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Abstract

Values and lifestyles can be the foundation of most kinds of consumptions.
Therefore, studying values and lifestyles is of importance for marketers to explain and
predict consumers’ behavior. According to Rokeach (1973), a value is defined as

“an enduring belief that a specific mode of conduct or end-state of existence is
personally or socially preferable to an opposite or converse mode of conduct or
end-state of existence.” As for lifestyle, it is defined as “a distinctive or
characteristic mode of living (Lazer, 1963). Past studies concerning values and
lifestyles mostly focused consumers in one country. Even though some studies dealed
with cross-cultural comparison, they usually compared two or more markets in
American and European. Therefore, the purpose of this study is to investigate the
lifestyles and consumption values of consumers in Taiwan and France to do a
cross-cultural comparison between Taiwanese and French consumers.

Thirteen French consumers and nineteen Taiwanese consumers were interviewed
during this study. The interview questions were regarding to lifestyles and
consumption values, such as respondents' work and leisure life, relations with family
and friends, consumption patterns and the way to allocate money. Some important
propositions are derived based on content analysis: Taiwanese consumers have higher
price sensitivity, more brand consciousness, higher other-oriented degree and more
saving and investment concept than French consumers. Besides, Taiwanese people
place more importance on the salary of work and have higher expectation about
marriage than French consumers.

Furthermore, this study also discusses how consumption values influence
consumers' lifestyles and consumption patterns. It reveals that consumers with higher
price sensitivity will adjust their consumption patterns according to discount
frequencies. Besides, people-oriented consumers tend to choose prestige brands and
have more impulsive consumptions under the influence of friends. The findings of
this reseach can provide suggestions to marketers in these two markets to develop

marketing strategies corresponding with the values and lifestyles of local consumers.



Keywords: Lifestyles, Consumption Values, Taiwan and France Bilateral
Cross-cultural Study
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)" % 1§ & (consumption values) - & &_ Lai «7& 5] & (product benefits) » #
TR AN GFRE R e Fpt o AT R T Jﬂz % & (consumer value)
BE E£ % ® (customer value) -~ i % § & (consumption values) 1 2 & 54l &

(product benefits) z_ A ez B o

éﬁ—*ﬁ Holbrook 3 p¥ &% # i * customer value (1996)> 7 P14 consumer value
(1999) k& P iE @ s> F ¢ "Lia & ¥ 3 % (Holbrook, 2005) -
RAEE W EEY R HFHRERS A FOPES AR E R E A WRpieR BNy MERR

£or@ el i (32480 % 97) {;;r;z«-ga HERGHRAET kenflE L

=
o
(¢»]
o
3
3
x*
(ﬂn
Nt
[l
et
"J <
P}
s
3
o
P
St
=
[
A
=t
o
“
S
N
o
&
o
k.
=
B
*

7E B TR e S JlE ook 2 B enlg o (Woodruff, 1997) o 1995
Holbrook (1999) sha & if i % # E 57 & F 13 fE% Apfht fii i 0% (an
interactive relativistic preference experience) » 514 > i f # § & A4 fif § = 7

TR o BRIy 47 374 (F Z4@0 A 97) 1 % Sheth i) ¥ § & (consumption
values) £ Holbrook " % —g % & (consumer valug) & F A Ap o T A
tp A R R TR B E T hR & o v A Sheth g dicdor ik 4
FABE e IR HELE ASJIER S - WA G DR o F LA
3 H)

A H IR (R SR IRIE) B E B R RE B LR R )

DB ) LB S R A KA R RenflE 2

Wi

o
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AFALFHABALZ TR Z A FE DAL RY @Y SR A

> 2R HTE

§ = Ansbacher (1967) f- ki FAEaAT TP > 27 TR 2 -
A d Max Weber (1966) & * fit ¢ & chgenhp > Weber #-2 F 4 4l & X &
HAAEF OE I T F T R BRSSP EAES gTE

I
1o

Zablocki & Kanter (1976) Rl s Ak € & =3 3w N 4 2 7%

F e HAA R Al o 32 EA R ARG F EER 0 A

B R R A 8 A R AL B e ] i i

AR LR o AP - B A ORE S A RAA T AR EEHE

~7

RARY o - FHRS A RAERA- BRI O EESRE > L& F @
WRHr ey PR IRENTIFIREY o 2 FALILI-BEE - B
& o 2L i Weber 973 > R Bile - B BALG R a4 E0 N A LR B

THW O HSEVARNEEEoROEHT LG TLE > R BT HEYN D

CRAFBE AP A A Ne b A EAIR BB LR S P EMATR AR K
e

FRHRANLFAURT R LR TR BH R GE cnR oS B

EEREERCE Y S PULE SR T RINEY VTN E A RN S

ALETS Y 2 R ond E A o Sobel (1981) 4 ini Ak g B R~ SSUFIR AL - 1

BET EEAA L FAE LR R T g iR W 1T S SR ehd F 25N

FALE R AF A N e F s A B RARAR S B A TR T S

BB R - WA R AR 0
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7 k3t Weber #-2 FA R T & A€ g ¥ SRR miﬂ’%i{ Alfred Adler 7]
RS FEA T Ao BE 2 G o A ABAEREBADE L P A Reh

A e SIS S

ym

’ ﬁi”ﬁ PiEE e > 2hf ® P E B RIE
u A Eﬁ.‘ll}’g‘brﬂjgj;}’i’f’} ’ T’ [y ﬁ}lj%ﬁ-k/;}_?\_ﬁ f’?fﬁ' ) 4 ﬁ‘}t‘{ﬂ} X }Lﬁ,é.}i X £

T BHRZE P RSP #0254 (Ansbacher, 1967)

BSFE 5 5 K BB > Ansbacher (1967) #12 BAET AL =B F
e g L (-) A FAET & AR 4“7 o0 (individual Life Style) - & 4 d%5
h2 753 & - 4o Ansbacher *t = ¢ 513 Coleman (1960) 7% :F & i 4 4% § ¥
- BRREFOPHEH - RPAFEIN g3 HEFL S LE R RE AR
RO REBRUA IR UE AT BAFRE THRFRANES o HHA AL -
Re  ;(2) 273 PUARNEMPELZLE k& - BEYE
3 02 E A s (Group Life Style) - & 38 o B kot iy I E & Ol
o 2 SRl 53 $EEFPF T adEd i bldck - B RgeY ¥ oA DR
FIEA EAE > B AR TR 2 FO N R R (2) AREAIRSY TR
- BrREASgNT Ry oS R Al PR s S RA#H D P K BB

dofe Weber £ 4 ruAk € 2 2 E KT A A E A fE A 5 o

S

Ansbacher (1967) » jFi 2 # 3k 3 = B4 > ¢ 7 - k42 (unifying) ~ Jb

;m

#1+ (unique) % =& & & (operational aspects) - — R Z & & & (K o

HiFifesiz u TEH - RMEA ZA& B A EAE D D EE £ 4

e EAE BAEEE B AP e oood 2]

S 75 7 =

U RS PPN I AT

R APERN B2 EIN A EEARHMEL o
Lazer (1963) Rl3nz 2 FAl 8- fAG #a2 FH5Y 0 5 L iamms >

RA R - BEAMAALE G W H R EA A B R LB kPt
BRE FREFEBPNL R bFE S g F L L1 Engel ¥ (1995) #-
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AEAREETERLTBA DL EIE hoind Q*FE?F'&VE’$%EE#T/E:7””" ’\’{/}J '%‘
R T TN N T R T TR R T T T S E

B R

> 4 EA hf?‘%"“ié

1y

Wells & Tigert (1971) # 41 = 456 Rk #E 4 F A4 » TFF (activity) ~ #48

&Zgr

(interest) % £ £ (opinion) » = rih—&'\}% 2 A& * e AlO o

e
s

(- ) &% (activities) : 2 E R P RgeniTd » ¥ UBRH F L 0 &2
7% R F o

(=) 248 (interests) : ¥ XL FTH N1 3A 4 B ERRE > @ A TR

o R

(=) & % (opinions) : >+ ¢ F BB h{ gt A 2 P2 0 TS T EER 2 F
teaw g e
@ Plummer (1974) x # 4c F A v %3t % ¥ (demographic) » 25 = 2L * eh

LEAEE AR o ded 22241

% 2-2-1 Plummer 2 EA| g2z 2w % f#m

& (activities) #4% (interests) % L (opinions) Ar gt i

(demographics)
1 iF FE P P
ikid olie A g AL %7
N HE R Lk FTip 748
* AL T B B
R o o A R4 T
=RIER it 7 T B
o s 4 A5 Wom e g
i iR A % B ]

g = Bk IR LT e

7R &R - Plummer, Joseph T. (1974). “The Concept and Application of Life Style
Segmentation,” Journal of Marketing, 38, 34.
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d g FEs A0 e i 8 VIR R R FARANE FL AR
W FRiE o SEPLEULTRET * KGR A Penigd o 2350 (<) 4
fodoim s fe 2 EH W PR (2) A PR AE > AY ERETILL £
E S (2) HI P MR TR R ehgiE 2 (v) R A A Ee X A
LA RSB s e r s KT R R % (Plummer, 1974) - 2 (537 5§ K -

B AIO® 4 HEs b o B N6 GrR 42 i) -

I

: APl g B

B¥ #® * eafd] k % VALS (Values and Life Styles) - % i &g (Values)
g4 B Al (Lifestyles) ehig® o vt 28 4830 1978 £ 4 ¢ 2+ 4547 7 “ (Stanford
Research Institute) £ Arnold Mitchell #%& i < VALS A_#& AIO 78 #2 #F > g ~
BROEL  HRE RERA- BAGR G F R LR TG TS i

o WU R PIRh AAH S AL ¢ Bk L (the concept of social character) £
Maslow 7 && 122 o A ¢ Bt & 8.4 AL ¢ & RDavid Reisman 3% ) > #-4
% 4 & P fuiw (inner-directed) 7 % b A4 ¥ (outer-directed) p A et E
ABABIZE BA TR Ao e Xl AmiFTs 2 F B8 - VALS #

A BA=ehp G K fEf 1960 £ N WAL € A sl o (8 R R LR AT H AR

b

B oo @ {1980 & FATIVALS N 2 o B N R F A TR EHEEY }
Hihifd 2 @R F o pa VALS © R N F = 0 X250 £ 404K

EoH Y § 3545 AL BAA U M RBO BADEFE S NS LAY AR L
B

(m\a-

IBmAFL i RFLAEAERFLE AR
(- ) VALS™

ok AR A KA S~ 4 R4 ~v%’ﬁ}£ A B & o VALS™4: 11 & fa By
ﬁ”’ﬂ ﬂmﬁ,g FHEA TP R H R ‘,)51 Lial ‘,}ﬁz,i—”‘—- B A AP Fs F

L/ﬂ —%"mﬁ:ﬁo
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LA REefs o s p AR

ig@ﬁﬁﬁ@vﬂﬁﬁﬁ%ﬁﬂ&lﬁy%%owmségiﬁiiﬁﬁ’
A {ﬂﬁ~$#£g%%éolﬁ@ AEFA DY L E RALG
5Igé-olzﬁﬁ%p‘$ﬁvﬁ§m/ﬂ P AFREFERBFOIH I U ALEL A

E 4
i
& B i) K BIEF AL AR S SRR Bk o
2. T

BAFFRESE IR EEZ R 2B TEE KT RFR 0784 -
B ~HE S FRATH S LIAT R RS 2 FREBAG e RFER DL
¢ o PP FEA T NP FhE AT - BADTR AR SDT IR EH

s e LA B A A BB L E o

N

@ VALS™ 77 b2 B & A oo A e g d] o A B EAIRTH LT

AEE AR RRE C ERE TR L ARl 221 -

VALS™ Framework
INNOVATORS -

High Resources

High Innovation

Primary Motivation

THINKERS ACHIEVERS EXPERIENCERS

> oA

Low Resou rces
ooooooooooo

SURVIVORS

Bl 2-2-1 VALS™ 4 £ 7] fg chsg )
F L kR - SBI (Strategic Business Insights) =t
(http://www.strategicbusinessinsights.com/vals/presurvey.shtml)
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Eeo @ EEABRT A 0 AT A TBEBEAFFL TR o

\ 9
£
1)
.3;
|
?ﬁ‘.\a

BEH AT F - BB EL AR RS o Ap F LG
BRASEZ ABRPRPIr I TR AFE RRE -

;\)T}uﬁﬂutﬁv%;&;q\i}uq\i}uﬁ PRt B H TR FUs

FRAKE BEADE BRI FRE LTS P o g B B

Foo b i S B LR e iRk o

i<
o
%

C

o
W
\ﬁ'
=k
'{"k
Py

B E BRI D PR AESER - LR B
BADEAE AP - HERED T 0 ERASHDTE o B A FEATH D
P& R SOE R .

EREERFDOLIERP R AL L E S REZ rh ) §
+%ihVﬁ%iﬁﬁiﬁf’Ekﬁ%%%#gwgﬁﬁﬁoéﬁﬁAE
FEHER g FEER S ERE ARER .

Fhg kS RF-F FEgId A ALEAEE b PEFFH
KBRP A e ESF RV AR BERBEFE FHEAAF T DL

dokd o BT Y doRle s FARL IEF A5 HES e B

BB -
3HE A BEIG RONTRLEY o SEAHDREPEFE T 2

RALFRBEFRAEBREGY L B FIRG RADLLFA o

(=) Japan VALS

# It VALS™ B f H 42 5 1 R 6482 R > Japan VALS R S04

BEFEAGARBE AL RBIER AR B J B SR p R

% iE > Japan-VALS 7 78 i § H IATEOAER > 4o 2-2-2
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Japan-VALS™ Framework

Self-Expression
Integrator
Self-
’ Innovator

A
High

'I'radiliona

Innovation pter

Power
High Pragmatic
< Low Pragmal->
Sustainer
Low

] 2-2-2 Japan VALS # ;&2 f§ eh%g

74 % R SBI (Strategic Business Insights) i -
(http://www.strategicbusinessinsights.com/vals/presurvey.shtml)

Japan VALS #-5§ % ¥ 4 5 L B4 - ARl A B L F L f ARIATE B A

5F ~ £1ATF (Ryoshiki) ~ i & (Ryoshiki) ~ @B 5AIRTH ~ Bt o F ~ % &

‘Nﬂ'tm

Z.

Ny

SNV TS LR SR

L gFed TR b c L P FEFHELY G HF e R
ﬁlgé%%ﬁoﬁﬁﬁﬁlﬁﬁﬁ%ii’:iﬁ%&%ﬁo

2. B*\ﬁ%iﬂ“ LEL N AL TR HE KB A EE

AR 0 R AIRTARAR L -

ERE i
4 RIRTE D EARET T IFARE B AR R OR - TIEE AL G H 2§ 4p5]

S.Qwﬁiﬁﬂ%%“ﬁm%?\lﬁﬁﬁi’@@%ﬂ&mﬁo
6. BILpIFTE S;ﬁ%ﬁ LY EALBE VB FEE A RESDTEZ
B

PR AL RATE § RS R L o

~

B HRALRTEARR O REZRLIT S
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PR AERAFIAEE R KA RF > L A Ak 2 Lt
Fo s 2P REHYR- A EAGE > A g B

PR AR B A A A G 35 BE 0 2 gl

WA RFEY VFIREREAFALN R F AR EES L FEAE o bt i
VALS 112 &% - &4 4 L RVS 2 LOV > 2842 ¢ ?’K A A B S
AA#H O e IR F F 75 2 6 0 Kahle, Pamela & Homer (1986) %5 LOV 4p i
% VALS 2 RVS: { i * RApply 7 & m?&% 8278 VALS Z 5 F * 14> & VALS
F it e LR J‘m& v RETH A Eiﬁ'?z‘ﬁﬁ L VALS £

£

FoREe It LR PRIE > dertin 2 R E o pt b > Kahle 2335 LOV 4= RVS

(RFETPRFEFOP VLB b BARIE R eI A £L > & a8 350
FAERED R ASYFTER oA 22235 0 VALS * end L& & > RVS

A EER R R Pt E it RIEF R A4 0 A LOV * S E SR R > T Uk

AEF RS HTE RN P K R

T o> 2RABAFHD o P

A
FTRE DR R BlAey R iﬁviﬁi@%ﬁi@§£~’wwygi ER

Plummer (1974) %5 2 B3I G ® IR G * g0 F15 003 2RI § 4 o2
FPREBP R F R B EFH AR fer e 3
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JRE®REREFH AR EATTRPIHRLEFN N D22 B A

¢l (efe} T o ki & RUe ) ALASR Y I (et

e E B ES ) RIXEPRFFE A LG v R KRR EATIRIE
P

AN e (B PO R AR Ok < #EL

k“\’é’&

BT ET 5
(=) M TR AL T -

L4 I A SR Y AR E - 5 e AR HB L2 AR R

MGk RRGARY R AT S RERFH AR T - AR

2REABDOTAT BT bARLE FHART UEEFRE) T FART
T2 A Rdeirik @ AR 2R A RASIRI B LR EDEDES

G T AL ST A R R

L
AN RS L Rt e R R S S e

(3) o4 B L 2§ v 2 4040 o

bl FH AR BRE- PRI FELE2FACZ LB Ta AL 20
%F@*ﬂf@‘/l}?‘*ﬁ ﬁa‘ﬁ*%% PRI UM R TG AR N U ok B

CHERS RS
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(2) & EATE Sl ¢

R ERARFR? AV UREL POTAIEEY RO FH AR

FEY WALE BILG A S AT

[
B
¢
=
o

—?‘zm Fo B G P ARFEDT
Fo AARB 0 RIT AR et § B NATEA & o

(=) §erjzfe R AR B R

BfdE BRIENAIE N BAZ R YRV URFH AL 5 w23

BAFZAARFLERREOIFEFRY ST R ZASASW B2 FAHE2 4
BERFFR O VHNREN Y R E G R R FHERASS SN R

IR R Aoie 3 SPRAT R aﬁz B b H A S o

=y

SR ETLE SRR R SRR S IR

hipg > 1) f o ety 03] (4Cs 4 )

|
’

B EBRE A S

Rokeach (1973) 3z " BRI - A il £ eRenT A% B A SAL g
R B HTNEFLENS LT F S % A4 BF o | Engel % (1995) # T4

EAUERES B A DL ENE o B RS AR E TR 5L B

N

il
BEP R A EIER AT S R W R leniF S Sl # B B#:".iﬁ'aﬁf‘ﬁ
FEROFHEE - ATRTUT o BAEARTIREFS £8 0 0 gl B
PR Rp BADEEXE LR B ERMARBAFR - BEZ ZLELEFS
st b o F s B ERAB AR ERE KFF LA A A ERLR R E
Bl s A& 4 a7 555N o d B 2-3-1 Young & Rubicam #73% ! ¢ 4Cs i)i"}n”tdﬁ =

AR T PEREPRFRY BN AR BB EERE R
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A B~ (internal inputs) ‘b B A i (external outputs)

P e e EREE [
Bl BB PRT] ——» [2 IR 1 F
WO AR B F/ MR R

@231 4-(:5/}J f”ﬁ’}iﬂ—}

FA KR Young & Rubicam (1988). “Cross Cultural Consumer Characterisation
(4Cs).” Y & R Consumer Insight, 3 (3).

=~ Cross Cultural Consumer Characterisation (4Cs) ,& 3t

4Cs ks 5 g~ 1) § f end icdy W3] > - B g2 VALS 4p inen i st o 4
¢ Young and Rubicam (1988) 134512 Maslow 13 $k = - Mitchell ihij &
g4 E AR ~ Riesman ik ¢ 3 e ~ Adler 13t & ~ Rokeach hif fE % 42
Plummer 2 & 2] & #3 B 11 ke 0 4Cs [k 58 2 40-50 B g~ i eniy @ it B
BARRIRELY ERFEFARFARBF QI EEIR B2 R 2 F
v A R s G- Ragd] o A WA (Reformer) ~ B Az (Explorer) -~ =
# ¥ (Succeeder) ~if F (Aspirer) ~ ik (Mainstream) - E P (Struggler)

% i (Resigned)

4Cs A ez = 22 Maslow e Fihtp b > 4o 2-3-1 #7157 » = X 8§37 &
SZBMA e T REFE M EE AP A e - AR E PR

2 B o
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# 2-3-1 4Cs #A % &4 4F

A p % B % B
4% o Jo 58 T b
RV} _ 23 (given up) _
(survival) (subsistence)
T kERd : , ,
- =4 WA gp (escape *H R APE
P (improvement) from hardship) (hope and luck)
BIC] They =
ER] % 2 (security) | (conformity/family | #+< 7 (social)
responsibilit
T PonSIbilie)
R = 74 (success) & (envy) B = (status)
> F =41 (control) % %ﬁu(Achlevement) N
(recognition)
ZREARY B p oA s &
piey | (FAER) (3 1519 (5 574 %)
g Self-identity rebellion Self-satisfaction
p e ”
Cw (it & &) (it ¢ 2 4v) Gk g 1 4 &)
P g
P | Social betterment | Social conscience Social altruism
7 kR ¢ Young & Rubicam (1988). “Cross Cultural Consumer Characterisation

(4Cs).” Y & R Consumer Insight, 3 (3).
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3% Maslow & F fok 22 ACs i S enBf 8w d B 2-3-2 &7 > H ¥ 452
FREL2FRTLFRBEE e FREECHFTRE P EF RS AT

BENT RSP AFIEE LT R LPN e o

e Ged

CEONGES-D)

> il (F#F)
e

Wi (GEARE)
N 2 (LaE)

\T___* 4% (M)

Par RS

B 2-3-2 Maslow Z F22 4C % %uz_ R 55
7o %R © Young and Rubicam e #: (www.4cs.yr.com)

FrOTH o BRAFERI -G oD E L BRELR P RSRT] S

SR AENEDI PR AR A A 2 EAERER AN hp R B8

B ER 0 SRR hani RS .
FEH B it EAE
BEFERNFET R OZEMEA R TR P LR 2 4B ENITLEEET
DA ABRARM AR e LB B RS AL NET .

- > LR

Hofstede (1997) 33 = * L &7 7 7|7 Bd kg
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(-) 44 §Ed4 (power distance)

Hofstede -4 4 fEdt e & = T A 287 4 RiKHI FRP A2
RS A TR R o AT B S AL § A A H o R B
AT o @ P Edp 1 fTehddr o B4 pE4dn fc (power distance index, PDI) £
TSz EROE kGER AL E EBE 1 R R AP 2R TR
oA -‘Eale_(/;l_ﬁ\)ifémp/z; fg%—]—«“F&j—ﬁ\)}L’fémlﬁﬁﬁ+°’f§’5ﬁP@ﬁ ;’7r*§

4 AR T
(=) B+ 2 & (individualism) % #4853 & (collectivism)

B4 3 KRdp At g P A A2 B enRE s A B A ALE R P e
2o chRde q FARA R R Ay A2 Fﬁﬁé%g‘é?‘uiﬁ’riﬁ’r,&_ﬂ_**ﬁ GRS EE A
- 49 e E LN B FHELCHBHE - B LA &dpd (individualism index,
IDV) £v¢ 3 14 1 TP HenP E kel > 7 B A A K244 sRgpiph

&7
B AL ZRIAEE Y > fES FREYRC) D AEFMA KA E Y o S FEHR S o
() #2443 % (masculinity) % #2443 % (femininity)

i A bAb g P BN A A FERFTA T I PR EE LT
#?{?Lmé\.f,am—kr}gf@jmg o FEAE ?ﬁ Tk K
FpleAkb g ¢ & ¢ A E e Blhein i T L EIREA O k2 £42

BEe oo HTE S VR S 2 &4 8 (masculinity index, MAS) -
(=) ¥ 7 72 4048 (uncertainty avoidance)

3R LORE - BALE Y R f Y RS A AR IR A
SfR &k o A FE TARE dp B (uncertainty avoidance index, UAIL) % 78 » ¢ 7
L TR R SRR B v o RETREHELR 0 LA

f7 6% L FER R ¢
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() & # ¥+ (long-term orientation) % “&#y ¥ < (short-term orientation)

LW E e g o A PHEN A ER 1 FE G RED PR KRBT

EemEPERHY L A PRGIERASE S FLEY P L

195 Hofstede (1997) cr7 3 %% » ¥ FR I S22 R AL B2 i A
LR BRI ARG EDER G 0 SHEEN LY e it BRad
Hofstede #/z W# & F & A3 E MG o A N & 24-1 2 v e d & ¢ Bk

B e Lot RUR R A BEEG IS B LR 1 R

2241 SAEEWE B R L8

R R 14 FEAE BAaLK i & ¥ FE TR
o 58 17 45 69
*H 68 71 43 86

7R & - Hofstede, Geert (1997). Cultures and Organizations: Software of the Mind,
New York: McGraw-Hill, p26, 53, 84,113.

N S §3 TESTEN oI Y L,

1y

Chinese Culture Connection £ d Michael H. Bond #74g % e E= it 7 7 @)
FfHTie e s E]q,- pAEA e B E Eﬂ;f;&m v & R E 1 (integration) ~ = &
(human-heartedness) ~ ¢ A& 2. i (moderation) % if &% & (Confucian work
dynamism) » ¥ ygr1iE = &4 @€ & (Chinese Value Survey, CVS) > 11 frg & 4
“rAE G il EER > pt § & 2 Rokeach Value Survey : A #H s TR ¢ 2 L2
AR n A2 o B LM gt g iR R > B A SR A DR R £
Rfesd s AR CERBAFENE AT AR R AL RROMEL L Y R 2

pBAESERFETZDER A GRUERABAALE EHLRITLE B L 24L&

S
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ALK AT VERP B LR F b BEAGERST AL SR

B @ch— % 4 (Chinese Culture Connection , 1987) -

IR B R FOLFEALFT TR PR FEHTHE (Eastern
Integrated Consumer Profile, E-ICP) % % » pt FHLE p 1988 &£ 42 > & & 354 5
AR R R HFLEAREAE EICP R AP FiBET A EH F AT HP R

A BEAE (o Ty s PR B RER) PV A E (KRR T

B RSB R T FRATARERERY RIR) FFEFERE (&
ASILESS TS BFLR) BB ATH  SEARLE RS
PR R 2 RRNE A S F o E S R EA PR TR AT i
BoTRRR US4 EE AN AT o LA RIEA T L A S 33 B R fEd

=

e EAGE (FR %R D ISURVEY & = &b fesp) o

A
i
[k
el
=
~my
Y
T
ok
=<
v,
ke

= . RRAGERS L BUGHNAL

G (R88) ¥t Pl B ML e FFR AR ERL B E E N
AR AER TR A AFER AL ER DA BT A S L AR 96%;
2. Fle~F L 950 ;3. g~ fid 95% ;4. M1 & 90% ;5. 3 89%;6.
1 iF-pF 89%;7. F iz 85%;8. € 83%;90. HME 83%;10. Ak g ix
W 829 11 R~ grIoRA T7% 12, 4541 71% 513, A5 69% ;14 €

1% 55%; 15. Z % ~ 13 51% -

s (R88) T H Mg R EAAE CREAFERAS T Ak T

HEE SR R SR L R S P NS EEY R e

B o P A ERAT Y B 2-4-1 A7 0 s s A E
S EARATE B G ShA SRR A hE BRI R
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¥=2% FiiE

FLHFEH SR ARA S L2 EURE P F R R LB AR E - §
AR L2 P ERE DL 230 B BRIFTHRLERZ AP

FAfpid > 28525 S & LA AR
P8 FopmEg-a

F4 AL AR ERE VTSR R FE ] R
FERIE o ed 2 AP 2 FFPRERE SHZERS B R T g b ad
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"Sometimes | go to a place ROMMN near Lyon, 30 or 40 kilometer from Lyon.
There are a lot of shops over there...(#14°)It is maybe three hundred meter squares,
and there are many brands selling the clothes of the last year...(#]4°)I don't go there
very often, maybe twice a year. | save money...For example, for Levis, it is 100 or so
if you buy in Lyon, but if you buy there, its maybe 30 or 40 euro. Sometimes it’s good
to have things that you could keep many years. I don t need to pay 100 hundred to buy
a jean. It’s not my style. So I prefer to go 30 kilometers to buy a jean with quality and

cheap price. ;, (F02)
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" Yes, I told you that I don't care about brand, but I have many items of them
because | have habit. I usually go to the same shop, like H&M, Zara, so | go there. |
know that I could something I want there. But I don't go there very often. But yes, if I

have to go to have some shopping, | will go there. ; (FO1)
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"When I go to buy clothes, I always go to the same brands, because | know the
things | am going to buy. For instance, I need a jeans, I go to a Levis’store. I buy blue
jean 501, because I like it...(#]4°) I wear this one because it’s good. It fits me well,
but not because Levis. I know Levis 501 fits me, so I take this, but if it’s Lee cooper

503, then it s Lee cooper 503. ; (FO4)

"Like H&M, ZARA, Etam, Promod...the main one, another called Camaieu. Yes,
[ think that’s the main one, but if I found small shop and something I like, I will buy
from the small shop. I mean [ don't care where I buy the clothes, but most of the time
it would be that kind of shops because now they are in everywhere in France, and you
know if you need some clothes, you can go these shops and you will between the four
of them, and you will find the clothes...Yes, it’s more like the habit, but | also like what
they do. I dont like everything, I like it otherwise I won't buy it, but its also like a

habit and facility, it s easy. ; (F18)
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1 like clothes in Indian shop, the clothes which are large and colorful and

comfortable. , (F12)

"Because I bought it in Argentine, so it’s not of any brand.... I like this one
because it’s original. |t s different from the things you can see... I thought it is original
and funny, but it’s not too strange that everybody will look at you because you are

wearing something different , (F18)
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"1 like color. I like rainbow. But it’s not easy to wear this kind of color. Because
if you see people around us, more black and grey. For French people, black is

classical. But for me, I like color. It's all right to wear on the street, but not at school.

Because this clothes is not common at school. , (FO1)
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"I thought it is original and funny, but it’s not too strange that everybody will

look at you because you are wearing something different , (F18)
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"Because | am sensitive about the technology, because taking plain is
pollution... It's ecological at all. So for example, to go Czech, I will go by bus. But my
friend and brothers, they will go by plain. It will take 18 hours from the south of
France. Its not a sacrifice. I feel better. It'’s that same as being a vegetarian. | like
meat, but I don 't think it’s good to eat meat after the trip. I do it because I feel better.

(FO1)

"1 hope my house will be in a quiet place like a forest without a lot of person
around this place, and a sustainable house, a ecological house with a natural
material like woods or...not made of concrete, yes, woods or different old building
technique... (#/4°) Ecological is for me something that is not dangerous for the
environment, for the nature, so the house which is with respect to where it is, not

destroy the environment. , (F12)
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"When | eat at home, | want to eat some healthy food, so | will eat some
organic food or buy products which are good to the environment and for ourselves

(F18)
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(=) e a3 &
"Only for train ticket...Because | like to touch the things I buy. I like to see the

products, and touch them. But for the on-line, I don t know if it fits me, if it looks good,

if it goes well... ; (F17)
() 2 R ERERs

"Because I don't know to whom I am buying to, and I don't know if I could trust
him. Right now | begin more and more to buy my plane tickets on line, but still it s not

in my habits. | prefer to have a person in front of me, give the money, because | know
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its him. |f there is any problem, I can find him, but internet, you don't know, so I am

not really used to that. , (F05)

"Because | prefer touch the products and on-line | always afraid of internet
when | give my number of my credit card. But yes, | sometimes buy my train ticket
on-line, but only that. , (F11)

E)YHFTHER A
"For train is good. And for books, | will find balance. Because for those small

shop, if you buy on line, they will die. , (FO1)
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"And I want to earn money because | will be 23, and I think at 23, you have to

begin your work. As | work a lot, I think | want a high salary. ;, (F11)
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TIf it’s something you like, for me, cooking. But for some people, it just makes
money. For me, it’s the same, but if you could find something you like, that’s good

(FO2)
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"But actually I really like my job because we have a very good team. We are
very close. When you are very close, they will say ok | do this for you... (#/4°)
Without talking to my chief, my colleague, it would be very very difficult, because you

have very heavy responsibility. I¢’s very important. , (F17)
(z) Ak g &
a1 EnL R AR FF X HRE F S L RS U AR D
ARPFORRAIPHERY AP LR ERAFEL TARE Lt FL#
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"For me, | know | want to help people. | want to work something social,
something helping people. So maybe for non-profit organization. I am thinking about
being a teacher... (#/4°) And | would like to work in a poor suburb, the place where

people dont have much money. So the education needs some teacher to help little
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children. So maybe I will do this. , (F01)

"1 would like to work in an association like social development, either helping
people or helping the environment in an association. | like the spirit of the association
where people work together. There is a real meaning. You feel you help the society to

be good. , (F16)
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"1 would like to maybe to create my firm. I don t know if it is possible. | would

like to create my firm, micro-credit firm, to go in emerging countries and give money

to poor people... , (F11)
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"T would like to open my own restaurant, but in another country, like Mexico...I

am here already 25 year. | travel a lot, but | never stay in other country, so | want to

change. I like to change. ; (F02)

"1 think if I have job opportunity in another country. | have to take this occasion,

even if it’s not in France...Germany is a country very interesting, and I think China

also. , (F12)

"Actually my main objective right now is to find an international company in
Taiwan, actually I really don 't want to work in France...(#]4°)Because | think | am

the person who wants to move, have many experience. | get bored very fast, so | need

to move, and [ think I don t like staying in France. ; (F05)

R4 2RA DL THBRARRSEALR -

X

“;‘%*%#'fﬁ%&%—’é 13 =8¢ 11 fi%%%—%z;ff}tﬂ“l ARIETHF e BoA S
PR F R R A A DL P A R PEIFI S R e A
RX Y A9 05 B35 p 2 ARG e B4 TN RFN 5T
H B R R GEL L AR RS - ) -

64




£ TIL R T8 AU S R 4 0 2 d piEay § /2 A H

R RBPIFL B o 2 RA B AR A

[ g 7802 g BG 7RG 4 5 o b drgi sl (5= FIT Jo] TEE 0 G EE N
Reg e gt R FoAeg FRRITIVI 2 p F L2 50 S g EfE L
B AR - BRFESFE A o (T1)

TERE PR LN gL - BRI 2 Pl ARG L
li=Ae s AR F TR A~ TR - Ao 5 EAT e R AT TIPS
FAGHT S AT G ) T = RIeE s T 2K RF g TR F B
P f A T g E ¥ Rl mAKTVEfE G g T R AR A

¢770 , (TO3)

d 2 R X3 7:31 F5 2 F12 mw€ 4 0E %:ﬁ}f%«&éﬁm e A LU

‘m\\

B S RSAEIE G0 Gt PR A T B A A T - E R T 8-

B e FE AT m A B 7 - w N aE R R o m LaERE Rl T B

A

Bz it W T o HRS EN GG o d BRI P FOT EVHFRLD
HF G LG R 0 7 - TR R T o 0 R 2R (R
88) ¥tz WA R EBRZAASEAH HN A SR KT 83% 2 R ALE €

RAFER P 5 RIS £ R K 2605 T1%

"Marriage is not my priority. | want to have someone. | have a girlfriend. Right
now I love her, and I want to spend the whole life with her, but marriage is not...I
don't care if | married with her or not. Iz doesn t matter with me. | just being with her.

I#5 ok. Marriage is just a paper you sign. ;, (F05)

"(#: Do you want to get marry in the future?) Yes. Not exactly married, but yes,

| imagine my future with a man. | am not always alone. , (F12)
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"You know when you are in a family, one friend is family friend. When you see
the friend, it’s with the wife, with the kids. So if you have good relation with his wife

and his kids, it’s pleasure. If it’s not, you don 't see them. ;, (FO4)
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"Because when | was a child, my parents said to me, oh you must to go to
church to learn what they said, and you need to follow what they said. So | keep this
in my mind. [ think it'’s the heritage, what some people told me. This is in my mind, in

my heart, so | live with this. ;, (F03)
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"Yes, I am Christian, but I don't practice now...(#]4*)not very often, with my
parents, maybe we went to church for Christmas...I keep my Christian religion in my

mind, but [ don t practice every Sunday morning to the church. ; (FO3)
() #Hxxa5rE L

dPUFTEFRZRARSFAFTENREZ RO Lo BT d R EE
(R 8B) 524 e e 5w 27 5102 B ARG 73 i i gp
FEE s PO Fle (95% i B A -HAL S £ R ) AL € 2 = (B2%:ehi2 B A
MHRLER)E § WA K B5%uz MAMHRLER)EH i Epa 3 > 7

FoeE & 1 gp SIS o

AOSHE T E PR A B ACH 2 KR L4 4945 2011 # E-ICP &
TR EAHFTHEON AT 002000 XY 03 17.6% 5 H o0 12.1%
SEH o M IIL(- AR R ) R G 589% Bt oA R K- AR
LA o Ram SBBAREE W A 0 LRhEE AP hgE R
hie o m ENESRNE S AR A FRAFT WREL W APFFRES

(3440 % 88) Wl > S ARKG T RGBT R T g

ﬁ;& 2 lu ?’( ‘??Iiﬁ‘gm .~’~:‘5“€>5§ °

"Because when | was young it was more about | went to a private school and

you learned about catholic religion and I went to church with my grandma. It was
69



more like a family thing. Then when | started to think of it myself, I like the values,
like the giving, forgiving, respecting each other etc, but I don't like the priest or the
organization of the church. And the think that there is only one god, I dont believe it.

(F16)

"Yes, I am Catholic... sometimes less but once a month, but not very often. |
used to go more often...(#/4")Because the question | have about the meaning of
religion, of god, of life, of who | am, who god is. You know so many questions...but

now I dont know what religion means to me. I have a lot of questions, a lot of doubts.

Idon't know. ; (F17)
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"And | know | am going to make my first earning in December, and they will

pay in January. And the end of January, there is sales, so | will keep some money to

buy things on the sales. , (F15)

AL 310 B RAE R R Y

= ¥
T & °

S BAEPREWEY A

B A el f g SRR R L ARG B A d

BREZIRE T LY PEEF Y

g ~ £

EEE A i g o e A e e R F oy
AT PMEL R s Bekend o TEW N A ML S - o

TRAAF N i g B R e B PRI e £

F ALY f;kﬂ/ﬁ/g&r»%/ T~ Fh PGV Ak BT H R

T BARFET LM BITE T PRI AL J RIS A

BLgEd f - Bt RPTAG TT (F

~

f—nd{_@,—;ftg, P /Z*g/v?ﬂ??l
— PERRFEA LY G I 2) ko = #5R R F] e (T16)

71



T(E* : = (Montblanc) g 7 — /& % #cin cinkd [ PALIEH [ 0 F] 5 A F R F) I
if"‘/g :/ﬁ,j_?ﬁvﬁﬁl” s FL 7 ;fif?,wijéﬁfﬁyég/ili_fy:;:
— PR LG BN G R AT LG £ GG

RN R W2 R L 5’_7_,& iy HAEH T ;ﬁ?;;fg’a/xl—;m;i,ﬁ ,

m

ERE

EF T LT YRR R G A REF T F T E AR

M BRESFLIE ”7”/IL§/__~E';§/#§ }'?C (TO6)

T D B R T £ 0 1 REFCE FH 2 IR B]E P 2) g &
S F R FEE R REEN G IR AT R R TG B
Ty (Fidck LG+ gFLHF S RIG LG B+ 7772) 30 7 5L T77F A

FHF R (T07)

ha! \r
m
A

BAT 32 BB A Ew il § K 4 WO BT B

C B AR AR Y S

In

SR Rl T

(B i B XA eriz JR » LA g F 7~ 2 JRiE ?) F] 378 pfa sl
ARG iz n £ied o AfF = B $F o SRR LERJ - B2
FoAPEE L[ AABT R A LB F RSB R jesn sl AT
IR G R IAG G g o R T 7 Qfﬁ%/afég BFFR AT
X EEYSR T GG o A ge o s 2 F Al B (W) BT AEAE
L err PRPEIE AN X — e d o RS FHAP G o g F AR G P E G
FLFL TGRS GG AR BRI E R L

(T18)

72




TEWP L) AP T = FT(RE)  REAF ~ o R L i

ﬁ#ﬁﬁﬁ#ﬁﬁ%&ﬂﬁ’gﬁﬁﬁfﬁ’Wgﬁﬁéﬁ{—ﬁ—ﬁﬁﬁ,ﬁ
B ] 4 x Ja 4 7‘7%‘7 BRI s FHra f7+ BErhidH

Wi £~ FH - (T16)
"(#* - Have you ever felt the urge or impulse to buy something that you cannot
control yourself?) No, because I don't consume a lot , no...[ot of time | see stuff, if I

am alone, I won 't buy it, but if [ am with my sister, my sister will say” yes, you should

buy it. , (F18)
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"Because | am sensitive about the technology, because taking plain is pollution.

One year travel, we took twenty times plains, I dont think that is good. It'’s ecological

at all...(#/4°) for the adidas, | have it very long time, so | bring it. For the hat,

because it’s part of my personality. I like recycling; I don't care to pick up thing on the

floor. , (FO1)

"I don't like making purchase, so when I purchase, it should be good quality so
I can wear it for a long time, I feel good inside. I dont need to have something very

nice, but if you don 't feel good inside, it’s nothing. ; (FO4)
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"I don't pay much attention to the money. So I don't really know how much |

spend. I don 't spend it as soon as [ receive the money. I am not a big buyer. I don't buy

a lot of things. I don 't know in fact how I spend my money. it’s not a good thing , (FO1)
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Consensus Form

| agree to be interviewed by KE, Jia-Huei, who is now an MBA student at National
Chengchi University in Taiwan. | clearly understand this interview is for the research

of personal values and lifestyles.

During the interview, | share my personal experience and opinions. | understand |
could refuse to answer any questions that I do not want to answer, and | could stop

the interview at any time if | want.

| clearly understand the interview would be recorded and the record will be
transferred into verbatim text. To support the credibility of the research, the content
of the interview would be cited. | also clearly understand any note, citation, and

record will be in anonym.

| clearly understand the rights and obligation of this interview, and | agree to

receive the interview.

Interviewee : (Sign)
Date : / / (Year/Month/Day)
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Opening:

Thanks for receiving this interview. My name is Jia-Huei KE. I am now an MBA
student in National Chengchi University in Taiwan and | am here as an exchange
student in E.M.LYON. The purpose of this interview is for an academic research
regarding value, lifestyle and imagination. | will ask you some questions, please
answer these questions based on your personal opinions and experience. This
interview will take about 2 hours. Please read this consensus form, if there are no

Interview outline

other questions, please sign below.

Time: 2-2.5 hrs

<>

Please introduce yourself and describe how you normally
spend one day. (during weekday)

Job

<>

(Worker)Could you talk more about your job?

-reason of choosing this job

-feeling toward this job (sense of achievement/ satisfied

/frustrated...)

-what does job mean to you?

-how do you balance work & life?

(Student)Could you talk more about your school and

major?

-why choose this major?

-do you have any expectation for your career in the future?

What is your ideal job? Why?

(Homemaker)

-Have you ever worked before? What kind of job did you
have? Why did you decide to quit the job?

-Do you enjoy being a homemaker?

-If you can make different choices, do you want to be a
homemaker or a worker? Why?

(Unemployment)

-How long have you been out of work?

-What kinds of job did you do before?

-Why did you quit the last job?

-What is your ideal job?
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Leisure

<>

How do you arrange the time after work?

How do you usually spend your time on weekends?
-alone or with your friend/ family/ BF or GF?
-belong to any volunteer / club? Why do you join this
group?

<work and leisure, which one do first?>

Do you have any hobby?

-why are you interested in this?

<Based on his/her hobby, further discussion about his/her
imagination.>

Steady vs.
exciting life

<>

Do you prefer a simple and steady life? Or do you want to
try different or exciting things?

Current life
vs. ideal life

Are you satisfied with your current life?

-(yes) if you can make a change, what kind of life you
want to have?

-(no) why ? What is your ideal life?

-have you ever thought of this life before? From when?
-how often do you think of this ideal life?

-have you made any effort to achieve this ideal life?

Family

Do you live alone or live with your family?

-are you married / do you have children?

-do you want to get married in the future? Why?

-how is the relationship with your family?

-do you share the house works?

-do you spend much time with your family? What kind of
things do you usually do together?

-what does family mean to you?

Friend

Do you think you have many friends?

-what do you usually do together?

-how often do you usually go out with your friend?

-do you usually go out with the same group of friends?
-where do you usually go?

-are you usually the opinion leader among your friends?
-what kind of person do you think you are in your friends’
mind?

-do you think friends are important to you? Why?
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Religion

Do you have any religion?
-does religion play an important part in your life?

Consumption

How do you allocate your money?

-what is your major consumption (how much percentage?)
-how about other consumption (how much percentage?)
-do you usually pay by credit card/ debit card /money?
-will you spend your salary/allowance immediately when
you receive it?

(food)
-where do you usually eat? Do you cook at home?
-what kind of things do you care when eating?
(hint) quality, price, service, atmosphere, decoration...
-do you like to eat different kind of food, like Italian food,

Japanese food...

(cloth/cosmetic)

-where do you usually buy ?

-do you usually follow the new trend?

-do you like to try different brands or do you usually buy
certain brands?

-what kind of things do you care when buying
(cloth/cosmetics)? Why?

- (hint) price, quality, material, brand, design...

-is spokesman important when buying (cloth/cosmetics)?

(car)
- what is the brand of your car?
-why do you choose this brand?
-what kind of features do you care most when buying a
car?

(traveling)

-how often do you travel?

-do you usually travel in domestic or abroad?
-with whom?

-why do you like traveling?

(housing)
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*rent

-describe more about your house.

-do you want to buy a house in the future?
*loan

-describe more about your house.

-what would be your ideal house? (for both)

(investment& saving)

-Do you have any investments or savings?

-why do you choose this investment?

-do you have any special purpose for the saving?

Do you shop on-line?

<> Why/ why not shop on-line?

<> What kind of products you may purchase on-line?
When would you want to reward yourself? Have you
purchased anything

to reward yourself?

Have you even felt the urge or impulse that you had to buy
something that you could not control yourself? What
was it?

Clothes

(wearing cloth)

-is this the cloth you usually wear?

-please describe the style for me.

-why do you like this style?

-how do you feel when you wear this suit (blouse, shirt, or
set)?

-What is the brand of this cloth?**

(yes) do you have many items of this brand? why do you
buy this brand?

-What kind of feeling you have toward to this brand?
(no) when you buy clothes, do you think brands are
important to you? -What kind of brand do you usually
buy? Why do you buy these brands?

-What kind of feeling you have toward to this brand?

(bringing cloth-favorite one)
-why is it your favorite outfit?
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-when will you wear this outfit?

-please describe the style for me.

-how do you feel when you wear this outfit?
-IS it a branded one? **

(bringing cloth-for special occasion)
-on which occasion will you wear this ?
-please describe the style for me.

-how do you feel when you wear this outfit
- Does it belong to any brand? **

< further discuss about his/her imagination when he/she
wears the suits and the feeling when imaging >

Ideal self

Is there anyone who you admire most or want to be?

Dream

If there was no limitation, what would be your
dream-come-true?

-when did you start to have this dream?

-further discussion about the dream in detail.

-how often do you think of this dream?

-have you made any effort to achieve this dream?

-do you think you will achieve this dream someday?
(substitute question) If everything could start over again,

what would you want to be...

Others

(Without the limit) Please list down 20 items which you
want most?

If you win the lottery of 15,000,000 euro , how do you
use the money?
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Basic Information

Respondent:
1. Gender Male ( )1
Female ()2
2. How old are you? years
3. Which marital status do you have? Single ( )1
Married ( )2
Living together ( )3
Widowed ( )4
Divorced / living apart ( )5
4. Which of the following educational and | No general graduation ( )1
vocational trainings have you completed| Primary school without apprenticeship | ()2
last? or vocational training
Primary school with apprenticeship ( )3
or vocational training
Secondary school (B-levels) ( )4
High school (A-levels) ( )5
College ( )6
University ( )7
5. Which job have you been trained for?
6. Which occupation do you exercise at the
moment?
7. How do you practise your occupation at | Full-time ( )1
present? Part-time ( )2
Not (any longer) ( )3
8. What is your present position? Housewife/houseman ( )1
In educational or vocational training ( )2
Retired / pensioner ( )3
Unskilled worker ( )4
Skilled worker (qualified) ( )5
Lower-/ medium-ranking employee ( )6
Higher-ranking, executive employee ( )7
Civil servant ( )8
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Senior civil servant ( )9

Self-employed or freelancer ( )10

Presently unemployed ( 11

9. How much money do you have in your Up to € 600,-- ( )1

household (all household members € 600,-- up to € 800,-- ( )2

together) per month € 800,-- up to € 1.000,-- ( )3

i.e. what is your net household income € 1.000,-- up to € 1.250,-- ( )4

(all wages, salaries, rent earnings and € 1.250,-- up to € 1.500,-- ( )5

other incomes of all persons living in € 1.500,-- up to € 2.000,-- ( )6

your household after deducting social € 2.000,-- up to € 2.500,-- ( )7

security payments and taxes)? € 2.500,-- and more ( )8
10. What is your personal income?

11. How many persons are living in your 1 person ( )1

household? 2 persons ( )2

3 persons ( )3

4 persons ( )4

5 persons ( )5

6 persons and more ( )6

14. How many children are living in your
household?

And how old are they?

From to years of age
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not when you have a lot of money, and then you will be happy, |
don’t think so.
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FO2: If it’s something you like, for me, cooking. But for some people,
it just makes money. for me, it’s the same, but if you could find
something you like, that’s good

F18: (Ideal job) Will be a job that interest you, of course, like | am
interested in it... (#] &) working as good structure, if people get
interested in something and on an organization they are working for, |
think that is important too.
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FO4: I like it, it’s a very interesting job, it’s very interesting because I
have a very good manager, in my job, the financial, you have to work
with the manager, with the director of the company, because he is the
boss, and you need to have very strong relation with him, very
confidence, you need to be confident with him, and he need to be
confident with you, that’s good relation, if the relation is good, that’s
a very good job, but if the relation is bad, that’s awful, because he

doesn’t believe you and you don’t believe him.
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F17: But actually I really like my job because we have a very good
team, we are very close, when you are very close, they will say ok |
do this for you...without talking to my chief, my colleague , it would
be very very difficult, because you have very heavy responsibility,

it’s very important.

TO4: 7 PFiFRBLT &t (R &fﬂ}bi«mé@ 2 FLFINELRR O PR BAR
&ﬁ{?uﬁim’%%@u¢”®&?T—%”7%ﬁ’%$&%”
X F A ffij]‘}‘;{l Pgs s AFELEALELBRELR - ok it ainh
HBT e EMRIERT S 50 FIRBFRIRAFEFRLG AL

TIL RS X6 X PR F APy B (AF PP & % RGRT R o 7
AApFAe § 7R g > BAF AP AT I AP 0 dp R LA b 5T

B p & EERER 0 & e FIR L3 ok e

o4 A

FO1: For me, | know I want to help people, | want to work something
social, something helping people. So maybe for non-profit
organization. | am thinking about being a teacher...And I would like
to work in a poor suburb, the place where people don’t have much
money. so the education need some teacher to help little children. So
maybe | will do this.

F14: For me, you have to things which interest you, not make you
feel very sad, and it’s important for me to do something useful to the
others.

F15: Job? Um...ok...so I am very lucky, because my job is highly
human, it is being with other and making their life better... My job is
cool, but it has real meaning. Something more than that. Being
behind the desk, | am trying to bring good things to people. When the
young guy, and he smiles at you and he say “Thank you very much
for this morning” ...It is very great. So for me, my job is important, it

means something. It’s part of who [ am...
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F16: I would like to work in an association like social development,
either helping people or helping the environment in an association. |
like the spirit of the association where people work together. There is
a real meaning, you feel you help the society to be good.

F17: Because it’s a way to help people, to be more comfortable in
their lives, that’s the meaning of social work, to help people to be
more comfortable.

F18: Because | am really interested in how things organized and most
of how we could organize to help people to live better, to have access
to everything, to all type of institution, | think the city planning or
region planning is important to people to get the things... So it’s for

the good development for the people.
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country, like Mexico...I am here already 25 years, | travel a lot,

1 itip e ,;Bz],;«r.-k 95’?‘?‘3’;—:*'%'
BIE F02: | want to open one, in Lyon or in Spain, hopefully I could | T02: < w {58 » 2AFF 2 4 £ ¥ 5 Pﬁr P FE TR PR
find...I think I will have the most famous restaurant in the Foenins WA T Rie g B g g RS AE R A ‘T‘&{LL e
world. I think I will have a restaurant B Ry > TERPPAD P EERFLAYMA TR IS A 0 ek p
F11: I would like to maybe to create my firm, I don’t know ifit | & A% > (= & £ chp d B F %S m’ﬁ* LF A lFmLﬁA*“r?\ e
is possible, | would like to create my firm. Micro-credit firm, to | T04: =% ;:fu% Kpe AR AR RS Iy ﬁ; pe FHARE
go in emerging countries and give money to poor people... wp e mi w oA JQ e ‘ AT etk e
F16: ...will work as volunteer or create my own T06: {754 - #43 % planning > # § 3 — & proposal » 2 7 £] ¥ &
company....But I still didn’t find the good idea, but I like the - @R e o 7R 7‘\ v H AN S a2 1 EL 2 AL
idea to be my own boss, to organize the thing how I wanttobe, | 7 @B & X B igm ¢ » £l E - 3 5 E3R1Fp 2 chi 4 > §F - 35 7
to put the value what I want... WP p L s g R p L BIESER A AT iz ST
pow LR FRAGR 0 0 X i fire i #AT o BREL &
gt £ - fAu oo
TO7: A RBREFBRE.FIS P2 F R My By ARG
FATE - BCREE DB IR e B & IR S
EERZTE..(F1&)p d e o ﬁ}uﬂa LERET k- A ET LR
- B RG e
TO8: I A FAEAp L BAE S AL T AAEATY I - o2t
oA ”‘\ - LRGN A EF0 P REB BB AL R
HEREEDL (&) Jorr g dr- B flEREIRAY
§ 5 A ’&'&’U LR R SRR e ko
s B iE F02: I would like to open my own restaurant, but in another (AP H#2 ]

119




NN B g&g#ﬁl TE- A

but | never stay in other country, so | want to change. I like to
change.

FO4: Interesting things to see different thing, you know in the
past, | worked in several countries, | worked in USA, | worked
in Viet Nam, | worked with other countries, in France but |
worked with other countries, and it’s interesting to see different
thing. I don’t like the things the same, it’s quite boring.

FO5: Actually my main objective right now is to find an
international company in Taiwan, actually I really don’t want to
work in France, but I would like to work for French company;,
global company, wherever it is from, but in Taiwan
actually...because I think I am the person who wants to move,
have many experience, | get bored very fast, so | need to move,
and I think I don’t like staying in France.

F12: I think if | have job opportunity in another country, | have
to take this occasion, even if it’s not in France...Germany is a
country very interesting, and | think China also.
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i e | FO1: I don’t know if I want to get married eventually. I (6 TOL: (B @ 7Rim)u (s € BRHeE 2 ) 47 > 7]5%&? FABEIHT 5 - | F
(AEH) don’t know what will it bring to me. If that is just signing BAFT AR R BEY - B A o R AL S RLTRE S

the paper, [ don’t care. | want something strong, something PPAF 1045 0 PP R LPREF o B in iR R R AF iru’ﬁ A FBHOR

that can enrich me. ' oo

F02: (R*: Do you want to get married in the future? ) Yes, | ¢ TO2: (B :78inz2 {5 € BRsyed ?2) €--(F 1 ZHA?) RELW > | B

just to have family life, I think to have family would be BET 4 ;ifk 2 FARRARG T o 4 é% gt o (R 0 T R R

good, because my mother is...not ...religious, but if T get BT MG ZEHRIE?) BEAILHEFAL TG 2 g &

married, she would be happy. For me, I don’t care, but if T LG €7 0FZ > 50 2Za B RELEHR ,T* A_R7RpEIE € 7 F

find a woman I like, it’s ok for me. | would like to, to have PREBTHS  §REF LW BT TE 5 RRF - A H7 TR

children. 1 EpEiE o AR fsv?f BeFE Ly - B2 EMY S ’NTBB?TI%?T%

in ] o o

FO5: Marriage is not my priority, | want to have someone, | | TO3: (B @ 5 HAEBEH®?) SR %ﬁfru{mf% AT » )Tfaz?a_— w3

have a girlfriend, right now | love her, and | want to spend FORE c FIE AL FF V- LR 4o, 2 R G § Ao

the whole life with her, but marriage is not...I don’t care if I Ao d- TR AT NG R S RIS S ﬁ%“l‘?‘ UENE S A

married with her or not, it doesn’t matter with me, I just RF iz - foE 0 Vi REX TG PR LA G A RFR

being with her, it’s ok, marriage is just a paper you sign. 3 A BB i} AT F AR ARSI E A ARF R

EE R
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F11: First when I’m still young, I would like to do v TO4: (2 HAERBER?) - fﬁ&ﬁ?%k CBER BB RRA DOREE | B
exciting things, but | want to get married, too. So when | BERPF A LT DTI p e - BA g agREEFH
find my husband, I think if we can do exciting things, why Foo OB RS g R BN R

not? But | think it would be more steady after that...(#] &)

(¥ * You mentioned that you want to get married in the

future, have you ever imagined that kind of life?) I don’t

know. I think I want children, not more. And I don’t want to

get married before 30.

F12: (%*: Do you want to get marry in the future?) Yes, not | ¥ TOS: (RP:rife € B U3eB ?) € > — € > 7ILE & K- T RBH > 4 | B
exactly married, but yes, | imagine my future with a man, | Pl- Rz i g AR L FEAGRE ARG AP &

am not always alone. Einl#ed > €3 2 PR R ERSEPIE

F15: (% : Do you want to get marry in the future?) Yeah, 3 TO6: (B @ 78in (s € BRHeE 2 ) gargdar--i2F BB * A0 | 3
sure. FEEEE 0 V- g AAFTEFAE RS FHEF SR AA TR
*H® - Lag v ’tbs‘tg%iﬁ:a,'fﬁﬂ%?—ﬁ;; A future T oipdR IR o

husband (a boyfriend would be ok)

F16: (% : Do you want to get married in the future? ) Yeah | | 3 TO7: (B - 78inis € MRded 2 ) €...(5 HA?) VR §aF > | 3
would like to. Yes. ( &*: How many children do you want to FERE S Fiw T FAERCA A AR

have? ) Three. Because we have three in my family. | have

one big brother and one small brother. | think three is really

good. I don’t like one child; it might be difficult for the

child. I like my children to be able to play together.

F17: Yes...because I think it’s more exciting, and in a way % TO9: (R :7Rimfs € BEIE 2 ) 97§ FF?’---%&LEE &3 ,T}u;z 23
maybe easier to live in a couple, that’s what I think. o BB R FIe iy AR DT on §3%8- Bp 2 Ry
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F18: I don’t know, it’s not my aim to get married, I don’t
know, for me, I don’t think it’s very important to get
married, if my future boyfriend if he wants or not, maybe |
can change, or maybe one moment in my life, I will want

to, but now, it’s not very important

1

[

T1L: (R 2 7REE 1S 6 BBHEE 7 ) €00 o AN & BRI 7RAE 4 7 o Wb e
Pt - FIT P IZRE S REE X Sw Rei s R A R A F
TAFrFrE ~ 2 op Haddm e A F R T d F o §-

BixFAGIEH G o

T3 (W DR FAAGREH?) ARG A RBEH - ¥ jang &
BOEb ss T 3 draden :Tk.{n’@* A7 RN > H R SN
X :T‘hg"rﬁ_ Bhep | 30 (s B OBES 0 2 B eEE ) 50 o fE T T
PR i RApoh 0 AR B0 KB AT I 3 RAET L B A
BRB AL RE > Bz A 25 BIAERSG BRYE £hp o Adp i
AU EREERE LT FE

T14: (K 278650088 ¢ BGHE 2 ) 2 g 5(F 17 258357 rj-&
R i*uﬂ 3R 7) Ko Fj'*u{%% %---(%'Jéfﬂ)#{iiéiﬁiﬁlﬁ - i
Lo BEEHFFF AT fRE o AT UPRE- AL ] > T U fE

[N e A s = R

i

TIZ: (R in2 16 6 BRBIHeE ) 7 - TV g il #5030
*EREos LI o BRESF oMLY - o

T18: (B 1 78in i € BRHE?) € 0 § X FF p 2 cRuefdr >
FROEL o r G 2 P RBREES(IE) (R RGBS
R AEART T ?) TR APRAEIMAEL AT P TR
Heo AP Ad mevr o v REAS LG 0 BP 2R AANE
AEBE NS o
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FO2 (25 #& » # 4%+ 1) Here in Lyon | have very good friend, so
maybe three days a week from EMLYON. For the others, | see them
every weekend...In some pub, or to pool. Most often in the pub.

FI11 (19 g » 2488 4): (B
friends?) To go to Lyon, for example, about once a week, and

: How often do you go out with your

Carrefour maybe twice a week. It depends we need to buy food or
something or clothes. It depends. (#* : Most of time you will be alone
or with your friends?) With my friends. Because my door is almost
all the time open. So they can come.

F12 (23 f » #4552 ): | think at least every week, some weeks two
or three times...we meet at a place to take a coffee, to take a tea, or to
go to movies or exhibitions, for example, we went to a design
exhibition.

F16 (23 f > # 455 2 ): When | go back in the weekends, we will go
out on Friday and Saturday and we will meet up on Sunday to do
something else. During the week, | will go out once or twice a week..
In Lyon, we will go have tea or coffee at someone’s place, and go to

bars or have dinner.

TOL (21 & » 2448 4): )J'*fxﬁpl‘?” = Bﬂ%;‘i i IRFE N L vREx
)I‘LL@\/ BT AR~ PN ‘#Tllﬁiﬁ)r§¢m’:%;’}%“ :'KC"...'?T
R RPA o Ar kP anage B Lo S ReET B

WNM%’*%§4Y@B$W%@)~£F§a@’¥—i%ﬁﬁ

GEIP % fm Az RESEP & G- AL E T i RUEE S L

(FFB:“m;p,J § 5 30 ¢ 52 ﬂ’.—i\f.%?)*%‘“v\’i'*?ﬂﬁﬁ—*
ER S LRIV RS ”ﬁiéﬁé’izr%”ﬁiéih A - R

4o % L E ﬁ”j}{ 3T B Erx °

TI4 (28 /& » A5 FF1k) (B Rt- B0 ~ X IRP > %3 & = 529 4

WA X p e E?) A j”fiﬁf’}’)’xol PﬁmFPi..."géﬁ Fgfﬁ’ﬂa'—;i?’

ro AR B oo RIS G - FIP R g RARE S e AL AR

soas

FoAalEEo
T18 (18 f » A 458 4 ) % f&3 -
vy, AR B 1

i

%fﬁag&—\w sdd R ﬂzéﬁk%
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FO1 (25 & » 454 4 ): So normally | go out one night, like Friday
night or Saturday night. Or I receive friend to come to my place.
During the weekend... Or | stay in Lyon, | meet friend.

FO5 (23 i » 2455 4 ): (B

friends?) Every weekend, at least the minimum...drink alcohol,

: how often do you go out with your

parties, and dance, we have dinner at friends’ home, with some
friends, we used to play cards, have like these activities, it depends
actually.

F15 (23 fk » & 4%+ ¥1%): Once a week...with the friends from the
school, we often go to the restaurant and pub... we go to pubs and
drink things. Young people things do... With my cousins, sometime
go to movie and pubs. And one of them might come tonight » we eat
dinner and watch movie and stay at home having a cup of tea.

F17 (35 & » A 4% r¥2%): With my really good friends, it’s difficult,
because they don’t all live here in Lyon, some of them live in Paris or
other places, so it’s not very often. Here I have many two friends,
and I see them maybe every week...(#] &) usually we just go to the

restaurant, have drink or eat.

TO3 (26 » AREA) (K TAETHRLiEE EATRTEDRFLET)
Ag AFH-FP RN E ARG RE T (R IR

—Aedd ) mwwmAF o MAR s PR Sa fj-"»“ﬁi’#f RIS
BERAAHT o (B 178 E S AMd - 0 ?) RS |2 BAEIT- e oo
T06 (30 & » A 45+ F1%k): bz E o AR &L
&) Vi iﬁ»{:’! fovg ARPrEFr X N FrEripiR oo 4 F W ;Z;i‘k;{—i KTV *g+§
FAF o~ B APEEB - LA S os £ RFES R DR e
f oA IEmaRG plans &3 &3 F R FAEAAT R AR
v v%za”}‘?‘avf?"}éf*@ﬁ&—i oS A- R@EFFHMNA - 2R Fiﬂ}—i °
TO7 (28 f » A FL¥) — BALSTA T — =0 & RN S wg A2 S
R-oBP 23— o (BB A
2o EpL-BA2)AE S FEARET o

Rz p 3

F,ﬁx‘ﬁ‘)a R BAINPT R F

T09 (30 fk » A4d b FL%): § PFiE 6 B3N X A 0 dodk e S F 3R
&».—i‘fafﬁpf?”m (4}].] FP) - B2 2 7 v vﬁ-‘&,ﬁﬂﬂﬁis’ﬁﬂfﬁ’;‘:}]ﬁ%o

TIL(25 4 > A4 @F %9 ) AR L BT A B S
AR A Ak B AR AR PA AN BLE F L HHT 6
RAFL B R OE o gT.\.ng%_FJ‘_,p,%éﬁ R4 pELEL s gk
;%1_&,]_,_ B ARk .mﬂﬁ PERFT IR A oG B f*']a »
T AR RER (K AT e B0 § 4 v ARA =
gi s A g w e |
T13 (25 > Akt FTE) (B S 4p F T30 B0 SR A 14 ?) -
BALSTE S g - BIA S - B G AN S ek AR R ke
Fed g By Lere 2o 1 iv& A PR 2 ARG R

P o 1 2
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Sebp % 3 R ARG BRI G RR B A 0 R
T17 (35 A » A48 F FIE): (B : 7R iRpR0) A BB FHE S L PR ?) - B

ABELE 5 — v HE S ARG Ao

TIO(B3 fk » ¢ W Fei b)) BT ABFREIXT- B Lo > 23

P2 Lehi o pUMBTF o S s Bo J’K%ﬁé § A
Jii[;_&ﬁﬁ—%’f&it_”ﬁ—léﬁ%%lﬂﬁ?ﬁﬂﬂﬂ" P A B RS AL B AoR
#H o5 AL A TF“F”S M RAREFET T}ué n e o dFe > NP AR
HHRAZF LG BEREX 7 & <3k

FO3 (42 # » = 4%+ 51%): | think not many friends, just some friends.
(% : how often do you usually go out with your friends?) not very
often, maybe once a month... (#] &) often this is with my colleague,
S0 we can go outside, have drinks, watch TV for the football, and
after, with my wife, we have the same friends, so we meet them, but
it’s not my only friends, this is our friends together, so it’s different.
FO4 (39 & » = &+ ¥1%): You know when you are in a family, one
friend is family friend, when you see the friend, it’s with the wife,
with the kids...(#1] &) On Saturday, very often, we don’t have time
during the week. (%' : you usually see each other on weekends?)
Maybe 2 or 3 a month.

F13 (55 & » = 4% 7Jei 47): And one time in a month, we are going
only wife, without the husbands, we are going to restaurant. ...(#1 &)
we are going to cinema, we go to the restaurant with my friends in

Paris, | go to Paris because my friends are living in Paris.

TO4 (29 f » A4E P 3T%) - BY X {mF A X 2L | - B ow BT
AP S BASTE I LD L (E) F - At g R TG PR T
RBPP R Fecvivhrh o (T BAHITAPEL BB A - AL D fE
’“ﬂuf\{ﬂé OB REFRGACLBES > AT € F e B2 o F R AE
PE R B RO T ’ETMP g%,ﬁg S BIRER TR g
L RR S R Rl
T12 (32 o o A Flied #): 7 LA G T BT T 40 2R
FOAR AR Y AP R U mIRAAF > RIS R F o IE o B AR Y
R L ’T%j;w LA ek T 4 2 czé}:ﬁvgﬁaia
BE— B I - A e oo
T15 (47 & - wzsufz%;) LRI Rt o R ARY g A
EREAPR - MR R PR TR % 'ﬂ;f\ mEr 7 BREA
- AR mmiﬁ#kpﬁﬁ“ DA IR E E RN :(i}.‘,;}i%%(-} s
PIAPAAP) A FRT B R RoG L (BE) APE A kA RRE
%NQ’NAWTxﬂﬁ%%@’—ﬁﬁiﬁ,iﬁjﬁiao
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F14 (36 f& > = 4% 7Jei 47): Once a month, maybe... to the

restaurant...sometimes we go out to the restaurant, sometimes we eat

at home to have meal together, and sometimes we go to the theater.

or once every two week. But as | told you, | have few friends in

Paris...most of the time is...because we don’t see each other very

often, so it’s that we sit in the coffee shop and speak for more than

F18 (23 f » 2 4% F % ¢ ): It depends, like right now, once per week,

T16 (32 A& » © 45+ FL%k): (B
RN VL SRR

;}ﬁ}.—;%’,\fﬁ—‘& AR BV —gn@m—gﬁv;rsk&‘l-gi o FRAVG

:J’Kf,':ﬁf%g'%r‘ x50 %eg ?) B35, A
WA mER AR T A R
BE Vi

pEREAE o) ) I %‘,\ y W) g = \’9{1["% A # \4 %3\ ¥ ,#, g%
EA ”’Tllfkgﬁl A}ije]&‘flﬂ‘]‘;g qoe® = l@; A er 5, — 1@; B~ = o
T20 (36 fh» @ 4§ FLed 47): ¥ it B AL - = (P1E)E ¥ Aok fop &

g A Jfﬂqu*-,}l; Hvp Bfeeh B o
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one hour, to share what we do and what we think about life...or go to

see a movie or exhibition, or have drink at night
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Fo1 When | was young, my parents are catholic. When | was child, lused to | TO1 ,T%gf\»&»r ’ ijux; s g R )I*Jar FHG R EFE G AE.
go to church, I do some ritual, some ceremony. But now I grow up, | ghLgber 2 F PR i} L R34 *Lik,j} B EF A Red L i ey fﬁ 3
don’t believe...(#] &) I think it’s from the beginning. I think | never s BEE R s g2 s 4o LT g D R
believe. | stay open, and wait for the God.

FO2 | No, not really. My family is catholic. But | am not participated in that. | | T02 | 5 > 7 *Tef» T*u— Aerge R FRAER | IR 0 FRES AR AR SRR et A
believe there is a god, but not catholic. No, I don’t have religion. A g3 Lo

FO3 | Yes, I am Christian, but I don’t practice now...not very often, with my TO3 | A2 24pfz AL F A4l BilG ARV G FEG FHA L
parents, maybe we went to church for Christmas...I keep my Christian B ET R iz~ %vf% ez (FE) o W doBliE F R ST RS
religion in my mind, but I don’t practice every Sunday morning to the AL AT RTZ AT R T N E Ao T G - B Y B 2
church... because when I was a child, my parents said to me, oh you UGE - RN LR T e ey b’L’rifu g2 A E A2 G- BE S
must to go to church to learn what they said, and you need to follow R AL o
what they said, so I keep this in my mind, I think it’s the heritage, what
some people told me, this is in my mind, in my heart, so | live with this.
so for me, 1 am not living everyday with religion, for Christian, this is
the pope say something on the TV, or we read something on the
newspaper, I say ok, I don’t care what they say, if they say you must to
do this, I don’t do this, because I think everybody can think by himself, I
don’t need to follow what other people say to do this.

FO4 | (%*: So you are Catholic, how often do you go to church?) One or TO4 | ARz E i o AE R 0 AT IR UMY b 3 AT
twice a month. (#* : do you think religion play an important in your life?) L GBEY o F A oa RPAE > N EE PR EAET i 3 T TR
yes.(% : which part do you think religion influence you most?) relation I (R ETr K AR d B IRER LI D) 7
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with people, the most important thing in Catholic is that you have to help

the others, to love the others, and to help them, you don’t need to judge

anybody.

FO5 | No, I don’t prey for sure, go to church maybe, if my mother really want | T0O5 | (B : i3 Eeaiz iz ireg 7 ) 7283 T L £ 42350 iz £ & oo
me to go. [ don’t really like to be the group of people who believe the f% e NpEE g a2 RESREE-(PlE) 7§ ;f?r L4 FLET g o
same stuff...I used to go to church with my mother because she really FRFET AENFLEEARR R I - LR AEET
wants me to go, but I don’t like the fact that 100 persons in the same EA g r W ERFREFFLRDER (K 7RG rhind Ee
time repeat” yes, we believe in....”no, I don’t, so I don’t go to church, I Pk d AR ?) HAREELE -
don’t think I have the answer if there is a god or not, but personally right
now, I don’t really think, I don’t spend so many time think about this, |
just live my life

F11 | Yes, I am Catholic, | do not pray every day, but I do believe...(go to T06 (F IS ?) BAFEAN G B2 B L BHIRpEF A D
church) maybe three times per year, not often...(#] &) but sometimes | A &r;,ru ARG BRAL HRRERRG TRIERZ I A AL AR
disagree with some Catholic values....In the bible, you know, women Lo
are different from men. They have different behavior they have to do. |
disagree with it. | think whether you are a man or a woman, it’s the
same. We have the same right. When the pope thinks that abortion is not
a good thing, I disagree with. Because I think it’s woman’s choice, he
would never be pregnant, so he doesn’t know what it is. So sometimes |
disagree with, but well...it depends.

F12 | No, I have no official religion, I think maybe there is a superior strength, | TO7 | (F* @ 7 % &1 #e§ ?) —iﬁﬁfui 3 o ﬁ*» oA R RS L NE—’_,T‘U
somebody is superior but nothing precise...not a god, something I don’t 7oA (BR KRG WAl 2 B i d LAY )fr‘t—? TR E &
know what, but not a person, not a god. BE(FH) 6450 3l 2 @R AP RF A 8A -

F13 | For Christmas, wedding, the big event...I know I am catholic, I know TO9 | (M 3 Z&iGMeE ?7) L3 LT A &R hpEE o ¢ K E R B & S
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the god, but I don’t go to church very often on Sundays...I think AT g en(g 2 2T o
everyone should have a religion, you cannot have nothing, you can go to
church, you can to temple, but without religion, you have nothing. In our

family in Lebanon, it’s very important, for me it’s important.

F14 | Maybe once a month as well, more or less, depends on the time, for now, | T11 :T‘.%%»’J W F ERH S REZARAG G ERA T EA T RPEE AT R

we prepare the Christmas so we go often with the children because it’s a B AR E R P A T AN B P A RAp R A e (]
nice time, but during the year, it’s less often &) v A ,Tﬁ{fl%;fﬁ €Tk &T FA G o R AR E G e R
4 ?;kgﬁf%z’frs*.;ik%\. BN EFEUVIRERXNENP M)A R

’J;‘*‘lf”’i’i’ﬁ}{?;ﬁ-ﬁﬁ?f\l*";T}'K’\‘%Tlg;' PR CERT €T
T}’ﬁfl—'@?w e Ay RGP R AT B Pl A BRE PR AT

i, o
F15 | Catholic..I am very bad. I don’t do often, because I don’t like to follow | T12 | AP RS & Fap & L EA VT iph § 2 2 L d > B A5 &
gently. | have personal opinion. I didn’t find a church, the problem. (F : PR S AR AT TR AR RIS AR 7 g PR R AR X
So, Do you think that religion play an important part in your life?) Yeah, Jdkgenk o e EAE 7 E RN R E S ’* fs... 3 ﬂ&{% TR
because | was raise religious. Most of the values | have come from g) AXEFNBEF L TEAT RN - RAARATEE > - oA
religion. Fla 7 g 3\6‘ o AR EA LR ,» IV GRS ERATEELD o
$O ke (FIE)A G Ak A AR QA AAR A B
=
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F16 | Because when I was young it was more about | went to a private school | T13 ,T‘?. T gL T 5 R A 2 g B G AENEEL (FE) %
and you learned about catholic religion and | went to church with my AP | B SE A A LT R GE F AR E ST PR AR § 4w
grandma. It was more like a family thing. Then when | started to think of T oo ip AR LG (RRG ) o
it myself, | like the values, like the giving, forgiving, respecting each
other etc, but I don’t like the priest or the organization of the church.
And the think that there is only one god, I don’t believe it.
F17 | Yes, I am Catholic... sometimes less but once a month, but not very T4 | ARF(FRRGW) 742G .. F PpFiE 3272 SR €3 pagiit.
often, I used to go more often...because the question I have about the
meaning of religion, of god, of life, of who | am, who god is, you know
so many questions...but now I don’t know what religion means to me, I
have a lot of questions, a lot of doubts, I don’t know.
F18 | No, I don’t have. I don’t have religion education. T15 ,%ﬁﬁw’ﬂ{%émﬁ¢°ﬂﬁﬁmﬁéﬁ&ﬁﬁﬁ’ﬁ{“ﬁ”ﬁﬁi
San) s A S NE R R == AT P S T S R S S
PRI vl oG P A ST i_};g:); P i @J@;I_psa:_ <5 7B
EREHAFRE AF R RORE BN T T AR R AR
RAEINEHAFE A BT G A REAFENL T F 50 7
FARE o RAGE BEF-oE NG g ARGy RGN A A
TSP i (e § 2 F7mit @) 5 &ﬁf\—@ Az R T R
R R FLFE Y P HAE R
T6 | A2 F AR BB 7 AN TR F L AR o A AL ¢

Bo g2 BT g LG FIRE I > RiEAL 7 {f’vﬁ‘mz&)ﬁ‘
TRk g g lﬁ_{ﬂp&.ﬁﬁ& g

134




Kﬁﬁ’é’?‘“" —

NERY

—

L3 - T

T17

AABELT - IR G SR ?i—i(,*{(g)”l D BT R - Bl (B
SEE RS IERE S EAE EV SR T ARE B2 51

o

T18

AIBFTEHF AT EHA RS A IARBEABO. A I d § e
Jefwd A AL WA G- BB T R ORIF R R
B g L LT ,;ui&j@gmug&'j;r@%f«kﬁv% REREARGE” ST AR Y-S g
FRAGL gL IR R IEL, A g F B P e

T19

§ 4RI, A IRE G A L T AP LT R, AL RS
A AR BIIR A (PSR 0 S i Rorsho Ao T ARG
AL G RERIEAR (W VR R AR EFNE D) G AR
PR AL G RIS R (] E)R gﬁg;? R ¥ ST ERY
P B EA p L A KA Y s Fod Bt RER

T20

(B 2 7R— & N & Aphiz ¢ 3 S0 7)) ,T;;@;z oo (B 0 9T R 0 P A inen

SR LR A WD IR O R B ’

FKphad EP f]&{fg»\— PR B AR g

FREAR -t RO RETEF - LAdeRo T gEN -2 dd o @
Ky

SR K F s o e BA{RS § PR AR .

135




