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Chapter 5: Conclusion 
 China reentered the international community in 1971 when it joined the United 

Nations, but it remained a closed country under Mao’s watch. Deng assumed top 

leadership after the death of Mao in 1976 and further opened China’s door in 1979 to 

a global environment where existing rules, institutions, and values had been largely 

shaped by western countries. As a latecomer faced with fierce global competition for 

resource and power, China had to learn to play the game by the rules already in place 

and largely recognized by other players. The process is a long and bumpy one where 

China and other states have since been adapting to the changes that followed China’s 

reemergence. The question of what China will become in the international order and 

how to deal with its rising power have evoked mixed views. 

Two rival views have since emerged as the most representative. The first sees 

China as a threat to be contained. The second projects China as an opportunity that 

can be employed through engagement. The two rival views of China reflect a mixed 

Chinese image perceived globally. In general, China stands as a superior country with 

its philosophy and its traditional culture, including Chinese art, science, and 

architecture. China as an inferior nation is in association with images of weaklings, 

submissive, and servile people who passively accept things and are incapable of 

solving problems. A more recent Chinese image would be a communist nation 

transforming into a huge global market, invoking memories of ideological standoff 

during the Cold War era and uneasy feelings of a possible power shift from the West 

to Asia. 

The “China threat” argument reached its height when the June 1989 student 

protest at the Tienanmen Square ended with blood-shed crackdown ordered by the 

Chinese government. The West took concerted actions in condemning China, 
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including an arm embargo by the European Union. The aftermath seriously alerted the 

Chinese government to the effect of severe damage to its reputation and image 

internationally. Even though the Chinese rhetoric has sought to portray China as a 

peace-loving nation since its opening, it has failed to register with many skeptical 

minds because of the regime’s persistence in keeping a closed political system and 

tight control over society. The Tienanmen Square incident only worked to confirm 

such suspicions that had generated the “China threat” theory. 

With sustained economic development increasingly became the bedrock of 

power legitimacy for the CCP, China saw the need of a stable, peaceful international 

environment to sustain its economic development and to deliver the fruits of reform 

to the Chinese masses. Chinese leaders came to see the necessity of dispelling the 

image of China as a threat to other states and began to look to Western experiences to 

reshape its image abroad. Ample evidence can be placed where the Chinese 

government modifies its positions and strategies in order to project China as a 

peace-loving nation and a responsible stake-holder. 

Chinese leaders have since touted its “peaceful rise” to repair its global image 

and to assuage fear for its rise that has been encapsulated by the widespread “China 

threat” theory, stressing the non-confrontational nature of its political agenda in 

international affairs. Moreover, China has embraced the concept of soft power as it 

seeks to improve its diplomatic strategy. A new style of Chinese diplomacy has 

emerged and continues to refine, with an increasing emphasis on Chinese soft power 

and public diplomacy. This new style of diplomacy is characterized by this thesis as 

“multi-faceted active engagement driven by a strong image-awareness.” 

To support this image-making project, China has turned to its traditional culture 

for resources of Chinese soft power. China has since upheld Confucianism as its 

flagship soft-power initiative to attract foreign public, establishing 210 Confucian 
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Institutes and Confucian classrooms in 64 countries by December 2007. Chinese 

language has been viewed as another powerful weapon of Chinese soft power. 

China’s Ministry of Education has been devoting efforts to attracting more foreign 

students to study in China with scholarships and other incentives. Moreover, China 

has expanded its broadcast network worldwide, with its major English-language TV 

channel, CCTV International, boasting a viewership of 45 million outside China. 

Taking such Chinese soft power as its diplomatic resources, China continues to 

sharpen its skills in the conduct of public diplomacy. This includes staging overseas 

high-level official visits with media fanfare and increased frequency, expanding 

investment in training of diplomatic personnel while bolstering its diplomatic 

offensive with economic incentives, actively participating in international 

organizations and regional forums, widely establishing partnerships with countries 

near and far, and seeking dynamic cultural exchanges wherever possible. Equally 

important, China has moved a step away from its long-held non-interference principle 

when it became the second-largest supplier of personnel to UN pace-keeping missions 

among the permanent members of the Security Council. 

China’s resolution to better incorporate with the world system so as to create a 

friendly Chinese image globally is therefore already evident. For instance, it has since 

actively participated in international organizations. As of 1995, China participated in 

49 intergovernmental organizations and more than 1,000 international 

nongovernmental organizations. Since 2001, a more confident Beijing government 

has also begun to use explicit rhetoric to express its willingness to share global 

responsibilities. The same year saw China won the bid to hold the 2008 Olympic 

Games in Beijing. China invested an estimated more than US$40 billion on this mega 

sports event, which served as a huge public diplomacy venue and “coming-out” party 

for the country. 



 110

The Beijing Olympic Games concluded as a successful public relation deed, 

having reportedly attracted 4.3 million visitors to Beijing in addition to nearly 

100,000 reporters and 8,000 teams of more than 62,000 members from around the 

world. But the Games also highlight China’s public diplomacy challenges. On the one 

hand, China today has the economic and perhaps military might it needs to raise its 

international status. On the other hand, China’s one-party rule, human rights record, 

internal unrest, serious corruption, environmental problems, and issues surrounding 

the quality and safety of Chinese products will continue to mar its global reputation if 

little change can be made. The Beijing Olympic Games will soon be followed by 

another mega event, the 2010 Shanghai Expo, which will again expose many facets of 

China to the international community and help shape the world’s perception of 

modern China. 

How successful China has become in its efforts to shape a more favorable image 

globally? The international popularity of a country is difficult to measure in 

quantitative terms. To help shed some light on how China is viewed in other parts of 

the world, this thesis relies on two global surveys relevant to how nations are 

perceived by others: Pew Research Center’s Global Attitude Project in 2005, 2007 

and 2008,1 and the BBC World Service Poll from 2005 to 2008. The Pew Research 

Center included China as a subject nation in its 2005, 2007, and 2008 Global Attitude 

Projects where subject nations’ favorability ratings were surveyed. The BBC World 

Service Poll, where global views of nations are surveyed, included China in its survey 

from 2005 to 2008. 

The Pew Research Center’s 16-country survey released June 23, 2005 found that 

                                                 
1 The Pew Research Center’s conducted six Global Attitude Surveys in 2006, with only one of them 
exploring how China and its Asian neighbors viewed each other. This part of discussion focuses on 
views of China on a global scale. The 2006 Global Attitude Surveys are therefore excluded in the 
discussion.. 
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majorities in 11 nations held a favorable view of China. They include 65% of the 

British, 58% of the French, 57% of the Spanish, and 56% of the Dutch. The survey 

found China less welcomed by, in descending order, Poles, Americans, and Germans. 

The 2005 survey is illustrated as follows. 

Figure 10. 2005 Pew Global Attitudes Project 

WESTERN PUBLICS RATE MAJOR NATIONS 
 
Rating given 
by… 

…Favorability Rating for… 
U.S. Germany France Japan China 
% % % % % 

Americans 83 60 46 63 43 
Canadians 59 77 78 75 58 
British 55 75 71 69 65 
French 43 89 74 76 58 
Germans 41 64 78 64 46 
Spanish 41 77 74 66 57 
Dutch 45 88 69 68 56 
Russians 52 79 83 75 60 
Poles 62 64 66 60 36 

Source: Pew Global Attitudes Project, released June 23, 2005. 

  

According to the Global Attitude Project released on June 27, 2007, however, 

China’s popularity dropped among western Europeans as many saw its growing 

economic power as bad for their countries. Compared with the 2005 project, the 2007 

survey saw a considerable decline in the favorable views of China in Western 

Europe—particularly in Germany (54%), France (51%), and Spain (43%). Meanwhile, 

China’s image in the 2007 survey was viewed generally positive in Asia, but it 

became somewhat more negative in India (43%) and much more negative in Japan 

(67%). In sharp contrast, African nations surveyed in 2007 rated China's economic 

power as highly positive. 
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Figure 11. 2007 Pew Global Attitudes Survey 

 Q: Please tell me if you have a very favorable, somewhat favorable, 
somewhat unfavorable or very unfavorable opinion of China? 

very 
favorable 

somewhat 
favorable

somewhat 
unfavorable

very 
unfavorable 

DK/ 
Refused Total 

North 
America 

United States 8 34 25 14 18 100 
Canada 8 44 27 10 12 100 

Latin 
America 

Argentina 4 28 16 15 37 100 
Bolivia 8 38 20 9 25 100 
Brazil 4 46 33 7 11 100 
Chile 17 45 18 4 16 100 
Mexico 10 33 28 13 15 100 
Peru 12 44 16 6 23 100 
Venezuela 15 46 21 13 5 100 

West 
Europe 

Britain 7 42 21 6 25 100 
France 4 43 38 13 1 100 
Germany 5 29 42 12 12 100 
Italy 2 25 44 17 13 100 
Spain 4 35 30 13 17 100 
Sweden 6 37 33 7 16 100 

East 
Europe 

Bulgaria 5 39 22 7 26 100 
Czech Republic 2 33 45 13 7 100 
Poland 4 35 34 8 19 100 
Russia 9 51 21 5 13 100 
Slovakia 4 41 36 7 12 100 
Ukraine 13 51 15 3 18 100 

Middle 
East 

Turky 4 21 17 36 22 100 
Egypt 26 39 25 6 4 100 
Jordan 7 39 35 14 6 100 
Kuwait 23 29 10 7 31 100 
Lebanon 13 33 19 29 6 100 
Morocco 5 21 16 14 45 100 
Palestinian ter. 6 40 24 19 11 100 
Israel 7 38 35 10 9 100 

Asia Pakistan 57 22 2 4 15 100 
Bangladesh 34 40 10 3 13 100 
Indonesia 5 60 26 4 5 100 
Malaysia 8 75 8 3 6 100 
China 53 40 6 0 2 100 
Indian 14 32 23 20 11 100 
Japan 3 26 51 16 4 100 
South Korea 1 51 37 5 5 100 

Africa Ethiopia 19 48 22 6 4 100 
Ghana 33 42 11 3 11 100 
Ivory Coast 56 36 6 1 0 100 
Kenya 40 41 12 3 5 100 
Mali 54 38 6 1 2 100 
Nigeria 35 40 12 6 8 100 
Senegal 33 48 9 3 6 100 
South Africa 11 33 24 23 9 100 
Tanzania 36 34 6 5 20 100 
Uganda 15 30 12 11 33 100 
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Source: Pew Research Center, 47-Nation Pew Global Attitudes Survey, June 27, 2007. 

The 2008 Global Attitude Project saw China’s favorable ratings further slipped 

in many countries, with positive views fell significantly in nine of 21 countries where 

polls were also taken in 2007. Positive views dropped the most in France (47% to 

28%) and in Japan (29% to 14%). The report indicates a continuation of a downturn 

trend, citing unilateralism, poor treatment of human rights and environmental abuse 

as the major factors contributing to the growing anti-China sentiments among 

nations.2 The report noted another important factor. Namely, the survey was 

conducted in April 2008, when a great deal of negative publicity targeted at China’s 

crackdown on Tibetan protests in the previous month. 

The crackdown on Tibetan monks again marred China’s much criticized human 

rights record and dealt a serious blow to its image in the free world. In Africa, 

however, China still enjoyed popularity as indicated by both the Pew Center’s 2007 

and 2008 surveys. The only exception was South Africa, which gave China higher 

unfavorable ratings in both surveys. As mentioned in section 3, chapter 4, China has 

been making a great deal of efforts to develop friendship in Africa. The efforts 

include the establishment of Forum on China-Africa Co-operation in October 2000, 

raising investment and trade in this resource-rich region, delivering gifts of 

development funds, loans, and custom reductions and exemptions. 

The polls show that China’s unconditional and constructive assistance to many 

African countries clearly pays off. Both Nigeria and Tanzania reported impressively 

high positive response to Chinese influence. Moreover, Asian nations in general gave 

China favorable ratings in the polls, with the exception of its traditional rival Japan. 

Moreover, India and South Korea both expressed mixed feelings toward China, 

reflecting a fear for China’s rise as their economic and military competition. The 2008 

                                                 
2 See the Pew Research Center website, http://pewglobal.org/reports/pdf/261.pdf. 
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ratings are shown as follows. 

 

Figure 12. 2008 Pew Global Attitudes Survey 

Views of China 

Country Unfavorable Favorable 

U.S. 42 39 

 

Britain 36 47 

Spain 56 31 

France 72 28 

Germany 68 26 

 

Russia 30 60 

Poland 54 33 

 

Turkey 50 24 

   

Egypt 29 59 

Lebanon 42 50 

Jordan 52 44 

 

Pakistan 8 76 

Indonesia 34 58 

Australia 40 52 

S. Korea 49 48 

India 45 46 

Japan 84 14 

 

Brazil 40 47 

Mexico 38 38 

Argentina 31 34 

 

Nigeria 14 79 

Tanzania 8 71 

S. Africa 51 37 
Source: The Pew Global Attitudes Project, June 12, 2008. 
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Since 2005, the BBC has been tracking opinions across countries about selected 

countries’ global influence. The results, namely, the BBC World Service Polls from 

2005 to 2008, may serve as a clue to how China is viewed by foreign publics.3 For 

four consecutive years, the polls indicate that the most positive views of China are 

found in Africa and the Middle East, whereas the most negative views of China are 

found in Europe and the United States. Moreover, China also enjoys relatively high 

positive ratings in such Asian countries as the Philippines, Indonesia, and Australia. 

The four polls found positive views of China in a V-shape trend, declining from 48% 

in 2005 to 45% in 2006 and 42% in 2007, before seeing a rebound to 47% in 2008. 

Moreover, the 2008 World Service Poll across 34 countries indicated an overall 

negative view of Chinese influence at 32 percent, the same as the previous year. In 

2005 and 2006, China received negative ratings at 30% and 27%, respectively. The 

most positive views of China were found in the Middle East and Africa, while Asian 

views tend toward the positive. The most negative views are found in Europe and the 

United States. Australia has gone from a divided view in 2007 to a majority positive 

view of 60 percent in 2008. Egypt saw a very large upward movement in positive 

ratings from 38% in 2007 to 82% in 2008.4 

The BBC polls again indicate that China’s global image is viewed as more 

positive in countries where Chinese influence is backed by economic incentives and 

where human rights and democratic values are less a prior concern. In the politically 

free, economically developed world, however, China’s image is heavily linked to its 

political fundamentals—its human rights record, freedom of speech, and 

democratization. Since 2005, food safety has also risen as one of the major issues 

                                                 
3 The surveys polled 23 countries in 2005, 33 countries in 2006, 27 countries in 2007, and 34 countries 
in 2008. See www.worldpublicopinion.org. 
4 See chapter 4, p. 89. 



 116

affecting Chinese image. This helps explain the decline of positive ratings for China 

in the BBC Polls for 2006 and 2007, where Chinese-made products ranging from 

tooth pastes and toys to blood-thinner Heparin and infant formulas were blamed for 

deaths and illnesses and caused consumer antagonism in many parts of the world. The 

BBC polls are shown as follows. 

 
Figure 13. 2005 BBC World Service Poll 

23-country survey between December 2004 and January2005  
Released March 2005 

 
Source: 2005 BBC World Service Poll 
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Figure 14. 2006 BBC World Service Poll 

33-country survey taken between October 2005 and January 2006  
Released February 2006 

 

Source: 2006 BBC World Service Poll 
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Figure 15. 2007 BBC World Service Poll 
27-country survey taken between November 2006 and January 2007 

Released March 2007 

 
Source: 2007 BBC World Service Poll  
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Figure 16. 2008 BBC World Service Poll 
34-country survey taken between December 2007 and January 2008 

Released April 2008 
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Source: 2008 BBC World Service Poll 

 In conclusion, China has come a long way in transforming itself from a 

communist, poor nation obstinately hostile to the free world into a rising economic 

power arguably with a potential to become a “responsible stakeholder” in the 

international community. With economic success becoming the critical base for the 

legitimacy of the Chinese Communist Party, the Chinese government endeavors to 

build a friendly international environment for sustaining economic growth and has 

therefore become ever-more conscious about its global image. While its efforts 

receive various degrees of success in different parts of the world, its insistence on 

one-party rule, constraint on press freedom and political openness, and disrespect for 

human rights continue to impair its image globally. 

 Over the past few years, food safety has also emerged as one of the major issues 

affecting Chinese image, as Chinese-made products have flooded world markets to 

turn the issue into a global concern. In 2006 and 2007, reports of poisonous 

Chinese-made products ranging from tooth pastes, pet food, to toys at an increased 

frequency began to cause consumer panic in many countries. China sought to manage 

the crisis, only to find its efforts impaired by ensuing occurrences. In 2008, 

Chinese-made blood-thinner Heparin and infant formulas were blamed for causing 

deaths and illnesses at home and abroad, leading to even greater antagonism among 

consumers in many parts of the world. 

In addition, as briefly discussed in chapter one and further in chapter two, a gap 

exists in the way the Chinese people see their place in the world and the way the 

world sees China. China’s economic success has contributed to the rise of Chinese 

nationalism and national confidence. A vast majority of the Chinese people believe 

that they are generally liked by people in other countries. They are also convinced 

that China acts cooperatively—taking into consideration of other countries’ interest in 
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conducting foreign policy. As pointed out in section 5, chapter 2, global polls have 

found results quite different from how the Chinese people depict themselves in the 

world. This Chinese-image discrepancy will continue to cause disagreements between 

the Chinese and their global counterparts in ways likely to result in setbacks and 

challenges for the Chinese government’s public diplomacy efforts. 

 


