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Abstract

First, the study will explore the development trends of new media industry and the definition of
new media in the era of digital convergence. Secondly, the study will explore the changes and trends of
new media audience behavior, as well as information showing and processing of new media and the
relationship between consumer’s attention in the multi-screen economy. Then, academic literature on
"communication effect" and "consumer behavior model of buying decision making process" will be
reviewed. Also, indicators used to evaluate marketing effectiveness of "Media Usage Behavior Survey
Report" in the communication practice will be cross referenced. Finally, the study attempts to construct
hierarchy of effects indicators and marketing benefit assessment in new media user behavior as the

basis of band appeal communication for media operators, advertisers, media agencies and consumers.

Keywords : new media, audience behavior, communication effect, marketing benefit assessment
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