates for a shift “from transmission to interaction” (p. 93) in order to 

enable an “inclusive range of online deliberation” (p. 97).  Most fundamentally what these 

visions have in common is a need for broadcasters to start putting people in touch with one 

another.  Communal connections, online deliberation, and friendship need two-sided 

communication to flourish.  If the CBC‟s new interactive features do not engender user-to-

user communication, there is little chance that the new sort of community and public 

broadcaster role that Coleman and Murdock envision will emerge in Canada. 

 

Conclusion 

 

The above has made two general arguments.  First, we see that the role of the CBC in the 

changed media environment is unclear.  This has subsequently led to a lack of clarity in 

regards to the motivation for and function of the interactivity at cbc.ca.  Second, a new role as 

a digital commons has been suggested for the CBC.  This role conforms to the CBC‟s 

mandate and its historic roles.  While the digital commons may eventually evolve into a place 

of democratic debate and social and civic dialogue, most fundamentally it requires 

interpersonal communication in order to develop. 
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In order to address the issues raised above, this study will now move on to an 

exploration of the role interactivity plays in the CBC‟s current online incarnation.  The 

following chapter will explore the concepts of interactivity and interpersonal communication 

as they relate to the CBC.   
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Chapter 2: Interactivity at the CBC Website 

 

The preceding chapter sketched out the CBC‟s history, talked about its transition online and 

its current identity crisis, and mentioned how the concept of a digital commons offers a 

potential direction for CBC evolution.  This chapter will look more closely at interactivity at 

the CBC‟s website.  These interactive features represent the most distinct difference between 

the way the CBC is now vis-à-vis the way it once was.  As mentioned above, the CBC is no 

longer a monolithic content creator and provider.  It now has the potential to facilitate a 

broader array of communication types and foster an increasingly diverse set of voices.  

However, many questions remain about how users are utilizing these interactive features. 

 

Previous Studies of Interaction at News Websites 

 

A quick review of the literature regarding how interactivity manifests at other news sites 

demonstrates the scholarly focus on journalistic norms. Chung (2007)indicates that while 

there is a steady trend towards more interactivity, many website editors and journalists are 

troubled by the widespread changes to previous journalistic norms and are therefore unlikely 

to fully accept interactivity as a key part of the news cycle.  Hermida and Thurman had 

similar findings when they examined how British news media were incorporating UGC.  

Issues involving journalistic standards, trust, reputation and legalities all led to cautious 

attitudes towards increased interactivity (Hermida & Thurman, 2007, 2008).  The concerns 

regarding journalistic standards observed by Hermida and Thurman are echoed by Lowrey 

and Anderson who suggest that interactivity weakens the authority of traditional journalism 

and thus makes it vulnerable to competition from other sources such as weblogs(Lowrey & 

Anderson, 2005).  Paulussen and colleagues also indicate that journalistic conservatism has 

slowed the incorporation of interactivity in online news media contexts (Paulussen, Heinonen, 

Domingo, & Quandt, 2007; Paulussen & Ugille, 2008).  In a further examination of news 

media and interactivity, Thurman (2008)downplays the role of journalistic conservatism and 

instead suggests that local organizational issues and technical limitations have been the 
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principle factors limiting the emergence of more comprehensive forms of audience 

interactivity. 

While a good deal of work has been done examining how interactivity has impacted 

journalistic standards, there is a lack of research exploring the interactivity itself.  The need 

for research that examines how UGC manifests on media websites is exacerbated in the case 

of the CBC.  As discussed above, the CBC‟s mandate is not clear regarding its responsibilities 

and rights when it comes to so-called “new media.”  If the CBC is to continue to function 

online it will be necessary to better understand its interactivity, better understand the role it 

does and the roles it could play online. 

 

Interactivity 

 

When examining the UGC in cbc.ca comment threads we need to ask ourselves, “what kind 

of interaction is possible at cbc.ca?” This first requires us to define interactivity.  At its most 

basic, in a media context the term “interactive” is generally contrasted with the term 

“passive.”  Thus, the shift from radio and television to online content provision represents not 

just a change of medium for the CBC, but also a change from passive to interactive interfaces 

for the audience.  That said, the development is not entirely new.  Some types of earlier 

programming such as radio phone-in shows offered at least some degree of interactivity.  In 

this regard, interactivity suggests media that can be in some way engaged with.   

There is little agreement on what exactly interactivity is.  Bucy has commented on the 

difficulty faced when trying to define interactivity.  He argues that “after nearly three decades 

of study and analysis, we scarcely know what interactivity is, let alone what it does” (Bucy, 

2004, p. 373).  The first issue to consider regarding interactivity is the various levels of 

possible interaction. Massey and Levy (1999) identify two categorizations for interactivity: 

content interactivity and interpersonal interactivity.  As the names self-evidently suggest, 

content interactivity denotes users‟ ability to manipulate what content they are confronted 

with (i.e. hyperlinks) while interpersonal interactivity suggests two-way communication.  The 

major distinction here is that interpersonal interactivity involves users interfacing with one 

another.  While content interactivity denotes an engaged way to interface with media content.   
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Ha and James (1998) offer a more complete, but still conceptually comparable 

definition.  They break interactivity down into five parts: playfulness, connectedness, 

information collection, reciprocal communication and choice.
3
  While Ha and James use more 

categories, the distinction between content and interpersonal interaction generally remains.  

Most of their scheme sketches out different types of content interactivity.  Choice, 

playfulness, and connectedness all represent ways to interact with content.  Meanwhile, 

reciprocal communication offers potential interpersonal interactivity.  Ha and James‟ 

information collection is somewhat difficult to fit into the interpersonal/content typology 

because they include the ability of websites to gather information about users without their 

knowledge as a type of interactivity. 

Bucy rejects the inclusion of content interactivity.  For him, all interactivity is 

interpersonal interactivity.  He argues that the term “interactivity, first and foremost, should 

be reserved to describe reciprocal communication exchanges that involve some form of 

media, or information and communication technology” (2004, p. 375).  This excludes 

hyperlink type interactivity because it does not involve reciprocal communication exchanges.  

While this definition is much more limiting, it is also much more precise.  What Massey and 

Levy refer to as content interactivity is certainly an important phenomenon.  However, it has 

little in common with interpersonal interactivity.  Making them conceptually separate, as does 

Bucy, helps to enforce the distinction.   

In line with Bucy‟s definition, Pavlik argues that “interactivity means two-way 

communication between source and receiver, or, more broadly multidirectional 

communication between any number of sources and receivers” (1998, p. 137).  Similarly, 

Rafaelli‟s definition of interactivity agrees with the reciprocal criteria.  He defines interaction 

as "an expression of the extent that in any given series of communication exchanges, any third 

(or later) transmission (or message) is related to the degree to which previous exchanges 

referred to an even earlier transmission" (Rafaeli, 1998, p. 111).  According to this definition, 

to be considered interactive, a series – or thread in internet terminology – of communication 

exchanges must be related to earlier exchanges within the same series or thread.  This goes a 

                                                        
3
 For Ha and James, play interactivity manifests as website games, choice is the ability to select the content one 

desires, connectedness is the sense of connection that hypertext engenders, information collection is how 

websites can interactively derive information from visitors, reciprocal communication is interactivity that 

provides two way communicative exchanges.  
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step beyond Bucy‟s definition by not only requiring reciprocal communication, but also 

setting a threshold of at least three exchanges. 

Kiousis‟ (2002) definition of interactivity differs somewhat from the reciprocal one 

advocated by Bucy, Pavlik and Rafaeli.  He defines interactivity as:  

The degree to which a communication technology can create a mediated environment in 

which participants can communicate (one-to-one, one-to-many, and many-to-many), both 

synchronously and asynchronously, and participate in reciprocal message exchanges 

(Kiousis, 2002, p. 372) 

This includes reciprocal exchanges but also includes other types of communication.  For 

Kiousis communication technology is considered interactive provided it allows users to 

communicate.  That communication could be reciprocal but it could also be one-way.   

In her discussion of user-to-user interactivity, McMillan (2002)agrees with Kiousis‟ 

definition.  She includes both reciprocal and one-way communication as types of interactivity. 

McMillan offers a more complete model of interactivity by suggesting a four-part typology: 

Feedback, Monologue, Mutual Discourse, and Responsive Dialogue.  These four types can be 

organized by their constitution as one-way or two-way interactions and by level of receiver 

control as in Table 2.1. 

Table 2.1 McMillan’s Interactivity Model 

  One-Way Two-Way 

Level of 

Receiver 

Control 

 

High Feedback 

 

Mutual Discourse 

 

S = Sender 

R = Receiver 

P= Participant 

 

 

Low 

Monologue 

 

Responsive Dialogue 

 

Adapted from McMillan, S. J. (2002). Exploring Models of Interactivity from Multiple Research 

Traditions: Users, Documents, and Systems. In L. Lievrouw & S. M. Livingstone (Eds.), Handbook of 

New Media: Social Shaping and Consequences of ICTs. Thousand Oaks, CA: Sage 

 

R S P P 

R S R S 
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McMillan‟s four types of interactivity are distinguished as follows: 

 Feedback: Leaving opinions or reactions to content 

 Monologue: One-way sender controlled communications 

 Mutual Discourse: Reciprocal communication with more egalitarian control for all 

participants 

 Responsive Dialogue: Reciprocal communication where the sender retains primary 

control 

We can see that Rafaelli, Pavlik and Bucy‟s definition of interactivity as reciprocal could 

apply to mutual discourse and responsive dialogue, but not necessarily to feedback or 

monologue because these are one-way types of communication. 

What Kiousis‟ definition and McMillan‟s model represent is a departure from the 

reciprocal view on interactivity.  They includes reciprocal communication but also includes 

situations in which users make communicative utterances that are not necessarily engaging 

with or engaged by other users.  This distinction within interactivity is an important one, 

especially in regards to the CBC and the type of interactivity its website facilitates.  However, 

McMillan‟s model is problematic in that the categories are not necessarily mutually exclusive.   

Feedback could at times be considered monologue and could also develop into discourse or 

dialogue.   

As well as user-to-user interactivity, McMillan also addresses what she refers to as 

user-to-document interactivity.  This is similar to Massey and Levy‟s content interactivity 

referred to above.  This distinction between two major types of interactivity: 

interpersonal/user-to-user and content/document interactivity clearly establishes these types of 

interactivity as conceptually distinct.  The first – interpersonal or user-to-user interactivity – 

involves users being granted the power to communicate both with one another individually 

and with the readership at large.  The second – content or document interactivity – involves 

users being able to interface with their content in a more engaged manner.   

The above discussion of interactivity has revealed two major distinctions.  First, there 

are two types of interactivity: that between users, and that between users and content.  

Secondly the inter-user interactivity is also bifurcated into one-way and two-way interactions.  
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These distinctions are both important in terms of our analysis of UGC at cbc.ca.  As 

mentioned in Chapter one, the addition of a UGC system represents a significant step from the 

CBC‟s traditions.  Canada‟s public content provider has also become a public interaction 

facilitator.  While, the CBC‟s website does include content-type interactivity, the user-to-user 

type interactivity is a more significant change for the corporation.  The commenting system 

providesthe most obvious way for CBC website users to engage in what McMillan refers to as 

user-to-user interactivity and Massey and Levy refer to as interpersonal interactivity.  Because 

of its significance, this study will focus on this inter-user type of interactivity.   

The analysis will need to take into account both one-way and two-way types of 

interactivity.   Interactivity cannot be limited to reciprocal exchanges as Bucy and Rafaelli 

would have it.  If it were, comments left by readers at cbc.ca that garnered no response, would 

not be considered interactive in nature even though they are clearly expressions of readers‟ 

interaction with the content and potentially with one another.  That said, the reciprocal 

criterion is a useful one when defining two-way or interpersonal interactivity.  

 

Interpersonality 

 

Much like interactivity, interpersonality is itself a contested term. Some definitions are highly 

specific and preclude characterizing mediated communication as interpersonal.  For example, 

Hartley (1999) defines three necessary conditions for interpersonality:  

 Communication from one individual to another 

 Communication which is face-to-face 

 Both the form and content of the communication reflect the personal characteristics of 

the individuals as well as their social roles and relationships (p. 20) 

Both of Hartley‟s first two conditions – especially the second – would put comments at 

cbc.ca outside the scope of interpersonal communication. However others argue that 

interpersonal communication can take place in mediated contexts, it just differs from its 

unmediated counterpart.  In his study of computer bulletin board system communication 

Chesebro identified five differences between online and offline interpersonal communication.  

These include: 
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 Channel: Face-to-face includes non-verbal channel with body language and other 

signals 

 Discursive Mode: Written messages use different discourse structures than spoken 

 Feedback: BBS communication is asynchronous, making feedback slower 

 Social Roles: Norms associated with social roles and status are less important online 

 Use of Time: BBS communication allows users more control over their response time 

frames. 

Chesebro‟s findings imply that mediated interpersonal communication such as that at BBSs 

differs from offline interpersonal communication.  However, it still serves many important 

functions. 

In an online education context, Beuchot and Bullen (2005) found that increased 

interpersonality in discussion forums increased participation and the breadth of discussion.  

However, their definition of interpersonal was different than the reciprocal one used above.  

They focused instead on certain communication topics as indicative of interpersonality. 

Trenholm and Jensen (2000) define interpersonal communication as that which “takes place 

whenever two individuals, sharing the roles of sender and receiver, become connected 

through the mutual activity of creating meaning” (p. 28).  This definition is much broader - 

allowing for non-face-to-face interpersonal communication - and agrees with the conditions 

for two-way or interpersonal interactivity suggested above.  Adopting this perspective, we can 

classify user interaction at the CBC website which involves at least two individuals sharing 

the roles of sender and receiver as interpersonal interactivity. 

This leaves us to classify what McMillan refers to as “one-way” interactivity.  We 

could use McMillan‟s term “one way” to refer to these types of interactivity at the CBC 

website; however it is itself somewhat problematic.  The term one-way infers a direction of 

communication.  Communication requires a receiver.  The problem with this model is that we 

cannot be sure to what extent content at cbc.ca is received.  It is certainly possible that many 

comments are posted into the internet ether and go largely unnoticed.  In addition, we cannot 

be sure that commenters even intend their remarks to be read.  It could be that for them the act 

of writing their opinion is more important than communicating with other readers.  For these 

reasons we will refer to these one-way types of interactivity as expressive interactivity. 
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To sum up, we have narrowed inter-user interactivity down into two types: 

interpersonal interactivity and expressive interactivity.  Interpersonal interactivity is defined 

by exchanges between at least two users whereas communications that do not elicit response 

are considered expressive interactivity.  The UGC at cbc.ca will be made up of a proportion of 

each of these types of interactivity.  The next question is: why do we care to know how much 

of the CBC website interactivity is interpersonal and how much is expressive. 

 

Why Study the Interpersonal/Expressive Split at cbc.ca  

 

Where it was once a broadcaster creating and disseminating content, the CBC‟s new 

interactive features have the potential to drastically change the organization‟s role within 

Canadian society.This is especially important because - as we saw above - the CBC has 

struggled with the transition online, its current role in Canadian society is unclear and often 

questioned, and its online activities are not yet fully institutionalized.If the CBC is to continue 

to develop its website and particularly the interactive features on it, we need to better 

understand how those features are used and to what extent they support the CBC‟s mandate 

and contribute to a viable future role for the CBC. 

This paper argues that the CBC should use the new media technology at its disposal to 

encourage interpersonal interactivity.  The contention that the CBC should facilitate this type 

of interactivity is supported by four factors:  

 The CBC‟s own explanation of its interactive features suggests that interpersonal 

interactivity is one of its chief goals 

 Congruency with the CBC‟s historic role 

 The potential for interpersonal interactivity to help the CBC achieve its mandated 

mission 

 Calls for a viable future role for the CBC – i.e. a digital commons – require 

interpersonal interactivity. 
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Goals 

 

At the most basic level, it makes sense to assess to what degree the interactivity at cbc.ca is 

interpersonal, because the CBC itself has claimed that discussion and conversation are the 

reason for these interactive features.  In order to “create a thriving conversation” (CBC, 

2009b) as the CBC wishes to do, its interactive features must facilitate interpersonality.  

Otherwise, the UGC runs the risk of being a sort of online graffiti where users leave their 

marks, but rarely engage with one another.  If users simply react to stories, leaving their 

personal opinions but not interacting with one another, there will be no conversation in the 

true sense of the word. 

 

History 

 

Interpersonal interactivity at the CBC‟s website can also help it to fulfill its historic role in the 

community as a facilitator of interpersonal communication. The type of interpersonal 

interactivity that the comment threads at the CBC‟s website can engender is in many ways 

similar to the type of interactivity that takes place via radio phone-in shows.  The CBC has a 

long history of providing these sorts of shows.  In a study of talk-radio listeners and callers, 

Turow (1974) argued that phone-in shows should be considered a type of mediated 

interpersonal communication.  He found that the “principle urge motivating people to call a 

„talk station‟ is rooted in a highly personal need for communication – for contact with the 

outside world” (p. 171). Building on studies by Turow and others, Avery and Ellis (1979) also 

argue that talk radio can be considered an interpersonal medium.  Similarly, O‟Keefe‟s (2002) 

description of talk radio echoes their position.  She argues that talk radio listeners are 

“brought into contact with other ordinary people‟s problems and … with other people‟s 

opinions.”  We can see the obvious parallels here to online commenting systems.  Whereas 

there is little precedent for the CBC‟s provision of expressive interactivity, the long tradition 

of CBC radio phone-in programming provides precedent for online interpersonal interactivity.  
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Mandate 

 

On a deeper, level it makes sense to assess the interpersonality of UGC at cbc.ca because 

interpersonal interactions may offer the potential to help the CBC to achieve its mandated 

mission.  As we saw above, the Broadcasting Act mandates that the CBC:  

i. be predominantly and distinctively Canadian, 

ii. reflect Canada and its regions to national and regional audiences, while serving 

the special needs of those regions,  

iii. actively contribute to the flow and exchange of cultural expression, 

iv. be in English and in French, reflecting the different needs and circumstances of 

each official language community, including the particular needs and 

circumstances of English and French linguistic minorities,  

v. strive to be of equivalent quality in English and French,  

vi. contribute to shared national consciousness and identity, 

vii. be made available throughout Canada by the most appropriate and efficient 

means and as resources become available for the purpose, and  

viii. reflect the multicultural and multiracial nature of Canada. (Canada, 1991) 

Interpersonal interactivity can help the CBC to fulfill this mandate in a number of ways.  Item 

VI has perhaps the most to gain from in interpersonal interactivity at cbc.ca.  The 

Broadcasting act does not define exactly what it means by national consciousness and 

identity.  These terms are conceptual cans of worms that,if opened too wide, run the risk of 

complicating any study they are involved in.  For this reason, this study will use fairly straight 

forward definitions of each.  This study assumes national consciousness to mean the 

awareness of the existence of a particular nation – in this context Canada.  I take national 

identity to mean the degree to which one sees him or herself as a member of a nation.  Shared 

national identity suggests that the CBC is mandated with unifying national identification in 

Canada.  

 As mentioned above, national imperatives have long been one of the chief driving 

forces for CBC policy and programming.  The newfound ability to allow citizens from across 

the nation to engage with one another offers the CBC potential nation-building tools that until 
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a few years ago it did not have.  As Deuze (2006) points out, participatory media can 

contribute to individual consumers‟ sense of group identity and the awareness of their roots.   

The contribution interpersonal interactivity at cbc.ca potentially plays in national 

identity development is similar to the role Anderson (1983) suggests the traditional media 

have played.  Anderson argues that consuming similar news content simultaneously and in a 

shared language helped the citizens of nascent nations to imagine themselves as members of 

the same group – in this case a nation.  While the CBC played up this role in the pre-internet 

age, the inclusion of interactive features has the potential to strengthen this role as national 

identity facilitator.  Now, as well as sharing content consumption, CBC audience members 

can directly engage with one another and share their opinions and reactions to that content.  

However, it is important to note that this level of interaction will not necessarily create 

a shared unified sense of Canadian identity.  In fact, interpersonal interaction in news contexts 

like at cbc.ca may weaken the sense of a unitary Canadian identity.  Whereas in previous 

years, there was a sense of a unified voice within English-language Canadian media, 

interactive features potentially undermine that voice.  Nonetheless, as Billig (1995) points out, 

this type of discussion can strengthen national consciousness through “banal nationalist” 

means.  Because the stories at CBC are framed within a national context – it is after all the 

Canadian Broadcasting Corporation – and the discussion at cbc.ca is similarly framed, 

engaging in this discussion enforces a social construct of Canadianess.  This is true regardless 

of the degree to which conversants agree on what defines Canada.  User 1 may disagree with 

user 2 about Canadian immigration reforms, but the simple fact that the conversation is with 

other Canadians,
4

 framed in a Canadian context, and facilitated by a Canadian public 

institution helps to fulfill item vi of the Broadcasting Act. 

Item ii also provides a natural fit for the CBC‟s new interactive features.  The UGC 

created at cbc.ca helps the CBC to reflect Canada and its regions.  However, the current 

design at cbc.ca does not allow us to know to what degree audiences pay attention to these 

reflections.  Comment threads run the risk of suffering from the “tree falling in a forest” 

phenomenon.  If commenters leave opinions that reflect their region, do those reflections exist 

if nobody reads them?  One way to deal with this issue is to measure to what degree these 

comments constitute interpersonal interactivity.  If these regional and national reflections take 

                                                        
4
 My previous research indicates that cbc.ca commenters are overwhelmingly (i.e. upwards of 99%) Canadian. 



‧
國

立
政 治

大

學
‧

N
a

t io
na l  Chengch i  U

niv

ers
i t

y

 

  

 

26 

place within the context of interpersonal discourse, then we can know that the CBC‟s new 

interactive features are – at least to some extent – helping realize item ii of its mandate.  The 

act of reading and responding to UGC at cbc.ca is – in and of itself – a reflection of a regional 

and national interest for at least one member of the CBC‟s audience.   

 

Digital Commons 

 

As well as helping determine how well the interactivity at cbc.ca accords with its own 

professed motivations and how well it helps the CBC to fulfill its mandate, assessing 

interpersonal interactivity at cbc.ca can help us determine to what extent the CBC is moving 

towards the creation of the social nexus advocated for in calls for a new public broadcaster 

created digital commons.  The media environment in which the CBC functions has changed 

significantly since the CBC‟s founding.  Coleman argues that, in order to remain true to their 

ideals and remain viable in the new media environment, public broadcasters like the CBC 

should pursue the “broadest opportunities of interactive communications” (2004, p. 96).  

Interpersonal interactivity is an essential element of the interactive potential that Coleman, 

Murdock and Nissen allude to.  Without it, the “friendship and association” (Coleman, 2004, 

p. 91), and empathy (Murdock, 2004, p. 6) required by a digital commons will be unable to 

develop.  It is certainly true that interpersonal interactivity is not sufficient to foster a digital 

commons.  It is however, a necessary component.  Without it, there is little chance of users 

developing the sense of community, togetherness and shared space alluded to by the commons 

in digital commons.  Thus, it makes sense to assess the UGC at cbc.ca to see to what degree it 

is interpersonal in nature.  This will let us know whether or not the interactivity at cbc.ca has 

thus far provided this significant necessary condition for digital commons development.   

One of the main features of the digital commons is improved political participation. 

McLeod and colleagues (McLeod, Scheufele, & Moy, 1999) demonstrate that following an 

individuals‟ own degree of political interest, his or her degree of interpersonal discussion is 

the greatest predictor of political involvement.  Thus, if the CBC website is able to encourage 

more interpersonal interaction, it may very well improve the degree of political participation 

amongst users. 
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Finally - in addition to measuring to how well the UGC at cbc.ca accords with its own 

professed motivations, potentially helps it fulfill its mandate, and provides a necessary 

condition for a digital commons – measuring how interpersonal the interactivity at cbc.ca is 

will help us to better understand how readers use news commenting functionality.  As 

mentioned above, there are numerous studies exploring how the addition of interactivity has 

influenced editorial policy, but there are few empirical studies of the UGC in comment 

threads.  As well as helping us to understand how well the addition of interactivity integrates 

with the CBC‟s role, it will help us to shed light on how users integrate interactivity into their 

news consumption. 
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Chapter Three: Method 

 

There are many ways to approach a study of interactivity. McMillan (2002)points out that 

scholars have utilized four different areas of focus in order to understand interactivity.  These 

include: 

 Interactive Features 

 Perceived Interactivity 

 Interactive Exchange 

 Multi-dimensional Perspectives 

Each of these foci aims the analysis at a specific element of interactivity.  Interactive features 

study focuses on the technological aspects of interactivity, by analyzing the possibilities for 

interaction.  Perceived interactivity utilizes subjective user assessments of interaction.  

Interactive exchange analysis focuses on the two-way communication inherent to 

interpersonal interactivity.  Meanwhile, multi-dimensional perspectives analyzes a mixture of 

features, perceptions and exchange (McMillan, 2002).  By studying the UGC at cbc.ca, this 

study will use what McMillan would refer to as an interactive exchange focus. 

In order to assess interactive exchange, many studies measure the number of 

exchanges in given conversations. This exchange-oriented definition of interactivity is helpful 

in determining what does and what does not constitute interpersonal interactivity and 

measuring how in depth it is. However, if we only rely on exchange analysis we would find 

that much of the UGC at cbc.ca does not constitute interactivity at all because it is isolated 

from a thread of communication. As we determined above, expressive interactivity offers 

interaction without the necessity for exchange with other users.  

In order to encompass both interpersonal and expressive interactivity, this study will 

use McMillan‟s(2002)four-part interactivity typology including: Feedback, Monologue, 

Mutual Discourse, and Responsive Dialogue.  These are presented below in Table 3.1. 
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Table 3.1 McMillan’s Interactivity Model 

  One-Way Two-Way 

Level of 

Receiver 

Control 

 

High Feedback 

 

Mutual Discourse 

 

S = Sender 

R = Receiver 

P= Participant 

 

 

Low 

Monologue 

 

Responsive Dialogue 

 

Adapted from McMillan, S. J. (2002). Exploring Models of Interactivity from Multiple Research 

Traditions: Users, Documents, and Systems. In L. Lievrouw & S. M. Livingstone (Eds.), Handbook of 

New Media: Social Shaping and Consequences of ICTs. Thousand Oaks, CA: Sage 

 

However, as mentioned above McMillan‟s typology is somewhat problematic in that feedback 

and monologue are not necessarily distinct.  Therefore, this study will limit feedback at cbc.ca 

to include only the voting feedback system attached to each comment as an “approve” or 

“disapprove” function.  Thus, one-way comments providing feedback will fall into the 

monologue category. 

In addition to determining what type of interactivity cbc.ca users are engaging in, it will 

also be useful to determinewho they are interacting – or perceive to be interacting - with.  

Examining how users address their comments will help us to better understand how users 

engage in different types of interaction.  Cross-tabulating interaction type by address type will 

demonstrate how different forms of address lend themselves to different forms of interaction 

and vice-versa.  In their analysis of email messages to NBC.com, Newhagen and colleagues 

identified three types of address: 

 Macro-scopic address 

 Mezzo-scopic address 

 Micro-scopic address 

R S P P 

R S R S 
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In the context of their study these correlated respectively with addresses to: the public, the 

institution (i.e. NBC), and an individual (ie. particular journalists) (Newhagen, Cordes, & 

Levy, 1995).  Similar trends can be seen at cbc.ca.  The UGC at cbc.ca oftentimes appears as 

a sort of letter-to-the-editor addressed to the general public.  Meanwhile, other UGC 

addresses the CBC as an institution, while still more messages are addressed to specific users.  

One of the major differences between the UGC at cbc.ca and the content analyzed by 

Newhagen and colleagues is of course the fact that NBC‟s emails are a semi-private two-way 

communication, while UGC at cbc.ca is communication in an open forum.  Yet another trend 

that casual observation reveals is that users often direct their comments towards figures or 

institutions mentioned in the article they are commenting on.  This is a type of micro-scopic 

address, but it differs from addressing other cbc.ca users.  In order to keep track of this 

phenomenon we‟ll measure two types of micro-scopic address: micro-user and micro-story-

component address.  

So, we have determined four types of interaction, and four types of addresses that 

interaction can take the form of.  We can combine these traits to form a ten part model of the 

type of interaction possibly taking place at the CBC‟s website: 

 Macro-Feedback: Feedback addressed to the world at large.  The CBC website 

feedback system is anonymous, simply totaling the number of „agrees‟ and „disagrees‟ 

for each comment.  As these are visible to everyone they are all considered macro 

addresses.  

 Macro-Monologue: Monologic content addressed to the world-at-large 

 Mezzo-Monologue: Monologic content addressed towards the CBC 

 Micro-Monologue: Monologic content addressed to specific individuals 

 Macro-Dialogue: Dialogic content that is responsive but also addressed to the world-

at-large. 

 Mezzo-Dialogue: Dialogue between users and the CBC; unlikely 

 Micro-Dialogue: Dialogue between specific individuals; the most likely kind. 

 Macro-Discourse: Discursive content aimed at the world at large and engaged in by 

many users 

 Mezzo-Discourse: Discursive content between users and the CBC; unlikely. 
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 Micro-Discourse: Discourse between individual users; the most likely kind. 

As well as these ten types of interaction, we can measure the level of exchange at the CBC 

website.  Tracking the degree to which comments are responses to others and are themselves 

responded to will help us to understand the nature of interactivity at cbc.ca.  The next step is 

to explore more closely specific research questions and what sort of actual research methods 

we can use to measure the UGC at cbc.ca. 

 

Research Questions 

 

The above discussion raises a number of important questions.  As we saw, the CBC‟s role in 

the current media environment is unclear.  While tiptoeing into the Web 2.0 world the CBC 

has hesitated to move from its traditional role of content provider.  At the same time, the CBC 

characterizes the interactivity available at its website as desirous of conversation and 

discourse.  It is still unclear to what degree this desire has been satisfied, and more generally 

what function cbc.ca‟s interactivity is serving for the CBC‟s audience.  Thus this study poses 

the following questions: 

RQ1a: How much interactivity at cbc.ca is interpersonal and how much is expressive?  What 

proportion is made up of monologue, responsive dialogue, mutual discourse, and responsive 

monologue? 

RQ1b: How deep is the interpersonal interactivity taking place at cbc.ca?  How many 

exchanges take place between two or more users in the context of a single conversation? 

RQ2:  Who are the users at cbc.ca addressing their content to?  Do they tend towards macro-

scopic, mezzo-scopic, or micro-scopic addresses?  How does address type vary by 

interactivity type? 

 Because of its importance as a national entity and its mandated mission to contribute 

to shared national consciousness and identity, it is fitting to examine how the user 

interactivity at cbc.ca may or may not be relevant to the issue of nation building.  Research 

question three aims to explore this further: 

RQ3:To what extent do the comment threads at the CBC website contribute to shared 

national consciousness and identity? 
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Method 

 

In order to address the research questions posed above, this study will perform both a content 

analysis of the UGC at cbc.ca and a discourse analysis of discussions involving national 

consciousness and identity.  Because they are the most active element of the CBC‟s set of 

interactivity features, the sample will be drawn from comment threads at cbc.ca.  As there are 

no clear theoretical reasons to believe that interaction will vary systematically for historical or 

topical reasons, the sampling plan is somewhat arbitrary.  That said, in order to get a better 

understanding of what kind of commenting activity is taking place I conducted pilot research 

over the course of three weeks – one each from March, April and May of 2009 - that 

randomly sampled comments from 504 news stories.  The average number of comments per 

story divided by national and international news topics is presented in Table 3.2. 

Table 3.2: Number of Comments 

Origin Mean N Std. 

Deviation 

Domestic 146.92 248 243.382 

International 89.82 256 96.558 

Total 117.92 504 186.093 

We can see that domestic stories tend to draw more comments and have a higher variance of 

total comments submitted.  The range of the number of comments is large with some stories 

garnering no, or only a few comments, while others end up with well over 1000 comments.   

The pilot study also measured comment valence on a 5-point Likert scale – ranging 

from 1 very negative to 5 very positive.
5
  The results of these findings, divided by story issue 

are presented in Table 3.3.  

                                                        
5
 Very negative was defined as a comment with a negative tone that used strong language, all capital letters, or 

strong punctuation such as exclamation marks.  Negative comments were those with a negative tone, but lacking 

the stronger attributes of very negative comments.  Neutral comments were those which did not express positive 

or negative tone.  Positive comments were those which used a positive tone but no strong attributes.  Very 

positive comments were those which used a positive tone and strong language, all capital letters, or strong 

punctuation marks such as exclamation marks. 
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Table 3.3: Valence x Story Issue 

Issue Mean N Std. Deviation 

Crime 3.22 180 1.229 

Health 3.50 48 .945 

Defence 3.18 60 1.200 

Politics 2.95 44 1.120 

Economy/Trade 3.48 52 1.075 

Environment 4.25 20 1.251 

Immigration/Ethnic Issues 2.87 24 1.035 

Science/Technology 3.63 8 1.408 

Other 3.38 68 1.282 

Total 3.30 504 1.199 

 

In addition to rating comment opinions, the pilot study measured the number of 

comments per story.  These findings are presented, divided by story issue in Table 3.4: 

 

Table 3.4: Number of Comments x Story Issue 

Issue Mean N Std. Deviation 

Crime 117.64 180 187.949 

Health 89.33 48 76.704 

Defence 66.98 60 57.600 

Politics 308.55 44 396.782 

Economy/Trade 115.69 52 95.294 

Environment 91.00 20 94.156 

Immigration/Ethnic Issues 231.67 24 140.681 

Science/Technology 4.00 8 .000 

Other 43.29 68 49.714 

Total 117.92 504 186.093 

 

These findings suggest that there is significant variation in the discussions taking place within 

the comment threads of different story types.  It therefore makes sense to sample as diverse a 

selection of story types as possible in order to include these different types of conversation in 

our analysis. In addition RQ3‟s analysis of national consciousness and identity related 

discussions requires a selection of stories that could reasonably lead to such discussions.   

Therefore, this study proposes a purposive sample of stories from different topic areas of 

cbc.ca.The stories posted to the CBC website will be monitored and stories will be selected 

until there is a comment corpus of sufficient size.  Stories will be selected based on how well 

they fulfill the three criteria:  national importance, topic variety, and number of comments.  
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Issues of national importance will be selected to help answer RQ3 (below).  A variety of 

topics will be selected so as to incorporate as many different types of discussion as possible.  

The number of comments will only be taken into consideration as a result of practical 

necessity.  Some stories attract thousands of comments and would overwhelm this study‟s 

capabilities.  Therefore, stories attracting a number of comments closer to the average (118) 

will be focused on.  All of the comments from the selected stories will be recorded and 

subjected to a content and discourse analysis aimed at answering the research questions. 

Research Question 1a involves four elements of measurement.  Each piece of UGC 

in the sample will be classified asmonologue, responsive dialogue, mutual discourse, or 

responsive monologue. 

Monologue is defined as any comment not responding to another comment and not 

asking non-rhetorical questions.  For instance, in a recent story about H1N1 vaccinations, user 

JeffryW wrote: “According to my calculations we will have 40, 000, 000 vaccination doses to 

throw in the garbage when this is all over.”
6
 This comment would be coded as monologic 

because it does not seek to engage in dialogue.  It is neither asking or answering questions or 

responding to another user‟s contribution. 

Responsive dialogue is defined as any comment either a) asking non-rhetorical 

questions or b) responding in some mannerto another piece of UGC.  For example, in the 

same vaccination story, 2Little2L8 wrote: “staceylnewman Stacey I think maybe you missed 

the separation in my last post, the first half is from girlinalberta, I am the conspiracy theorist.”  

Because this post is clearly a response to another user it would be coded as responsive 

dialogue. 

Mutual discourseis dialogic in nature and thus similar to responsive dialogue.  

However, it is distinguished from responsive dialogue by its higher exchange level, degree of 

respect and understanding between the participants and number of conversants.  To be 

distinguished from responsive dialogue mutual discourse must involve more than two 

participants – and thus more than two exchanges - and must involve more than simple 

disagreements amongst users.  Any comment that fits within this definition will be considered 

part of a mutual discourse and coded as such. 

                                                        
6
 These example comments are taken from the story about H1N1 vaccinations available at: 

http://www.cbc.ca/canada/story/2009/11/02/swine-flu-debate002.html  

http://www.cbc.ca/canada/story/2009/11/02/swine-flu-debate002.html
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Responsive Monologue is defined as UGC that refers to preceding discussion without 

referring to any particular comments or answering or asking any questions.  These messages 

tend to be commentary on the overall tone of earlier discussion.  For example, user Fewmets 

wrote in regards to the comments made on the story of an accused Canadian terrorism 

suspect: “I love stories like this; whether the accusation is true or not, the comments remind 

me that we‟ve still got a lot of racists among us.”
7
 

Feedbackthat users leave by using the „agree‟ and „disagree‟ functions will be 

measured by tracking the totals of each for each comment.  Because earlier comments have 

more opportunity to attract feedback, the raw numbers of agreement and disagreement will 

not be comparable across comments.  Thus, feedback totals will be used to create a feedback 

level allowing us to compare levels of agreement/disagreement.
8
 

Research Question 1b will require following the thread of conversations that take 

place within the UGC at cbc.ca.  By keeping track of the exchanges that take place in each 

comment thread, we can code comments by their exchange-level.  Thus anything that is a 

response to one other comment is a level 1.  So, 2Little2L8‟s comment referred to above 

would be coded as a number 1 because its response to Stacy Newman is the second comment 

in a conversation thread.  If Stacy Newman were to subsequently respond to 2Little2L8‟s 

comment her reply would be a level 2 comment.  Subsequently, anything responding to a 

level 2 comment is a level 3 comment, and so on.  In the case that a single comment responds 

to two or more previous comments the average exchange-level value will be used.  

Research Question 2 requires that the address mode of each item of UGC within the 

sample be coded.   

Macro-scopic addresses are those messages addressed to the public at large.  The above 

comment by JeffryW would be coded as macro-scopic because it is addressed as a general 

declarative statement. 

                                                        
7
 This story can be found at: http://www.cbc.ca/world/story/2010/01/25/chicago-mumbai-terror-100125.html 

8
 These will be calculated by dividing the number of „agrees‟ by the number of „disagrees.‟  Thus a comment 

with 500 agrees and 100 disagrees would have an agreement level of 5, while a comment with 20 agrees and 4 

disagrees would also have an agreement level of 5.  Meanwhile a comment with 4 agrees and 20 disagrees would 

have a feedback level of 0.2.   

http://www.cbc.ca/world/story/2010/01/25/chicago-mumbai-terror-100125.html
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Mezzo-scopic addresses are those directed towards the CBC as an institution.  These 

comments are often critique the CBC‟s journalistic practices or the writing of the particular 

article commented on.   

Micro-user-scopic addresses are those messages aimed at particular users.  The above 

comment left by 2Little2L8 would be coded as micro-scopic because it is clearly addressed to 

another user: stacylnewman. 

Micro-story-component-scopic addresses are those aimed at elements of the story.  For 

instance, a recent story about Don Cherry‟s influence on head injuries in hockey attracted 

many comments addressed towards both Don Cherry and the medical doctor mentioned in the 

story.  For instance, Iron Man 01 wrote: “Cherry… I for one support you.”
9
 

 Research Question 3 requires more detailed exploration than a quantitative content 

analysis can provide.  In order to understand how interactive functionality may or may not 

contribute to a shared sense of national consciousness and identity we need to look to the 

content of comments left at the CBC website.  This will involve a close reading of the 

comments to identify those that deal with issues pertaining to national consciousness or 

identity.  Once the pertinent comments are identified they will be examined to determine how 

they represent Canada and Canadianess.  The examination will focus on important issues such 

as how comments act to define Canadian, the language they use, whether or not they discuss 

issues of Canadian identity, responsibilities, ideals and subsequently the degree of agreement 

or disagreement amongst user conceptions of “Canadian.”  The extent to which these 

comments reflect the maintenance and/or generation of a shared national consciousness and 

identity will determine the answer to RQ3. 

 With these research questions and methods in hand, this study will now turn to the 

final two chapters, where the research findings will be presented and discussed. 

                                                        
9
 This story can be found at:  http://www.cbc.ca/sports/hockey/story/2009/12/19/sp-

doncherry.html#socialcomments.  

http://www.cbc.ca/sports/hockey/story/2009/12/19/sp-doncherry.html#socialcomments
http://www.cbc.ca/sports/hockey/story/2009/12/19/sp-doncherry.html#socialcomments
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Chapter 4: Findings 

 

Stories posted to the CBC were followed over the course of two weeks in January 2010.   

Tracking the stories led to the selection of 11 suitable stories with 1491 total comments.  Each 

story was selected based on its contribution to both topic diversity and the potential for 

nationally oriented discussion.  The stories selected and the number of comments on each 

story are presented in Table 4.1.   

Table 4.1: Stories Comments Percent 

Haiti Relief(CBC, 2010c) 290 19.5 

Tamils(CBC, 2010a) 122 8.2 

UFC Health(CBC, 2010k) 218 14.6 

Target(CBC, 2010i) 114 7.6 

Polar Bears(CBC, 2010b) 95 6.4 

Haiti Adoptees(CBC, 2010g) 244 16.4 

Mumbai(CBC, 2010d) 61 4.1 

Quebecor(CBC, 2010j) 38 2.5 

Asbestos(CBC, 2010e) 60 4.0 

Repatriation(CBC, 2010f) 60 4.0 

Olympic Flag(CBC, 2010h) 189 12.7 

Total 1491 100.0 

 

Following its selection each story‟s comment thread was allowed to run its course and be 

closed for commenting – usually taking about one week from the posted on date.  The 

comments were then collected and coded according to the scheme attached in Appendix A.   

 Due to resource restrictions, this study was unable to cross code the entire comment 

corpus.  However, in order to determine the reliability of the coding, approximately 10% of 

the corpus was coded by a secondary coder and the results were compared.  The secondary 

coder was an American female with an undergraduate degree in communication studies.  Her 

training – by the author and original coder – involved full explanations of all the concepts she 

was to code for and a brief demonstration of how the original coder would have coded a 

selection of comments. 

 Because a number of the measurement levels examined objective traits of the 

comments – i.e. number of words or number of thumbs up and thumbs down – not all 

elements were cross measured.  The cross coding focused on the three traits most vulnerable 

to subjective interpretation or coding errors.  These were:  
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 Type of Comment 

 Exchange Level 

 Address Level 

Determining exchange level and sometimes address level required following entire comment 

threads.  As a result, instead of randomly sampling a selection of comments to cross-code, the 

entire comment sections from three stories were coded.  The Mumbai, Quebecor, and 

Asbestos stories were selected because their comments sections included 159 comments, 

totalling 10.7% of the total number of comments coded.   

Because the variables being coded were measured at a nominal level and averaged 

about four nominal options per variable, the possibility of random agreement was somewhat 

high.  To address this concern, in order to compare coding results Krippendorf‟s alpha was 

used instead of a more basic correlation.  The level of agreement between the two coders was 

quite high, with a Krippendorf‟s alpha level of 0.943.  These results are within reasonable 

thresholds established by the literature.  Lombard et al(Lombard, Snyder-Duch, & 

Campanella Bracken, 2002) indicate that correlations of 0.90 or above are generally 

considered to be sufficient for all measures of cross-coder reliability, especially for more 

conservative measures such as Krippendorf‟s alpha.  Before delving into the results of this 

content analysis, let us look briefly to the content of the stories in question. 

 

The Stories 

 

These 11 stories originated in seven different cbc.ca news sections.  Three were filed in the 

Canada section, two each in Money and Health and one each from the Sports, World, Politics 

and Technology and Science sections.  The number of comments on each story ranged from 

38 to 290.  This is within one standard deviationof the average number observed in the pilot 

study mentioned in Chapter 3.  Because the content of the stories is so central to commenting 

behavior, a short summary of each follows. 

Canada wants lead in Haiti reconstruction: This story, filed in the CBC‟s Politics 

section, was posted to the CBC website on Friday, January 22.  It deals with negotiations 

between the Canadian government and the Haitian government about a potential leading role 
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for Canada in Haiti‟s reconstruction process.  Because it deals with Canadian international aid 

activities and the accompanying issues of national responsibility and tradition this story 

provides an ideal place for national consciousness and identity discussions. 

2 Canadians jailed for trying to help Tamil Tigers: This story was posted to the 

CBC‟s Canadian news section on January 23.  It deals with the sentencing in the USA of two 

Canadian citizens charged and convicted with trying to buy arms for Tamil Tiger military 

activities in Sri Lanka.  This story was selected because it deals with sensitive issues such as 

immigration, national allegiances, diasporic identities and terrorism.  As such, it offers a 

unique forum within which to discuss Canadian consciousness and identity. 

UFC champ takes punch at Canadian health care:This story was uploaded to the 

CBC website‟s Health section on January 21
st
.  Health care has long been central to Canadian 

identity.  Tommy Douglas, the founder of what has become Canada‟s national health care 

system, was voted the Greatest Canadian of all time by CBC viewers.  Health care has 

become so important to Canadians partially because it serves to distinguish them from their 

American counterparts.  As such, this story which features an American commenting on 

Canadian health care, offers the potential for lively discussion about this important aspect of 

Canadian identity. 

Target considers Canadian expansion:This story was uploaded to the CBC website‟s 

Money section on January 22
nd

.  It covers the potential for the American department store 

chain Target to expand into Canada.  This storywas selected because it deals with the 

sensitive issue of American corporate presence in Canada and can be reasonably expected to 

provide a forum for national-type discussions.   

Canada bans Baffin Bay polar bear exports:This story was uploaded to the CBC 

website‟s Technology & Science section on January 22
nd

.  Itcovers a new ban on exporting 

polar bear parts from the Baffin Bay region of Canada.  The small commercial bear hunt 

relies on American tourists for revenue.  The ban on exports essentially puts a stop to the 

trophy hunting industry.  This story deals with a number of issues likely to elicit comments 

regarding Canadian identity.  It addresses issues of Canadian capitulation to foreign pressures, 

regionalism and Canadian environmental responsibilities. 

Haitian adoptees arrive in Canada:This story was uploaded to the CBC website‟s 

Canada section on January 25
th

.  Itcovers the arrival in Ottawa of a planeload of adoptees 
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from the earthquake-ravaged Haiti.  This storywas selected because of its positive spin on 

Canadian immigration and Canadian international aid programs. 

Canadian pleads not guilty to Mumbai massacre:This story was uploaded to the 

CBC website‟s World section on January 25
th

.  It deals with many of the same issues as the 

earlier story covering the sentencing of two Tamil Tiger supporters.  As such it provides us 

with an opportunity to compare how the two discussions deal with the controversial issues of 

immigration, terrorism and national allegiances.   

U.S. printer to swallow former Quebecor World:This story was uploaded to the CBC 

website‟s Money section on January 26
th

.  Itcovers the purchase of Quebecor World – the 

printing division of major Canadian media corporation Quebecor.  It is somewhat similar to 

the earlier story covering the potential for Target to expand into the Canadian market.  

However, it deals with the even more controversial issue of American takeovers of Canadian 

corporations.   

Charest may face asbestos protests in India:This story was uploaded to the Health 

section of cbc.ca on January 29
th

.  Itcovers Quebec Premier Jean Charest‟s coming visit to 

India and the potential for protests due to Quebec‟s history of asbestos exporting.  This article 

deals with both regionalism and Canadian responsibilities to the international community.  

Asbestos has long been banned for use by Canadian construction industries.  However, 

Canada – Quebec in particular – remains one of the world‟s largest exporters of Asbestos.  

This story provides a venue for CBC users to discuss these issues.  

Family weeps as soldier's body returns to Canada: This story was uploaded to the 

Canada section of the CBC website on January 19
th

.  It covers the repatriation of Canadian 

Sergeant John Faught, killed by a roadside bomb in Afghanistan.  Since 2001 the war in 

Afghanistan has occupied an important place within Canadian national discourse.  Canada‟s 

military role in Afghanistan and the accompanying casualties often spawns discussions 

revolving around national traditions and responsibilities.   

Hughes named Canada’s Olympic flag bearer: This story was uploaded to the CBC‟s 

sports section on January 30
th

.  It covers the announcement of Clara Huges as Canada‟s 

official flag bearer during the opening ceremonies of the Vancouver 2010 Winter Olympics.  

As a sporting story with a national focus, this item was chosen because of its potential to unite 

commenters behind the Canadian Olympic team.  Clara Hughes is an accomplished Canadian 
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athlete.  Having won medals in both the summer and winter Olympics, her appointment as 

Canada‟s flag bearer for the Vancouver Olympics opening ceremonies offers a chance for 

CBC users to discuss her, the Olympics and Canadian sport. 

 

Descriptives 

 

The average comment within the sample was 61 words long (Table 4.2), with the stories 

showing significant variation in comment length.  The less controversial Olympic Flag story – 

where many commenters simply left notes of encouragement – averaged around 37.5 words in 

comment length.  On the other hand, the UFC Health, Haitian Adoptee and Polar Bear stories 

– which allelicited disagreements between commenters and more in depth responses to both 

the story and one another – garnered comments averaging over 70 words apiece.   

Table 4.2: Comment Length 

Story Mean N Std. Deviation 

Haiti Relief 60.55 290 56.663 

Tamils 49.08 122 46.158 

UFC Health 73.39 218 68.894 

Target 62.56 114 61.952 

Polar Bears 78.12 95 62.228 

Haiti Adoptees 76.26 243 63.521 

Mumbai 52.16 61 40.988 

Quebecor 41.82 38 34.988 

Asbestos 49.37 60 50.836 

Repatriation 52.29 59 50.865 

Olympic Flag 37.56 189 42.354 

Total 60.81 1489 58.236 

 

Examining commenting behavior demonstrates that the vast majority of commenters 

left only one comment and did not engage in sustained conversations.  Table 4.3 displays the 

number of users who left specific numbers of comments.  As we can see fewer than 4% of 

users left 4 or more comments, slightly less than 5% left 3 comments, 13% left two 

comments, and 79% left only one comment.  These numbers are inclusive of the entire 

comment sample, so some of those who left multiple comments did so in different comment 

threads. 
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Table 4.3: Comment Frequency 

Number of Comments  Number of Users Percent Cumulative Percent 

14 1 .09 .09 

13 1 .09 .19 

11 2 .19 .38 

8 1 .09 .47 

7 2 .19 .66 

6 10 .94 1.6 

5 6 .56 2.16 

4 17 1.6 3.76 

3 51 4.8 8.56 

2 137 13 21 

1 836 79 100 

Total 1064 100 100 

 

Research Question 1a: Comment type 

 

Table 4.4 cross-tabulates the stories by comment types.  The overall percentages demonstrate 

that a full 70% of comments were monologic in nature.  Twenty-one percent were responsive 

dialogue comments.  Four percent were mutual discourse, while 5% of comments were of the 

responsive monologue type.  There was significant cross-story variation in the type of 

comments made.  

 

Table 4.4: Story * Type Cross tabulation 

Story 

 

Type 

Total Monologue 

Responsive 

Dialogue 

Mutual 

Discourse 

Responsive 

Monologue 

 

 

 

Haiti Relief Count 224 53 7 6 290 

% within Story 77.2% 18.3% 2.4% 2.1% 100.0% 

Tamils Count 86 29 1 6 122 

% within Story 70.5% 23.8% .8% 4.9% 100.0% 

UFC Health Count 173 30 3 12 218 

% within Story 79.4% 13.8% 1.4% 5.5% 100.0% 

Target Count 73 31 6 4 114 

% within Story 64.0% 27.2% 5.3% 3.5% 100.0% 

Polar Bears Count 60 24 7 4 95 

% within Story 63.2% 25.3% 7.4% 4.2% 100.0% 

Haiti 

Adoptees 

Count 130 74 12 27 243 

% within Story 53.5% 30.5% 4.9% 11.1% 100.0% 

Mumbai Count 39 10 10 2 61 

% within Story 63.9% 16.4% 16.4% 3.3% 100.0% 
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Because the types of comments and conversations varied so much across the different 

stories, it is useful to take a brief look at each individual story: 

Haiti Relief: The comments on this story were overwhelmingly monologic in nature.  

Almost 80% of the comments made on this story were user‟s opinions about Canada‟s 

planned relief work in Haiti.  Like many of the comment threads at cbc.ca, replies were often 

political in nature either supporting or criticizing the current Conservative government.  The 

little discussion that did take place in this thread was predominantly made up of political 

disagreements between users.   

Tamils:The proportion of comment types left in relation to the Tamil Tiger story was 

similar to those on the Haitian Relief story.  Many of the postings either rejected the two 

criminals in question as “Canadians” or made comparisons between the Canadian and 

American judicial systems and their respective sentencing records.
10

  This story did have a 

higher rate of responsive-monologue type comments.  Many of these were criticisms of the at 

times xenophobic and exclusive nature of earlier commenters. 

UFC Health:This story showed similar comment type trends as the earlier two.  Much 

of the monologic content was aimed at insulting Mr. Lesnar the Ultimate Fighting 

Championship athlete in question, or defending Canadian health care systems.  The higher 

rate of responsive monologue in comments related to this story is largely accounted for by 

users criticizing the perceived simplicity of posts attacking Lesnar and blindly supporting 

Canadian Health care.  

                                                        
10

 Not long prior to this story, one of the “Toronto 18” terrorism plotters was sentenced to time already served 

plus one day.  Many posters indicated a preference for the longer jail sentences of the American judicial system. 

Quebecor Count 27 7 1 3 38 

% within Story 71.1% 18.4% 2.6% 7.9% 100.0% 

Asbestos Count 51 8 0 1 60 

% within Story 85.0% 13.3% .0% 1.7% 100.0% 

Repatriation Count 31 15 10 3 59 

% within Story 52.5% 25.4% 16.9% 5.1% 100.0% 

Olympic Flag Count 151 27 0 11 189 

% within Story 79.9% 14.3% .0% 5.8% 100.0% 

Total Count 1045 308 57 79 1489 

% of Total 70.2% 20.7% 3.8% 5.3% 100.0% 
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Target: The story about Target‟s potential expansion into Canada facilitated 

significantly more (27.2%) dialogic content than most of the other stories.  This is largely 

accounted for by users debating the quality of Target vis-à-vis competing department stores.  

Some users argued for Target‟s superiority while others claimed that the potential expansion 

offered more of the same.   

Polar Bears:The comment type breakdown of the Polar Bear export ban story was 

quite similar to the Target story.  The debate between whether or not Northern communities 

such as Baffin Bay should be allowed to sell polar bear hunting licenses to – largely American 

– tourists garnered significant debate.  The level of mutual discourse in this story was also 

higher than average as multiple users engaged in this debate and exchange levels increased. 

Haiti Adoptees:The story about adopted Haitian children arriving in Ottawa attracted 

the largest proportions of dialogue and responsive monologue.  The higher level of dialogue is 

largely accounted for by the numerous disagreements between users about adoption policies 

and national versus international priorities.  Some users argued that Canadians should not 

adopt Haitians and should instead focus on Canadian children in need.  These comments 

attracted many dissenting remarks resulting in a higher rate of dialogue.  The higher rate of 

responsive monologue has a similar origin.  Some of the comments arguing against adopting 

Haitians verged on xenophobia.  This led some users to comment with a negative appraisal of 

the overall tone of the conversation.  

Mumbai:While the story about the Mumbai terrorism suspect did not garner a huge 

number of comments, those it did attract are notable for the relatively high rate of mutual 

discourse.  This is largely due to two more prolonged conversations in which users argued 

both about immigration policy and whether or not obtaining Canadian citizenship was enough 

to justify referring to an individual as “Canadian” and whether or not immigrants deserve to 

receive Canadian social welfare benefits.   

Quebecor:The story about the American takeover of Quebecor‟s printing division 

attracted a fairly typical breakdown of comment types.  The slightly higher rate of mutual 

discourse was the result of two conversations, one of which revolved around Quebec‟s 

allegiance to Canada and another which politicized the story and blamed the Harper 

Conservative government and NAFTA for Canadian economic woes.   
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Asbestos:Jean Charest‟s visit to India and the potential for anti-asbestos protests 

attracted a high rate of monologic comments.  The majority of these were criticisms of the 

perceived hypocrisy of Canada‟s ban on asbestos for domestic use while maintaining an 

export-oriented asbestos industry or the perceived hypocrisy of Jean Charest‟s environmental 

criticisms of Alberta‟s oil sands industry while he himself supports a potentially damaging 

industry.   

Repatriation:The comments on the story regarding the repatriation of a Canadian 

soldier‟s body differed significantly from the average comment type distribution.  The 

elevated levels of responsive dialogue and mutual discourse can be attributed to 

disagreements about the propriety of Canada‟s mission in Afghanistan and whether or not this 

particular news story offered an appropriate venue for discussion beyond sharing condolences 

with those involved in the story.   

Olympic Flag: The story about Clara Hughes‟ appointment as Canada‟s flagbearer for 

the Olympic games opening ceremony did not elicit much dialogue.  Rather, users tended to 

leave their opinions as to whether or not she was a good choice for the position.  The small 

amount of dialogue that did take place mostly consisted of arguments about whether or not 

she was the best choice. 

Feedback: Feedback was measured by tracking the number of users who clicked on 

the “Agree” and “Disagree” button linked to each comment.  As such it is a variable that is 

most suited to assessing reactions to individual comments.  However, looking at aggregate 

feedback data can give us some insight into agreement/disagreement behavior more generally.  

In order to compare aggregate feedback levels, means were calculated by adding the total 

agrees and disagrees within various comment categories (i.e. story, comment type, address 

level) and then then dividing the total by the number of comments.  Table 4.5 presents the 

agreement and disagreement means for each story.  We can see that users are almost twice as 

likely to agree with comments as they are to disagree.  Interestingly, the Haitian adoptee and 

the Polar Bear stories attracted the most balanced levels of agreement versus disagreement.  It 

could be that this behaviorreflects the lack of consensus on the issues.  The disagreements 

between users regarding both regional interests and the appropriateness of adopting Haitians 

may bereflected in contending levels of agreement and disagreement with the comments 

made.  Conversely, a story like the one about Asbestos-related protests in India, which drew 
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comments notable for their similar perspectives, attracted feedback that was overwhelmingly 

in agreement.  All that said, the sample of 11 stories is not sufficient to draw final conclusions 

about what aggregate feedback data says about the nature of discourse within individual 

comment threads.   

 If we break down the feedback means by comment type as in Table 4.6 we see that 

Monologic comments including Monologue and Responsive Monologue types drew both 

more feedback and proportionally higher levels of disagreement than did dialogic type 

comments.  Mutual discourse comments in particular drew fewer feedback clicks than did the 

other types.  Perhaps as conversations between users became deeper, other readers not 

engaged in the conversation perceived them as somewhat tangential or private and 

subsequently felt less inclined to offer feedback. 

 

Table 4.5: Agreement/Disagreement Means  

Story Agree Disagree Ratio 

Haiti Relief Mean 26.11 13.52 1.93 

Std. Deviation 32.522 15.469  

Tamils Mean 72.36 16.61 4.36 

Std. Deviation 81.976 28.198  

UFC Health Mean 30.86 7.91 3.90 

Std. Deviation 37.876 11.074  

Target Mean 22.95 9.09 2.52 

Std. Deviation 29.516 12.812  

Polar Bears Mean 11.61 9.34 1.24 

Std. Deviation 9.486 8.740  

Haiti Adoptees Mean 54.74 37.11 1.48 

Std. Deviation 57.732 44.953  

Mumbai Mean 34.66 7.62 4.55 

Std. Deviation 35.222 13.337  

Quebecor Mean 17.53 3.95 4.44 

Std. Deviation 18.152 6.873  

Asbestos Mean 17.20 3.05 5.64 

Std. Deviation 16.487 2.613  

Repatriation Mean 32.49 11.42 2.85 

Std. Deviation 27.458 16.236  

Olympic Flag Mean 45.28 29.59 1.53 

Std. Deviation 60.725 41.065  

Total Mean 36.56 17.24 2.12 

Std. Deviation 49.124 28.863  
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Table 4.6: Comment Type * Feedback  

Type  

Agree Disagree Ratio  

Monologue Mean 39.25 19.26 2.04 

Std. Deviation 52.936 32.415  

Responsive Dialogue Mean 30.48 12.69 2.40 

Std. Deviation 40.967 17.757  

Mutual Discourse Mean 20.54 7.07 2.91 

Std. Deviation 19.046 8.683  

Responsive Monologue Mean 36.25 15.67 2.31 

Std. Deviation 35.105 17.889  

Total Mean 36.56 17.24 2.12 

Std. Deviation 49.124 28.863  

 

 Finally in terms of feedback we can see that, when broken down by address type as in 

Table 4.7, the micro-story component addresses drew a starkly higher proportion of 

agreement than did any other type of address.  That is to say that when users made comments 

addressed at particular individuals mentioned within the stories, other users were much more 

likely to agree than to disagree with their comments.  This may be due to the 

disproportionately high number of micro-story-component addresses within the UFC Health 

story.  These comments, addressed to Brent Lesnar were almost universally negative in 

nature, and drew high rates of agreement.  For instance, user Mrs. Jackatar wrote 

“Unfortunately though in your country, you have to have $ to get the kind of care you 

received.”  Seventy-five users agreed with this comment while only 5 disagreed.   

 

Table 4.7: Address * Feedback  

Address Agree Disagree Ratio 

Macro-scopic Mean 37.13 19.05 1.95 

Std. Deviation 48.098 31.552  

Mezzo-scopic Mean 30.54 11.79 2.60 

Std. Deviation 24.716 15.559  

Micro-scopic Mean 29.58 11.42 2.60 

Std. Deviation 41.505 16.536  

Micro-story-component Mean 70.74 13.43 5.27 

Std. Deviation 94.690 21.758  

Total Mean 36.56 17.24 2.12 

Std. Deviation 49.124 28.863  
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To summarize the answer to RQ1a, we see that an overwhelming majority of user 

interactivity at cbc.ca is expressive in nature.  Only 25% of comments were dialogic 

(responsive dialogue or mutual discourse) and the vast majority of users only left one 

comment each.  Using the „agree‟ and „disagee‟ buttons as a way to express feedback is 

popular with users, with agreement about twice as common as disagreement. 

 

Research Question 1b 

 

Given the previous observations, it is unsurprising that the vast majority of UGC at cbc.ca is 

not responsive in nature and exhibits a zero-level exchange value.  That is to say, most 

comments do not respond to other UGC but respond directly to the story in question without 

referencing other comments or commenters.  That said, some of the stories generated 

significantly deeper levels of interactive exchange than others.  This is demonstrated in Table 

4.8. 

We can see that comments left on the Repatriation, Target and Polar Bear stories had a 

deeper level of exchange than many of the others.  These deeper exchange levels were all 

generated by disagreements amongst users that resulted in arguments within the comment 

threads.  Other stories like the one on the Olympic Flag or the Asbestos issue generated less 

disagreement, attracting more comments that were simply statements of reader opinions about 

the story. 

All that said, it was still very uncommon for conversations to go deeper than a level 

two exchange.  Overall, only 1.7% of comments were coded as level 3 or higher and the 

highest exchange value observed was only level five.  This paucity of exchange is likely 

related to some specific design features of the CBC website.  These issues will be addressed 

in more detail in the concluding chapter. 

To summarize the answer to RQ1b, the comments at cbc.ca do not tend to reach deep 

exchange levels.  As we can see, the vast majority of comments are level 0, and the overall 

mean exchange value is only 0.317. 

 



‧
國

立
政 治

大

學
‧

N
a

t io
na l  Chengch i  U

niv

ers
i t

y

 

  

 

49 

Table 4.8: Story * Exchange 

Story 
Exchange Level 

Total 0 1 2 3 4 5 

 Haiti Relief Count 231 48 9 2 0 0 290 

% within Story 79.7% 16.6% 3.1% .7% .0% .0% 100.0% 

Tamils Count 92 27 3 0 0 0 122 

% within Story 75.4% 22.1% 2.5% .0% .0% .0% 100.0% 

UFC Health Count 186 26 6 0 0 0 218 

% within Story 85.3% 11.9% 2.8% .0% .0% .0% 100.0% 

Target Count 79 25 5 3 2 0 114 

% within Story 69.3% 21.9% 4.4% 2.6% 1.8% .0% 100.0% 

Polar Bears Count 67 15 7 3 1 2 95 

% within Story 70.5% 15.8% 7.4% 3.2% 1.1% 2.1% 100.0% 

Haiti 

Adoptees 

Count 159 70 11 3 0 0 243 

% within Story 65.4% 28.8% 4.5% 1.2% .0% .0% 100.0% 

Mumbai Count 43 6 8 4 0 0 61 

% within Story 70.5% 9.8% 13.1% 6.6% .0% .0% 100.0% 

Quebecor Count 30 5 2 1 0 0 38 

% within Story 78.9% 13.2% 5.3% 2.6% .0% .0% 100.0% 

Asbestos Count 52 8 0 0 0 0 60 

% within Story 86.7% 13.3% .0% .0% .0% .0% 100.0% 

Repatriation Count 34 13 7 5 0 0 59 

% within Story 57.6% 22.0% 11.9% 8.5% .0% .0% 100.0% 

Olympic Flag Count 162 26 1 0 0 0 189 

% within Story 85.7% 13.8% .5% .0% .0% .0% 100.0% 

Total Count 1135 269 59 21 3 2 1489 

% of Total 76.2% 18.1% 4.0% 1.4% .2% .1% 100.0% 

 

  

Research Question 2 

 

The observed users at cbc.ca overwhelmingly used a macro-scopic address, aiming their 

comments to the world-at-large.  About 75% of comments were macro-scopic addresses.  

Micro-scopically addressed content was the second most common with about 20% of 

comments aimed directly at other users.  Mezzo-scopic addresses to the CBC and micro-

story-component addresses were much less common, but did show up more in certain stories 

as demonstrated in Table 4.9. 
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Table 4.9: Story * Address 

Story 

 

Address 

Total 
Macro-

scopic 

Mezzo-

scopic 

Micro-

scopic 

Micro-story- 

component 

 Haiti Relief Count 236 5 44 5 290 

% within Story 81.4% 1.7% 15.2% 1.7% 100.0% 

Tamils Count 95 2 25 0 122 

% within Story 77.9% 1.6% 20.5% .0% 100.0% 

UFC Health Count 174 2 27 15 218 

% within Story 79.8% .9% 12.4% 6.9% 100.0% 

Target Count 82 0 32 0 114 

% within Story 71.9% .0% 28.1% .0% 100.0% 

Polar Bears Count 70 0 25 0 95 

% within Story 73.7% .0% 26.3% .0% 100.0% 

Haiti 

Adoptees 

Count 173 2 67 1 243 

% within Story 71.2% .8% 27.6% .4% 100.0% 

Mumbai Count 42 2 17 0 61 

% within Story 68.9% 3.3% 27.9% .0% 100.0% 

Quebecor Count 29 1 8 0 38 

% within Story 76.3% 2.6% 21.1% .0% 100.0% 

Asbestos Count 47 3 7 3 60 

% within Story 78.3% 5.0% 11.7% 5.0% 100.0% 

Repatriation Count 26 4 21 8 59 

% within Story 44.1% 6.8% 35.6% 13.6% 100.0% 

Olympic Flag Count 149 3 23 14 189 

% within Story 78.8% 1.6% 12.2% 7.4% 100.0% 

Total Count 1123 24 296 46 1489 

% of Total 75.4% 1.6% 19.9% 3.1% 100.0% 

 

Breaking down the address types by comment type as in Table 4.10 reveals some quite clear 

trends as to how specific comment types tend to be addressed.  Monologic content is almost 

always addressed macro-scopically.  This is due to the preponderance of comments that are 

individual users‟ reactions to the story.  These tend to be addressed to the world-at-large.  

Dialogic content on the other hand tends to be micro-scopically addressed.  Unsurprisingly, as 

comments become conversations, users direct their content more and more towards other 

users.  If we look at the percentage of total comments we see that Macro-scopically addressed 

monologic comments and micro-scopically addressed responsive dialogic comments made up 

the vast majority of comments collected.  Together, these two – of the 16 possible – types 

made up 82.3% of comments analyzed. 



‧
國

立
政 治

大

學
‧

N
a

t io
na l  Chengch i  U

niv

ers
i t

y

 

  

 

51 

Table 4.10: Type * Address 

Type 

Address 

Total 
Macro-

scopic 

Mezzo-

scopic 

Micro-

scopic 

Micro-story-

component 

 Monologue Count 979 21 0 45 1045 

% within Type 93.7% 2.0% .0% 4.3% 100.0% 

% of Total 65.7% 1.4% .0% 3.0% 70.2% 

Responsive 

Dialogue 

Count 59 1 247 1 308 

% within Type 19.2% .3% 80.2% .3% 100.0% 

% of Total 4.0% .1% 16.6% .1% 20.7% 

Mutual 

Discourse 

Count 7 1 49 0 57 

% within Type 12.3% 1.8% 86.0% .0% 100.0% 

% of Total .5% .1% 3.3% .0% 3.8% 

Responsive 

Monologue 

Count 78 1 0 0 79 

% within Type 98.7% 1.3% .0% .0% 100.0% 

% of Total 5.2% .1% .0% .0% 5.3% 

Total Count 1123 24 296 46 1489 

% of Total 75.4% 1.6% 19.9% 3.1% 100.0% 

 

   

Research Question 3 

 

Answering how and to what degree the commenting at cbc.ca contributes to shared national 

identity and consciousness is a difficult task.  Each story attracted some comments expressing 

opinions about Canadian ideals, responsibilities, and identity.  While these comments varied 

widely, there was a consistent trend of binary opposition along similar lines.  The exact topics 

users disagreed upon varied by story.  Nonetheless an examination of these 1491 comments 

shows two distinct camps, with differing views of Canadianess.  The differences between 

these two sides can be described as a series of binaries.  Each binary can be characterized 

roughly as an inclusive view versus an exclusive view: 

 Inclusive versus Exclusive 

 Us versus Them 

 LocalversusGlobal 

 Con versus Pro 
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The inclusive versus exclusive binary was one of the most common.  The exclusive viewpoint 

put limits on what qualified as Canadian while inclusive comments did the reverse, 

advocating for a broader definition of Canadian.  Similarly, the us versus them dichotomy 

popped up frequently.  The us side advocated placing perceived Canadian interests above 

those of non-Canadians while the them side espoused a more international perspective.  

Global versus local perspectives came up frequently in business-oriented stories.  Those 

advocating local perspectives were disparaging of non-Canadian actors in Canadian markets, 

while commenters with a more global outlook were more welcoming of foreign influences.  

Finally, the pro versus con dichotomy is perhaps the most difficult to characterize, in that it 

varied so widely from story to story.  Broadly speaking, the con side disagreed with or 

negatively assessed the news in question, while the pro side was more agreeable or positive.  

For instance, in terms of the Haitian adoptee story a con commenter would be against the 

adoptions while a pro commenter would support them.  Likewise, in the Olympic Flag story a 

con commenter would be against the Olympics or Clara Hughes‟ selection, while a pro 

commenter would be supportive.   

To get a better idea of how these oppositional viewpoints became manifest within the 

comment threads, we need to look more closely at the actual comments: 

 Haiti Reconstruction:The national discourse that took place within this story‟s 

comment section largely revolved around Canada‟s responsibility to help with Haitian 

reconstruction or the lack thereof.  The user derrickdavies made the seventh comment on the 

story clearly articulating a con position: “Canada is not in a position to lead this effort.  We 

need to cut taxation at home and help our own people first.”  Ten minutes later Woodsman19 

made a case for the pro side: 

Good, we should be taking charge, We are more trusted than any other nation there 

(except maybe France) and we have no desire for anything but the wellbeing of the 

people.  It is refreshing to see us actually doing something positive without the media 

trying to turn it into a political story, although im sure it will in a matter of time.
11

 

 So, within a few minutes of commenting beginning we can see two very different 

interpretations of what users believe “we” as Canadians should do.  The posting of these sorts 

                                                        
11

 Due to the rather loose interpretation of grammatical rules and spelling standards employed by cbc.ca users, 

the convention of clarifying errors in the original source material by noting [sic] would render many of these 

comments difficult to read.  Therefore, comments have been directly cut and pasted from cbc.ca and mistakes 

have been left as is in all quoted comments. 
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of opposing viewpoints goes on for most of the comment thread.  However, users with 

differing opinions rarely engage one another.  The majority of dialogic comments within this 

thread revolve around political issues.  Many of the comments that did engage in pro-con 

nationally oriented disagreements also ended up transforming into partisan political debates.  

For example, in response to ScottAsh‟s comment that “Canadians should be proud of our 

humanitarian effort in Haiti” Lancer13 wrote that: “We really should be Scott, but the 

sophistry of the left does not allow for rational thought.”  Similarly in response to Ground 

Zero’s comment that: “Harper‟s construction buddies are getting restless.  Their pockets are 

empty and their million dollar homes need repainting” BigEinMa wrote: “Why don‟t you just 

out and say it?? You don‟t seem to think that Canada, or at least the Conservatives, have any 

business helping a nation of poor black people.  Such an ignorant fool you are.”   

 Throughout the 285 comments on this story, the pro-con opinions are repeatedly 

made, but there is a distinct preponderance of con-type comments and little engagement 

between those with differing opinions.  The con group consistently relies on economic 

imperatives for not engaging in Haitian rebuilding, while the pro group either makes practical 

suggestions for how Canada could help in rebuilding efforts, or simply voices straightforward 

support for a Canadian role in rebuilding. 

 Haiti Adoptees: The story covering the arrival of Haitian adoptees prompted 

discussions about Canadian responsibilities that were similar to those posted in response to 

the Haiti Relief story.  Instead of posting opinions about whether or not Canadian money 

should go towards helping reconstruct Haiti, in the context of this story, users often disagreed 

about whether Canadians should adopt foreign children when there are perceived needs at 

home in Canada. 

 Specimen Yarp argued that: 

We should not be importing them when we have thousands of Canadian children 

waiting to be adopted.  If you think another countries children are more important 

than Canadian children, then you shouldn‟t be in this country. 

This and similar sentiments were repeated over and over by those who opposed the adoptions.  

The pro-adoption commenters argued that the sheer level of need the Haitian orphans were in 

made it a moral imperative to help them.  In addition, they often argued that Haitian adoptees 
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would themselves become Canadians.  T homas‟s comment in response to an earlier con 

opinion encapsulated both of these sentiments: 

This is not an issue of Canadian children vs Haitian.  This is an issue of our humanity.  

Have you become so blinded that you can‟t realize that Haitian families make up our 

Canadian fabric, and many of these Canadians may be looking to adopt children from 

their homeland.  Look inward first before you seek to judge.  Do your part, and 

encourage people you know to do the same. 

We can see that within both of these stories about Haiti users take similar positions about 

Canadian obligations.  Some users argue that Canada has a moral imperative to help Haitians, 

while others argue that Canadian efforts should be reserved for helping what they define as 

Canadians. 

One of the troubling trends to emerge within both of these stories was an undercurrent 

of racism.  The user shineyoneargued that “White families shouldnt have no responsability to 

raise kids from other cultures!”  Despite Canada‟s professed multiculturalism and the CBC‟s 

historic role as a key supporter of the multicultural policy there was surprisingly little 

argument against these sentiments. 

Tamil Tigers/Mumbai: Due to the similar content in both of these stories, the national 

discourse in their comment threads showed significant overlap.  The main theme of 

inclusivity versus exclusivity mirrors some of the pro versus con arguments in the Haitian 

stories.  The exclusive side had by far the strongest representation within each story‟s 

comment thread.  Those expressing exclusive interpretations of Canadian argued that – 

despite their Canadian citizenship - the accused in each story were not in fact “Canadian” 

because of their immigrant provenance.  The user ParryBankhurst made the first comment on 

the Tamil story stating: “Still have difficulty with the reference to „Canadians.‟”  Doucie35 

echoed these sentiments: “Canadians?????????? yah right give me a break !!!”   

The Mumbai story attracted many similar comments.  FearlessCrusade argued that the 

CBC should not use the term “Canadian” to refer to the accused: 

I am convinced CBC is just trying to illicit furious comments from its commenters! 

So many people have expressed outrage that CBC keeps calling this guy a 

“Canadian”, and he is a legitimate holder of citizenship of the country of Pakistan!  

YES…He obtained a Canadian citizenship! This does NOT make him “Canadian”.  

So many people have commented likewise. 
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 These exclusive arguments attracted widespread agreement via the feedback tool.  

Those few who dissented and argued for a more inclusive definition of “Canadian” 

encompassing all who hold citizenship faced disagreement via both the feedback tool and 

other users‟ responses.   

 Opposing exclusive-Canadian comments the user cainlawrence argued that responses 

to these types of stories were in some ways inconsistent. Cainlawrence stated that: 

explain to me why there aren't comments like this on the many recent articles about the 

firebombings in Montreal. They are reported to be committed by the Italian mafia. … 

Why do we only see comments saying: 

"Hey, Canadians of convenience!" 

"Hey, those aren't Canadian names!" 

"It's all Trudeau's and the Liberals fault."on these articles? Why can't you people be 

consistent? Or are you only "conveniently" like this when you're dealing with a certain 

ethnic group of people? Why are these criminals given comments like this, but Italians 

are spared? Why isn't "Rizzuzto" or whatever made fun of for not having a "Canadian" 

name?  

 

While this comment does point out an interesting inconsistency in the way the term 

“Canadian” is often applied in CBC comment threads, users nonetheless overwhelmingly 

disagreed with it, leaving it with 75 „disagrees‟ and 34 „agrees.‟ 

 Target/Quebecor:These two stories shared similar themes of American expansion into 

Canada and thus generated similar commenting trends.  The majority of nationally oriented 

comments expressed concern with outside control of Canadian companies and markets.  

These comments were often anti-American and/or anti-Chinese in nature, as when the wolf 

wrote: “yankee go home and take your cheap-china junk with you – we are tired of your 

endless BS” or when btalkssome what paranoidly wrote: “Target I‟ve been told is actually 

owned by the CIA, just as Google is! Do we really want them in Canada?” In terms of the 

Quebecor takeover, MBBresdon and Simonkungneatly summarized the local concerns 

respectively writing: “This just in.  US to swallow Canada.”  And “Is there anything Canadian 

left, or is Canada now simply a puppet state?” 

 The more global voices countered local concerns in the Target thread such as when 

Hyphenated-Canadian pointed out that: “This amazing thing called G-L-O-B-A-L-I-Z-A-T-I-

O-N has happened over the last twenty years.  That is why your computer (with parts mostly 
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made in China) did not cost you $10,000.  You may want to get with it.”  However, there was 

little to no dissenting opinion within the Quebecor thread where users almost universally 

voiced concerns with American expansion and the loss of Canadian assets.  

 UFC Health: The antagonistic attitude towards America that dominated both the 

Target and Quebecor stories was echoed in the UFC Health story.  Lesnar was consistently 

ridiculed for his criticism of Manitoba‟s – and by extension Canada‟s – health care 

system.Revsolwrote “Who cares what this goon thinks? I hope he went back across the border 

as soon as he could.”  Dozens of commenters made similar jokes about how Lesnar had been 

“hit in the head to many times.”  When users took the opposing position, suggesting Lesnar‟s 

criticism may have been well founded, they were widely disagreed with.  For instance, Lisa 

JemitsI wrote: 

I am a Canadian who lived in the US from 1996-2006.  I am tending to agree with 

Brock on this one, I have been hospitalized in both countries.  … I grew up in Canada 

believing free health care was the best thing ever.  There is nothing free about our 

health care, check your tax deductions every paycheck and then see if this health care 

is “free”. 

This comment was disagreed with by 41 users and agreed with by only 19. Many readers used 

the thread as an opportunity to pit the Canadian health care model against the American one, 

claiming - as user NoContest did – that “Canadian Healthcare is still light years ahead of the 

states.  It doesn‟t matter what meathead says.”  Meanwhile, others used it as an opportunity to 

engage in more anti-Americanism like user 88888900:  

“Im sure we all have seen how self absorbed americans can be, I myself have seen the 

way they treat people if it is the others country.  This appears to be just another 

American that feels that his rules should rule the earth and that everything in America is 

better. … It appears to me that this American who seems to be like many we hear of will 

come to another country to use and abuse their resources and them complain they were 

not treated like visiting royalty … hope he is not allowed back.” 

This comment attracted 39 „agrees‟ and only 6 „disagrees.‟  

 Polar Bears:The story about new export restrictions on polar bear parts attracted 

comments that differed from many of the others in that - instead of focusing on an Us versus 

Them narrative – they dealt extensively with issues of Canadian regionalism.  The user 

Austrian who became involved in a lengthy disagreement with a number of Northern-based 

readers argued that “Canada and Canadian Nature belong to all Canadian people, but not only 
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to the bunch of Inuit hunters and their suppoters.  They can deal without skins of Polar bear.  

We live now not in the middle of the cavemen period.”   

 On the other hand, Inukman took issue with perceived Southern meddling in Northern 

affairs writing that: 

Someone who lives in a city and pays more attention to the Americans for most of their 

lives think they truly know more about the wildlife in our back yard and how we should 

live and make a living.  We still catch our food for dinner and if we can make a little bit 

of money we will.  There is nothing wrong with that, we are managing the wildlife here 

in Nunavut which credible conservation agencies have acknowledged.  The real threat is 

the country down the road from you [USA], polluting like there is no tomorrow. 

This comment is interesting in that – unlike in conversations appended to the other stories - 

the term “we” refers to a regional community within Canada as opposed to Canadians more 

generally.  We can also see that Inukman suggests urbanized Southern Canadians are 

somehow more American oriented than ruralites and Northerners.  This Canadian vs. 

American dichotomy frequently cropped up in the comments collected.  Indeed, Canadian 

identity is often negatively constructed. The defining element of being Canadian is often 

characterized as not being American.   

Asbestos:The story about potential anti-asbestos demonstrations during Charest‟s visit 

to India garnered comments notable for their level of agreement.  In terms of discussions 

relevant to national consciousness and identity the majority of users agreed with Neil 

Gregory‟s assessment that: “We Canadians should be ashamed of ourselves for exporting 

death to developing countries.”    This level of universality is reflected in the 

agreement/disagreement means which were about 17:3 for this particular story. 

Repatriation:The nationally-oriented discussion which took place within this story‟s 

comment thread revolved around whether or not Canada should have a military presence in 

Afghanistan.  The user Capt. Canada succinctly summed up the anti-mission view saying: 

“Canada has no business being in the middle of a civil war in Afghanistan, supporting a 

corrupt government.  Bring our troops home, alive, now.”  Lasher500 disagreed with Capt. 

Canadaand other users‟ comments wondering “why did I know that some idiot would come 

along and turn this tragedy into a political rant?”  The nationally oriented discussion which 

took place within this story‟s comment section revolved around these sorts of disagreements, 

with the usual bit of anti-American commenting such as SteelcitySteve‟s comment: 
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Another life tragically taken for Washington. The entire adventure in Afghanistan has 

been nothing more than a humanitarian and environmental disaster engineered by 

Washington and its partners.  Only good Canadians can end this violent nightmare before 

it comes back to Canada… 

SteelcitySteve succinctly sums up the not uncommon view of Canadians as “good” and 

Americans as some sort of global evil.   

Olympic Flag:While the story announcing Canada‟s Olympic opening ceremony flag 

bearer could reasonably be expected to garner relatively tame comments of agreement and 

encouragement, there were a surprising number of dissenters leaving comments such as 

Dhead2 who claimed that: 

Sorry, she had her chance in 1988 and refused the honour of carrying our flag.  I don‟t 

want Canadians of convenience.  Imagine if she had refused again.  I know the Left wing 

CBC is gushing all over this, but she had her chance!! There are much better choices, who 

are true Canadians. 

While Dhead2‟s understanding of the facts regarding Hughes‟ choice to not carry the flag at 

the Turin Olympics in 2006 is somewhat hazy, his/her claim that Hughes is not a true 

Canadian is interesting in that it fits within the inclusive-exclusive paradigm established 

within the comment threads of the other stories sampled.  That said, the general tone of the 

comments and their levels of agreement/disagreement indicate that most users did not agree 

with the negative assessments. In this regard Sandyar wrote: “Instead of bashing our Athletes 

show support for our Great country and those who dedicated their lives to represent us in their 

chosen sport.” 

Answering RQ3:With these observations in mind, how can we assess whether or not 

these comments contribute to a shared sense of national consciousness or identity?  Well, we 

can say without doubt that the comment threads at these nationally relevant stories at least 

provide a venue for users to disagree about Canadian national responsibilities, ideals, and 

identity.  The discussion taking place is notable for two reasons: it strays from the CBC‟s 

historic role as a generator of a unitary sense of Canadianess, and the disagreements in 

question demonstrate a surprising degree of departure from what are traditionally considered 

Canadian ideals of inclusivity, humanitarianism, multiculturalism, and internationalism.   

Indeed it is difficult if not impossible to answer RQ3 unequivocally.  The central 

problem being that the CBC is mandated to contribute to both shared national consciousness 
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and identity.  While these two are related, they are not equivalent.  Even if the CBC 

accentuates the consciousness of Canada as a nation and readers – for the most part -  as 

Canadians, it does not necessarily contribute to a shared Canadian identity.  These comment 

threads do lead readers to debate Canadian responsibilities, ideals and issues of national 

import.  In this manner, they contribute to Canadian consciousness.  As mentioned earlier, 

Canadians discussing Canada within a Canadian forum contributes to Canadian consciousness 

even if only by banal nationalist means (Billig, 1995).  However, the issue of shared national 

identity is not as simple.  The concept of Canadian identity suggests not only conceiving of 

one‟s self as Canadian, but also a degree of understanding as to what that actually means.  

That is to say, Canadian identity is meaningless unless the term Canadian is – at least to some 

degree – defined.  If the comment threads that this study has examined have demonstrated on 

thing, it is that readers at cbc.ca do not share a definition of Canadian.  In fact, the 

disagreements referred to above reveal that these comment threads are used as a place to 

contest Canadian identity.  While this is – in and of itself – neither good nor bad, it is in 

discord with both the CBC‟s mandate and its historic role.  The CBC has long taken its 

mission to contribute to a shared national identity as an important facet of its being.  Thus, its 

broadcasting efforts have historically portrayed Canada as a regionally diverse, multicultural 

and accepting society.  In its current form, the Web 2.0 functionality of the CBC website 

strays from this tradition.   

So, in order to summarize, we have seen that the interactive functionality at cbc.ca 

may very well contribute to shared national consciousness, but by allowing each reader to 

post his or her own views and thus facilitating disagreement, it simultaneously discourages 

the maintenance of a shared national identity.  The significance of this and the earlier findings 

will be discussed in the following chapter.  



‧
國

立
政 治

大

學
‧

N
a

t io
na l  Chengch i  U

niv

ers
i t

y

 

  

 

60 

Chapter 5: Discussion 

 

This study‟s findings raise a number of important issues for discussion.  As mentioned in 

Chapter 3, the addition of interactive features to the CBC website is relevant to the CBC‟s 

intentions for the interactivity, the fulfillment of the CBC‟s mandate, and the provision of an 

online environment conducive to a digital commons.  The research findings will be discussed 

in reference to each of these issues.  In addition, now that we have some understanding of 

what types of interactivity users are engaging in, we can discuss why these trends exist and 

how changes may be implemented to increase the interactive interpersonality at cbc.ca. 

 

The CBC’s Claims 

 

If indeed the CBC wishes to facilitate discussion and conversation as it claims it wishes to do, 

it would be well advised to re-examine its current interactive features.  While there is no clear 

definition of how much interpersonal interactivity is necessary in order to “create a thriving 

conversation” (CBC, 2009b), the observed 70% monologic content and 76% 0-level exchange 

value in the comments sampled suggest that the to the extent that any conversation is taking 

place, it is anything but thriving. 

One of the most significant, yet easily addressed, issues the CBC faces in its 

interactive features is the fact that those features are not clearly justified and their purpose is 

not spelled out.  The best current justification for the features can be found in the CBC‟s 

submission guidelines.  If  it were to draft a statement of purpose for the new capabilities that 

web 2.0 functionality brings it, the CBC would be better able to guide development so as to 

maximize achievement of its online goals. 

 

The CBC’s History & Mandate 

 

While there is little precedent for the CBC‟s addition of interactive functionality, the 

preceding chapters pointed out that the tradition of regional and national radio call in shows 

does provide a model that we can compare the current interactivity to.  These programs tend 
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to focus on current affairs or lifestyle issues and invite listeners to phone in and share their 

views.  One of the key distinguishing features of the online interactive functionality versus 

that of radio phone-ins is the level of moderation.  Radio phone-in calls are pre-screened by 

producers and monitored in real time.  This gives the CBC much more editorial control over 

what type of discussion takes place.  Online commenting is subject to moderation by the 

CBC, but the sheer volume of comments means that such moderation has substantially less 

facility to monitor content.  Further distinguishing online interactivity from that of radio 

phone-ins is the way that discourse takes place within each medium.  Radio phone-ins are 

managed discussions where listener feedback and opinions are constantly accompanied by 

host and expert opinion.  This allows the producers a greater degree of narrative control as 

they guide and interpret the conversation taking place.  Online interactivity on the other hand 

has no central controlling figures beyond the relatively hands-off moderators.  This leads to 

less coherent discussions and, as we saw above, a much higher rate of users simply leaving 

their opinions and not engaging in any discussion at all.   

It is this high level of what we can call opinion leaving that makes the new interactive 

functions so much different from the CBC‟s earlier roles.  Never before has the CBC acted as 

a sort of forum where Canadians can so easily share their opinions on news and current 

events.  Perhaps in order to remain closer to its history and to rein in overly negative 

commenting the CBC could be more hands-on with its moderation, in a way echoing the 

traditions of radio phone-ins.  If the CBC were to host moderated online discussions about 

news issues it could mix the strengths of the phone-in model with the capabilities of online 

interactivity.   

While new interactive features may be changing the CBC‟s traditional role, whether or 

not they help the CBC achieve its mandated mission is another question altogether.  Perhaps 

unsurprisingly, the verdict as to whether or not web 2.0 functionality in its current form helps 

or hinders the CBC‟s mission achievement is somewhat equivocal.  Allowing readers to 

comment certainly contributes to some aspects of the CBC‟s mandate.  Item i, the stipulation 

that the CBC “be predominantly and distinctively Canadian” and item ii‟s demand that the 

CBC “reflect Canada and its regions to national and regional audiences” both benefit from 

interactive features.  Users leaving their opinions offer immediate reflections of regional 

interests and – as the majority of users are Canadian – they are by definition “distinctively 
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Canadian.”  However, the new interactive functions do not clearly benefit other mandated 

items.  As mentioned in Chapter 4, item vi‟s statement that the CBC should “contribute to 

shared national consciousness and identity” is not necessarily helped by these new functions.  

These new features may in some small way benefit national consciousness, but the multitude 

of debates and disagreements about Canadianess suggest that they do anything but foster 

shared national identity.  That said, many have observed that – to the extent that it ever even 

existed – unitary nationalism is on the decline (see for instance: Castells, 1996; Giddens, 

1990).  The contesting of Canadian identity that takes place in cbc.ca comment threads is a 

manifestation of the trends that have led to increasing diversity of identity.  This increased 

diversity does not suggest an eventual decline and fall of nationalism, rather it suggests less 

agreement as to what it means to be of a given nation.  Seeing as the debate about what it 

means to be Canadian is likely to happen online in one way or another, given the CBC‟s 

history it is fitting that it plays host to the debate.  As the CBC develops its online presence it 

should note the importance of this role and try to ensure that the national discussion it hosts is 

healthy and constructive. 

Item viii perhaps suffers the most from the new interactive features at the CBC 

website.  This item demands that the CBC “reflect the multicultural and multiracial nature of 

Canada.”  While a case could be made that a democratic commenting system will do just that 

– the preponderance of xenophobic, anti-immigrant, exclusive-Canadian type comments 

suggest that the exact opposite is happening.  All of the stories sampled that dealt with either 

immigrants or immigration saw a surprising number of negative and at times racist comments.  

This disconcerting trend represents the dangers of the commenting system.  Those who leave 

comments are often those who have the strongest disagreements with issues in the story.  It is 

safe to assume that the majority of readers do not leave comments.  Rather, they read the 

stories and move on with their lives.  Those who feel particularly outraged are more inclined 

to share their discontent by leaving comments.  The result is that – although we can assume 

moderators cull the most offensive comments – there is still a high proportion of negative and 

at times inflammatory comments appended to the stories. 

In order to deal with these discrepancies between its historical role, its mandated 

mission, and its new functionality the CBC would be well-advised to closely examine its 
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interactive functionality, justify its addition with a statement of purpose, and lobby for clearer 

mandated responsibilities relevant to the changed media environment.  

 

The Digital Commons 

 

Of all of the issues raised, the relevance of this study‟s findings to the potential for the CBC 

to develop a digital commons is perhaps the most clear.  The low rate of interpersonal 

interactivity demonstrates that the interactive functions at the CBC website are still very far 

from facilitating a digital commons.  There are very few discussions taking place, and that 

which does occur is predominantly negative in nature consisting of users disagreeing with one 

another.Those few dialogic exchanges that do occur rarely progress beyond two message 

exchanges.  All that said, the digital commons is an ideal to work towards, not something that 

can be created with the wave of a baton and the employment of a few web developers.   

 Calls for the digital commons are inspired by the perception that new media 

capabilities can change the way we interact both with our media and with one another.  By 

using a spatial metaphor - linking digital interaction at public broadcasters to traditional 

common spaces - Murdock follows a long tradition of referring to online interactive 

functionality as extensions of space: chat rooms, virtual worlds, forums, etc.  This type of 

terminology focuses attention on the fact that interaction that was once contingent upon 

spatial proximity is now facilitated by numerous electronic media, allowing people to 

communicate without regard for geographic space.  This collapsing of space is an oft 

commented upon aspect of modernity and post-modernity(Giddens, 1990).  However, in the 

case of textual interactivity, the temporal dimension has also collapsed.  Where I once needed 

to hear my neighbour‟s comments about his newspaper when he made them, the comments he 

leaves online are accessible in perpetuity.  I can read them for as long as I like and, in the case 

of the CBC, I can respond to him provided I do so within the commenting period – about 7 

days from the date of publication.  

 As we saw above, the vast majority of comments at the CBC website were not 

interpersonally interactive in nature.  So, in that most users do not engage with one another, 

the collapsing of time is largely irrelevant.  However, as demonstrated in Table 4.3, there 

were a number of users who made multiple comments.  Examining the exchanges of these 
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users more closely demonstrates that a very small minority of users at cbc.ca took advantage 

of the fact that they could return at a later time to make further comments.  It was only in 

those few threads where commenting developed into deeper exchange level disagreements 

that users returned to further rebut the other users they were in disagreement with.  The 

collapsing of time is relevant to the CBC‟s current website design in that the comment threads 

provide an indefinitely accessible record of responses to current affairs – albeit a record from 

a self-selected, particularly vocal, sub-segment of the greater population. 

The CBC should be taking these issues into account with its website design.  If 

comments were threaded by reply, and if users were able to track their own comments and 

conversations they be better able to return and engage with others in these comment threads.  

This would increase the prevalence of interpersonal interactivity – noted above as important 

to the CBC for a number of reasons.  As it stands, it is very difficult for users to engage with 

one another and to take advantage of the fact that they could come back later and continue 

their conversations or provide further insights into the issues at hand.   

While the CBC‟s current interactive features may not be perfect they mark the 

beginning of a potentially major change in the CBC‟s role and identity.  They are not without 

merit and their imperfections can be improved upon.  But, in order to improve them we need 

to know why certain interactive trends are occurring while others are not. 

 

Explanations for Observed Phenomena 

 

This study‟s search for interpersonal interactivity at CBC largely came up empty-handed, 

demonstrating that the majority of users engage in expressive interactivity leaving their 

personal opinions and rarely engaging with other users or their messages.   In addition, those 

messages coded as dialogicbecause they were responding to other user comments were often 

not truly interpersonal in nature.  They often demonstrated what Martin Buber describes as 

“monologue disguised as dialogue”(Buber, 1985).  In the same way that readers often used 

news stories as segues to their own – often only tangentially related opinions – they 

frequently used other reader comments as spring boards from which to launch their own self 

expression rather than as opportunities to engage in dialogue or discourse.  There are a 
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number of possible explanations for this phenomenon and – as with most complicated social 

phenomena – the true explanation is likely some combination of them all.   

 Most fundamentally, the lack of interpersonal interaction in these comment threads is 

a function of the web design employed by the CBC.  As with most web 2.0 sites, the 

comments are appended at the bottom of the page.  However, in the CBC‟s case, only five 

comments are displayed at a time.  They are sorted according to user preference either 

chronologically, reverse chronologically or by agreement level.  Displaying the subsequent 

five comments requires clicking a hyperlink and waiting while the page loads.  There is no 

option to reply to a particular comment, so those commenters who wish to leave a reply are 

forced to quote previous messages by cutting and pasting and their comments are not threaded 

by conversation, but simply added to the list of comments in chronological or agreement 

order.  If the CBC truly wants to allow users to engage in discussions and if it is to facilitate 

the type of interpersonal interactivity that new media could provide it should consider 

displaying more comments at any one time and offering reply options and the ability to view 

replies as threaded conversations.   

 Another possible explanation for the lack of observed interpersonal interaction is 

human nature.  Perhaps people are simply much more interested in sharing their own views 

rather than having conversations with others – especially when those others are strangers they 

are unlikely to develop relationships with.  If this is the case, the CBC‟s design can be doubly 

faulted in that it does a poor job of encouraging users to establish online identities and thus 

relationships with other users.  It is not difficult to imagine that anonymity may act as a 

disincentive for meaningful interpersonal interaction.  While the internet by its very nature 

encourages anonymity, the CBC‟s website design must also be held to account for not 

encouraging online identity development amongst users.  The CBC website does offer user 

profiles which display self-disclosed user locations and a list of previous comments made.  

However, these profiles are difficult to find, load slowly, and do not give one a very good 

picture of user personalities.  In addition, the use of – at times absurd or nonsensical – handles 

makes it difficult to distinguish users from one another.  Many sites allow avatar images to 

help users establish identities.  The CBC could do this, as well as add better profiling, and the 

possibility for more established connections as offered by social networking sites if it desires 

to encourage meaningful conversation and relationships between users.   
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 Yet another factor which may influence audience behavior at the CBC website is the 

way people perceive the CBC as an institution.  As mentioned above, the CBC has long 

functioned as a creator and distributor of content rather than as a forum within which users 

can converse with one another.  As such, it is not hard to imagine that users have certain 

perceptions of the CBC and certain habitual ways of interacting with it.  That is to say, while I 

once muttered my approval or disapproval to the television while watching The National I am 

now free to do the same thing online.  Complicating this issue of the CBC‟s legacy with its 

audience is the partisan perceptions of the CBC.  Some believe the CBC to be a left-leaning 

institution.  As such, it is conceivable that some users choose other media or avoid 

commenting at the CBC because of their political leanings and their perceptions of the 

institution and its audience.  All of this may function to reduce the levels of interpersonal 

interactivity at the CBC website. 

 Beyond the lack of interpersonal interaction, the comments at cbc.ca are notable for 

the negative or contrarian nature.  That is to say, users seem to take adversarial opinions 

whether they be in opposition to the news story in question or to other users‟ opinions.  

Interestingly, the feedback tool demonstrates the reverse phenomenon.  People are more likely 

to „agree‟ with comments than „disagree.‟  While these trends may initially seem 

contradictory, upon examination there is a reasonable explanation.  At the most basic level 

this phenomenon makes sense in that agreeing is easier and less costly in terms of time and 

intellectual exertion invested than is disagreeing.  It is very easy to simply nod and agree with 

a statement.  However, if one is to disagree one needs some form of reason – however well 

formed - upon which to base one‟s disagreement.  Additionally, when readers see a comment 

they agree with, they see that their opinion is already represented.  All they need to do to feel 

as if they have contributed is to show their support by voting „agree.‟  On the other hand, 

when a user sees a comment he or she does not agree with simply pressing the disagree button 

registers disapproval but does not allow the individual to feel that their viewpoint has been 

represented.  Thus, they may be more likely to respond to stimulus they do not agree with by 

writing their own comment.   

This however does not explain why these comment threads seem to become forums 

for a succession of binary disagreements about a few topics.  Almost every story sampled 

displayed this phenomenon.  Each thread touched on one or two issues with users coming 
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down on one side or the other of these issues.  Perhaps journalistic norms partially explain 

this behavior.  Maybe users see themselves as extensions of a press that traditionally places 

itself in opposition to established authority.  More research into why these sorts of discussion 

threads almost always descend into binary bickering is warranted.   

Along with the bickering that these comment threads displayed came many offensive, 

non-constructive comments.  While the CBC does moderate commenting, the sheer volume 

and the need for the CBC to maintain as unbiased a standpoint as possible require that the 

moderation be somewhat relaxed in nature.  Other sites employing web 2.0 functionality have 

experimented with community moderation concepts with varying degrees of success.  

Systems where users vote-up or vote-down specific comments are often employed.  The 

CBC‟s own „agree‟ and „disagree‟ functions measures how much users agree with an opinion 

rather than how useful or valid they feel a particular comment is.  On many sites, those 

comments with low approval ratings either become progressively more difficult to read – i.e. 

by becoming transparent – or disappear from view – usually with a click-to-see option.  

Granted, these options run the risk of facilitating a sort of online mob-rule and submitting to 

the “hive mind” (Lanier, 2006) but, along with design changes to the commenting 

functionality, the CBC should consider alternate ways to ensure that comments remain 

considerate and constructive. 

The first chapter of this thesis pointed out that the CBC is not along amongst public 

broadcasters when it comes to struggling in the new media environment.  That said, the 

CBC‟s approach to design and interactive functionality is significantly different than that of 

its peers.  Other English language public broadcasters like the Australian Broadcasting 

Corporation (ABC) and Television New Zeland/Radio New Zealand (TVNZ, RNZ) have 

downplayed the role of communicative interactivity at their web portals.
12

  None of these 

broadcasters‟ sites have commenting enabled on news stories, and the opportunities for users 

to interact are limited to providing news tips and more traditional feedback channels (i.e. 

sending an email to the institution).  The British Broadcasting Corporation (BBC) also does 

                                                        
12

 RNZ: http://www.radionz.co.nz/ 

TVNZ: http://tvnz.co.nz/ 

ABC: http://www.abc.net.au/ 

http://www.radionz.co.nz/
http://tvnz.co.nz/
http://www.abc.net.au/
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not append comments to news stories.  However, it does provide a UGC portal where more 

directed discussion takes place and users are encouraged to comment on issues of the day.
13

 

While there is not room here to detail the interactive functionality at every national 

broadcaster, it is clear that the CBC has what can be considered an ambitious outlook when it 

comes to issues of interactive functionality and design.  The CBC rarely closes a story to 

comments.  It tends to happen only in highly controversial situations and situations where the 

CBC is obliged to withhold some information from publication, such as when a child is 

involved in a crime.  This ambitious approach is laudable, but the CBC must remain vigilant 

to ensure that its online design and functionality do not eclipse its goals and/or the needs of 

the market.  Bracken and Balfour (2004) make similar observations about the BBC‟s online 

activities, arguing that public broadcasters are often tempted to do things online simply 

because they can, and that they should instead rationally justify and intentionally design their 

interactive functions. 

Along with issues of design, human nature and moderation the CBC is also faced with 

a mandate and corporate organization that is twenty years behind the fast-changing times.  In 

order to allow it to make the transition online the CBC needs to know what the public expects 

its role to be in the new media environment.  Subsequent to an updated mandate, the CBC 

needs a budget to support its online activities.  For fifteen years the CBC has been funneling 

funds from other budget areas to pay for cbc.ca.  The time has come for both the CBC and its 

government overseers to concede that times have changed and that – along with radio and 

television operating funds – the CBC requires new media funding.   

 

New Media versus Old Media 

 

Audience participation and interaction is not something that magically appeared when Tim 

Berners-Lee invented the World Wide Web.  It has existed at least as long as an institutional 

news media have.  The World Wide Web has simply changed the mechanics.  That said, 

changing mechanics can have a great impact on content.   

Each media has its own form of engagement and offers its own potential for 

interaction.  Thus, different types of channels have different strengths and weaknesses.  For 

                                                        
13

 See: http://news.bbc.co.uk/2/hi/talking_point/default.stm 

http://news.bbc.co.uk/2/hi/talking_point/default.stm
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instance, radio is a one way medium.  But, as mentioned above, the addition of a telephone 

allows for interpersonal interactivity in the form of phone-in shows.  In addition, radio is 

easily listened to in groups and subsequently commented upon amongst group members. 

In terms of narrative format, newspapers are perhaps the traditional media format most 

similar to the news stories at CBC.CA.  Indeed, the CBC draws much of its online content 

from the Canadian Press wire service, in the same way many print publications do.  The 

traditional letters to the editor page is Newspaper‟s principle institutionalized channel for 

interaction and feedback.  In some ways it is similar to the commenting function at cbc.ca.  

Both formats tend to focus on user opinions about current affairs.  That said, demands of the 

medium require newspaper‟s to publish only a very few comments.  This can be seen as both 

a strength and a weakness.  Because editors typically receive far more letters than they can 

print, they are forced to select a few of those that they judge the best.  This cuts down on both 

repetition and tangential shifts of topic.  However, this same strength is also a limitation.  

Those whose comments are not published may feel as if the interactivity available in a 

newspaper‟s context does not serve their needs.  Commenting at cbc.ca on the other hand is 

almost instantaneous, allowing any interested user to feel as if his or her opinion has been 

represented.Television has a similarly low level of mediated audience participation.  There is 

a degree of content interactivity, but almost no communicative interactivity.  That said, users 

are of course free to interact with one another as they watch TV.   

Online interactivity like that at CBC.CA can be seen as a new way of mediating 

interaction that wasto an extent already possible and expanding its potential exposure to a 

much wider audience.  Where most television viewers and radio listeners were limited to 

commenting on the news to those in their immediate surroundings, websites like the CBC.CA 

make it easy for them to share their opinions and allow their comments to be displayed for an 

unlimited length of time and viewed by an unlimited number of people.  In this regard, online 

interactivity is much more efficient.  However, the potential for new media to act as a game 

changer has often been commented upon both by the popular press and by academics.  While 

efficiency is to be lauded, new media functionality can certainly strive to improve the quality 

of discourse it facilitates.   

One of the most important elements that new media designers, like those who have 

created the CBC website, need to take into account is the function served by the interaction by 
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both the sender and the receiver.  Certainly, the ability readers now have to so easily leave 

their comments and have them exposed to so many others,is a benefit for senders.  However, 

the benefit to receivers is somewhat more difficult to determine.  I and millions of others have 

for years already been subject to expressive comments about the news from a disembodied 

voice emanating from behind a newspaper at the breakfast table.  Adding the voices of 

thousands of strangers and their own opinions on the news is of questionable benefit. 

 

Limitations 

 

This study is limited by a number of factors.  Chief amongst these is the issue of language.  

As a study focusing on only English language CBC content, the entire French operation of the 

CBC has been left out of the analysis.  The CBC‟s French operation uses www.radio-

canada.ca as its online portal.  The CBC‟s English and French websites use starkly different 

web designs, cater to different audiences and feature different content.  Judging by the Google 

trends data, the English language service has been much more successful in attracting readers.  

A cursory judgment suggests that the level of commenting at radio-canada.ca is much lower 

than that at cbc.ca.
14

 

 The other chief limiting factor of this study is the issue of sample size.  As mentioned 

above, the CBC draws thousands upon thousands of comments every day.  Sometimes a 

single story is controversial enough to attract in the range of 2000 comments.  As such, 

tracking the conversations which take place within those threads and establishing a 

representative sample would require a substantial amount of research resources.  Because of 

its relatively small sample size, this study‟s sample cannot be considered truly representative 

of the comments at cbc.ca.  That said, there is no reason to believe that the trends observed 

within these 11 stories do not also play out in most other stories at cbc.ca.  Indeed my 

informal observations at the CBC website suggest that they do.  There seems to be an overall 

lack of meaningful conversation and a preponderance of low-exchange expressive 

interactivity and contrarian commenting.   

                                                        
14

 For instance, at the time of writing the 2010 federal budget had recently been announced.  The top story at 

cbc.ca regarding the budget had received 736 comments while the top budget  story at radio-canada.ca had 

attracted only 39 comments. 
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Future Research 

 

This study‟s status as somewhat exploratory in nature leaves us with many avenues for further 

exploration.  Online interactivity, news site commenting and public broadcasters online are all 

relatively new issues for researchers to grapple with.  As researchers learn more about any 

one of these intersecting issues, knowledge and further questions will develop in the others.  

We have learned with this study that - despite the promises of web 2.0 functionality, the 

CBC‟s professed motivations, and calls for a digital commons – the interaction that currently 

takes place at the CBC website is largely one-way monologic content and that there is very 

little interaction between users.  These findings raise a number of issues pertinent to future 

research. 

Design/Interactivity:There are many variations upon web 2.0 design and online 

interactive functionality.  However, there is very little literature exploring how different 

design traits influence online interaction.  It would be beneficial both for social researchers 

and for practical site design reasons to further research the relationships between online 

identity formation/maintenance, conversational threading, and moderation policy on the one 

hand and user behavior on the other.   

Public broadcasters and public space online:The media environment has changed 

drastically since public broadcasters were founded and since the CBC had its mandate last 

updated.  With the new media environment comes new potential and new responsibilities for 

public broadcasters.  We need explorations into valid ways for public broadcasters to make 

the transition online and from the age of broadcasting to the age of narrowcasting and no-

casting at all.   

In a similar vein, Canadian society and other societies around the world need to 

discuss the ethics of public space online.  As more and more public discourse moves from 

coffee shops and common spaces in the offline world to interactive forums online, we need to 

better understand how issues such as access, design, the digital divide, net neutrality, and 

moderation affect issues of public discourse online.   

Interpersonality online: Research into how and why people interact with one another 

online will shed light on interactivity more generally, and on the issue of online public space.  
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This study observed that users at cbc.ca rarely engage with one another, and when they do it 

is usually in order to disagree with one another.  We know very little about how different 

factors such as design, moderation, and topic influence the way people interact online.  

Research which aims to help clarify these relationships would help those who build and use 

the interactive media better understand what they deal with on a daily basis.   

 

Conclusion 

 

This study has demonstrated that, despite the fact that Web 2.0 functionality is often promoted 

for its ability to put people in touch with one another in new ways, the interactive 

functionality at cbc.ca is mostly used as a way for readers to leave their own digital marks 

rather than engage with one another.  While in the case of most websites there are few reasons 

to objectively prefer user interaction over monologic commenting, the CBC‟s case is 

somewhat exceptional.  As a publicly funded institution founded on idealistic principles, the 

CBC deserves to be held to account differently than its privately owned counterparts.   

The digital commons was used above to justify calls for more interpersonal 

interactivity at cbc.ca.  This study demonstrated that in its current inception, cbc.ca remains 

far from the idealistic online community scholars have advocated for.  That said the CBC‟s 

online efforts have come far in the past fifteen years, and there is no reason to believe they 

cannot make many further improvements.  When it was founded, the CBC was a cutting-edge 

institution.  Throughout its history it has been at the forefront of both radio and television 

broadcasting in Canada.  Similarly, as it began to transition online the CBC was an early 

adopter and innovator.  In particular, the CBC‟s digital transmission experiments – especially 

its podcasting endeavours – have been globally successful.  The CBC can and should extend 

its tradition of excellence in broadcasting and production to its new realm of user interaction.  

By staying abreast of the cutting-edge changes in the quickly transforming fields of web 

design and online sociality the CBC can ensure that its website moves steadily towards 

providing a true digital commons. 

The design and functionality changes that would move cbc.ca closer to providing a 

digital commons would also help the CBC ensure that its online activities accord with its 

professed intentions and its historic role as a key element in the production and maintenance 
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of Canadian national identity.  In order to make these changes the CBC needs both 

government and budgetary support and a clear statement of intent.  In years past, when the 

CBC‟s role in Canadian society was unclear the government appointed commissions to 

explore that role and ensure the CBC was in step with the times.  Perhaps it is time to follow 

in the footsteps of the Massey, Aird and Fowler commissions and re-explore the CBC‟s role 

in the Canadian mediascape with its new capabilities in mind.  A clear articulation of what the 

CBC‟s role should be online is essential.  If the CBC is to continue its distinctive role within 

Canadian society that articulation needs to clearly spell out how the CBC is to fulfill its 

traditional role of producer and distributer of content as well as how the CBC is to engage 

interactively with its audience and allow them to engage with one another.   
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Appendix A: Coding Scheme 

1 Story: 

2 Story Length: 

3 Total Number of Comments on Story: 

4 Total Number of Users Commenting on Story: 

5 Comment Number: 

6 User Name: 

7: Type of Comment 

1 – Monologue 

2 – Responsive Dialogue 

3 – Mutual Discourse 

4 – Responsive Monologue 

Feedback: 

8: Number of “Thumbs Up”: 

9: Number of “Thumbs Down”: 

10: Exchange Level 

Comment Exchange Value:  

11: Address Level 

1 – Macro-scopic 

2 – Mezzo-scopic 

3 – Micro-scopic 

4 – Micro-story-component 

12: Number of Words in Comment 



‧
國

立
政 治

大

學
‧

N
a

t io
na l  Chengch i  U

niv

ers
i t

y

 

  

 

81 

Appendix B: Comment Samples 

The first five comments from each story sampled 

 

Canada wants lead in Haiti reconstruction: 

robert mackay wrote: Posted 2010/01/21 at 10:36 PM ET 

translation;  

harper government desperate for political diversion.  

rjm 

 Agree: 251 

 Disagree: 139 

 

The Artist formerly known as Ronnie Wristshot wrote: Posted 2010/01/21at 10:37 PM ET 

Now wouldn't that feel better than Afghanistan? 

 Agree 86 

 Disagree 20 

 

Droopy43 wrote: Posted 2010/01/21 at 10:37 PM ET 

When? 2025!! 

 Agree 17 

 Disagree 26 

 

jeff12 wrote: Posted 2010/01/21 at 10:38 PM ET 

why print where the "spring water" on the cartons came from...are we looking for koodos? 

this is a humanitarian effort, not a photo opp....everyone lend a hand and forget the political 

crap... 

 Agree 83 

 Disagree 28 

 

JoeAverage wrote: Posted 2010/01/21 at 10:39 PM ET 
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Machiavelli said, “Never waste the opportunities offered by a good crisis. 

 Agree 107 

 Disagree 8 

 

2 Canadians jailed for trying to help Tamil Tigers  

ParryBankhust wrote: Posted 2010/01/23 at 4:28 PM ET 

Still have difficulty with the reference to "Canadians". 

 Agree 406 

 Disagree 43 

 

toddevans wrote: Posted 2010/01/23 at 4:32 PM ET 

idiots..im glad they are getting jail in the states...we would have them out of our cushy prisons 

within 2 years (4times credit for time served and what not, mental illness..) 

 Agree 358 

 Disagree 22 

 

HECTOR72 wrote: Posted 2010/01/23 at 4:36 PM ET 

Compare this to the sentences handed out so far to the Toronto 18 - who were plotting to 

murder as many Canadians as possible - and it is pretty clear which country takes terrorism 

more seriously. These terrorists got US federal time which I believe means they have to serve 

90 per cent of their sentences at least before they get out unlike our terrorists who got double 

time for remand and could be back out and plotting in less than a year or two. 

 Agree 336 

 Disagree 17 

 

LostEskimos wrote: Posted 2010/01/23 at 4:37 PM ET 

The NDP/Liberals loose another two votes !!!!! 

 Agree 266 

 Disagree 88 

 



‧
國

立
政 治

大

學
‧

N
a

t io
na l  Chengch i  U

niv

ers
i t

y

 

  

 

83 

canadiangrit wrote: Posted 2010/01/23 at 4:40 PM ET 

Let this be a lesson to all Canadian terrorists -- do your plotting and arms dealing in Canada. 

If you get caught you might like Mr. Toronto 18 last week get one day. Yes- 1 day after time 

spent! So, if you plan mass murder and mayhem in Canada the most you can expect after 

conviction is to miss one episode of "So You Think You Can Dance Canada" Email your MP/ 

MPP/ PM and express your outrage. I already have. 

 Agree 323 

 Disagree 20 

 

UFC champ takes punch at Canadian health care  

bvdbwpg wrote: Posted 2010/01/21 at 4:48 PM ET 

That loser needs to get a speeding ticket. He's one of those woe is me "athletes" willing to 

endanger other people to get what they want. What a baby. 

 Agree 194 

 Disagree 25 

 

398 flatfoot77 wrote: Posted 2010/01/21 at 4:50 PM ET 

Sweetems was not in a big centre and figured he was a big wig and figured he would get 

press. I suggest with a little push that he remain in the good old US of A and deal with his 

HMO. 

 Agree 174 

 Disagree 13 

 

Deebo_ wrote: Posted 2010/01/21 at 4:50 PM ET 

Whatever the case may be... I wouldn't want to get on his bad side. 

 Agree 19 

 Disagree 44 

 

islesfan wrote: Posted 2010/01/21 at 4:50 PM ET 

I hope you get KO'd in your next fight....... 
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 Agree 125 

 Disagree 19 

 

WPG_Hater wrote: Posted 2010/01/21 at 4:53 PM ET 

I'd like to see him say that to my face! 

 Agree 68 

 Disagree 9 

 

Target considers Canadian expansion  

d54860 wrote: Posted 2010/01/22 at 1:19 PM ET 

zellers is already doing everything target is (except online retailing.. which, for some reason 

doesnt work in canada) 

 Agree 20 

 Disagree 84 

 

BankerGuy wrote: Posted 2010/01/22 at 1:27 PM ET 

Forget opening stores, just make your products available online and provide free shipping to 

Canada. Save the cost of a retail location. 

 Agree 201 

 Disagree 21 

 

Shayner wrote: Posted 2010/01/22 at 1:38 PM ET 

d54860 wrote: zellers is already doing everything target is (except online retailing.. which, for 

some reason doesnt work in canada)  

***************************************************************************

******************  

I disagree, Zellers just sells expensive crap and poor quality items. Target actually has nice 

clothing and at good prices. Zellers prices have gotten out of hand for a "Box Store" I use to 

shop there but stopped a couple of yrs ago when I saw the prices of their clothing skyrocket. 

Targets stores are clean and bright and the staff are actually nice and helpful, Zellers staff 
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could take lesson. Plus I find most Zellers stores to be an absolute hole and dirty and unkept. 

Would love to see Target come to Canada, would be a great move. 

 Agree 141 

 Disagree 39 

 

animesux wrote: Posted 2010/01/22 at 2:11 PM ET 

Fantastic! There's not enough consumerism going around these days.  

 

/sarcasm 

 Agree 92 

 Disagree 42 

 

4 jassy1 wrote: Posted 2010/01/22 at 2:23 PM ETT 

his is great...Target has unbeatable prices and a vast selection of everything you need, 

including great clothes. I know a number of people in the States who only shop there. I would 

love to shop there.  

 

And d54860, Zeller's is a rip-off and it's unfortunate that they're a Canadian company. I like to 

support Canadian companies, but they are ridiculously over priced and consistently sell poor 

quality items. I worked there in high school, and we used to have to mark UP prices a few 

days before a sale, so that we weren't actually selling the products at as much of a discounted 

rate as consumers thought!! 

 Agree 94 

 Disagree 40 

 

Canada bans Baffin Bay polar bear exports  

 

Nunavuteh wrote: Posted 2010/01/22 at 1:30 PM ET 

This is not good for the rest of Nunavut. This does not fight against the US proposal that will 

restrict all of Nunavut bear hunters. If this is the way our own Fed Gov dose things how can 
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we expect the US gov to be any better.  

This is crazy. they already tell us how many can be harvested.  

So now the ones that are legally harvest cant have any money made from them.  

For those saying that hunting needs to be for trational reasons only.... well one bear skin can 

make a few articals of clothing, however selling the hide and buying material can and make 

enough for the entire family. 

 Agree 37 

 Disagree 33 

 

frozen eskimo wrote: Posted 2010/01/22 at 2:35 PM ET 

I support this precautionary measure until a new survay is compelted.  

 

I also support the NWMB and the GN reducing the quota as a precautionary measure until a 

new survay is compelted.  

 

What if we (Inuit) are wrong and the biologists are right andthe Baffin Bay polar bear 

population is decreasing? It will look like we are greedy and want to exploit polar bears.  

 

If we (Inuit) are right and a new survay shows the Baffin Bay polar bear population is healthy 

then we will be able to tell the entire world "we told you do......AGAIN, now are you going to 

ever listen to us?  

 

This is a good move, now the GN and NWMB need to follow suit 

 Agree 50 

 Disagree 9 

 

Colin Wood wrote: Posted 2010/01/22 at 2:39 PM ET 

Good!  
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And by the way, using the word 'harvested' in relation to the killing of bears is about as 

disgusting as calling dead civilians 'collateral damage'. 

 Agree 28 

 Disagee 55 

 

NorthernPersn wrote: Posted 2010/01/22 at 3:15 PM ET 

This is junk science. 

They are not listening to the traditional knowledge . . . 

 Agree 26 

 Disagree 54 

 

DarrahLynn wrote: Posted 2010/01/22 at 3:28 PM ET 

Polar bears aside - this does look to me like the US said "Jump" and the Canadian government 

said "how high?" 

 Agree 24 

 Disagree 13 

 

Haitian adoptees arrive in Canada  

staytrue wrote: Posted 2010/01/24 at 9:08 AM ET 

Bless those beautiful children. 

 Agree 333 

 Disagree 98 

 

fabrikk wrote: Posted 2010/01/24 at 9:12 AM ET 

Yay for the kids! 

 Agree 280 

 Disagree 75 

 

venividivici wrote: Posted 2010/01/24 at 9:13 AM ET 
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Welcome and Bienvenue to Canada "kids"! We sincerely hope and pray you will find "love" 

and "human decency" in your new family and in your new country. 

 Agree 385 

 Disagree 88 

 

BenDee wrote: Posted 2010/01/24 at 9:17 AM ET  

What about the thousands of worthy children waiting desperately to be adopted right here in 

Canada???  

 

Oh, that's right... adopting a Haitian child is really "chic" and "progressive" for yuppie 

couples looking to adopt right now. 

 Agree 199 

 Disagree 463 

 

Anti-Establishment wrote: Posted 2010/01/24 at 9:22 AM ET  

See!  

The Harper Government isn't that bad!  

Believe it or not, they are trying to do some good in the world! 

 Agree 144 

 Disagree 183 

 

Canadian pelase not guilty to Mumbai massacre  

Un-Common-Sense wrote: Posted 2010/01/25 at 11:45 AM ET  

"Canadian pleads not guilty to Mumbai massacre"  

 

He is Pakistani, not Canadian. Born and raised in Pakistan. He was allowed into Canada 

thanks to the policies of the Liberals.  
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If anything, call him a Liberal, not a Canadian! 

 Agree 194 

 Disagree 50 

 

FearlessCrusade wrote: Posted 2010/01/25 at 11:46 AM ET 

I am convinced CBC is just trying to illicit furious comments from its commenters! So many 

people have expressed outrage that CBC keeps calling this guy a "Canadian", and he is a 

legitimate holder of citizenship of the country of Pakistan! YES...He obtained a Canadian 

citizenship! This does NOT make him "Canadian". So many people have commented 

likewise.  

 

CBC...the taxpayers pay your way......any chance you can hear what they are asking you to 

(NOT) do? 

 Agree 38 

 Disagree 8 

 

Road King Rider wrote: Posted 2010/01/25 at 11:47 AM ET 

Canadian ?????  

 

Why does the CBC put a headline like that???  

 

Bad reporting.  

 

Bombing suspect pleads...  

Alledged bomber pleads ...  

Accused terrorist pleads...  
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There were numerous alternatives...  

Shame... 

 Agree 39 

 Disagree 4 

 

Proud_Immigrant wrote: Posted 2010/01/25 at 11:47 AM ET 

Canadian, eh ? 

 Agree 31 

 Disagree 2 

 

vangrungy wrote: Posted 2010/01/25 at 11:47 AM ET 

Not born Canadian extends his tyranny to tax payers by dragging out his coming conviction... 

 

His partner "David Coleman Headley", who changed his name for espionage reasons, 

allegedly, will be going down too... 

 Agree 34 

 Disagree 1 

 

U.S. printer to swallow former Quebecor World  

newstome wrote: Posted 2010/01/26 at 9:14 AM ET 

Do we get all the money back that Chretien and that group of Frenchies that ran this country 

for almost 50 years poured into this company and other Quebec based companies at the the 

cost of the rest of Canada. 

 Agree 38 

 Disagree 41 

 

Pete from Scarborough wrote: Posted 2010/01/26 at 9:18 AM ET  
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I'm sure the deal is supported by lots of rosy notions about how the "printing" industry has 

reached bottom, and no further production cuts will be necessary in a market that sees 

newspapers and magazines failing every week. Blind optimism, folks, and full steam ahead! 

 Agree 22 

 Disagree 4 

 

TomVincent99 wrote: Posted 2010/01/26 at 9:21 AM ET 

It is an old story for a province that by weakening its links with Canada is destined to get 

swallowed by the U.S. 

 Agree 23 

 Disagree 11 

 

misty1 wrote: Posted 2010/01/26 at 9:22 AM ET 

Quebecor could never run anything right, only individual manager got the job done, the top 

end did not know how.  

 

Hope they clean out the top house. 

 Agree 26 

 Disagree 2 

 

MBBresdon wrote: Posted 2010/01/26 at 9:26 AM ET 

This just in. 

 

US to swallow Canada. 

 Agree 23 

 Disagree 6 

 

Charest may face asbestos protests in India 
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Neil Gregory wrote: Posted 2010/01/29 at 5:00 PM ET 

We Canadians should be ashamed of ourselves for exporting death to developing countries. 

 Agree 95 

 Disagree 6 

 

fibromyalgia wrote: Posted 2010/01/29 at 5:11 PM ET 

if ever pakistan nuke india they might discover the virtue of asbestos ...it resist fire like 

nothing else lol 

 

seriously its commonly used in large sheet form for balcony floor in quebec ...its everywhere 

here and a lot of bad chronic diseases around here too 

 Agree 14 

 Disagree 2 

 

cbroon wrote: Posted 2010/01/29 at 6:04 PM ET 

CBC had a really shocking documentary on Canadian asbestos being used in India... I think it 

was about a year ago. I would have thought Canadian politicians would have been 

embarrassed into closing down the mine after that documentary aired. Quite typically we saw 

it and forgot about it. What will we get upset about and forget about next? 

 Agree 45 

 Disagree 3 

 

SonOfNiel wrote: Posted 2010/01/29 at 6:11 PM ET 

This is one of Quebec's dirty little secrets, along with the huge GHG emmissions from her 

cement plants and all of the carbon capture abilities drowned by the huge lakes created by the 

hydro projects. 

 Agree 25 
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 Disagree 4 

 

adermalkirk wrote: Posted 2010/01/29 at 6:22 PM ET 

why is quebec still using this crap. it is so sad that with all we know about asbestos, people 

don't care, so long as their are making money. this is sad when people put money before 

people,this line of thinking needs to change. It will be our down fall. 

 Agree 25 

 Disagree 3 

 

 

Family weeps as soldier’s body returns to Canada 

JohnnyBoy Soprano wrote: Posted 2010/01/19 at 3:00 PM ET  

Welcome home Johnny. RIP my Patricia brother. Your joining the Lord's army now. 

 Agree 94 

 Disagree 12 

 

stewie's mom wrote: Posted 2010/01/19 at 3:15 PM ET 

amid all the crisis in Haiti, a Canadian soldier has once again given his life for his country..I 

thank his family for their sacrifice..My sincere condolences. 

 Agree 117 

 Disagree 6 

 

RichardSharp wrote: Posted 2010/01/19 at 3:18 PM ET 

Mr. Harper tried to cancel the Trenton ceremonies for fallen soldiers but, to his credit, he 

reversed himself due to the public outcry. Media censorship means we don't get to see the real 

blood and guts of this sanitized war, but at least Canadians can mourn their dead.  
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That the GG, the CDS and the defence minister are there too is a comforting show of respect 

for Sgt. Faught. Mission Impossible? Likely. But that wasn't this man's call. He was just 

doing his duty and paid the ultimate price. 

 Agree 73 

 Disagree 16 

 

Ronnie11 wrote: Posted 2010/01/19 at 4:00 PM ET 

JohnnyBoy Soprano wrote: Your joining the Lord's army now.  

 

Nice. Is this the Lord that decided it was time to kill over 200 000 and starve another 1.5 

million in Haiti. Does this Lord really want us killing innocent civilians, just so we can get 

some bad guys. Oh, I forgot. Your Lord works in mysterious ways. Just like the rest of the 

Lords like Allah, Jehovah, Budda, and Black.  

 

This is a sad story, but religion should stay ouf it. No praying is going to help us win this fight 

or assist the dead with their travels towards decomp.  

 

If it is prayers that will help. Those who pray in Afghanistan pray 5 times a day, so they will 

win. And the people of Haiti don't need our help either because all they've been doing since 

the earthquake is praying. 

 Agree 21 

 Disagree 76 

 

dbngrl wrote: Posted 2010/01/19 at 4:10 PM ET 

Thank you Sgt. John Faught for your service to Canada.  

Condolences to your family, friends and battalion members.  

R.I.P. 

 Agree 96 
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 Disagree 3 

 

Hughes named Canada’s Olympic flag-bearer  

tarte31 wrote: Posted 2010/01/29 at 12:14 PM ET 

Congratulations Clara!! You deserve this! 

 Agree 507 

 Disagree 35 

 

maxie66 wrote: Posted 2010/01/29 at 12:17 PM ET 

What and excellent choice and excellent role model! You go, Clara! 

 Agree 292 

 Disagree 28 

 

C_Horse wrote: Posted 2010/01/29 at 12:19 PM ET 

Congrats, Clara!! You deserve it!! 

 Agree 403 

 Disagree 34 

 

Woofers wrote: Posted 2010/01/29 at 12:19 PM ET 

Hooray!  

I imagie her face looked kinda like it does in the picture when she found out.  

Go, Clara, go.  

Woof! 

 Agree 120 

 Disagree 27 
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Fiscal Update wrote: Posted 2010/01/29 at 12:20 PM ET 

I have a huge crush on Clara Hughes! 

 Agree 81 

 Disagree 27 

 


